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the  Kansas  City  Star,  the  Milwaukee 
Journal,  Des  Moines  Register-Trib¬ 
une,  and  others  exposed  the  “Drake 
estate”  swindle  which  victimized  70,- 
000  persons  with  promises  of  shares 
in  the  mythical  estate  of  the  16th 
century  sea  raider.  Arville  Schaleben 
of  the  Milwaukee  Journal  termed  the 
promoters  “swindlers”  in  articles.  A 
federal  court  jury  in  Chicago  agreed 
with  the  designation  in  convicting 
Oscar  M.  Hartzell  and  five  other  back¬ 
ers  of  using  the  mails  to  defraud. 

To  the  late  Claude  Manley  of  the 
Milwaukee  Journal  must  go  credit  for 
the  exposure  of  Elmer  S.  “52  per  cent” 
Huckins.  This  colorful  individual 
lived  in  splendor  in  Milwaukee  and 
at  his  manor  near  Hancock,  Wis.  To 
investors  in  a  mysterious  business, 
supposed  to  involve  cigars,  he  pro¬ 
fess^  to  pay  26  per  cent  interest  while 
to  relatives  and  friends  he  paid  52  per 
cent.  He  collected  $2,000,000  from 
rich  and  poor.  Manley  dogged  the 
steps  of  Huckins  for  weeks  and  deter¬ 
mined  that  he  had  no  business.  He 
was  paying  the  interest  out  of  the 
influx  of  new  capital.  With  Manley 
as  the  principal  witness,  the  govern¬ 
ment  convict^  Huckins  of  fraud.  He 
is  serving  a  15-year  term  in  Leaven¬ 
worth. 

So  often  has  the  El  Paso  Herald- 
Post  exposed  shady  financial  promo¬ 
tions  that  border  investors  wi^  com¬ 
plaints  turn  first  to  Wallace  Perry  and 
Chester  Chope,  editor  and  managing 
editor  of  this  newspaper.  Since  1932, 
the  Herald-Post  has  exposed  a  cement 
promotion,  a  bucket  shop  swindle  and 
a  gold  mining  bubble,  all  of  some- 
thij^  like  national  proportions.  L.  H. 
Marland,  a  former  broker,  is  in  San 
Quentin  and  Milton  Appleby  in  Leav¬ 
enworth  as  a  result  of  o£Scial  activity 
stimulated  by  articles  written  by 
Marshall  Hail  and  Murray  Neal,  Her¬ 
ald-Post  reporters.  In  the  one  case, 
involving  the  $3,500,000  El  Oro  Mines 
Co.  promotion^  three  men  have  been 
sentenced  to  Leavenworth.  Fourteen 
others  were  indicted  for  mail  fraud. 

Brilliant  and  important  as  all  ot 
these  are,  they  still  are  not  the  most 
difficult  or  etUcally  the  most  impor¬ 
tant  enterprises  for  which  Ameiican 
newspapers  can  take  credit  In  all 
the  cases  enumerated,  the  newspaper’s 
attitude  was  the  popular  one.  In 
each,  sooner  or  later,  the  authorities 
came  to  the  aid  of  the  reporter. 

Far  more  difficult  is  the  task  of  a 
newspaper  when  it  campaigns  with¬ 
out  police  aid  and  doubly  so  when  it 
campaigns  against  the  authorities 
themselves.  It  is  in  situations  like 
this  that  editors  like  Don  Mellett  and 
Walter  Liggett  are  slain,  sometimes 
with  but  little  improvement  in  the 
conditions  which  they  opposed.  Last 
May  the  Cedar  Rapids  (la.)  Gazette 
was  awarded  a  Pulitzer  prize  for  an 
expose  resulting  in  the  indictment  of 
hi^  officials  for  alleged  liquor  law 
violations.  The  day  after  the  award, 
a  judge  dismissed  the  last  of  the  in¬ 
dictments  as  having  been  improperly 
obtained.  Yet  other  editors  continue 
to  attack  corruption  and  to  spend  time 
and  money  freeing  poor  innocents 
trapped  by  mistakes  of  the  law. 

Joseph  Dinneen  of  the  Boston 
Globe  and  Lawrence  Goldberg  of  the 
Boston  Post  performed  a  double  ser¬ 
vice  in  1934  when  they  won  a  $4,000 
reward  by  identifying  a  battery  in  a 
burned  automobile.  The  battery  led 
to  the  murderous  Millen  brothers  and 
solution  of  a  dozen  Massachusetts 
crimes.  Equally  important,  it  led  to 
the  freeing  of  two  innocent  taxicab 
drivers.  Identified  by  witnesses  of  a 
fatal  holdup,  these  bewildered  men 
were  being  hastened  to  the  electric 
chair  when  the  Millens  confessed  the 


World  is  the  case  of  Charles  Sfielow, 
3  shambling  German  farmer  of  West 
Shelby,  N.  Y.  On  the  night  of  March 
21,  1915,  his  neighbor,  Charles  Phelps, 
and  the  latter’s  housekeeper,  Mary 
Wolcott,  were  murdered.  Stielow 
swore  that  he  had  not  left  his  home 
that  night  but  was  convicted  and  sen¬ 
tenced  to  the  electric  chair.  His  be¬ 
havior  at  Sing  Sing  convinced  Deputy 
Warden  Spencer  Miller,  Jr.,  that  an 
innocent  man  was  to  die.  The  mat¬ 
ter  came  to  the  attention  of  Sophie 
Irene  Loeb  of  the  World.  The  World 
War  tide  of  anti-German  feeling  con¬ 
tinued  to  mount  and  the  date  for  Stie- 
low’s  death  was  set  seven  times.  The 
World  fought  on.  A  confession  was 
secured  at  last  from  the  real  slayer 
and  on  May  18,  1918,  Gov.  Charles  S. 
Whitman  ordered  Stielow  freed. 

Among  the  letters  which  came  to 
Fred  Charles.  Buffalo  Times  editorial 
writer,  one  day  in  1933  was  one  from 
Edward  Larkman,  a  Buffalo  man  serv¬ 
ing  a  life  sentence  in  Dannemora 
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Davey.  Thousands  did.  On  April  2, 
1935,  the  day  before  Ashbrook  was  to 
die  in  the  electric  chair,  his  sentence 
was  commuted  by  Gov.  Davey  to  life 
imprisonment. 

While  the  Ashbrook  case  was  pend¬ 
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prison.  Larkman  asserted  in  the  let¬ 
ter  that  he  was  innocent  of  the  1926 
holdup  for  which  he  had  been  sen¬ 
tenced  and  asked  help.  He  had  al¬ 
ready  been  refused  a  new  trial  on  the 
ground  that  the  statutory  limit  for  an 
appeal  had  passed.  The  case  was 
given  to  Clyde  Davis,  a  Times  re¬ 
porter,  for  investigation.  He  became 
convinced  that  Larkman  was  unjustly 
imprisoned  and  the  Times  began  a 
campaign  to  free  him.  ’The  weakness 
of  the  evidence  was  shown.  Bills 
were  introduced  in  the  legislature  to 
allow  an  appeal.  Suddenly  on  Dec. 
18,  1933,  Gov.  Herbert  H.  Lehman  is¬ 
sued  a  hill  pardon  and  Larkman  came 
home  in  triumph  aboard  a  specially 
chartered  airplane. 

A  Cincinnati  taxi  driver  named 
William  Strady  was  shot  to  death  on 
July  18,  1934,  as  he  was  held  up  by 
two  youths,  Rudy  Ashbrook  and  Wil¬ 
liam  Tibbs.  Evidence  indicated  that 
the  latter,  then  21,  fired  the  fatal  shot. 
Yet  he  was  sentenced  only  to  life  im¬ 
prisonment  while  Ashbrook,  two 
years  younger,  was  sentenced  to 
death!  This  seemed  highly  unfair  to 
Carl  D.  Groat,  editor  of  the  Cincinnati 
Post.  He  began  a  campaign  for  equal 
sentences.  John  H.  Breiel,  Norine 
Freeman,  Joseph  H.  Doran  and  others 
of  the  Post  staff  interviewed  minis¬ 
ters,  lawyers,  educators  and  urged 
subscribers  to  write  to  Gov.  Martin  L. 


crime! 

One  of  the  brightest  chapters  in  the 
glamorous  history  of  the  New  York 
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ing,  the  Cleveland  Press  called  Gov. 
Davey’s  attention  to  the  pli^t  of  24- 
year-old  Frank  Basey.  He  was  con¬ 
victed  in  1934  of  robbing  a  oonfec- 
tioner.  Later  three  men,  convicted  of 
another  crime,  confessed  when  con¬ 
fronted  with  a  “lie  detector”  that  they 
and  not  Basey  had  robbed  the  con¬ 
fectioner.  The  legal  limit  for  appeal, 
however,  had  expired  and  a  new  trial 
was  denied. 

’Ihe  Cleveland  Association  for  Crim¬ 
inal  Justice  became  interested  and 
William  Miller,  Press  reporter,  took 
up  Basey’s  cause.  Even  the  jurors 
who  convicted  him  signed  a  petition 
but  not  until  January,  1936,  was  there 
action.  After  a  10-day  siege  outside 
his  office  by  the  prisoner’s  brother. 
Max,  Gov.  Davey  granted  a  full  par¬ 
don  and  Frank  Basey  left  Mansfield 
Reformatory  with  $18,  Ohio’s  payment 
to  an  innocent  man  for  wrongfully 
imprisoning  him  for  17  months. 

Many  newspapers  have  attempted 
to  improve  the  Aaracter  of  the  judi¬ 
ciary  and  to  lessen  the  delays  of  jus¬ 
tice.  Aroused  by  the  expense  and  de¬ 
lay  caused  by  hung  juries,  the  Port¬ 
land  (Ore.)  Journal  campaigned  suc¬ 
cessfully  for  a  change  in  the  state  con¬ 
stitution  to  permit  convictions  in 
criminal  trials,  except  on  charges  of 
first  degree  murder,  by  a  verdict  of 
10  of  the  12  jurors.  The  amendment 
was  approved  by  voters  in  1934. 


Back 

made  the  then  novel 
Maryland  judges  should  be  choinl 
merit  rather  than  party  nflRljiti,^  j 
that  year,  the  Sun  defeated  the  iJly)  Ih 
chine  judicial  ticket  and  electodT^ 
slate  of  independent  judges  T 
Maryland  judiciary  has  been  the 
concern  of  the  Sun  ever  since. 

“In  fight  after  fight  on  that  issue 
has  won,”  recalls  Frank  R.  v, 
managing  editor  of  the  paper  {■ 
many  years  before  devoting  all  of  1 
time  to  his  famed  column.  “Ha  j. 
is  that  the  people  of  Maryland  „ 
become  so  educated  on  this  line" 
party  lines  are  practically  abolished^*! 
judicial  elections. 

“In  one  campaign,  when  ^ 

fifth-rate  men  got  on  the 
became  the  party  nominees,  the 
pie  astonishingly  took  the  advioel 
the  Sun  not  to  vote  for  them, 
the  men  indicated  by  the  S®' 
worthy  of  support,  and  elected  i_ 

They  did  it,  too,  without  modi^ 
fight  being  made.  It  was  a  ; 
consistent  political  educatiaa, 
policy  of  a  non-political 
basic  with  the  Sim.  It  is  iti  < 
and  most  cherished  belief,  the  ( ^ 
which  it  has  fought  hard^  and  I 
est  In  no  other  state,  I 
there  the  overwhelming  puhlb  i 
ment  against  politically 
judges,  nominated  by  politidaHn 
no  other  state,  I  believe,  are 
as  completely  free  from  polkiodh^ 
fluence.  This,  hardly  anyone  will  dh 
pute,  is  due  to  the  Sun.” 

Several  newspapers,  the  St  Lnii 
Post  -  Dispatch,  the  Albuquerqi: 

(N.  M.)  State  Tribune,  and  the  Coi 
umbus  Citizen  for  example,  hn 
campaigned  notably  against  individa  aader! 
judges  considered  unfit  by  the  ptpe  ea  bet 
In  1931,  the  Citizen  retained  Ne^  ^  hi 
D.  Baker,  former  Secretary  of  fa 
to  direct  a  successful  ouster  ixocted  .  . 
ing  against  a  probate  ju^  e  '”** 
tangled  with  a  young  divorcee  is  i 
affair  of  a  diamond  ring  and  an  uId 
mobile.  The  judge  was  found  gdi 
of  gross  immorality,  misfeasance  aa  mh 
malfeasance  in  office  and  ousted,  I 

As  he  was  sentenced  to  be  hasge< 
Charlie  Birger,  Illinois  gangste  ’ 

pointed  to  John  Rogers  of  d»  S 
Louis  Post-Dispatch  and  excUirai 
“I  owe  all  my  trouble  to  that  m 
there.”  Former  Federal  Judge  (Jeerj  *”• 
W.  English,  also  of  Illinois,  could  ■ 
the  same  thing.  Data  gathered  i  Atori 
Rogers  caused  the  House  of  Rqn 
sentatives  to  vote  impeadma 
charges  against  Judge  En^iah.  Ci 
accusations  included  wrongful  mas?  ^ 
ulation  of  bankruptcy  funds,  usap  ^ 
tion  of  authority  emd  profane  to  *  (* 
guage  on  the  bench.  Judge 
resigned  and  Rogers  won  a  Pulte 
prize.  f 

Melodrama  of  the  motion  pkts  [ 
variety  results  when  an  enterpris  ek.  , 
newspaper  undertakes  to  expoeeca  slers, 
ruption  in  a  police  department  ^  iconv 
tomey  General  Homer  CummingiW 
years  ago  termed  St.  Paul  “the  h  sitted 
tion’s  poison  spot  of  crime.”  SisS  pers® 
Paul  residents  had  been  kidnaped®  Wthou 
the  city  was  a  refuge  for  deep®  eses  ( 
fugitives.  Eight  murders  were  o  te  soc 
solved.  .A 

Howard  Kahn,  militant  editor  of  6  da  cl 
St.  Paul  Daily  News,  hired  sis  i-  i  sto 
loughed  government  agents  and  tly  an 
lace  Jamie,  Chicago  investigattSi  I  i2‘,;cn 
gather  the  facts.  With  the  c«p^  ».  A 
tion  of  a  commissioner  of  public  s@  ried 
ty,  police  telephone  lines  were  t^  tel  u 
24  hours  a  day  for  four 
Aluminum  disc  records  were  iw'  I 

5,000  conversations  between  polk*®  J- 
the  underworld.  This  resulted  in  •  Wopt 
removal  of  the  chief  of  poli»  • 
chief  inspector,  the  assistant  *  *  t 
tor  and  the  disciplining  of  10  ® 
executives.  Twenty-one  indictow 

(Continued  on  page  49)  ® 
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Smaller  dailies  raising  local  rates 


t  [nlandy  At  Record  Convention,  Hears  in  Report  on  Questionnaire — Association  Office 
Moved  to  Chicago,  Dues  Raised  to  Meet  Added  Needs 

e  fej  *  >0  Kmto.  &  P-™*)  By  GEORGE  A.  BRANDENBURG 

J^HICAGO,  ’’  j-  '  T  I  j  -1  ■  i  u  u  u-  -tu  •  1  *•  KKiiirtA  A'uM.ta«;  Kentucky — Edwin  J.  Puxton,  Padu- 

**ILview  to  expanding  Inland  Daily  interest  ol  the  entire  membership,  pers  with  circulations  up  to  100,000.  Sun-Uemocrat ;  Michigan— George  B.  Dol- 
Association  service  to  Mid-  Following  presentation  of  the  pro-  For  dailies  with  more  than  100,000  jiver.  Battle  Creek  Moon-Jourral;  Minnesota 

newspapers,  members  unani-  posal  by  Linwood  I.  Noyes,  Ironwood  circulation,  a  flat  yearly  fee  of  $200  — Harry  E.  Kasmussen,  Austin  Herald;  Mis- 

^  .dv  voted  to  increase  their  yearly  (Mich.)  Daily  Globe,  retiring  board  was  approved.  The  board  contem-  souri— James  Todd,  Moberiy  Momtor-lndex; 
a  cents  per  hundred  circula-  chairman,  John  P.  Norton,  Escanaba  plates  a  special  assessment  for  the  last  ilenr^^ 

to  move  headquarters  from  (Mich.)  Press  moved  its  adoption,  de-  six  months  of  this  year  on  the  basis  "/ast;nffs^''Tribune';'‘^Nlw  York _ d".  B.  Wii- 

thj^Q  Tflis.,  to  Chicago.  The  group  daring  “we  are  going  to  require  the  of  the  new  dues  to  take  care  ot  added  uams,  Ccm-r  a  Times;  North  Dakota— Norman 

n*dl^  its  annual  meeting  here  this  help  of  the  Inland  as  never  before.”  expense  in  moving  headquarters  to  “ 

Chicago.  The  new  annual  dues  will 
become  effective  Jan.  1,  1938. 


ipeel 


pidil 


A  trio  of 
lividopbdcn  compare 
Wlween  ses> 

^***<4w.  Left  to  right : 

^  Thomas, 

-iriaa  (Ind.) 
g  jg^hesieie  and 
D  M»udir>rribiine: 
i  griLr|sB.Dolliver, 

BKuiiiils  Creek 
ek.)  Moon 

^^^Jarail;  and  Paul  Ellsberry, 

(Ill.)  Courier. 

Inland  women  newspaper  ex- 
yuld  attending  Chicago  meeting. 

ercdlM  to  right,  (seated)  Mrs.  R.  L.  Owens, 
(S.  D.)  American-ISews;  Mrs. 
Nixon,  Peru  (Ind.)  Daily  Tribune. 
Iju^pading)  Gay  Reinig,  ff'heaton  (Ill.) 
^-_|Vak'  Journal;  Hildur  Eickman,  Ash- 
me  (Vis.)  Press;  and  Mrs.  H.  £. 
TngMws-v-n.  Austin  (Minn.)  Daily 
Herald. 


The  following  officers  were  elected: 
Robert  R.  O.'Brien.  Council  Bluffs 


Ltrr:  New  oliieers  uiid  inein- 
hers  of  the  Inland  Daily  Press 
.Association's  Board  of  Directors 
in  session  in  Chicago  this  week. 
l.eft  to  right:  Front  row — John 
L.  Meyer,  secretary-treasurer, 
.Madison,  Wis. ;  H.  L.  Davis,  first 
vice-president.  Appleton  (Wis.) 
Posi-Crescent ;  Robert  R. 
O’Brien,  president.  Council 
Bluffs  (la.)  Nonpareil;  JS 
Cray,  chairman  of  the  board, 
Monroe  (Mich.)  News.  Back 
row — EL  R.  Chapman,  vice-chair¬ 
man  of  the  Board,  Flint  (Mich.) 
Journal;  H.  Z.  Mitchell,  secre¬ 
tary  of  the  board,  Bemidji 
(Minn.)  Pioneer;  F.  W.  Rucker, 
Independence  (Mo.)  Examiner; 
EL  S.  Myers,  director,  Middle- 
’own  (O.)  Journal;  Tom  H. 
Keene,  director.  Elkhart  ( Ind.  > 
inTruth. 


D.  Black,  Fargo  Forum;  Ohio — A.  C.  Hud- 
nutt,  Flyria  Chronicle-Telegram;  Oklahoma — 
Muskogee  Phoenix-Times-Demoerat;  Ontario— 
11.  B.  Burgoytie,  St.  Catharines  Standard; 
South  Dakota — E.  II.  Lighter,  Rapid  City 
Journal;  Utah — J.  F.  Fitzpatrick,  Salt  Ijtke 
City  Tribune-Telegram;  Wisconsin— C.  F. 
Karstaedt,  Beloit  News,  and  Wyoming — E.  E. 
llanway,  Casper  Tribune-Herald. 

JS  Gray,  Monroe  (Mich.)  News,  re¬ 
tiring  president,  was  elected  chair¬ 
man  of  the  board  of  directors.  John 
L.  Meyer  was  renamed  secretary- 
treasurer  of  the  association.  E.  R. 
Chapman,  Flint  (Mich.)  Journu-i,  was 
elected  vice-chairman  of  the  board, 
and  H.  Z.  Mitchell,  Bemidji  (Minn.) 
Pioneer,  secretary. 

While  social  security  regulations, 
advertising  rate  policies  and  com¬ 
posing  room  practices  came  in  for 
thorough  discussion.  Inlanders  de¬ 
voted  considerable  time  to  editorial 
and  news  problems  and  were  fortu¬ 
nate  in  having  two  excellent  luncheon 
speakers  who  presented  fresh  points 
of  view  relative  to  the  importance 
of  newspaper  influence  on  modem 
American  life. 

Speaking  as  a  psychologist  and  keen 


.Asovt: 

Another  group 
of  Inlanders  snapped 
in  informal  conference.  Left 
to  right:  Roy  G.  Juhrud,  Sterling 
(III.)  Gazette;  Howard  Zinn,  Huntington 
(Ind.)  Herald-Press;  O.  J.  Benjamin,  Nevada 
(la.)  Journal;  and  G.  S.  Wiiherstine.  Rochester 
(Minn.  •  Post-Bulletin. 


I  ptete 

.erpiiai  Attended  by  nearly  275  In- 
pom  c«  tiers,  representing  200  newspapers, 
ent  I  convention  marked  a  new  hi^  in 
linpf  SEbership  with  nine  new  members 
“the  B  Bitted,  bringing  the  total  to  290 
enrolled  in  20  states. 

lapedi  Although  concerned  over  added  ex-  Mr.  Norton’s  motion  was  seconded  by  (la.)  Nonpareil,  president;  H.  L.  observer  of  “Mr.  Average  Citizen,’ 
^  ^tailed  by  the  federal _^^d  R.  Eaton  Fedou,  Elgin  (Ill.)  Courier-  Davis,  Appleton  (Wis.)  Post-Crescent,  Dr.  George  W.  Crane,  of  Northwest- 

first  vice-president.  em  University  gave  the  assembled 


were  w  te  social  security  regulations.  Mid-  News. 

di  ?  evidenced  optimism  Talks  favoring  the  proposal  were 

^  (u  i  “®®ring  economic  skies  as  they  made  by  past  presidents  of  the  Inland, 

^ir!  !!  business  collec-  including  Fred  Schilplin,  St.  Cloud 

an^‘  By  and  made  plans  for  broader  as-  (Minn.)  Times- Journal,  and  A.  O. 

activity  during  the  coming  Lindsay,  Quincy  (Ill.)  Herald-Whig. 

"“ore  detailed  plan  of  ex-  E.  P.  Adler,  Davenport  (Iowa)  Times, 

'  . ««  service  will  be  pre-  in  approving  the  idea,  expressed  hope 


*0  (be  membership  at  the  May  that,  within  another’ year  Inlanders  r  ' 

•  rooiafrtmg.  Hearin„arW«  wiW  nnt  he  ...iU  ^  _ _ '"a"-  Journal;  PhBip  U.  Adier, 


„  ,,  . ,  newspaper  executives  a  practical  mes- 

Directors:  Tom  H.  Keene,  Elkhart  (Ind.)  ,  resnoncihilitiec  of  the 

Truth,  3-year  term;  F.  W.  Rucker.  Indepen-  resi»nsiDlllUM  Ot  me 

dence  (Mo.)  3-year  term;  E.  S.  Press  as  The  Fanuly  Text  Book.  He 

Myers,  Middleton  (O.)  Journal,  3-year  term,  declared  it  would  be  perfectly  proper 

and  JS  Gray,  Monroe  (Mich.)  News,  one-  for  a  newspaper  to  remove  its  mast- 
year  term.  head  and  replace  it  with  the  title: 

Ilold-Over  Directors:  F.  E.  Milligan,  Ft,  ’‘Local  University.” 

^  '  ~~  “From  the  age  of  eight,  when  the 


value  of  augmenting  the  (in.)' star-c”  aTicr;  II.’ Z.  MitchelV,  youngster  first  begins  to  decipher 

«i  Here  until  the  latter  part  of  Chicago  staff  to  include  representa-  Bemidji  (Minn.)  Pioneer,  and  A.  W.  Shipton,  the  blurbs  of  the  comic  strips,  vmtil 


madi 

Pob(|* 

t*<f  ^  J  l^'^P^on  of  the  Board’s  recom- 
)oliM '  Mations  for  increased  dues  came 
jt  B  a  thorough  and  enthusiastic  dis- 
[  10  oi  vdth  many  seconding 

die®®  *016*,  endorsing  the  idea  as  a  6,^, 

49)  I*  and  progressive  move  in  the  maximum  annual  fee  of  $175  for  pa 


lives  to  sell  national  advertising  for  Springfield  (Ill.)  State  Journal.  the  age  of  58,  which  is  approximately 

member  papers.  The  Sute  vice-presidents  named  were:  OUT  current  American  average  life 

The  change  in  dues  .structure  in-  .Uberta— John  Torrance,  Lethbridge  Herald;  span,  the  newspaper  is  our  only 
creases  annual  dues  from  35  to  60  steady  reading  diet,”  said  Dr.  Crane, 

cents  per  hundred  circulation,  plus  iLoto^^^Ward  J^t.  wLkegan  “And  froin  the  age  of  16,  when  the 

the  usual  $10  base  charge,  with  a  News-Sun;  Indiana-Gardner  J.  Thomas,  average  adolescent  quits  school  per- 

Marion  Chronicle-Leader;  Iowa — George  F.  {Continued  on  page  45) 
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NEWSPAPER  ADVERTISING  GUILD  IS  Blees  General  Manager  regarding  r^umption  of  adv«^ 
FORMED  IN  PHILADELPHIA  of  Geyer,  CorneU,  JVeweU  S*G™»rMoto'S’ 

hi  r-  ^  ,  D  «/  ,  •  ...  Geyer,  Cornell  &  Newell,  Inc.,  New  newspapers  will  not 

New  Group,  Organized  to  Seek  Better  Working  Conditions  York  agency,  has  announced  the  ap-  “  the  cooperative  fund,  ^ 

and  to  Fight  Intimidation  of  Newspapers  by  Merchants,  pointment  of  William  A.  Blees  as  various^un?^*^  ®dvertis 

Hopes  to  Join  Forces  With  Newspaper  Guild  Mrl'S^s  warforS^viJ^^J^^^^  car  sal«,  and  while  the  st4e^  ^ 

R  WAiTFR  ^ruNRinPR  charge  of  sale  of  Buick,  Olds  tV.  any  aou, 

By  WALTER  SCHNEIDER  General  Motors,  and  ^  hmi.  ^ 

Philadelphia,  Feb.  is — Forma-  paid  than  editorial  employes,  this  sit-  has  just  resigned  as  vice-president  ^  P°  ®  issue  ^  Jan.  2, 

tion  of  the  Newspaper  Advertis-  uation  has  been  reversed  since  the  and  general  manager  of  J.  Stirling  ^  cont^ 


Blees  General  Manager 


New  Group,  Organized  to  Seek  Better  Working  Conditions 
and  to  Fight  Intimidation  of  Newspapers  by  Merchants, 
Hopes  to  Join  Forces  With  Newspaper  Guild 


By  WALTER  SCHNEIDER 


ing  Guild  of  Philadelphia  and  Camden  depression.  This,  it  was  pointed  out,  Getchell,  Inc.,  New  York, 
and  plans  to  organize  solicitors  and  is  due  almost  entirely  to  the  tact  that 


to  apply  on  the  cooperative  acc® 
all  during  the  strike.  Nothing 


other  workers  in  advertising  depart-  editorial  employes  have  organized  and  FIRST  RELEASE  MADE 


ments  on  newspapers  throughout  the  proved  the  strength  of  their  organi- 
country  were  disclosed  here  this  week,  zation. 


BY  GENERAL  MOTORS 


for  January  and  the  February  r» 
leases  run  only  for  the  wedi  of  F(. 


Chevrolet  Ad  Feb.  24,  or  Po.aibly  ^^wdlT/pliS^ln  - 


Newspaper  Guild  of  I^iladelphia  and  tives  are  the  same  as  the  guild's,  Polk 
Camden,  organized  the  group  at  meet-  said  it  was  “a  simpler  and  more  ex- 


ings  held  within  the  last  ten  days  at  peditious  program  to  organize  the 
the  newspaper  guild’s  headquarters  at  different  branches  of  the  newspaper 


Feb.  21  in  Some  Cities,  Leads 
Corporation’s  Return  to 
Newspapers 


April  to  the  usual  big  spring  driv^  ^ 


the  Broadwood  Hotel. 


e  jsruauwuuu  nuiei.  advertising  departments  into  one  - _  COD  M  V  II TKII?  nn  I*’*'" 

Assisting  Polk  in  the  first  attempt  group,  then  later  perhaps  merge  this  Detroit,  Feb.  17 — Still  the  biggest  I* UK.  FM.  I,  JUINCi  20.23|iMk 


AFA  CONVENTION  S! 


to  form  a  guild  of  advertising  de-  with  the  newspaper  guild,  rather  news  in  Detroit  is  the  cu^ent  method 


partment  employes  were  Louis  Hines,  than  to  seek  news  guild  members  in- 
American  Federation  of  Labor  or-  dividually  in  the  various  advertising 
ganizer,  and  Thomas  McCarthy,  chair-  divisions.” 

man  of  the  Philadelphia  Daily  News  The  Ifical  guild  president  said  the 


dividually  in  the  various  advertising  raise  route.  Following  closely  on  the 
divisions.”  heels  <d  a  Chrysler  pay  increase  of 


Unit  of  the  newspaper  guild  and  a  new  organization  is  seeking  member 
member  of  the  local  guild’s  organiza-  in  classified,  display  and  national  ad 


The  local  guild  president  said  the  $13,000,0M,  several  other  companies 
new  organization  is  seeking  members  have  raised  their  wage  scales.  The 


of  preventing  strikes  via  the  pay-  National  Groups  Will 

raise  route.  Following  closely  on  the  With  Advertising  Federatiea— 
heels  at  a  Chrysler  pay  increase  of  Delegation  Sails  June  26 

$13,000,000,  several  other  companies  fo,.  Meetin* 


tion  committee. 

In  announcing  the  new  organization. 


night  force  at  Briggs  Body  Plant  The  33rd  annual  convention  of  i 


vertising  departments.  Not  only  so-  went  on  strike  last  night  for  higher  Advertising  Federation  of 


licitors,  but  clerks,  front  counter  men  wages  and  settled  this  morning  for  a  will  be  held  June  20  to  ^ 


the  local  guild  president  alleged  that  and  women,  stenographers,  telephone  five  per  cent  increase. 


combine”  of  Philadelphia  advertis-  solicitors  and  advertising  art  depart-  Dodge,  De  Soto  and  Chrysler  have  City. 


at  the  Hotel  Pennsylvania,  New  Yn 


ers,  embracing  52  of  the  57  largest  re¬ 
tail  stores,  had  recently  sought  to  in¬ 
timidate  one  publisher  in  a  matter  of 
editorial  policy. 

Polk  declared  that  such  a  practice 
among  advertisers,  if  it  should  be¬ 
come  widespread,  “would  constitute 


Announcement  of  the  decukn 


ment  employes  are  eligible.  all  released  and  are  nmning  February  Announcement  of  the  decuioo 

- - -  schedules.  Plymouth  alone,  of  the  the  Board  of  the  Federation  on  t 

DISCUSSING  DETROIT  PACTS  various  Chrysler  units,  has  not  re-  and  place  was  made  from  Feden 

„  •  r  .w-  n  LI-  L  leased  any  linage  for  February  in  headquarters  by  President  E.  R : 

Free  Pre.s  and  Time.  Publi.her.  newspapers.  Reynolds  following  a  survev  of  v 


DISCUSSING  DETROIT  PACTS 


Reynolds  following  a  survey  d 


among  advertisers,  if  it  should  be-  Meet  with  Guild  Committee.  Chevrolet  will  be  the  first  of  the  ous  cities  by  a  special  committee  cot 

come  widespread,  “would  constitute  Detroit,  Feb.  17 — Negotiations  have  General  Motors  units  to  get  back  into  sisting  of  C.  C.  Younggreen,  Chicij 

the  greatest  threat  to  a  free  press  in  been  undertaken  between  the  Detroit  newspapers.  On  Feb.  24,  in  most  cities  chairman;  Norman  S.  Rose,  Bodo 

many  years,  if  not  for  all  time.”  Both  Newspaper  Guild  and  the  manage-  throughout  the  country,  a  40-inch  George  M.  Slocum,,  Detroit;  Wilt 

the  newspaper  guild  and  the  new  ments  of  the  Detroit  Free  Press  and  Chevrolet  ad  will  be  a  general  re-  W.  R.  May,  Portland,  Ore.;  Edith  EB 

group,  he  said,  through  strong  organi-  the  Detroit  Times.  lease.  Chevrolet  will  undoubtedly  try  worth,  Philadelphia;  H.  B.  LeQuit 

zation  in  various  newspaper  depart-  Committees  representing  the  guild  to  catch  some  newspapers  on  Sunday,  New  York; ,  Frank  G.  Huntren  Si 

ments,  would  assist  in  resisting  pres-  have  met  twice  with  the  publisher’s  Feb.  21.  The  Chevrolet  schedule  has  Antonio,  Tex*.;  and  George  W.  Kkw 

sure  from  advertisers  seeking  to  committee  of  the  Times  and  once  been  released  through  the  Campbell-  San  Francisco. 

“gang  up”  on  a  publisher.  with  that  of  the  Free  Press.  Ewald  Company.  “There  are  many  important  matte 

Polk  said  the  adworkers  group.  The  major  provisions  of  the  propo-  Through  MacManus,  John  &  Adams  affecting  advertising  throughout  l] 


“gang  up”  on  a  publisher. 

Polk  said  the  adworkers  group. 


which  has  signed  up  about  65  men  sals  of  the  Times  Unit  are  as  follows: 


and  women  since  the  first  organiza-  Weekly  minimum  wages  of  $75  for  started  in  March. 


Ewald  Company.  “There  are  many  important  matt 

Through  MacManus,  John  &  Adams  affecting  advertising  throughout 
agency,  Pontiac  is  expected  to  get  United  States  that  will  play  an  i 


portant  part  in  the  discussions  at  < 


tion  meeting  Feb.  9,  already  has  ap-  desk  men,  such  as  city  editors,  etc.;  Buick.  first  of  the  General  Motors  33rd  annual  convention,"  said 


plied  for  an  A.  F.  of  L.  charter.  $70  for  copy  readers  and  rewrite  units  affected  by  the  strike,  is  also  ex-  dent  McResmolds.  “At  our  con’ 


Ev«itually  it  will  seek  affiliation  with 
the  A.  N.  G. 


men;  for  reporters,  $30  the  first  year,  pected  to  get  back  with  a  release  for  tion  in  Boston  last  summer. 


$40  the  second  year,  $55  the  third  newspapers  early  in  March. 


was  placed  upon  the  need  of  comcti 


‘The  executive  council  of  the  news-  year,  $60  the  fourth  year  and  there-  Oldsmobile  will  release  to  news-  ing  certain  practices,  and  our  woik 


paper  guild  here  is  recommending  to  after;  for  photographers,  $25  the  first  papers  a  March  schedule  through  the  that  direction  will  be  fully 


the  national  guild  that  guilds  in  all  two  years,  $35  the  third  year,  $50  the  D.  P.  Brother  agency. 


the  major  cities  of  the  country  be  fourth  and  fifth  years,  $65  the  sixth  No  plans  for  Cadillac-LaSalle  have 


this  year  in  New  York. 

“This  has  been  an  important 


urged  to  assist  in  the  organization  of  year  and  thereafter;  financial  board  been  made  public  at  this  time,  al-  in  the  field  of  legislation.  The  Fail 


similar  advertising  department  guilds,”  markers,  $27.50  the  first  year,  $31  the 
Polk  said  today.  second,  $35  the  third  year  and  there- 

“There  is  a  definite  movement  un-  after;  copy  boys,  $18  the  first  year,  $21 
der  way  to  have  the  national  guild’s  the  second  year,  $24  the  third  year; 


markers,  $27.50  the  first  year,  $31  the  though  it  is  expected  that  March  will  era  tion  has  taken  an  aggressive  s 
second,  $35  the  third  year  and  there-  see  the  first  general  release  on  this  on  various  legislative  proposals,  1 
after;  copy  boys,  $18  the  first  year,  $21  unit  since  November.  in  Washington  and  in  the  sei 


On  Feb.  24,  the  same  day  that  States. 


constitution  amended  at  the  annual  telephone  operators  ,  $35;  library  Chevrolet  make  its  release,  the  sec-  “Our  educational  work  has  i 


convention  in  June  to  include  news-  clerks,  $20  thi 
paper  advertising  department  work-  the  third  and 
ers  in  the  guild.  Meanwhile,  this  of  all  pay  cuts, 
group  is  being  organized  as  a  sepa-  The  Free  Pr 
rate  union  and  as  far  as  Philadelphia  as  follows: 
is  concerned  it  promises  to  be  a  very  Weekly  mini 


clerks,  $20  the  first  two  years,  $25  ond  February  ad  for  Hudson-Terra-  new  and  vital  importance  in  our  pw 
the  third  and  thereafter;  restoration  plane  will  run  in  a  large  list  of  gram  this  year  and  as  advertisBga 
of  all  pay  cuts.  daily  newspapers.  penditures  have  increased,  the  wti 

The  Free  Press  Unit’s  proposals  are  Willys-Overland,  through  the  U.  S.  of  organized  advertising  has  assumei 
as  follows:  Advertising  Corporation,  has  released  greater  importance.” 


Weekly  minimum  wages  for  artists,  to  a  number  of  distributor  points  600-  Mr.  McReynolds  pointed  out  till 


potent  organization  before  the  June  photographers,  reporters,  copy  read-  line  copy  to  run  on  date  from  dis-  delegation  of  American  adverl 


convention.” 

Thirty-five  attended  the  first  or-  year,  $30;  second  year,  $40;  third  Packard  Motor  Company  is  ex-  immediately  following  the  Feds* 
ganization  meeting,  Polk  said.  At  the  year,  $50;  fourth  year,  $^;  fifth  year,  pected  to  have  an  ad  Ae  last  week  tion’s  convention  to  attend  the  aimw 
second  session,  held  Tuesday  night,  51  $65;  sixth  year,  and  thereafter,  $70;  in  February  or  the  first  week  in  convention  of  the  Continental  Aiw 

were  present  despite  a  snowstorm,  for  copy  boys,  editorial  clerks  and  March  in  a  rather  limited  list  of  tising  Association  in  the  Frendinp 
and  15  others  who  had  joined  at  the  stenographers:  first  year,  $18;  sec-  newspapers.  Definite  information  on  tal  July  5  to  10. 


ers,  rewrite  men  and  librarians:  first  tributor. 


men  and  women  will  sail  for 


Packard  Motor  Company  is  ex-  immediately  following  the  Fe 


newspapers.  Definite  information  on  tal  July  5  to  10. 


initial  meeting  were  kept  at  home  by  ond  year,  $21;  third  year,  $24.  Twen-  this  release  has  not  been  made  known  Federation  headquarters  has 


the  severe  weather.  About  500  work¬ 
ers  here  are  eligible.  more  than  the  minimum.  &  Rubicam  agency.  the  Hamburg-American  line,  sail 

It  is  planned  to  have  a  general  co-  Other  provisions  cover  apprentices.  The  February  newspaper  list  for  from  New  York  June  26  for  thoae' 

ordinating  committee  whose  members  40-hour  week,  vacations,  sick  leave,  Graham-Paige  is  running  in  an  un-  may  wish  to  make  the  Paris  trip. 

will  be  appointed  by  both  the  news-  dismissal  indemnities,  grievance  com-  usually  limited  list  of  dealer  points  - 

paper  and  advertising  guilds,  Polk  mittee  and  preferential  shop.  that  had  sufficient  advertising  credit.  TAYLOR  TO  SARATOGA  SPIui 


ty  per  cent  increase  for  all  receiving  by  the  Packard  factory  or  the  Young  reservations  on  the  SS.  ColunibsiiH 


&  Rubicam  agency. 


the  Hamburg-American  line. 


The  February  newspaper  list  for  from  New  York  June  26  for  tho« 


added.  This  group  will  cooperate  «  —  -  —  -  —  -•  —  -  -■  -  - 

closely,  members  of  each  guild  sit-  WINS  $727  OVERTIME  PAY  Advertising  Corporation.  manager  of  the  Albany  (N. 

ting  in  as  observers  at  the  executive  Indianapolis,  Ind.,  Feb.  15  —  Dick  In  addition  to  its  regular  newspaper  Knickerbocker  Press  and  E®' 
council  meetings  of  both  organiza-  Miller,  who  sued  the  Indianapolis  appropriation,  the  Ford  Motor  Com-  News  in  a  Gannett  personnel  d 
tions.  Times  for  $1,395  he  charged  was  due  pany  bought  the  broadcasting  rights  which  sent  Richard  H.  Taylor, 


that  had  sufficient  advertising  credit.  TAYLOR  TO  SARATOGA  SP 


The  release  was  made  by  the  U.  S. 
Advertising  Corporation. 


John  J.  Atherton  remains  buaw 
manager  of  the  Albany  (N.  ■ 


In  addition  to  its  regular  newspaper  Knickerbocker  Press  and  Ere 


Polk  originated  the  plan  to  organ-  him  for  overtime  work,  was  awarded  for  the  Carnegie  Hall  flood  relief  pro-  merly  auditor  of  the  Saratoga  Sp 


ize  newspaper  advertising  depart-  $727.25  in  Superior  court  here  at  thv  grams  on  Saturday,  Feb.  20.  This  (N.  Y.)  Saratogian  to  the  same 

ments  after  several  advertising  work-  close  of  a  bitterly-contested  legal  program,  going  over  200  stations,  uses  on  the  Albany  Knickerbocker  1 

ers  approached  him  about  admitting  battle.  Costs  of  the  action  were  as-  a  much  larger  network  than  Ford  and  Evening  News.  Miss  Fla 

them  to  the  news  guild.  He  was  told  sessed  against  the  newspaper.  Attor-  bought  for  the  last  World’s  Series.  Magill,  in  the  business  office  ri 

that  although  members  of  advertising  neys  for  the  Times  indicated  no  ap-  Despite  a  published  report.  Editor  Allwny  papers  for  20  years  go 
departments  were  formerly  better  peal  would  be  made.  &  Publisher  has  made  a  careful  check  Saratoga. 


bought  for  the  last  World’s  Series.  Magill,  in  the  business  office  of 
Despite  a  published  report.  Editor  Allwny  papers  for  20  years  go*' 
&  Publisher  has  made  a  careful  check.  Saratoga. 
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PRESS-RADIO  DIVORCE  UP  TO  CONGRESS 

pec  Counsel  Tells  Senator  Wheeler,  Who  Will  Introduce  Bill,  That  Commission  Has  No  Power 
At  Present  to  Deny  Ownership  to  Newspapers — Says  Cons^ress  Could  Act 

iirASHlNGTON,  D.  C.,  Feb.  16—  By  JAMES  J.  BUTLER  facts  in  each  particular  case  to  deter- 

iV Congress  has  the  power  to  di-  yj  considering  the  power  of  consider  the  legislation  only  for  the  whether  the  grating  (d  an  ap- 

_«ettbe  press  and  ra^o  and  to  pro-  Congress  to  deny  the  newspapers  the  purpose  of  determining  whether  the  Pfrcation  will  serve  Ae  pubw  m^- 
J  UR  newspapers  in  Ae  future  right  to  acquire  broadcasting  stations  prohibition  has  a  reasonable  relation  est,  convemenw  and  n^ssity  On® 

y|pg  licenses  to  broadcast,  JTCC  ^  future  is  not  different  from  to  or  is  a  reasonable  means  of  accom-  among  others  to  be  cemsidered 

1f00‘\  Hampson  reports  to  jjjgj  presented  as  to  its  power  to  re-  plishing  an  end  which  is  within  the 

jailor  Burton  K.  Wheeler,  chairman  quire  them  to  divest  themselves  of 
R  the  powerful  Interstate  Commerce  jjjg  control  of  such  stations  within  a 


^■ittee. 

On  the  heels  of  this  statement, 
Wheeler  annoimced  that  he 
ilil  draft  and  introduce  legislation 
Varictv  labelled  “Shotgun  Di- 
^  or  Rabio-Press." 
jgoe  months  ago,  the  Montana 
^itor  requested  the  Federal  Com- 

_  itions  Commission  to  furnish 

i0  with  data  relative  to  the  extent 
S  which  newspapers  have  gone  into 
broadcasting  business.  In  addi¬ 
ng,,  he  asked  for  an  opinion  on 
the  Federal  Communications 
(ijBinission  has  authority  to  Italt  this 
^,wing  alliance  of  the  press  and 
A  or  whether  such  authority  rests 
lilh  the  Congress. 

After  some  delay,  the  FCC  answered 
IhKkr's  request.  It  was  shown  that 
I  total  of  152  stations  out  of  the  650 
w  more  licensed  broadcasters  were 
tokr  owned  or  operated  by  news- 
pftn,  with  108  applications  pending. 
Gay  told  Senator  Wheeler  that  the 
fCC  "does  not  have  the  authority  un¬ 
it  the  existing  law,  in  the  absence 
d  m  expression  of  public  policy  on 
iisabject  by  the  Congress  to  deny 
aipplii^tion  to  a  newspaper  owner 
k  radio  facilities  solely  upon  the 
{moDd  that  the  granting  of  such  an 
topbeation  would  be  against  public 
policy." 

The  determination  of  “public  policy 
tail  with  Congress  and  not  with  the 
FCC,  Gary  pointed  out. 

Legislation  to  separate  the  press  and 
Imdcasting  could  be  kept  within  the 
ontitutional  powers  of  Congress  in 
ik  “public  interest,  convenience  and 
menity,”  Gary  stated. 

Gary  went  on  to  discuss  at  some 
loDgth  his  opinion  that  Congress  has 
ik  ri^t  to  authorize  divorce  of  the 
tn  popular  channels  of  communica- 
kos. 

There  would  be  no  abridgment  of 
ik  freedom  of  the  press  involved  in 
met  regulation.  He  wrote  Wheeler: 

H  is  submitted  that  legislation  such 
a  diat  proposed  would  constitute  no 
diidgment  of  the  freedom  of  speech 
V  of  the  press,  since  the  ownership 
IT  control  of  a  radio  broadcasting  sta- 
ko  is  not  essential  to  the  right  to 
Vak  or  the  dissemination  of  news, 
aid  the  owning  or  controlling  of  a 
kaadcasting  station  as  a  business  has 
isdung  to  do  with  the  freedom  of  the 
PKss  or  of  speech  as  such,  because 
•newspaper  would  still  have  the  right 
h  communicate  by  printing  or  broad- 
deling,  which  is  enjoyed  by  any  other 
penwi  or  class.” 

One  of  the  doubtful  points  that 
have  to  be  settled  by  the  courts 
is  the  event  of  enactment  of  such 
kwlation  is  whether  or  not  the  “due 
Psoeess  clause”  of  the  constitution 
•wild  be  violated  by  forcing  the  press 
k  get  out  of  the  broadcasting  busi- 
seai 

However,  he  points  out  that  “the 
granting  of  a  license  to  operate 


reasonable  time. 

He  added:  “It  would  appear  well 
settled  that  Congress  in  the  exercise 
of  its  powers  to  regulate  interstate 
commerce  may  interfere  indirectly 
with  private  rights  which  otherwise 
might  be  protected  by  the  due  process 
clause.” 

There  may  be  a  loophole  through 
which  to  attack  the  constitutionality 
of  such  proposed  legislation,  Gary  im¬ 
plied.  This  would  be  whether  or  not 
such  separation  legislation  “is  a  rea¬ 
sonable  regulation  of  interstate  com¬ 
merce.” 

While  raising  this  question,  Gary 
was  of  the  opinion  that  such  pro¬ 
posals  could  be  classified  as  “reason¬ 
able  regulation.” 

He  wrote:  “The  criterion  which 
must  be  applied  is  whether  legislative 
action  has  a  reasonable  regulation  to 
a  purpose  which  is  within  congres¬ 
sional  authority.  .  .  .  Thus  it  may  be 
seen  that  if  t^  proposed  legislation 
denying  newspaper  owners  the  right 
to  own  or  control  a  broadcasting  sta¬ 
tion  has  a  reasonable  relationship  to 
a  purpose  which  Congress  has  the 
power  imder  the  commerce  clause  to 
accomplish,  then  the  incidental  or 
indirect  interference  with  personal 
liberty  is  not  repugnant  to  the  first  or 
fifth  amendments. 

“It  would  appear  from  these  cases 
that  if  Congress  sees  fit  to  declare  a 
policy  to  be  followed  in  the  regula¬ 
tion  of  interstate  commerce  (broad¬ 
casting)  the  courts  will  not  question 
the  wisdom  of  the  policy,  but  will 


regulatory  power  of  Congress 
“A  careful  review  of  the  decisions 
of  the  Supreme  Court  with  respect  to 
existing  legislation  which  appears  to 
be  analogous  or  similar  to  that  here 
suggested  and  those  decisions  with  re¬ 
spect  to  the  regulation  of  interstate 
commerce  by  Congress  and  matters 
bearing  a  reasonable  relation  thereto, 
impel  me  to  the  conclusion  that  the 
constitutionality  of  an  act  of  Congress 
denying  the  right  to  all  newspaper 
owners,  such  as  to  obtain  broadcasting 
licenses  in  the  future,  and  requiring 
all  newspapers  to  divest  themselves 
of  such  ownership  or  control  within 
a  reasonable  time  is  not  free  from 
doubt,  and  therefore  1  think  the  in¬ 
quiry  does  not  permit  a  categorical 
answer.” 

He  goes  on  to  state,  however,  the 
broadcasting  is  interstete  commerce, 
and  under  the  constitution  Congress 
is  clearly  given  the  authority  to  regu¬ 
late  interstate  commerce.  Gary  said: 
“I  am  of  the  opinion  that  the  mutual 
ownership  and  control  of  newspapers 
and  broadcasting  stations  bears  a  rea¬ 
sonable  relation  to  and  has  an  effect 
on  interstate  commerce,  and  therefore 
if  the  Congress  enacts  a  law  of  the 
purport  suggested,  it  should  meet  the 
constitutional  reqviirements.” 

Congress  in  creating  the  FCC,  gave 
to  it  the  power  to  grant  or  withhold 
radio  broadcasting  licenses  “in  the 
public  interest,  convenience  and  ne¬ 
cessity,”  Gary  commented.  This,  he 
added,  “is  the  only  standard  the  Com¬ 
mission  can  supply. 

“It  is  clear,  however,  that  the  Com¬ 
mission  has  the  duty  of  examining  the 


by  the  Commission  is  the  business 
connections  of  an  applicant,  news¬ 
paper  or  other,  and  in  my  opinion  the 
Commission  has  the  power  to  refuse 
a  license  to  a  newspaper  owner,  if 
upon  all  the  facts  before  it  in  a  given 
case,  the  Commission  is  unable  to  find 
that  the  granting  of  an  application 
would  serve  ‘the  public  interest,  con¬ 
venience  and  necessity.’” 

For  the  first  time,  the  FCC  has  been 
driven  to  a  definite  statement  on  this 
controversial  question.  Hitherto,  it 
has  consistently  refused  to  elaborate 
on  its  powers  or  policies,  present  or 
future,  with  regard  to  the  growing 
number  of  radio  stations  affiliated 
with  newspapers. 

Illustrating  the  “cagey”  attitude  of 
the  FCC  on  this  matter,  was  the  cen¬ 
sorship  it  attempted  to  clamp  down 
on  the  publication  of  this  recom¬ 
mendation  to  Senator  Wheeler. 

Whether  or  not  such  proposed  legis¬ 
lation  will  find  much  support  in  Con¬ 
gress  is  problematical  at  this  moment. 
However,  one  of  the  factors  tiiat  may 
have  some  influence  is  the  fact  that 
many  of  the  newspapers  that  were 
strongly  opposed  to  the  New  Deal  be¬ 
fore  election,  are  major  operators  in 
the  radio  field. 


GANNETT  ORGANIZES  FORCES 


Boston  Community  Fund  *Over  the  Top’ 


Issoes  Plea  for  National  Organisa* 
tioa  Against  Court  Plan 

Sending  out  a  plea  to  35,000  citizens, 
Frank  E.  Gannett,  publisher  of  the 
Garmett  Newspapers,  Feb.  12, 
laimched  a  national  drive  to  organize 
forces  against  the  Supreme  Court 
reform  plans  as  put  forth  by  Presi¬ 
dent  Roosevelt. 

Warning  that  the  principle  of  sepa¬ 
rate  legislative  and  executive  powers 
as  set  forth  in  the  Constitution  is 
being  attacked  and  is  in  danger,  Mr. 
Gannett  stated  that  “the  fight  to  pro¬ 
tect  our  Supreme  Court  from  sub¬ 
ordination  to  the  executive  can  be 

WON.” 

Accompanying  the  letter  were  two 
petitions  to  be  sent  back  to  Mr.  Gan¬ 
nett  signed  by  citizens  who  are  will¬ 
ing  to  help  organize  or  who  will  con¬ 
tribute  to  the  cause.  Another  peti¬ 
tion  to  the  members  of  Congress,  only 
to  be  signed  and  mailed,  was  enclosed. 
It  was  headed,  “Only  they  deserve  lib¬ 
erty  who  are  willing  to  fight  for  it.” 

The  letter  requested  each  recipient 
to  sign  and  circulate  the  petition;  to 
volimteer  to  help  organize  non-paili- 
san  local  committees;  to  protest  to  the 
Senators  and  Congressmen  at  once; 
and  to  make  a  contribution,  to  help 
carry  the  expenses  of  a  national  or¬ 
ganization. 


MAJ.  BOTTOM  TO  SNPA  BOARD 

Maj.  Raymond  B.  Bottom,  publisher, 
Newport  News  (Va.)  Press  and  Times- 
Herald,  has  been  unanimously  elected 
to  the  SNPA  board,  succeeding  the 


The  above  photograph  showg  representativeii  of  every  Bogton  newspaper  present 
at  a  luncheon  held  recently  at  the  Parker  House  at  which  digplayg  used  for 
Greater  Boston’s  1937  Community  Fund  Campaign,  Jan.  29  to  Feb.  9  were 

planned.  The  original  objective  of  $4,100,000  was  increased  $60,000  and  over*  _ _ _ ^ 

subscribed  by  $240,000  with  more  pledges  to  be  redeemed,  it  was  announced  L.  A.  Gaines,  Jr.,  general  man- 

Feb.  9  at  the  Victory  Dinner  at  the  Hotel  Stader.  Sitting  (left  to  right) :  Louis  qJ  ^g  Richmond  (Va.)  News- 

Kirstein,  vice-chairman.  Campaign  Organization;  George  E.  Stephenson,  presi-  j  t,„Aor  T4io  forty,  ovniroo 
— —‘6  ui  a  license  lo  “j.o  >t>  •/»:<  ttt  n  .  i  D  .  ri_  iJT* _ _ _  Ltsoaer.  ine  term  expires  with  the 

■a*  fko  k  j  ^  ,  Campaign;  Carl  Dreyfus,  publisher,  Boston  American,  and  Nelson  C.  Metcjf,  COPELAND  BILL  REPORTED 

“"I*  Community  Fund  Publicity  Committee.  Standing  (left  to  right):  Allyn  B. 

^onths,  each  MeIntire,  vice-president,  Pepperell  Manufacturing  Company,  chairman.  Publicity  ^  C^nit^ 

renewal  thereof  bemg  Committee,  Community  Fund  Campaign;  Robert  Choate,  editor,  Boston  Herald-  "‘^rce  has  retried  favorably  the 
*««ider^  de  novo,  the  right  to  hold  Traveler;  Volney  Hurd,  city  editor,  Christian  Science  Monitor;  W.  M.  Hines,  Copeland  Bill  to  xt  new  standards 
•  ^uire  property  does  not  appear  publisher,  Boston  Transcript;  Alfred  H.  Marchant,  advertising  director,  Boston  l®r  foods,  drugs  and  cosmetics  and  to 
b  be  involved.  For  the  same  rea-  Post;  John  T.  Cushing,  publisher,  Boston  Record;  A.  J.  Philpott,  Boston  Globe,  prevent  adidterating,  misbranding  or 
•W*  the  constitutional  question  pre-  and  Lincoln  H.  Howe,  publicity  director.  Community  Federation  of  Boston.  false  advertising  of  such  products. 
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NEW  CHICAGO  TRIBUNE  NEWS  ROOM  ARRANGEMENT  INCREASES  EFFICIENCY 


View  of  Chicago  Tribune  local  room,  showing  new  centralized  copy  desk  system.  Situated  in  center  is  four-place  desk  presided  over  by  Robert  M.  Lee,  miiu{iii! 
editor.  Here  the  city  editor,  news  editor  and  make-up  editor  have  space.  Immediately  surrounding  this  central  desk  are  the  copy-reading  slotted  desks  ti  tt- 
telegraph,  cable,  financial  and  night  city  editors.  Flanking  the  copy  desks  on  all  four  sides  of  the  room  are  individual  desks  of  the  reportorial  staff.  In  tl:’ 

background  is  a  mural.  John  McCutcheon’s  famous  “Indian  Summer.” 

C''  ENTRALIZATION  of  desks  over  All  desks  are  placed  so  that  re-  Coincident  with  the  new  desk  ar-  In  addition,  the  reportorial  staff  k 

which  news  copy  flows  on  its  way  porters  and  special  writers  face  the  rangement,  an  entirely  new  lighting  been  supplied  with  new  typewrite:^ 

to  the  composing  room  has  resulted  in  center  of  the  room.  This  arrange-  system  has  been  installed  in  the  local  marking  the  third  rehabilitation  c 

a  new  high  degree  of  efficiency  in  edi-  ment  makes  for  speedier  communica-  room.  Suspended  from  the  ceiling,  this  type  of  equipment  in  the  c. 

torial  operations  in  the  Chicago  Trib-  tion  when  the  managing  editor’s  desk  the  new  fixtures  provide  indirect  il-  room  of  the  Tribime  the  past 

unc.  wishes  to  confer  lumination.  years. 


BRINK.  EDITOR-IN-CHIEF 

Editor  Seattle  Star  Made  Head  of 
Scrippa  League  Newapapera 

Rodney  Brink,  for  two  years  edi¬ 
tor  of  the  Seattle  (Wash.)  Star,  has 
been  appointed  editor-in-chief  of  the 
Scripps  League 
of  Newspapers. 
Scripps  League 
chain  newspa¬ 
pers  are  the 
Star,  Tacoma 
(Wash.)  Times. 
Portland  (Ore.) 
News  -  Tele¬ 
gram,  Spokane 
(Wash.)  Press, 
Dallas  (Tex .) 
Dispatch,  San 
Luis  Obispo 
Rooney  Brink  (Cal.)  Telegram, 
Boise  (Idaho) 
Capital  News,  Provo  (Utah)  Herald, 
Logan  (Utah)  Herald- Journal,  Coeur 
d’  Alene  (Idaho)  Press,  and  the  Brem¬ 
erton  Sun. 

Brink  will  continue  as  editor  of  the 
Star  in  conjunction  with  his  new 
duties.  He  has  been  with  Scripps 
League  for  25  years.  Prior  to  join¬ 
ing  the  Star  he  was  with  the  ^ise 
Capital  News.  Before  that  he  was 
editor  of  the  Los  Angeles  Record. 


BOSTON  INCREASE  GIVEN 

Voluntary  Raise  Made  by  American 
— No  Guild  Bargaining 

A  voluntary  wage  raise,  effective 
March  1,  has  been  given  to  employes 
of  the  news  and  feature  departments 
of  the  Boston  Evening  American  and 
the  Boston  Sunday  Advertiser.  The 
new  wage  scale  is  comparable  in  most 
instances  to  prevalent  guild  requests. 

Those  affected  by  the  new  wage 
scale  include  assignment  reporters, 
desk  men,  rewrite  men  and  photog¬ 
raphers,  but  not  office  boys  nor  ticker 
clerks,  although  the  wages  of  the  latter 
groups  are  being  gradually  raised. 

A  40-hour  week  shall  be  main¬ 
tained,  although  not  on  the  five-day 
basis.  The  agreement,  which  is  not  a 
contract,  provides  for  sick  benefits 
and  permits  any  employe  to  join  the 
guild  without  being  discriminated 
against. 

Publisher  Carl  Dreyfus  told  an 
EIoitor  &  Publisher  correspondent  that 
the  management  has  never  been  ap¬ 
proached  in  any  manner  by  guild 
representatives  with  a  view  to  col¬ 
lective  bargaining. 

ENTERS  MORNING  FIELD 

The  Hollis  (Okla.)  News  has 
switched  from  the  evening  to  the 
morning  field. 


COURT  UPHOLDS  SALES  TAX 

Constitutionality  of  the  Arizona 
sales  tax  on  the  gross  income  of  news¬ 
papers  has  been  upheld  by  the  Ari¬ 
zona  Supreme  Covurt  in  a  decision  re¬ 
affirming  a  previous  action  of  the 
court  in  which  constitutionality  of  the 
tax  was  not  questioned.  The  latest 
opinion  result^  from  a  request  of 
newspapers  for  a  rehearing.  The 
newspapers  contended  imposition  of 
the  tax  was  in  violation  of  the  “due 
process  of  law”  amendment  to  the 
U.  S.  Constitution.  The  opinion  was 
written  by  Justice  Henry  D.  Ross. 

JOINS  TENNEY,  WOODWARD 

John  E.  Rohde  has  joined  the  Chi¬ 
cago  sales  staff  of  Tenney,  Woodward 
and  Company,  Inc.,  special  represen¬ 
tatives,  and  Walter  J.  Ingram,  Jr., 
has  joined  the  New  York  office  in  the 
same  capacity.  Rohde  recently  re¬ 
signed  from  the  Chicago  sales  staff 
of  J.  J.  Devine  &  Associates.  He  had 
become  vice-president  there  in  1935. 

BUYS  MASSENA  OBSERVER 

The  purchase  of  the  Massena  (N.  Y.) 
Observer,  a  weekly,  by  Frank  E.  Gan¬ 
nett,  publisher  of  the  Gannett  News¬ 
papers,  and  Franklin  R.  Little  from 
Leslie  C.  Sutton,  who  retires  after  45 
years  from  active  service,  was  el¬ 
ective  Feb.  15.  Mr.  Little  will  be 
publisher. 


Policeman  Finds  Chmini 
Lady  Reporters  h  Toufi 

Thomas  Neveux,  Chicago  policemtn. 
was  confined  to  the  Alexian 
this  week  with  a  broken  knee  c»? 
He  tried  to  stop  Rosemary  Pifct 
Chicago  Times  reporter,  from  vsi!l- 
ing  through  a  window  at  the 
Eversharp  Pen  Company  Feb.  13,  dur¬ 
ing  a  sit-down  strike. 

Miss  Price  was  sent  to  get  an  'fc- 
side”  story  about  the  men  and  wop- 
sit-down  strikers.  Police  officer*^ 
vented  reporters  from  entcrinff  tk 
plant,  so  Miss  Price  cleared  a  fas 
climbed  up  a  wall  and,  with  the  a- 
of  the  strikers  was  pulled  thr# 
the  window  as  Officer  Neveux  criok; 
his  knee  cap  against  the  wall  and  k 
to  the  ground  with  the  reporter’s  tx 
in  his  hand. 

Miss  Price  later  went  to  the 
pital  and  expressed  her  regrets 
his  injury.  Neveux  gallantly 
“Aw,  forget  it!” 

SUGGESTS  RADIO  CENSOM 

Olympia,  Wash.,  Feb.  16— A  bill  ab¬ 
ating  a  state  board  of  radio  cess - 
with  power  to  censor  radio 
originating  in  the  state,  and 
a  2  per  cent  tax  on  local  business^ 
radio  stations  was  introduced  in  ® 
state  senate  by  Senator  A.  E.  Edwar» 
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LSSOCIATED  PRESS  IS  RETURNING 
TO  FIVE-DAY,  40-HOUR  WEEK 

^aational  News  Service  On  Five  Day  Basis  At  Many 
Points — No  Request  for  Change  At  United  Press — 
Negotiations  Continue  At  World-Telegram 

flE  Associated  Press  has  resumed  nouncement  has  governed  policy  on 
Iti  five-day  week  experiment,  the  New  York  American  and  New 
was  suspended  a  little  over  a  York  Journal.  It  calls  for  a  minimum 
because  the  plan  as  then  op-  wage  of  $25  for  reporters  for  the  first 
^  had  proved  vmworkable.  The  year  of  employment.  After  the  first 
gtahal  plan  was  ado  '*‘Kl  after  a  sug-  year  the  minimum  is  raised  to  $35, 
by  the  President  of  the  United  after  the  second  year  to  $45  and  after 
^  to  the  effect  that  the  five-day  the  third  year  to  $55. 

A  $60  minimum  is  set  for  rewrite 
men,  copy  readers,  artists,  photogra¬ 
phers,  department  editors  and  assis¬ 
tant  editors. 

For  junior  editors,  such  as  graduate 
office  boys  doing  semi-editorial  work. 


for  news  men  be  established  in 
^  of  more  than  500,000  population. 

International  News  Service  al- 
^  is  operating  on  a  five-day  basis 
•fg0iy  points. 

Inr  officials  of  the  United  Press  say 
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ceive  two  weeks  vacation  with  pay 
every  year  and  pay  is  not  deducted 
for  sickness. 

Arrangements  for  dismissal  pay 
are:  After  more  than  six  months 
work  and  less  than  one  year  two 
weeks  pay  is  granted;  more  than  one 
year  of  employment  draws  three 
weeks  pay;  two  years  and  less  than 
three  draws  four  weeks  pay;  more 
than  three  years  and  less  than  five 
draws  six  weeks  pay;  more  than  five 
and  less  than  10  draws  three  months 
pay;  after  10  years  employment  the 
dismissal  bonus  is  six  months  pay. 

The  five-day  week  applies  to  all 
editorial  employes  except  editors,  de¬ 
partment  heads  and  assistant  city 
editors. 

After  a  unit  meeting  last  week  of 
the  New  York  World-Telegram  guild 
members,  recommendations  were 
passed  on  to  the  management  and  ne- 


shop  and  suggested  more  frequent 
negotiation  meetings  or  else  have  any 
financial  provisions  that  may  be  ar¬ 
rived  at  retroactive  to  Feb.  1.  At  an¬ 
other  meeting,  Thursday  night,  the 
management  submitted  counter-pro¬ 
posals,  which  the  guild  will  submit  to 
another  unit  meeting  Tuesday. 

Dean  Palmer,  of  Palmer,  Suter  & 
Palmer,  principal  stockholder  of  the 
Flushing  (L.  I.)  North  Shore  Journal, 
met  Feb.  17  with  four  representatives 
of  the  striking  unions  of  the  news¬ 
paper  before  two  members  of  the 
Central  Labor  Council  at  the  Hotel 
Plymouth,  New  York.  The  strike  situ¬ 
ation  remains  the  same  with  another 
meeting  expected  in  a  few  days.  A 
mass  meeting  is  scheduled  for  Feb.  25 
at  the  Flushing  High  School  and 
Heywood  Broun,  president  of  the 
American  Newspaper  Guild,  is  to  be 
the  chief  speaker.  The  citizen’s  strike 


iTfiiev  have  received  no  requests  the  pay  is  $30  for  the  first  year,  $35  gotiation  meetings  between  the  New  committee  is  arranging  the  meeting, 
fattooferences  with  guild  members  tor  the  second  year  and  $40  after  two  York  guild  and  the  newspaper  ex- 
_ t _ _ — _ _i.  vonre  ooiifivM  wprp  inrrens(>d  to  eiffht  1 


ftm  suggestions  for  changing  work- 
M  bours.  The  belief  has  been  ex- 
ppid  that  a  two-day  lapse  in  a 
M  association  reporter’s  working 
^  leaves  a  handicapping  gap  in  the 
m’i  news  routine  when  he  returns 
so  at  present  there  is  no  plan 
active  consideration  which 
diange  the  present  status. 

AP  plan,  already  effective  in 
$m  offices  and  to  be  made  effective 
a  others  as  soon  as  practicable,  is 
Inadly  to  include  all  offices  regardless 
i  ffie  size  of  the  cities  in  which  they 
allocated.  It  does  not  immediately 
to  a  number  of  men  who  are 
■HUtives  or  seniors  in  the  service, 
iho  are  to  continue  their  present 
Mn  of  duty  until  it  is  considered 
lyiilirnt  to  make  some  further  step. 
Hiaever,  they  will  be  granted  pro- 
ka^  vacations  in  conformity  with 
dair  length  of  service:  three  weeks 
far  six  years  continuous  service  com- 
pkted  in  1936,  and  four  weeks  for  11 
jmn  of  continuous  service  completed 
in  1936.  Special  adjustments  will  be 
made  in  certain  cities  where  there  is 
but  one  staff  man. 

The  AP  traffic  department  was  placed 
on  the  40-hour  week  over  two  years 
ago  and  continues  without  interruption 
because  the  nature  of  the  work  of 
that  department  made  its  continuance 
vidiout  interruption  possible. 

Approximately  1,000  news  men  of 
the  Associated  Press  will  be  affected 
by  the  new  plan. 

The  changes  suggested  by  Kent 
Cooper,  general  manager,  will  not  af¬ 
fect  the  personnel  of  the  AP  or  alter 
piesent  salaries.  It  was  also  definitely 
stated  that  no  newspaper  organiza¬ 
tion  is  in  any  way  responsible  for  the 
diange,  which  has  been  imder  con¬ 
sideration  for  many  months. 

In  pointing  out  why  there  would  be 
some  immediate  increase  in  personnel 
and  no  decrease  in  pay  because  of  the 
feduction  in  working  time,  it  was  said 
that  when  the  original  five-day  week 
was  discarded  in  Oct.,  1935,  there  was 
M  reduction  in  men  or  changes  in 
s*lary.  The  additional  men  now  to  be 
wployed  will  be  very  largely  for 
ttffices  not  previously  on  the  five-day 
week. 

When  the  AP  dropped  the  five-day 
wedc,  the  American  Newspaper  Guild 
lonned  a  national  committee  headed 


years. 

Journal  and  American  copy  boys 
receive  a  minimum  of  $15  for  ^e  first 
year,  $18  after  first  year  and  $21  after 
second  year. 

Working  a  40-hour  five-day  week, 
editorial  employes  are  also  assured 
equal  time  off  for  overtime.  They  re- 


ecutives  were  increased  to  eight  hours 
a  week,  the  sessions  from  one  to  two 
a  week.  At  the  unit  meeting,  mem¬ 
bers  of  the  guild  rejected  the  sugges¬ 
tions  of  the  management  to  continue 
the  minimum  wages  now  in  effect. 
They  also  voted  that  their  represen¬ 
tatives  should  insist  on  a  preferential 


CINCINNATI  FLOOD  EDITIONS 


Boettigers  Confer  With  Hearst; 

Anna  Roosevelt  to  Write  Column 


Post  and  Timai-Star  Print  Pictor* 
Tabloid  Special* 

Cincinnati,  Feb.  16— Sales  which 
broke  all  records  in  the  history  of  the 
Cincinnati  Post  marked  the  issue  of 
the  Cincinnati  flood  pictures  tabloid 
Feb.  13,  Circulation  Manager  Shiel 
Dunsker  stated  tonight. 

Unofficially  it  was  stated  that  the 
circulation  of  the  issue  was  some¬ 
where  in  the  neighborhood  of  375,000. 
The  tabloids  were  not  sold,  but  were 
given  away  with  the  Post  The  outer 
cover  of  the  32  pages  was  given  to  a 
photo  of  the  breaking  of  Beechmemt 
Dam  taken  by  Carl  H.  Bowers,  Post 
photographer. 

According  to  George  M.  Fries,  gen¬ 
eral  manager  of  the  Cincinnati  Times- 
Star,  advance  orders  for  “Ten  Wet 
Days,”  the  Times-Star’s  special  flood 
tabloid  had  almost  reached  the  100,- 
000  mark  up  to  tonight  The  32-page 
tabloid  was  to  be  published  Thursday 
or  Friday  this  week. 

The  tabloid  is  to  sell  for  15c  a  copy 
and  proceeds  will  be  given  to  the  Red 
Cross. 

The  Cincinnati  Enquirer  had  no  spe¬ 
cial  flood  issue  outside  of  its  Sunday 
rotogravure  tabloid  of  Feb.  14  which 
had  many  flood  pictures.  Regular 
sales  of  the  Enquirer  during  the  flood 
period  were  increased  over  50,000 
copies,  it  was  stated  by  Charles  W. 
Staab,  circulation  manager. 


Among  prominent  guests  from  social  and  film  colony  circles  attending  a  recent 
Los  Angeles  party  for  charity,  sponsored  on  this  occasion  by  screen  figure  Con¬ 
stance  Bennett,  noted  publisher  William  R.  Hearst  chats  with  Film  Producer 
Hal  Roach.  On  the  right  are  Mr.  and  Mrs.  John  Boettiger  of  the  Seattle  Post- 

Intelligencer. 


INTENSELY  enthusiastic  over  plans 
for  and  progress  of  the  Seattle 
Post-Intelligencer,  Mr.  and  Mrs.  John 
Boettiger  visited  San  Francisco  re¬ 
cently  en  route  back  to  the  Pacific 
Northwest  following  a  conference 
with  William  Randolph  Hearst  in  Los 
Angeles. 

The  entire  day  of  their  stay  in  San 
Francisco  was  spent  in  the  San  Fran¬ 
cisco  Examiner,  where  Clarence  Lind¬ 
ner  was  host  on  an  inspection  trip 
that  included  virtually  every  depart- 


The  column  will  be 
for  syndication,  she 


Mrs.  Boettiger. 
local  and  not 
stated. 

“I  am  tremendously  optimistic  over 
the  prospects  for  the  Post-Intelligen¬ 
cer,”  Mr.  Boettiger  said.  “Our  cir¬ 
culation  recovery,  despite  the  disor¬ 
ganization  of  the  department  occa¬ 
sioned  by  three  months  of  inactivity, 
has  been  impressive.  Circulation  is 


WILLIAM  A.  WHITE  IS  69 

William  Allen  White,  publisher  of 
the  Emporia  (Kan.)  Gazette,  cele¬ 
brated  his  69th  birthday  anniversary 
Feb.  10  by  working  as  usual.  At  the 
office  at  8  a.m.  ahead  of  most  of  his 
employes,  Mr.  White  by  9  o’clock  had 
dictated  four  editorials,  had  read  his 
mail  and  was  going  through  the  Kan¬ 
sas  exchanges.  Concerning  his  birth¬ 
day,  the  Gazette’s  editor  commented 
editorially:  “The  writer  of  these  lines 
is  having  his  69th  birthday  and  in 
366  days  from  now  he  will  have  to 
walk  out  of  the  Gazette  office  or  Pres¬ 
ident  Roosevelt  will  have  the  law  on 
him  for  being  70  and  continuing  to 


now  larger  by  several  thousand  than,  function  in  his  old  job.  In  the  mean- 


_  _ _  ment  of  the  first  newspaper  operated 

W  Morris  Watson,  whose  dismissal  by  Mr.  Hearst. 

feoo  the  AP  has  brought  on  litigation  The  Seattle  publisher  and  his  wife, 
pending  before  the  U.  S.  Supreme  daughter  of  President  Roosevelt,  were 
and  objections  to  the  change  equally  intent  on  obtaining  new  ideas 
*5®  framed.  for  use  at  Seattle.  Mrs.  Boettiger, 


at  the  time  of  the  paper’s  suspension. 
This  is  highly  gratifying,  as  we  had 
expected  a  15  to  25  per  cent  loss  that 
would  continue  for  some  time.” 

The  Los  Angeles  conference  with 
Mr.  Hearst  was  Mr.  Boettiger’s  first 
opportunity  of  seeing  the  publisher 
since  taking  over  at  Seattle,  he  ex¬ 


time,  before  that,  we  expect  to  see 
all  the  Congressmen  over  70  join  all 
the  supreme  court  judges  over  70  and 
all  the  nice  old  bureaucratic  tomcats 
curled  up  in  the  warm-cushioned  fed¬ 
eral  chairs  scattered  out  by  the  gov¬ 
ernment.” 


There  is  considerable  activity  on  the  who  is  associate  editor  of  the  Post-  plained,  and  was  devoted  to  presenta- 
New  York  guild  front,  with  the  New  Intelligencer,  spent  most  of  the  morn-  tion  of  reports  and  discussion  of  prog- 
lorfc  World-Telegram  unit  actively  ing  in  the  Prudence  Penny  Depart-  ress  made  at  Seattle, 
negotiating  for  an  agreement.  The  ment  of  the  Elxaminer.  Later  she  As  associate  editor,  Mrs.  Boettiger  is 
Wevj  York  Daily  News  and  the  New  joined  her  husband  in  a  tour  that  in-  director  of  the  P-I’s  Home  Makers 
Evening  Post  are  operating  un-  eluded  visits  to  the  various  depart-  Club.  Three  thousand  miles  from  the 
**  Suild  contracts  covering  all  edi-  ments  of  the  plant.  social  life  of  the  nation’s  capital,  she 

**•81  employes.  Plans  to  write  a  column  for  the  and  her  husband  usually  work  into 

Since  Jan.  1  a  bulletin  board  an-  Post-Intelligencer  were  disclosed  by  the  night  making  plans  for  the  paper. 


FCC  HEARINGS 

Washington,  D.  C.,  Feb.  17— The 
Federal  Commimications  Commis¬ 
sion  has  scheduled  a  hearing  on  the 
application  of  the  Press-Union  Philj- 
lishing  Company,  of  Atlantic  City, 
N.  J.,  for  a  radio  station.  Th^  date 
of  the  hearing  has  not  been  announced 
as  yet. 


Editor  &  Publi$her  for  February  20,  1937 


PHILADELPHIA  REPORTER  EXPOSED 
ILLEGAL  CITY  COURT  PRACTICES 


Articles  by  D.  G.  WitteU  of  Record  Reveal  Hundreds  of 
Criminals  Freed — Draws  Legislature  Inquiry  from 
Gov.  Earle — Stem  Gives  $1,000  Bonus 


"PHILADELPHIA,  Feb.  15— The  lid 
a  has  been  clamped  down  tight  on 


X  has  been  clamped  down  tight  on 
secret  releases  of  prisoners  by  judges 
here  as  die  first  direct  result  of  the 
Philadelphia  Record’s  comprehensive 
expose  of  illegal  court  practices  that 
freed  hundreds  of  criminals  in  re¬ 
cent  years. 

With  a  legislative  inquiry  into  the 
local  courts  threatened  by  Governor 
Earle,  these  star  chamber  hearings 
have  been  abandoned  entirely  since 
the  series  of  articles  by  David  G. 
Wittels,  staff  writer,  brought  the  po¬ 
litical  connivance  involved  under  a 
pitiless  spotlight  of  publicity.  Even 
the  most  innocuous  cases  now  are 
heard  in  open  court.  In  a  number  of 
instances  recently  fines  were  remit¬ 
ted  in  open  court  where  only  a 
pauper’s  oath  was  involved. 

The  Record  revealed  that  in  1,000 
cases  in  the  last  five  years  the  sen¬ 
tences  pronoimced  in  open  court  were 
quietly  changed  later  on  by  “recon¬ 
sideration.”  Many  specific  cases  were 
cited  naming  judges  and  witnesses 
to  show  how  politics  entered  into 
these  reccmsiderations. 

Another  phase  of  the  expose  dealt 
with  2,000  “quick”  paroles  wdiich  also 
were  lucked  iq>  with  specific  cases  of 
political  influence. 

The  final  articles  of  the  series,  con¬ 
cluded  recently,  took  up  even  more 
serious  cases  in  which  certain  judges 
flouted  the  law  and  s\q>reine  court 
decisions  in  modifying  sentences 
without  any  check  on  fiieir  actions  by 
any  other  authority. 

Among  illegal  acts  of  jurists  cited 
were  releases  at  dates  far  beyond 
those  potnitted  by  statute;  the  grant¬ 
ing  paroles  without  giving  the  man¬ 
datory  notice  to  the  victims.  District 
Attorney  or  police  and  sometimes 
without  a  hearing;  cases  where  proba¬ 
tion  was  granted  in  defiance  of  the 
probation  laws  and  the  releasing  of 
prisoners  after  they  pleaded  nolo  con- 
tendre,  a  technical  admission  of  guilt. 

Among  reforms  to  be  sought  as  a 
result  of  the  expose  are; 

A  thorough  revamping  of  the 
method  of  granting  reconsiderations 
and  paroles,  clarifying  the  State  parole 
and  probation  acts  and  taking  away 
the  power  of  parole  from  the  hands 
of  any  single  judge;  wiping  off  the 
statute  books  the  plea  of  nolo  con- 
tendre. 

At  a  recent  meeting  of  the  Pennsyl¬ 
vania  State  Association  on  Probation 
and  Parole,  Judge  Raymond  Mac- 
Neille,  one  of  the  judges  under  fire  in 
the  siurvey,  declared  that  absolute 
power  of  parole  should  be  taken  away 
from  the  judges.  He  urged  instead  a 
parole  board. 

Wittels  recently  received  from  the 
publisher,  J.  David  Stem,  a  $1,000 
bonus  whidi  he  voluntarily  shmed 
with  six  colleagues  who  assisted  him 
in  the  survey  throughout  1936. 

In  a  letter  to  William  F.  Hawkes, 
Record  managing  editor,  ordering  the 
bonus,  Mr.  Stem  declared  Wittels  “has 
made  newqiaper  history.”  After 
praising  the  reporter’s  “perseverance 
and  painstaking  devotion  to  detail” 
the  publisher  declared  the  Wittels  ar¬ 
ticles  will  “do  so  much  to  raise  the 
judicial  morality  of  this  community, 
if  not  of  the  nation.” 

“Print  erne  line  and  you  go  to  jail” 
was  the  word  sent  to  Wittels  shortly 
after  the  articles  began  to  appear.  The 
aranting  reputedly  came  from  a  magis¬ 
trate  who  is  a  political  ally  of  one  of 
the  judges. 


Mr.  Stem  and  Hawkes  gave  Wittels 
a  free  hand  in  the  series,  even  though 
judges  allied  with  political  friends  of 
the  paper  were  involved.  One  of  the 
judges  whose  reputation  suffered  con¬ 
siderably  in  the  expose  is  said  to  be 
a  close  friend  and  protege  of  one  of 
the  newspaper’s  heaviest  stockholders. 


Davd  G.  Wittels 


Leaving  the  survey  entirely  in  the 
hands  of  Managing  Editor  Hawkes  and 
Wittels,  Mr.  Stem  saw  none  of  the 
articles  in  advance  of  publication.  At 
the  time  the  expose  was  launched 
early  last  month,  Mr.  Stem  was  in 
FloHda. 

During  the  year  preceding  the  ex¬ 
pose,  the  survey  became  known 
around  the  office  as  “the  Wittels  proj¬ 
ect”  by  some  who  thought  it  a  new 
form  of  boondoggling.  To  allay  sus¬ 
picion  and  sidetrack  questioners,  thig 
attitude  was  encotiraged  among  those 
not  on  the  inside.  Wittels  and  his  as¬ 
sociates,  however,  kept  plodding  along 
in  their  investigations  and  in  12 
months  rolled  up  a  mass  of  informa¬ 
tion  regarding  illegal  releases  of  pris¬ 
oners  brought  about  through  political 
pressure  on  judges. 

The  year’s  survey  started  casually 
enough.  Mr.  Hawkes  having  heard  of 
a  case  in  which  a  court  clerk  listed  a 
10  to  20  year  sentence  as  six  months, 
assigned  Wittels  to  look  into  the  mat¬ 
ter. 

Wittels,  who  “never  even  covered  a 
court  trial  and  always  got  lost  in  the 
corridors  of  City  Hall”  before  he  un¬ 
dertook  this  assignment,  first  talked  to 
veteran  court  reporters  to  get  ac¬ 
quainted  with  legal  procedure.  He 
soon  noticed  a  ^pshod  method  of 
listing  trial  cases,  a  thorough  investi¬ 
gation  of  which  disclosed  hidden  cases 
of  illegal  releases  of  prisoners  by 
judges.  Each  succeeding  step  of  pros¬ 
ecution  was  entered  on  the  court  rec¬ 
ord  under  the  original  indictment 
date,  making  a  chronological  check 
of  cases  virtually  impossible. 

Wittels  next  ran  across  a  notation 
of  “reconsideration.”  Being  iminiti- 
ated,  he  thought  it  a  legal  phrase  for 
parole.  He  was  soon  straightened  out 
on  this  at  the  law  library,  however, 
and  soon  learned  the  difference. 

Conferring  with  Mr.  Hawkes  about 
his  findings,  Wittels  expressed  a  belief 
that  a  real  survey  to  dig  out  su^icious 
reconsiderations  from  the  court  rec¬ 
ords  might  take  three  months. 


“I  don’t  care  if  it  takes  a  year,”  ex¬ 
claimed  Mr.  Hawkes,  who  sensed  a 
whale  of  a  story. 

Wittels  then  picked  a  staff  to  assist 
him  in  checking  back  suspected  cases 
over  five  years  in  the  court  record 
books.  Those  selected  were:  Herbert 
A.  Golden,  Franklin  P.  Jones,  Russ 
Davis,  Dorothy  Channel,  Simon  J. 
Schaltz  and  Francis  Byron. 

Hiding  their  real  purpose  under  the 
assertion  they  were  making  “a  crime 
survey”  the  Record’s  investigators  im¬ 
mediately  launched  a  thorough  in¬ 
vestigation  of  criminal  cases. 

Court  attaches  frequently  attempted 
to  block  the  investigators. 

“I  used  to  be  shy,”  explained  Wit¬ 
tels,  “but  I  found  that  sometimes 
shouting  is  much  better  in  getting  re¬ 
sults.  Whenever  a  clerk  tried  to  keep 
us  from  seeing  some  records  I’d  get 
indignant  and  shout  ‘what  in  the  hell 
are  you  covering  up  here?’  They 
usually  gave  up  after  that.” 

No  cooperation  was  received  from 
the  District  Attorney’s  office  when  the 
matter  of  paroles  was  taken  up,  ac¬ 
cording  to  Wittels.  The  investigators 
were  not  permitted  to  see  files  in  that 
office  because  they  were  “not  a  matter 
of  public  record.” 

Bills  of  indictment  and  records  of 
testimony  of  several  notorious  gun¬ 
men  disappeared  while  the  investi¬ 
gators  were  at  work  in  one  court. 
Numerous  attempts  were  also  made 
by  court  attaches  to  hide  other  rec¬ 
ords  but  persistence  of  the  investi¬ 
gators  uncovered  them. 

Wittels,  seeking  to  make  the  pro¬ 
jected  series  libel-proof,  inaugurated 
a  triple  check  of  facts  disclosed.  As  a 
fourth  check  on  veracity  of  state- 
moits  he  had  each  reporter  swear  to 
his  facts  before  a  notary  adien  the 
reports  were  turned  in  each  day.  This, 
Wittels  revealed,  “caused  them  to  be 
more  careful,  as  we  were  handling 
lots  of  dynamite.” 

All  these  precautions  proved  their 
worth.  Not  a  single  libel  suit  has  re¬ 
sulted  from  the  series  of  20  articles 
concluded  this  week  althou^  more 
than  500  names  were  involved.  At 
least  several  score  errors  of  fact  made 
in  the  initial  checks  were  turned  up 
later  on  rechecking. 

One  of  the  most  startling  irregu¬ 
larities  disclosed  was  the  marathon 
“Jack  Horner”  act  of  a  prisoner  with 
a  bad  police  record  who  pleaded 
guilty  to  a  hold-up  charge.  So  far 
as  the  court  records  show  the  defend¬ 
ant  was  told  to  stand  in  a  comer  of 
the  courtroom  while  the  judge  made 
up  his  mind  about  the  smtence.  Ebc- 
actly  5  years,  7  months  and  12  days 
later  it  was  noted  on  his  bill  of  in¬ 
dictment  that  the  judge  suspended 
sentence.  The  prisoner  actually  spent 
10  days  in  jail. 

Wittels  alro  disclosed  a  niunber  of 
cases  in  vduch  as  many  as  six  offenses 
by  one  prisoner  were  “saved  up”  and 
disposed  of  at  the  same  time  in  court. 
In  such  multiple  arrest  cases  the  de¬ 
fendant  often  walked  out  a  free  man 
or  received  a  light  sentence. 


GOOD  FOOD  IS  S 
IN  MADRID 


Lester  Ziffm,  UP  Co: 
RetOTM  te  U.  S.  Ill  •• 
of  Hardebips  ia  Beai«g«j 
Capital 


The  security  of  food  in  Madrid 
one  of  the  greatest  hardshq*  , 
confronts  newspaper  correspon 
covering  the  Spanish  civil  war  a^ 
cording  to  Lester  Zilfren,  United  Pj*. 
correspondent  in  Madrid  for  tlga 
years,  who  has  returned  to  the  UniW 
States  on  a  leave.  He  is  undergob 
medical  treatment  in  the  ^ 

to  recuperate  from  an  illnejs  con 
tracted  during  his  last  weeb  c 
Madrid  as  a  result  of  poor  food. 

In  an  interview  with  Editob  t  Poi. 
LisHER  discussing  the  food  situation 
Mr.  Ziffren  stated  that  Madrid  hat  ^ 
coal,  meat,  milk,  sugar,  vegetabka  ta 
matches  cind  that  the  civilian  popola. 
tion  is  demonstrating  a  couragta* 
but  fatalistic  attitude  toward  the  nt 

American  newspapermen,  accordnif 
to  Mr.  Ziffren,  just  before  the  Large 
Gaballero  government  decided  t 
leave,  found  it  expedient  to  tab  ref¬ 
uge  in  the  American  embassy.  TV 
Am»ican  journalists  remaining  r 
Madrid  still  live  at  the  embassy,  pay- 
ing  their  daily  quota  of  pesetas  to¬ 
wards  the  community  fund  for  pur¬ 
chasing  supplies. 

Mr.  Ziffren  said  that  in  his  covers 
of  ei^t  or  nine  revolutions  in  Ik 
past  eight  years  in  Latin  America  au 
Spain,  the  present  censorshk>  ^  b 
most  rigid  he  had  ever  hop^  to  o- 
counter.  Tliere  was  no  fixed  run: 
regarding  what  was  to  be  censondR  j 
that  one  story  of  an  incident  vtoU 
pass  the  censor  and  another  would  k 
refused. 

Asked  if  he  had  any  difficulty  e 
leaving  Madrid,  Mr.  Ziffren  rtpU. 

“No.  Permission  to  leave  the  city  «a  ij 
granted  immediately  by  the  ikm 
junta  and  I  left  with  the  Mesice 
ambassador  who  was  on  his  waysv 
of  the  coimtry  to  his  new  post  in  So- 
tiago,  Chile.” 

Ziffren  was  stopped  at  Valescs. 
where  the  police  refused  to  recogae 
the  stamp  issued  by  the  defense  ink 
He  secui^  the  required  stamps  in  I’ 
hours  instead  of  the  required  2i  A: 
Barcelona  he  secured  four  mat 
stamps  required  by  the  Cataloniai 
government.  At  the  Frendt  borier 
he  went  by  taxi  to  Perpignoo  to  cad! 
the  Paris  Express. 


ROPER  TO  PLUG  “LEAKS’* 

Washincton,  D.  C.,  Feb.  15 — In  an 
attempt  to  run  down  “leaks”  in  the 
Department  of  Commerce,  Secretary 
Daniel  Roper  has  requested  postal 
inspectors  to  find  out  who  has  been 
tipping  off  newspapermen  to  prema¬ 
ture  stories  on  federal  aviation  ac¬ 
tivities.  Postal  officials  have  admitted, 
reluctantly,  this  attempt  to  clamp  down 
a  censorship  on  news  emanating  from 
the  Air  Commerce  Bureau. 


L,  A,  Times  Campaign 
Balks  *Marmying  Justkti’ 

Los  Angeles,  Feb.  15— A  fourAy 
expose  by  Paul  Whitney  in  tb  la 
Angeles  Times  of  the  marriage  ai 
at  Yuma,  Ariz.,  fed  by  d<pl 
couples  from  Hollywood  and  ^ 
Southern  California  communities  b 
week  bore  fruit  less  than  a 
after  the  series  started.  A  pit^ 
of  the  Yuma  Ministerial  Assodkb 
was  prompted  and  the  Yuma  Siqw* 
Court  issued  a  temporary  injUDCti* 
prohibiting  the  Arizona’s  tow 
“marrying  justice”  |from  : 
business  in  the  court  house. 

Yuma,  about  250  miles  from 
Angeles,  has  been  the  Gretna  C 
for  Southern  California  couplet  Mf 
ing  to  escape  this  state’s  thr 
marriage  law  for  the  last  nine 
Legality  of  some  of  the  cere 
has  be^  questioned  because  of 
haste  in  which  they  are  con 


i 


SEAGRAM  BUDGET  UP  25% 

The  1937  advertising  campaign  for 
Seagram-Distillers  Corporation  has 
been  increased  about  25  per  cent  over 
last  year’s  budget.  The  schedules  em¬ 
brace  450  newspapers. 


IN  LARGER  QUARTERS 

The  Chicago  branch  of  the 
Morton  Company,  newspaper  wlF 
sentatives,  moved  Feb.  15  to  n«w  b 
larger  quarters  in  the  Wrigley  B**" 
ing. 
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JANUARY  LINAGE  5%  AHEAD  OF  1936 

50iet  by  Floods  and  Strikes,  Newspaper  Users  Slacken  Pace  of  Recent  Months — Automotive 

Shows  Big  Loss,  Classified  and  Financial  Gain 


JFMAMJJASONID 
Actoal  linage  in  newtspapers  of  52  cities  as  measured  by  Media  Records,  Inc. 

By  ROBERT  S.  MANN 


rVESPlTE  floods  and  strikes,  1937 
U  newspaper  linage  got  off  to  an 
eatooraging  start  in  Janviary,  with  a 
i  per  cent  gain  over  January,  1936. 
nie  record,  however,  fell  far  short 
of  keeping  up  with  the  hot  pace  set 
in  the  closing  months  of  last  year, 
when  heavy  advertising  in  all  classi- 
Qcations  forced  the  Linage  Index  up 
to  a  surprising  peak. 

Ihe  small  chart  on  this  page  shows 
how  far  January  linage  fell  behind 
that  of  December,  seasonal  considera- 
lins  being  eliminated.  One  factor 
•bwiously  was  the  new  tax  on  cor- 
piation  surpluses,  which,  as  pointed 
out  by  this  writer  early  last  year, 
im  firms  an  incentive  to  put  money 
into  advertising  with  the  hope  of 
taping  a  reward  of  good  wiU  and 
hdure  biuiness.  The  course  of  gen- 
nl  advertising  bears  this  out;  gen- 
sal  linage  in  November  and  Decem- 
her  far  outstripped  all  other  display 
dwfications,  yet  in  January  general 
bttage  failed  even  to  equal  that  of  a 
far  ago.  At  the  beginning  of  a  new 
far,  of  course,  the  tax  consideration 
bigdy  disappears;  there  is  no  in- 
*tive  to  spend  profits  that  have 
yet  been  earned. 

'n>e  effects  of  the  Ohio  River  flood 
•  advertising  are  shown  in  the  de- 
*ukd  reports  of  linage  in  leading 
on  other  pages  of  this  paper. 
^  flood  hit  some  cities  hard,  but  it  is 
**y  to  exaggerate  the  effect  on  the 
ation-wide  averages. 

^  Cincirmati,  for  instance,  despite 
^  grave  interruptions  to  normal 
“j^ess,  the  actual  linage  figures 
a  loss  of  only  a  trifle  more  than 
cent,  with  actual  gains  of  more 
20  per  cent  in  automotive  and 
than  30  per  cent  in  financial  ad- 
tending  to  balance  heavy 
in  retail  and  general. 

Evansville,  Ind.,  also  badly  flooded, 
t®ned  in  January  linage  only  21  per 
'“t  below  that  of  January,  1936. 


More  than  half  the  automotive  linage 
vanished,  a  fourth  of  the  general,  and 
a  fifth  of  the  retail  advertising.  A 
gain  of  more  than  a  third  in  financial 
linage  was  set  against  this,  presum¬ 
ably  caused  by  need  for  financing  re¬ 
construction. 

Evan  at  Louisville,  worst  hit  of  the 
larger  cities,  the  linage  loss  was  not 
what  might  have  been  supposed  from 
the  difficulties  of  the  newspapers  dur¬ 
ing  the  flood.  With  no  advertising 
measured  for  Jan.  25-31,  the  city  lin¬ 
age  loss  was  only  27  per  cent;  and  if 
one  omits  the  defunct  Herald-Post 
from  the  1936  totals,  the  loss  would  be 
less  than  10  per  cent.  Here  again  the 
automotive  and  general  losses  were 
the  heaviest. 

At  Memphis,  undamaged  itself  but 
a  center  of  flood  activities,  general  and 
automotive  advertisers  saw  fit  to  cut, 
but  increased  retail  activity  over¬ 
balanced  this,  bringing  a  total  gain  of 
a  few  thousand  lines. 

The  General  Motors  strike  on  the 
other  hand,  had  nation-wide  effects 
on  newspaper  linage.  The  auttxnotive 
classification,  after  four  months  of 
good-sized  gains  over  the  preceding 
year,  dived  to  a  11.6  per  cent  loss  in 
January.  The  auto  makers’  own  lin¬ 
age,  wffich  is  only  a  part  of  the  auto¬ 
motive  classification,  must  have  suf¬ 
fered  a  good  deal  more  than  that. 
Throughout  the  country  there  was 
irregularity  in  automotive  linage,  a 
few  cities  making  gains.  Weekday  is¬ 
sues  held  up  better  comparatively 
than  Simday  issues  in  this  regard. 

Detroit,  motor  city,  lost  a  fourth 
of  its  automotive  linage,  but  produced 
a  9  per  cent  gain  in  total  advertising. 

On  the  Pacific  Coast,  with  the 
maritime  strike  dragging  toward  its 
close,  reports  were  mixed.  Only  two 
port  cities  made  gains  as  good  as  the 
national  average  or  better,  while  four 
made  losses  from  one-half  of  one 
per  cent  to  5  per  cent. 


TREND 

OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  measurements  in  52  cities) 

Month’s 

Linage 

Pet.  of  *E.&P. 

Linage 

Year  Ago 

Year  Ago 

Index  1 

Total  Advertising:  1 

January  . 

. . .  99,587,524 

94310,048 

105.0 

103.6 

December  . 

...  130,762,036 

118,683316 

110.2 

116.0 

Display  Only:  I 

January  . 

. . .  78J)66,243 

76310,608 

102.3 

993 

December  . 

....  107317433 

98313336 

109.4 

1153 

Classified;  I 

January  . 

. . . .  21321381 

18,499,440 

1163 

121.4 

December  . 

. . . .  22344,903 

20470380 

113.8 

119.9 

1  Retail:  I 

January  . 

. . . .  54371323 

52301.290 

104.3 

103.3 

December  . 

. . . .  83333354 

76350,761 

109.0 

U3.4 

Dept  Store:  I 

January  . 

. . . .  22,053,694 

21341,914 

103.8 

103.6 

December  . 

. . . .  33,917,603 

31476,412 

108.8 

113.8 

1  General: 

January  . 

. . . .  17476396 

17,685,769 

974 

104.1 

December  . 

. . . .  18,185309 

16368,777 

111.8 

128.4 

Automotive: 

January  . 

. . . .  3,348,175 

3,787,146 

88.4 

December  . 

. . . .  4345399 

4,058,449 

104.6 

1  Financial: 

January  . 

. . . .  2,969,849 

2336,403 

117.1 

1133 

December  . 

....  2,151,371 

1,835,249 

1173 

102.7 

•  E.  &  P.  Index  now  based  on  monthly  averages  covering  1931 

-2  and 

1934-5-6.  Index  figures  for  December, 

1936,  recalculated  on  this  base. 

Total  newspaper  advertising  in  Jan¬ 
uary  was  almost  up  to  the  1932  line — 
which  is  not  as  ironic  as  it  sounds. 
Look  at  the  big  chart  of  actual  linage 
for  proof.  The  first  two  months  of 
1932  were  better  than  any  January 
and  February  since,  but  the  usual 
spring  and  fall  peaks  in  actual  linage 
were  mere  hummocks  in  1932.  The 
real  goal  of  newspaper  advertising 
men  at  present  is  the  1931  line,  which 
was  not  crossed  last  year  until  Octo¬ 
ber.  Already  general  and  classified 
advertising  are  ahead  of  1932. 


NEW  BASE  USED  IN  1937  CHART.; 
1007.  EQUALS  5-YEAR  AVERAGE,  - 
BY  MONTHS, 1951-2, 1934-5-6.; 

— I — r-y— I — r-  T  , 

JFMAMJJASOND 

New  Editor  &  Publisher  Linage  In¬ 
dex.  With  the  passage  of  1936,  a  new 
base  has  been  established  for  this  index 
and  the  1936  trend  has  been  recalcu¬ 
lated  to  be  comparable  with  the  1937 
index  figures. 

Classified  advertising  was  the  star 
of  the  January  show  this  year — the 
only  large  division  to  make  better 
comparisons  than  in  December.  Its 
standing  of  121.4  is  by  far  the  highest 
in  the  Editor  &  Pubusher  Linage 
Index. 

Without  having  an  actual  break¬ 
down  of  the  classified  figures,  one 
may  surmise  that  in  the  classified 
division  newspapers  picked  up  some 
of  the  linage  that  they  lost  in  auto¬ 
motive.  With  a  shortage  of  new  cars 
looming,  auto  dealers  everywhere  put 
extra  emphasis  on  selling  of  used 
cars. 

The  growing  real  estate  boom  is  an¬ 


other  factor  in  classified,  although 
winter  is  not  the  best  season. 

The  Editor  &  Publisher  Linage  In¬ 
dex,  it  should  be  noted,  is  on  a  new 
basis  with  the  beginning  of  a  new 
year,  and  1936  index  standings  have 
been  recalculated  on  this  basis.  Study 
indicates  that  the  new  base  approaches 
more  closely  to  “normal”  t^n  any 
previously  used  in  this  index.  The 
period  previously  covered  by  Media 
Records  measurements  consisted  of 
abnormal  boom  or  depression  years, 
most  of  them  tilted  down  sharply 
toward  the  year-end.  As  now  used, 
the  index  is  based  on  monthly  aver¬ 
ages  for  the  five-year  period  1931-36, 
excluding  1933  as  thoroughly  abnor¬ 
mal.  The  comparisons  are  thus  made 
with  two  years  of  rapid  decline  and 
three  years  of  slower  recovery. 

Financial  advertising  made  a  still 
larger  percentage  of  gain  than  classi¬ 
fied  and  rose  in  the  Linage  Index.  In 
actual  linage  it  was  only  about  10 
per  cent  smaller  than  automotive. 
The  financial  Linage  Index  has  been 
specially  adjusted  to  make  it  reflect 
more  accurately  the  trend  in  relation 
to  recent  years,  since  the  financial 
index  has  been  distorted  in  the  past 
by  comparisons  with  pre-Roosevelt 
years,  when  conditions  affecting 
financial  advertising  were  quite  dif¬ 
ferent. 


DELINEATOR  SALE  RATIFIED 

Stockholders  of  the  Butterick  Com¬ 
pany,  Inc.,  met  this  week  in  New  York 
and  ratified  the  sale  of  the  Delineator 
magazine  to  the  Hearst-owned  Pic¬ 
torial  Review.  The  sale  W€is  an¬ 
nounced  last  week  but  did  not  be¬ 
come  final  until  the  stockholders 
voted  it.  In  May  the  two  maga¬ 
zines  will  be  published  as  one,  using 
their  combined  circulation  to  reach 
a  claimed  readership  of  more  than 
3,000,000. 


APPOINTED  BY  FAWCETT 

W.  H.  Fawcett,  president  and  pub¬ 
lisher  of  Fawcett  Publicatiims,  has 
appointed  Ralph  Daigh  managing  edi¬ 
tor  of  the  New  York  office. 
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SYNDICATE  EDITORS  TELL  HOW  TO 
FIND  COMIC  STRIP  POPULARITY 

Methods  of  Dropping  Strip  for  Few  Days  and  Reader  Poll 
Most  Prominent  Choices — “Nine  Old  Men,”  by 
Pearson  and  Allen,  Being  Syndicated 


By  ROBERT 

ROPPING  a  comic  for  a  few  days 
to  sit  by  and  watch  the  kicks 
come  in,  and  running  a  reader  poll, 
apparently  are  the  two  most  popular 
methods  for  determining  the  popu¬ 
larity  of  a  comic  strip. 

The  question  put  this  week  to  syn¬ 
dicate  editors  revealed  few  novel 
ideas  along  with  the  promise  of  a 
fortune  to  anyone  who  can  produce 
a  sure-hre  method.  As  one  editor 
said,  “The  answer  contains  the  for¬ 
mula  to  cure  most  syndicate  and 
newspaper  headaches.” 

It  was  generally  conceded  that  any 
method  requiring  a  written  answer 
h  orn  readers  is  a  bad  one  because  of 
the  luiwillingness  of  most  readers  to 
write  letters. 

After  reminding  this  columnist  that 
our  telegram  did  not  clearly  state 
whether  popularity  is  to  be  tested 
before  or  a^r  the  featiu^  is  bought, 
David  Smart,  president  of  EIsquire 
Features,  Inc.,  Chicago,  mentioned 
several  ways  of  testing  comics  while 
in  use. 

“An  old  favorite  is  to  leave  it  out 
(and  place  the  blame  on  the  blankety 
blank  syndicate’s  poor  shipping  de¬ 
partment)  and  see  how  many  kicks 
come  in,”  he  said.  “Then  there  is 
the  readers’  survey  or  poll.  This 
should  give  you  a  good  reflection  of 
your  readers’  choice  if  it  is  done  care¬ 
fully  and  expertly.  Surveys  can  be 
greatly  out  of  focus  (as  the  last  Presi¬ 
dential  campaign  demonstrated)  but 
if  properly  used  will  give  a  truthful 
reflection.”  He  continued  by  saying 
that  if  comic  appeal  is  for  children 
then  make  the  poll  among  children, 
and  if  the  strip  appeal  is  general  make 
the  survey  among  a  carefully  selected 
cross  section  of  readers. 

Answering  the  second  question  of 
testing  comics  in  advance  of  purchase. 
Smart  concluded,  “So,  in  buying  com¬ 
ics,  determine  whether  it  fills  yotir 
needs,  has  a  very  broad,  genuine, 
human  appeal  either  in  humor  or  in 
human  interest  or  in  action,  drama 
or  suspense.” 

William  McCleery  editor  of  the 
AP  Feature  Service,  was  of  the 
opinion  that  reader  polls  are  likely 
to  be  unsatisfactory  because  one 
doesn’t  always  get  a  good  cross 
section  of  readers  and  because  there 
are  many  who  won’t  answer  by  letter. 
Comics  should  fit  in  with  the  per¬ 
sonality  of  the  paper,  so  that  each 
should  nm  its  own  poll.  Relying  on 
others  is  dangerous,  he  concluded. 

“Sure  fire  method  of  testing  a  com¬ 
ic’s  popularity  is  to  leave  it  out  of 
paper  for  thr^  days  or  a  week  and 
see  how  many  subscribers  miss  it,” 
advised  Peter  Edson,  editor  of  NEA 
Service  in  Cleveland.  He  added  that 
this  may  be  dangerous  because  read¬ 
ers  are  liable  to  be  angry  at  the  an¬ 
noyance  and  the  remedy  should  be 
the  publication  of  all  omitted  strips 
with  apology  and  explanation. 

Dr.  George  W.  Crane,  editor  of 
HonoNS  Syndicate  in  Chicago,  sug¬ 
gested  “the  desk  test”  “Blot  out 
blurbs  and  see  if  plot  is  carried  by 
art  alone  as  in  ‘Henry’,”  he  said,  “then 
check  blurbs  for  humor  with  adult 
appeal.”  Dr.  Crane  also  mentioned 
the  methods  of  personal  interviews 
by  reporters  and  offers  of  cash  prizes 
for  letters. 

A  novel  idea  came  from  William 
Ritt  promotion  editor  of  Central 
Press  Assocxation.  “I  suggest  a  letter 


U.  BROWN 

contest  for  readers  in  the  form  of  an 
election  of  a  strip  character  for  Mayor 
of  Comic  Town,”  he  wired.  “Each 
strip  should  be  represented  by  its 
leading  character  as  candidate.  To 
obtain  large  response  you  might  offer 
prizes  consisting  of  items  donated  by 
local  stores  or  theatres  for  best  letters.” 

Henry  P.  Martin,  Jr.,  editor  of  Des 
Moines  Register  and  Tribune  Syndi¬ 
cate,  was  in  favor  of  two  methods. 
“One  is  to  leave  it  out  for  a  while, 
which  is  not  always  satisfactory  as 
it  may  be  the  type  of  comic  which 
appeals  most  strongly  to  readers  who 
are  not  the  letter-writer  type.  The 
most  satisfactory  method  is  to  take 
poll  of  a  cross  section  of  readers  get¬ 
ting,  if  possible,  approximate  per¬ 
centages  of  both  sexes  and  all  ages 
and  having  them  list  the  comics  they 
read.  If  this  poll  is  carefully  taken  it 
should  reveal  popularity  of  various 
comics  according  to  age  groups  and 
sexes  as  well  as  total,”  he  said. 

According  to  William  Laas,  editor 


In  Hollywood  to  make  a  picture,  Walter 
Winchell,  King  Feature  Syndicate'^ 
Broadway  columnist,  is  shown  here 
with  Patsy  Kelly,  comedienne.  The 
movie  “Wake  Up  and  Live”  will  portray 
the  radio  feud  between  Winchell  and 
Ben  Bernie,  orchestra  leader. 

of  United  Feature  Syndicate,  the 
popularity  poll  with  the  printed  bal¬ 
lot  and  a  small  prize  for  the 
best  essay  on  the  reader’s  favorite 
comic  is  a  reliable  method.  The  acid 
test  is  to  drop  the  comic  for  a  while, 
he  said,  but  the  least  expensive  meth¬ 
od  is  to  take  a  poll  of  the  newsboys. 
Just  get  the  carriers  together  and 
have  the  circulation  manager  ask 
them  questions  about  their  favorite 
comics.  “They  are  children,”  Laas 
said,  “and  have  a  tendency  to  like 
comics  their  readers  like  because  it’s 
good  business.” 

•  *  * 

‘  *  "^JINE  OLD  MEN,”  Drew  Pear- 
i  V  son’s  and  Robert  S.  Allen’s 
recent  book  on  the  Supreme  Court, 
is  being  serialized  for  immediate  re¬ 
lease  by  the  Des  Moines  Register  and 
Tribune  Syndicate  in  24  installments. 
Pearson  and  Allen  are  to  get  50% 
of  the  gross  receipts.  The  two  au¬ 
thors  write  the  daily  “Washington 
Merry-Go-Round”  column  for  United 
Feature  Syndicate. 

The  Register  and  Tribune  Syndicate 
is  issuing  five-minute  radio  scripts 
along  with  the  regular  newspaper 
promotion  material  for  the  picture 
feature  “War  Propaganda  Exposed” 
released  for  rotogravure  this  week. 
•  *  • 

NEIA  Service  reports  from  Cleve¬ 
land  that  more  than  72,000  votes 


Winter  Sports  Devotees 


papers  used  in  the  study  came  Ai^L 
cities  with  an  afverage  popoht^^ 
50,000  people. 

It  was  found  dat  general  ne«i  Ml 
about  11%  of  the  typical  newsp^ 
studied  with  feature  stories 
12%  and  comic  strips  taking 
8%.  Crime  and  scandal  storim  cot*, 
only  2%  of  the  total  space. 


Edwin  S.  FrietMlIy,  business  manager  of 
(be  New  York  Sum,  and  Mrs.  Friendly 
photographed  recently  while  enjoying 
the  winter  sports  at  Sun  V’alley  Lodge, 
Idaho. 


have  been  cast  in  the  referendum  in¬ 
augurated  this  week  on  F*resident 
Roosevelt’s  Supreme  Court  proposal. 
One  hundred  and  twenty  newspapers 
in  32  states  are  taking  part  in  the 
poll.  This  number  is  expected  to 
increase  rapidly  as  many  of  NELA’s 
clients  liave  not  started  the  poll. 

To  date  the  public  sentiment,  ac¬ 
cording  to  the  vote,  is  against  the 
President’s  move.  48,767  votes  have 
been  cast  against  the  proposal  to  in¬ 
crease  membership  in  the  court  to  15 
and  24,075  are  for  the  plan. 

Editorial  men  directing  the  poll 
said  they  expect  next  week’s  returns 
to  dwarf  those  this  week. 

Supplementing  the  service,  NEA  is 
issuing  articles  by  Charles  A.  Beard, 
historian;  Frederick  H.  Stinchfield, 
president  of  the  American  Bar  Asso¬ 
ciation;  and  Willis  Thornton,  NEIA 
staff  writer. 

A  new  addition  to  NEIA’s  home 
page  is  a  daily  release,  “Mind  Your 
Manners,”  originated  by  Ruth  B.  Mil¬ 
let!  and  Margaret  Stephenson.  Eti¬ 
quette  problems  are  di^ussed. 


O' 


|t'r'ERING  a  new  feature  for  tu 
^  on  real  estate  pages,  As»ci«o 
EIditors,  of  Washington,  annomf*! 
“Castle  and  Cottage,”  a  weekly  ft. 
lease  containing  instructive  infotm. 
tion  about  the  home  and  a  Dttlj 
humor  in  a  panel  cximic.  The  hatmt 
is  of  interest  primarily  to  penoa 
planning  to  build  a  home,  giving  (hii 
on  types  of  wall  and  floor  materiil 
etc.  Releases  begin  March  6. 


George  Matthew  Adams,  head  of 
the  Syndicate  by  the  same  lUHse, 
recently  donated  a  package  of  boobi 
to  the  Birmingham  (Ala.)  Age-ff«reii 
to  be  distributed  through  its  ^  B. 
brary  bureau  to  rural  schools. 


JAMES  E.  ABBE,  correspondent  h 
North  American  Newspari  Am. 
ANCE,  who  (xivered  the  Spanidi  n 
for  about  six  months,  spoke  to  in¬ 
dents  in  the  graduate  school  of  Jov. 
nalism  at  Columbia  University  Is; 
week.  He  told  of  the  difiku^  cf 
reporting  the  war. 


JE.  DOYLE,  radio  editcH*  and  oitit 
•  for  New  York  Americait,  is  to  be 
featured  star  this  Simday  on  the 
weekly  radio  program,  “King  Fettnre 
Presents,”  over  WINS.  In  the 
program  Gene  Ahern’s  “Room  ui 
Board,”  will  be  dramatized  in  a  dun 
sketch. 


JOHN  EDWIN  PRICE,  editor  of  the 
Maywood  Syndicate,  Sidney  Ce^ 
ter,  N.  Y.,  spoke  last  week  bdoiei 
large  Kiwanis  gathering  in  Aubm 
N.  Y.,  where  he  was  the  pastor  in 
four  years  of  the  First  Univeradit 
Church,  about  19  years  ago. 


Newsreel  Photographer 
Gets  Pics  Despite  Mishapt 


REIPLYING  to  an  open  letter  from 
William  Green,  president  of  the 
American  Federation  of  Labor,  Gen¬ 
eral  Hugh  S.  Johnson  last  week  de¬ 
fined  his  function  as  a  columnist  as: 
“If  motive  is  a  point,  the  motive  of 
this  column  is  to  say,  from  observa¬ 
tion  and  experience,  what  seems  to 
this  writer  to  be  the  truth  concerning 
such  public  problems  as  he  happens 
to  know  something  about.”  Johnwn’s 
daily  celumn  is  syndicated  by  United 
Feature  Syndicate. 

The  syndicete  recently  found  that 
sport  fans  are  reading  the  cemic 
strips  and  going  so  far  as  to  bet  on 
the  results  of  a  mythical  fight  be¬ 
tween  the  characters  in  the  strip 
“Joe  Jinks,”  drawn  by  Mo  Leff. 
“Dynamite  Dunn”  and  “Elmer  Dea¬ 
con”  were  fighting  for  the  world’s 
heavyweight  championship  and  re¬ 
peat^  calls  to  the  syn^cate  office 
asking  for  advance  information  on 
who  was  going  to  win  revealed  the 
betting. 


M.  J.  Gittinger,  Toledo  free  Imct 
newsreel  photographer,  returned  frm 
the  flood  districts  of  southern  Okio 
last  week  vnth  a  personal  tale  of  vot 
Assigned  by  Universal  Newsreel  to 
cover  the  disaster  for  an  indefini* 
period,  he  had  obtained  a  few  picture 
when  things  began  to  happen.  He« 
preparing  to  take  a  picture  of  fcoi 
people  on  top  of  a  floating  house  irie 
the  house  sank  and  all  were  droweedl 
Then  the  crank  on  his  camera  bnkt 
He  set  up  another  to  take  a  shot  cf 
100  men  in  front  of  an  inunditoii 
bank.  Before  he  snapped  the  pktuR 
someone  knocked  this  camera  ore 
accidentally  and  broke  it.  Then  be 
parked  car  was  flooded,  the  waB 
fioze  and  the  machine  was  so  bad* 
damaged  it  was  worthless.  Most  d 
Gittinger’s  cdothes  were  in  the  car. 

The  photographer  came  home  miH' 
his  car,  two  cameras  and  his 
clothes.  But  he  got  some  picturei. 


CAMERAMAN  CRITICIZED 


Feature  stories  and  general  news 
predominate  over  crime  and 
scandal  in  Pennsylvania’s  newspa¬ 
pers  according  to  a  recent  survey  by 
15  journalism  students  at  the  Uni¬ 
versity  of  Pittsburgh.  Thirteen  news- 


London,  Feb.  9— Coroners  at 
Pancras  (London)  and  North  Dor^l 
have  added  their  critiinsms  to 
ing  public  storm  over  press  intrust 
Action  of  a  press  emmeraman  in  takif 
a  photo  in  Islington  Hospital  of  a  P* 
tient  suffering  from  pneummis  ^ 
criticized  by  the  coroner  at  the 
quest.  Relatives  of  the  man 
his  death  was  accelerated  by  v 
flashlight  photo.  He  gave  an  intervic* 
to  the  reporter  who  accompanied  tie 
photographer. 
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No  one  knows  when  man  first  dreamed  ot 
independence,  security  .  .  .  an  individual  home. 

But  history  records  the  determined  mass 
nurch  of  mankind  down  the  centuries  to 
ichieve  this  }ioal 


forts,  conveniences  and  beauti  of  his  sint/lt- 
fa/nily  home.  He  buys  all  the  year  around. 
Winter,  sprinjj,  summer  and  fall,  e.ich  brings 
its  (|uuta  of  necessities  and  luxuries  that  he 
wants. 


averajie  daily,  ‘'21,057,  is  all  net  paid.  Prizes, 
premiums  or  subscriber  contests  have  never 
been  used.  Its  circulation  far  exceeds 'that  of 
any  other  Philadelphia  daily  newspaper,  morn- 
inj:  or  evening;  the  third  largest  daily  circula¬ 
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—until  today,  in  Philadelphia,  man’s  hopes 
liavt  reached  their  greatest  fulfillment  in  the 
Western  World. 

For  Philadelphia  is  a  city  where  nine  out  of 
ttn  dwellings  are  single-family  homes;  a  city 
*ith  more  single-family  homes  than  any  other 
>n  America  ...  a  city  where  individual  home 
iteds  receive  first  consideration;  where  joyful, 
contented  living  exists  in  fullest  measure. 


Because  of  these  facts  Philadelphia  offers  to 
the  manufacturer  of  a  product  for  the  home 
the  greatest  home  market  in  the  nation,  with 
continuous  opportunity  for  sales  and  profits. 

And  in  this  vast  market  is  one  newspaper — 
The  Philadelphia  Evening  Bulletin — read  in 
nearly  every  home,  which  gives  almost  com¬ 
plete  coverage  to  the  advertiser  at  one  of  the 
lowest  costs  per  reader  in  America. 


A  Philadelphian  buys  endlessly  for  the  com-  The  Evening  Bulletin’s  circulation,  1936 


tion  in  America. 

The  Bulletin  re.aches  78.9%  of  Philadelphia 
families  of  every  cla,ss  and  income;  89%  of 
families  with  incomes  of  $3,000  or  more ;  94% 
with  incomes  of  $10,000  or  more.* 

Talk  with  your  Advertising  Agency  about 
the  complete  and  thorough  advertising  job  The 
Evening  Bulletin  can  do  for  you  in  Philadel¬ 
phia — greatest  market  of  individual  homes. 

*From  a  Surrry  of  the  .4.  .4.  A. 


(^(/^Ai/at^e^pAta, .... 
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ft  1917,  Bulletin  Company.  PhOaOelphia 
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How  Newspaper 
Advertising  Works 

Br  FRANK  E.  FEHLMAN 

ftaek  wosk  an  adverHsing  elaMlficatian  will  be  analysed  in  tkeae  eelaaina. 
9laaa  ptnatleally  all  advertidng  ftnally  centers  on  a  retail  entlet,  tkeae 
rtailM  akanid  1^  of  e^al  Interact  to  national  ac  well  aa  local  advertlaera. 


buy  something  almost  every  day; 
hence,  the  corset  shop  that  would 
make  a  test  of  newspapers,  should 
try  and  be  in  the  paper  at  least  four 
or  five  days  a  week.  Yes,  that  costs 
money,  but  three  inches,  single  col- 


COL.  AYERS  honored 

Birminghain  Post  Cites  EdHsr  { 
“Racial  Sanity  Plaa** 

Col.  Harry  M.  Ayers,  publiahir 
the  Anniston  (Ala.)  Star,  was 


these  little  ads 
saleswoman 


would 
the 
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Historical 

Up  until  1908,  all  corsets  were  made 
the  same,  boning,  a  stout  fabric,  a 
clamp  opening  down  the  front,  and  a 
lace  opening  down  the  back.  In  1908, 
a  small  imports  of  dressmakers’  sup¬ 
plies,  H.  W.  Gossard,  found  in  Paris 
a  corset  that  claqted  in  front,  and 
also  laced  in  front.  Front  lacing  cor¬ 
sets  were  soon  manufacttured  in 
America,  and  fite  Gossard  became  the 
leader  of  a  new  style  in  the  designing 
of  corsets. 

First  Cnstamers 

Having  many  dressmakers  as  steady 
customers,  Gossard  found  them  recep¬ 
tive  to  the  idea  of  becoming  exclu¬ 
sive  agents  and  fitters  for  his  rapidly 
expanding,  American-made,  front¬ 
lacing  corsets.  As  competitors  lauded, 
Gossard  expanded  rapidly  and  for 
years  was  imable  to  fill  his  orders. 

War  Influence 

At  the  beginning  of  the  world  war, 
a  few  women  decided  to  enter  the 
lists  as  nurses  and  ambulance  driv¬ 
ers.  The  craze  of  jazz  dancing  was 
on  its  way.  These  two  things,  war 
and  dancing,  caused  millions  of  women 
to  discard  their  corsets. 

Thin  Market 

As  m(H:e  and  more  women  discarded 
their  corsets,  makers  became  worried, 
many  failed  and  the  few  who  sxur- 
vived  were  forced  into  adding  other 
garments,  and  new  types  of  corsets 
that  were  made  without  bones  and 
hea\'y  materials.  Hie  market  became 
very  thin,  practically  all  so-called  na¬ 
tional  advertising  stopped,  and  the 
better  business  in  each  community 
drifted  to  expert  fitters,  or  the  very 
cheap  stores  where  a  corset  could  be 
had  at  a  dollar  or  two. 

Past  Five  Years 

During  the  depression,  at  least  a 
dozen  of  the  old  manufacturers  in  this 
line  have  become  more  style  minded; 
the  result  being  that  their  lines  con¬ 
form  to  the  new  fashion  trends,  and 
most  women  now  believe  that  some 
sort  of  a  foundation  garment  is  abso¬ 
lutely  necessary,  if  the  ensemble  is 
to  be  in  style,  appealing,  and  add  to 
the  physical  appearance  of  the  wearer. 


ing  to  the  woman  the  idea  that  she 
may  look  just  as  graceful  and  allur¬ 
ing  if  she  will  but  try  the  So  &  So 
corset  or  foimdation. 

What  About  the  “Run  of  the  Mine” 
Prospects? 

Day  in  and  day  out,  for  many 
years,  the  profitable  corset  sales,  in 
both  d^>artment  stores  and  private 
shops,  have  been  made  to  women  who 
are  to  their  own  way  of  thinking,  a 
little  bit  too  heavy.  Childbirth,  house¬ 
work,  and  the  wrong  diet,  have  put 
on  the  poimdage  and  the  slim  pre- 
marriage  figure  becomes  a  real  prob¬ 
lem. 

Women  in  homes  with  families, 
work  to  do,  food  to  serve,  not  enough 
physical  exercise,  soon  develop  fat 
in  spots  that  must  be  controlled,  and 
it  taxes  the  ingenuity  of  the  corset 
fitter  to  find  a  garment  that  will 
really  do  the  work.  Women  who  sud¬ 
denly  become  conscious  of  their  over- 
wei^t,  invariably  rush  to  the  corset 
fitter  first. 

The  Advertising 

Two  test  campaigns  now  running — 
one  in  a  city  of  100,000,  the  other  in 
a  city  of  %  millions,  are  throwing  a 
little  light  on  a  better  way  to  reach 
quickly,  a  large  percentage  of  the 
market.  One  shop  running  copy  five 
days  a  week  tries  to  get  its  ad  as 
near  the  department  stores  as  possible. 
Surveys  tell  us  that  55  per  cent  of 
the  women  readers  of  a  daily,  dash 
to  the  departm«it  store  ads  first,  when 
they  open  their  paper.  Here,  then,  is 
a  suggestion  as  to  position.  Another 
thing  learned,  has  been  that  women 
want  to  look  smaller,  even  though 
the  old  pounds  are  still  there.  Fitters 
tell  us  they  urge  their  stout  patrons 
to  stick  to  dark  dresses,  long  lines, 
few  frills  or  decorations.  Another 
thing  learned,  has  been  that  some  of 
the  copy  can  be  directed  at  men. 
urging  them  to  tell  their  wives  about 
the  advertiser. 

What  Size  and  How  Often 

As  has  been  pointed  out  many 
times,  women  do  not  save  up  their 
buying  for  one  particular  day — they 


SIX  months, 
outsell  any 
shop. 


The  Copy 

Research  and  an  examination  of  the 
past  month’s  sales  slips,  will  quickly 
tell  you  what  type  of  customers  repre¬ 
sent  the  most  s^es  of  the  shop.  Once 
you  find  that  women  around  35  or 
45  or  20  make  up  the  bulk  of  the 
sales,  it  is  not  difficult  to  write  copy, 
directed  at  these  large  percentage 
groups. 

Women  writers  seem  to  have  a  bet¬ 
ter  understanding  of  the  little  frills, 
and  gossip  of  so  intimate  a  thing  as  a 
corset,  but  many  males  can  write  the 
copy  once  they  know  the  market  you 
are  seeking. 

Value  of  Such  a  Success  Story 

Fifte«i  years  ago,  most  newspapers 
could  boast  of  a  fair  amoimt  of  na¬ 
tional  corset  linage.  Today  is  another 
story.  One  successful  six  months’ 
test  campaign,  placed  in  the  hands  of 
your  national  representatives,  would 
help  greatly  when  they  call  on  dress, 
hat,  shoe  or  coat  manufacturers. 


Local  Advertising 

An  examination  of  over  a  hundred 
daily  newspapers,  selected  from  many 
widely  locat^  cities,  is  proof  enough 
that  no  one  takes  very  seriously  the 
corset  linage  classification  in  dailies. 
As  a  matter  of  fact,  retail  corset  ad- 
vwtising  is  thrown  in  the  miscella¬ 
neous  classification  with  dozens  of 
others,  that  seem  too  small  to  war¬ 
rant  a  separate  listing. 

.Advertising  Appeals 

An  examination  of  the  national 
magazines  and  roto  sections  leads  to 
the  belief  that  many  of  the  national 
advertisers  rely  on  so-called  “hot 
pictures”  to  get  an  audience  for  their 
garments.  Fre^,  buxom  models  are 
photographed  in  every  conceivable 
posture,  riding,  playing,  golfing,  danc¬ 
ing,  poised  on  spring  boards,  convey- 


Dept.  Stores 

Largest  January  in¬ 
crease  among  all  nine 
N.  Y.  newspapers. 

NEW  YORK 

IHcralb  ^Tribune 


violence,' 

helped  keep  trouble  at  a  w 
during  a  critical  situation  in 
Coimty  when  mob  violence 
ened. 

It  was  Col.  Ayers  who  made  e  eg. 
sonal  plea  to  Governor  Bibb 
for  patrolmen  and  troops  whse^ 
or  more  men  beat  the  mugK 
of  Calhoim  County  seeking  e 
who  later  was  sentenced  to  db  li¬ 
the  assault  of  a  vdiite  farm  wife,  ^ 
personal  activity  in  the  demni  ji, 

law  and  order  and  his  vigorooe _ 

paper  editorials  demanding  e^R; 
in  justice  were  deemed  the  t 

points  in  a  critical  situation  in  _ 

riots  and  bloodshed  thrsNab 
Negroes  were  being  driven  fraafle 
streets,  a  half  dozen  who  vanBedl 
from  their  homes  after  daik 
shot  by  roving  bands  of  white  W 
lums,  when  the  response  to  CcI 
Ayers’  plea  was  made  and 
guardsmen  moved  in. 

Fiill  educational  opportunitbg.  id. 
ditional  econonuc  advantaga  ai 
justice  before  the  courts  an 
stantly  advocated  in  the  AariMa 
Star,  and  recently  the  pgUUet 
pledged  to  continue  the  pol^. 


Worcester,  Massachusetts 

FIGURES 
FIGURES 

All  types  of  figures  in  all  parts  of 
the  world  take  on  young,  lissome, 
alluring  lines  with  the  help  of 
Royal  Worcester  corsets.  As  a  it- 
suit,  Royal  Worcester  is  working 
full-time  to  fill  orders  loo  per  cent  greater  than  atthii 
time  in  ’36.  The  extraordinary  diversity  of  Worc«- 
ter  industries  —  from  corsets  to  coaches  —  assurei 
steady  employment  and  stable  payrolls  in  this  rich 
and  responsive  market.- 

P.  S. — Wait  till  you  a«e  the  NEW  grill  ears  Wor- 
caster  is  building  for  the  New  Haven  Rsulroad. 

Five  of  them— costing  $225,000,  Nothing  like 
them — anywhere  ! 

- o - 


ONE  Medium  Covers 

This  rich  industrial  market,  concentrating  a  popula¬ 
tion  of  433,000  in  the  city  and  average  1 8-mile  retail 
trading  zone,  is  effectively  covered  through  the 
Telegram-Gazette  ALONE.  Average  net  paid  daily 
circulation — more  than  100,000  for  over  NlNc 
years. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Asiociatec,  National  Representative* 

New  York.  Chicace,  BMtoa,  Dttreit,  PhiUdelpUa,  San  Francisco,  Los  Anfcles,  CisoissiO 
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CUB,  VETERAN  GET 
PHOTO  SCOOP 


Oakland  Tribune  Crew  Reaches 
Wrecked  Airliner  Before  Rising 
I  Tide  Virtually  Covered 

the  Plane 


Johnny  Noble  Oak¬ 
land  (Cal.)  Tribune 
cub  reporter,  left, 
chuckles  as  be  and 
Keith  Dennison, 
right.  Tribune  cam¬ 
eraman  recall  the 
sleepless  and  food¬ 
less  night  of  work 
which  resulted  in 
their  discovery  of 
the  wreck  of  the 
United  Air  Lines 
transport  plane. 


a  .o, 


Arthur  Krock, 
New  York  Timw 
Washington 
correspondent, 
quoted  in 
Editor  (f 
Publisher 
Feb.  13,  1937 


into  San  Francisco  Bay  the  night  of  was  too  large  to  pull  in  close,  but 
Peb.  9.  guardsmen  put  out  in  a  rowboat  and 

Also  claiming  to  have  been  first  on  Mr.  Dennison  persuaded  them  to  take 
the  scene  were  peninstda  newspaper-  him  with  them  to  the  wreck, 
men  aboard  the  San  Francisco  police  Pushing  alongside  the  shattered 
boat  In  this  group  were  William  craft,  the  going  was  precarious  be- 
Vielhauer,  editor;  Frank  Hewlett  re-  cause  the  plane  wreckage  swimg  in  a 
porter,  and  Steve  Curry,  photographer,  rushing  tide.  Mr.  Dennison  was  able 
Burlingame  Advance,  Francis  Ray-  to  get  one  flash  shot  into  a  gaping 
mond,  San  Francisco  Examiner  re-  hole  in  the  upturned  bottom  of  the 
porter  at  Burlingame,  and  Geoffrey  ship.  This  was  the  only  closeup  pic- 
Curral,  San  Mateo  Times  reporter.  ture  obtained  at  that  time. 

Briiind  the  scenes  moved  Mr.  Nor-  It  was  at  this  time  that  a  plane 
ton,  whose  swift  decisions  set  the  stage  piloted  by  Frank  Fuller,  sportsman 
for  the  cleanup;  Sherman  Carash,  as-  pilot,  saw  the  wreck  in  the  flashes 
sistant  city  editor  whose  experience  from  the  flash  gun.  Mr.  Fuller  radioed 
as  former  aviation  editor  of  the  Trib-  the  first  report  of  the  wreck’s  discov- 
une  proved  invaluable  in  the  crisis;  ery  to  the  shore. 

E.  A.  Rodgers,  dean  of  Northern  Cali-  - 

fomia  news  cameramen,  who  back-  KNICKERBOCKER  TO  EUROPE 
stopped  Mr.  Dennison  from  ashore  at  H.  R.  Knickerbocker,  International 
the  San  Francisco  Airport,'  and  others.  News  Service  correspondent,  who  re- 

Their  early  arrival  enabled  the  turned  several  months  ago  from  the 
Tribune  men  to  get  various  pictures  Spanish  civil  war,  is  in  New  York  this 
Iwfore  the  wreck  was  submerged  for  week  preparatory  to  returning  to 
Hours  by  rising  tidewaters,  including  Europe.  He  is  expected  to  pail 
one  view  of  an  interior  compartment  March  1  for  either  Paris  or  T/)ndon 

Inspection  of  files  of  various  editions  - 

of  four  San  Francisco  newspapers  INCREASES  PAGE  SIZE 

show^  no  actual  wreck  scenes  in  the  The  Kane  (Pa.)  Republican  has  in- 
moming  newspapers.  Two  {dioto  ser-  creased  its  size  from  a  seven  to  an 
vices  said,  however,  that  pictures  of  eight  12-em  column  page.  G.  Scott 
the  transport’s  fin  above  the  water  Sniith  is  publisher, 
had  been  obtained  and  moved  early 
Wednesday  morning. 

Johnny  Noble  entered  the  scene  by 
accident  Listening  to  his  radio,  Mr. 

Noble,  who  had  never  before  handled 
a  major  assignment  heard  a  news 
flash  reporting  the  air  liner  missing. 

He  immediately  called  Mr.  Carash. 

Widiin  12  minutes  of  arriving  at 
the  office  Mr.  Norton  had  arranged 
for  a  special  interurban  train  to  reach 
the  Key  System  '  Transit  Company’s 
pier  jutting  into  San  Francisco  Bay, 
had  arranged  for  a  boat,  and  also  had 
Mr.  Dennison  and  Mr.  Noble  on  board 
the  train  for  the  dock.  Johnny  had 
won  the  assignment  because  of  his 
prompt  aiqiearance  on  the  scoie. 

Hie  boat  was  ready  as  soon  as  the 
special  train  reached  the  pier,  the  cap¬ 
tain  was  able  to  locate  a  large  diart 
of  the  Bay  waters  in  the  vicinity  of 
the  onirii,  and  two  experienced  offi¬ 
cers  of  a  ferryboat  just  tying  up  for 
the  nii^t  decided  to  join  the  party 
and  help  the  seardi. 


Rodney  Dutchers 

Record  on 
the  Story 


You  can  mark  it  down, as  a 
strong  possibility  that  some'  time 
within  the  next  year  there  will  be 
more  than  nine  justices.  By  1 
simple  act  of  Congress  the  proi- 
dent  would  be  enabled  to  appoint 
three  or  four  additional  raemben 
of  the  court  and  to  choose  men 
who  would  be  more  likely  to  line 
up  with  Justices  Stone,  Brandek 


Rodney  Dutcher’s 
“Behind  the  Scenes 
in  Washington^*  col¬ 
umn.  part  of  the  NEA 
feature  budget,  is  one 
of  the  reasons  NEA 
far  outsells  all  com¬ 
petitors.  That  Dutcher 
really  goes  “behind 
the  scenes’’  in  the 
capital  is  proven  by 
these  excerpts  from 
his  daily  columns.  For 
rates  and  further  in¬ 
formation  about  NEA 
write — 


infe'fhore  concrete,  walTcontribale 
heavily  to  the  uproar. 

You  may  expect  some  kui 
threats  to  “pack”  the  court  by 
adding  new  liberal  members.  Al¬ 
though  sentiment  for  that  is  fa 


Some  of  the  president’s  cloud 


advisers  are  betting  that  if  tbe 
court  (meaning  either  Hu|hh 
Roberts,  or  both)  continues  to 
“stand  in  the  path  of  progrea," 
Roosevelt  will  decide  to  pack  ti* 
court  by  adding  justices  wbo 


CIRCULATION 


Orar  Sl.OOO  daUy 
Nal  Paid 

Servins  a  tradlns  area  of  160,000  popnlatloo 
Member  A.  B.  C. 

"Basmess  is  better  in  DemSle” 

The  Register  &  Bee 

Morai«( — EvMiaf— SwmUjt 

Danville,  Virginia 


might  be  depended  on  to  suppo^ 
Jiberal  decisions. 


THE  JOHN  BUDD  COMPANY 
Nattonal  AdTertiainK  RepreaentattTe 
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The  following  tribute  to  Cincinnati  and 
The  Enquirer  appeared  in  Ralph  R. 
Raney's  colunm  in  The  Eaton  Democrat 
of  Eaton,  Ohio,  in  the  February  4  issue: 


For  many  years  I  have  been  an  admirer  of  the 
City  of  Cincinnati.  For  many  different  reasons 
Cincinnati  has  been  the  outstanding  city  in  the 
Central  West.  For  a  period  I  served  as  appraiser 
for  the  Home  Owners  Loan  Corporation,  with 
headquarters  in  Cincinnati.  One  of  the  values 
that  had  to  be  established  in  making  an  appraise¬ 
ment  was  the  pre-depression  valuation  and  the 
depression  value  of  real  estate.  There  was  al¬ 
ways  a  big  argument  about  these  two  values. 
Cincinnati  realtors  complained  all  the  time 
that  the  corporation  put  Cincinnati  depres¬ 
sion  values  too  low.  It  was  argued  that  Cin¬ 
cinnati  did  not  enter  into  the  boom  spirit  and 
naturally  did  not  drop  so  deep  into  the  de¬ 
pression.  This  argument  was  backed  up  by  the 
fact  that  not  a  single  building  and  loan  as¬ 
sociation  in  Cincinnati,  of  which  there  were 
more  than  150,  was  placed  in  liquidation. 

But  it  took  this  great  flood  to  allow  the  pub¬ 
lic  to  place  a  real  value  on  Cincinnati  as  a  city. 
No  city  from  Pittsburgh  to  New  Orleans  is 
coming  out  of  the  flood  in  better  shape  than 
Cincinnati.  In  no  city  has  there  been  more  uni¬ 
fied  cooperation  of  the  entire  citizenship  in  bat¬ 
tling  a  major  calamity.  Power  was  given  the 
City  Manager  to  be  in  absolute  and  complete 
control.  He  named  a  disaster  committee  com¬ 
posed  of  the  leading  business  and  professional 
men,  each  with  a  very  definite  duty  to  perform. 
The  entire  group  worked  together.  General  or¬ 
ders  were  issued  and  these  orders  were  obeyed 
by  big  and  little  in  the  entire  city.  Business  was 
suspended,  theaters  were  closed,  and  Sunday 
hours  were  observed  for  nine  days.  Factories  and 
stores  in  nearly  every  case  paid  their  employees 


in  full  for  this  period.  In  addition,  free  medical 
attention  and  typhoid  vaccine  were  furnished. 
There  was  no  grumbling  or  complaining.  Cincin¬ 
nati  stood  as  a  single  man  battling  to  overcome 
the  greatest  calamity  in  the  history  of  the  city. 

To  pick  out  firms  or  individuals  who  are  de¬ 
serving  of  the  greatest  credit  is  impossible.  As 
a  newspaper  man  I  followed  the  press  very 
closely  during  the  flood  period.  I  read  The  Cin¬ 
cinnati  Enquirer  every  morning.  I  am  very  frank 
in  saying  that  this  great  Middle  Western  news¬ 
paper  met  the  demands  of  the  calamity  in  the 
most  admirable  manner.  The  first  great  duty  of  a 
newspaper  is  to  give  the  news  fairly,  honestly, 
and  uncolored  by  policy  or  opinion  of  the  writer. 
The  Enquirer  lived  up  to  this  principle  in  every 
respect.  At  all  times  the  truth  was  told,  just  as 
it  actually  existed.  While  radio  broadcasting  sta¬ 
tions  were  making  emotional  portrayals  of  the 
conditions.  The  Enquirer  was  telling  the  plain 
facts  in  cold  type,  displaying  no  emotional 
appeal  of  any  character.  No  one  on  The  En¬ 
quirer  staff  got  excited  or  allowed  his  emotions 
to  get  the  better  of  his  sober  judgment  of 
news  values.  Every  morning  you  could  read 
The  Enquirer  and  know  that  the  news  therein 
constituted  the  actual  facts  as  they  existed  at 
the  time  the  paper  was  printed. 

I  think  Cincinnati  is  a  great  city,  populated  by 
a  great  people  and  serviced  by  a  great  newspa¬ 
per.  Cincinnati  has  shown  itself  wholly  capable 
of  meeting  any  emergency  or  calamity.  Cincin¬ 
nati  will  survive  and  will  grow  in  strength  and 
prestige  and  I  will  continue  to  think  Cincinnati 
is  one  of  the  greatest  cities  in  the  United  States. 

RALPH  R.  RANEY. 
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□  n  everij 


L  couple  of  days  kter  the  dog  had  CetUurieS  of  Printing  SIGNED  QUOTE! 

arrived  but  another  telegram  did,  r>  w  .w  .  A  measure  under  which  newin^ 

lect  It  read:  ^  1  rOCCO,  by  400  tLXiUbltS  purporting  to  quote  meml^rs  rf 

The  pup  died  Stop  We  are  square.  More  than  400  books,  almanacs,  legislature  while  the  legislature  a 
•  •  •  newspapers  and  magazines  portray  the  session  would  be  required  to  pr«c 

'HE  head-writer  of  the  Red  Wing  “Five  Centuries  of  Printing”  being  ex-  a  signed  memorandum  fi«t  stu 
(Minn.)  Daily  Republican  had  hibited  in  the  Graphic  Hall,  Franklin  that  the  quotation  is  correct,  was 
ise  to  become  chagrined  while  Institute,  Philadelphia,  this  month.  troduced  into  the  house  of  repien, 
ders  chuckled  over  an  article  ap-  "nie  display  includes  pieces  of  tives  of  the  Minnesota  senalt  1 
ring  in  that  paper  some  time  ago  Chinese  type  of  1300;  illustrations  of  week  by  Senator  Nels  Pedm 
ceming  the  death  of  a  prominent  the  woodcuts  taken  from  the  original  Fairoer  l^borite  from  Milan.  P|^ 
cer  whose  lack  of  business  enter-  Philadelphia  Evening  Bulletin  of  1774  cation  without  procuring  the  gb 
se  had  caused  his  customer  traffic  1862) ;  a  reproduction  of  the  Boston  memorandum  would  subject  an  i 
dwindle.  News-Letter  of  1740;  a  copy  of  the  fending  newspaper  to  a 


NEW  SUNDAY  PAPER  ^ 

motion  to  secure  public  acceptance  o' 

Tlie  Harrisburg  (Pa.)  Sunday  Star  electric  water  heating  for  utility  coau 
was  scheduled  to  appear  Feb.  14.  John  panics  in  1937.  The  program  it  fe 
SuUivan,  former  capitol  news  writer  fost  undertaken  on  a  national  » 
and  now  publicity  director  for  Gov-  operative  basis  among  manufacturea 

emor  George  H.  Elarle,  is  editor  and - 

publisher.  Universal  Service  and  PROBERT  WILL  PROBATED 
Wide  World  Features  will  be  used  The  bulk  of  the  estate  of  the  ktc 
by  the  weekly.  Mr.  Sullivan  will  re-  L.  C.  Probert,  one  time  chief  of  it 
tain  his  state  post,  and  has  appointed  Washington  Bureau  of  the  AP  ha 
G.  Lamar  Daniels  as  business  man-  been  ordered  divided  between  a  kal 
ager  and  Frederick  Gerhardt  as  man-  animal  rescue  league  and  a  MaryU 
aging  editor.  Local  advertising  repre-  Episcopal  church.  Probert,  who  li 
sentatives  are  Harry  Peterman  and  an  estate  of  over  $100,000,  was  vkt- 
Joe  Snavely.  Price  of  the  Simday  president  of  the  Chesapeite  t  Ohio 
Star  is  5  cents  a  copy,  $2  a  year.  railroad  at  his  death. 


there's 


WHEN  E.  H.  Harriman,  the  rail¬ 
road  magnate  lay  on  his  death 
bed,  Keats  Speed,  who  was  managing 
editor  of  the  New  York  Journal  at 
the  time,  assigned  to  the  death  watch 
a  very  competent  reporter  but  one 
who  was  noted  for  his  elaborate  ex¬ 
pense  accounts. 

Hie  reporter  was  on  the  job  three 
days  and  turned  in  an  expense  ac¬ 
count,  neatly  itemized,  for  $125. 

Hie  city  editor,  speechless,  tossed 
the  expense  account  over  to  Speed. 
He  glanced  at  it  casually  and  then 
han<^  it  back,  inquiring  with  his 
southern  drawl,  “What  is  this,  Harri- 
man’s  will?” 


tne  Indiana  state  house  news 
bureau,  was  hop,  skipping  and  jump¬ 
ing  over  the  downtown  area  one  ni^t 
some  years  ago  nailing  items  for  the 
Indianapolis  Star  cm  half  a  dozen 
meetings  that  were  entirely  too  simul¬ 
taneous  for  comfort. 

He  reached  Cadle  Tabernacle  just 
as  a  rally  was  breaking  up  and  de¬ 
cided  that  a  few  quotes  from  a 
benevolent-looking  old  gentleman  who 
was  coming  out  the  door  would  save 
precious  minutes  battling  die  crowd 
to  reach  the  rostrum. 

“What  did  the  Senator  say?”  Bob 
asked. 

“Don’t  worry  about  it,  sonny,”  said 
the  old  man  with  a  friendly  pat  on 
the  shoulder  for  Bob.  “Hiere  will 
undoubtedly  be  a  full  account  in 
the  Morning  Star.” 


The  boys  were  talking  about  yes¬ 
teryears,  when  one  recaUed  a 
former  city  editor  of  Minneapolis 
Journal  who  was  forced  to  di.«mi.«« 
a  reporter,  but  being  a  good  fellow, 
loan^  the  culprit  $25  to  get  to  Chi¬ 
cago. 

Not  long  afterwards,  he  received  a 
wire  from  the  dismissed  reporter.  It 
read: 

“Dear  pal — I  remember  you  love 
dogs  and  am  shipping  you  a  fine  pup 
Stop  He  cost  me  $^.” 


More  National  Business 

can  be  aecured  Uirougb  IntenaWe  sales  work. 
Onr  orsanlsatioD,  with  offices  in  New  York, 
Cbicaso  and  Detroit  can  add  two  or  three  more 
newspapers  to  its  list  and  still  maintain  its 
hlsh  standard  of  serrlce.  Publishers  in  need 
of  such  representation  are  invited  to  investl- 
tate.  Oeorge  T.  Hopewell  Companj,  101  Park 
Avenue,  N.  T.  0. 


GEO.  A.  McDEVITT  CO. 

AdvmrfMm§  SaprasMtaflva 


Editor  &  Publisher  for  February  20,  1937 


P 


rhicagoto  tbered 


®^ed  ^®'t  toerdaa«i’ 

Pr*S»^®  ®1uS  oPP*”" 

c  A\  oi  seVw^^ 

*»«  .cni»*'n£ 

i  a  nevv  vvete 

,  and  w'* _ to  >°V 


tbe  \fiwer  th® 

tbe  P'®\  the  «^’'®  botof'^'vo 8o\<i‘®^ 

it*  nVc^^®  «  ate  ^  t^b® 

ast  ^es,^  a  *'*^1”^  Oica|»^j,^  SVd 

t\iV  ^-as  d^caa  f ^ttiset,  f  * 

-^nv  xyieet  "T^  \A\cX^^  t  tbe  ^  ,  _rw  eV 


CHICAGO’S 


URE  NEWSPAPER 


NATIONAL  REPRESENTATIVES 

SAWYER. FERGUSON-WALKER  CO. 

NEW  YORK  DETROIT  CHICAGO 


22— RADIO 


Editor  &  Publisher  for  February  20,  1937 


RADIO  AND  THE  NEWSPAPERS 


iy  FRANK  A.  ARNOLD. 


a  v^ole,  have  handled  radio  awk-  casters,  it  was  decided  to  nin  full 
wardly.  They  have  not  only  himbled  and  complete  radio  time  tables  in 
the  ball,  but  in  many  instances  missed  the  Telegram  annoimcing  that  this 
it  altogether  and  at  times  seem  to  was  the  only  paper  in  New  York 
lack  any  definite  policy  regarding  this  where  readers  could  obtain  a  corn- 
new  medium.  It  so  happens  that  my  plete  list  of  programs.  This  not  only 
experience  in  developing  this  new  art  made  an  exclusive  feature  for  the 
has  run  parallel  in  point  of  time  with  Telegram  under  its  new  ownership, 
that  of  newspaper  publishers  in  their  but  temporarily  it  scooped  all  the 
attempts  to  find  out  “what  it  was  all  other  papers  and  for  a  ^ort  time  it 
about”  In  the  development  of  radio  was  literally  the  only  newspaper  in 
there  were  so  many  novel  features  New  York  where  one  could  obtain 
and  epoch-making  events  that  every  this  type  of  information.  Of  course, 
editor  in  the  country  was  eager  for  a  what  happened  was  that  within  48 
story.  There  were  so  many  “firsts”  hours  every  other  newspaper  in  New 
containing  the  elements  of  front  page  York  was  asking  for  the  same  ma- 
news  that  one  only  needed  to  suggest  terial  and  after  a  week  of  uncertainty 
that  he  had  a  new  radio  story  to  everything  calmed  down  with  busi- 


obtain  an  immediate  audience. 

I  am  inclined  to  think  that  news¬ 
paper  publishers  became  so  accus- 


ness  as  usual  as  far  as  radio  listings 
were  concerned. 

It  must  be  noted,  however,  that 


tomed  to  viewing  radio  broadcasting  from  this  time  there  was  a  changed 
in  the  li^t  of  a  novelty  which  was  attitude  on  the  part  of  the  press 
fumidung  news  material  and  special  toward  radio  broadcasting.  The  rapid 
articles  that  they  entirely  overlooked  growth  of  commercial  broadcasting, 
its  potentiidities  as  a  competitor.  In  and  in  some  cases  the  division  of  ap- 
1926  when  organized  broadi^ting  first  propriations  between  newspapers  and 
became  known,  the  majority  of  news-  radio,  placed  the  press  on  the  defen- 
papers  published  radio  time-tables  sive,  and  resulted  in  a  type  of  com- 
and  other  informative  material  as  petition  from  1927  to  1932,  which  is 
news  matter  for  the  guidance  of  read-  now  a  matter  of  history.  At  almost 
ers,  while  many  a  circulation  manager  time  during  the  12  months  of 

seized  upon  radio  as  a  means  of  1927  the  newspaper  press  could  have 
building  up  his  own  department.  In  joined  hands  with  broadcasting  and 
those  days  the  use  of  broadcasting  entered  into  a  type  of  partnership 


commercially  was  still  an  open  ques 
tion.  The  proposition  was  teing  dis 


which  would  have  eliminated  wasteful 
competition,  have  been  of  inestimable 


cussed  from  an  academic  standpoint,  value  to  the  new  industry  and  have 
but  not  considered  seriously  by  either  placed  the  newspapers  of  the  country, 
the  advertising  agency  or  his  client,  the  art  developed,  in  the  position 


Therefore,  the  newspaperman  said: 
Why  worry? — ^this  development  is  af¬ 
fording  a  new  outlet  for  our  feature 
writers;  it  is  interesting  many  thou¬ 
sands  of  people;  it  is  creating  a  back- 


of  virtually  controlling  this  new  form 
of  competition. 

Strange  to  say,  at  no  time  during 
this  period  did  Ae  newspaper  owners 
take  broadcasting  serioiisly.  Some  of 


radio.  Accordingly,  he  obtained  op¬ 
tions  on  five  broadcasting  stations  lo¬ 
cated  in  five  cities  in  each  of  which 
there  was  located  a  Scripps-Howard 
newspaper.  With  the  stage  all  set  and 
having  obtained  an  appointment  in 
advance,  he  dropped  in  to  see  Roy 
Howard.  He  was  given  opportunity 
to  tell  his  story,  which  he  did  in  an 
able  manner.  Also  he  had  just  time 
enough  to  quote  the  amount  of  money 
involved  in  the  transaction  when  he 
was  imequivocally  told  by  the  head 
of  the  Scripps-Howard  group  that 
their  organization  had  no  interest, 
direct  or  indirect,  in  anything  he  was 
saying,  including  the  price.  Inciden¬ 
tally,  the  price  was  quoted  in  thou¬ 
sands,  whereas  today  it  would  have 
been  in  millions  for  the  same  sta¬ 
tions,  none  of  which,  by  the  way,  are 
for  sale  at  any  price. 

In  view  of  the  organization  of  the 
Continental  Radio  Company,  a  sub¬ 
sidiary  of  Scripps-Howard  engaged 
in  the  purchase  and  management  of 
radio  affiliates,  this  story  becomes  of 
more  than  passing  interest.  At  the 
same  time,  it  is  easy  to  pass  judg¬ 
ment  in  retrospect  and  doubtless  if 
the  inside  history  was  told,  many 
another  publisher,  including  Mr. 
Hearst,  had  plenty  of  opportunities 
to  go  into  the  radio  business  at  a 
time  when  most  of  these  stations  were 
losing  money  and  some  actually  seek¬ 
ing  new  owners  to  take  these  stations 
off  their  hands  at  any  price  no  matter 
how  great  the  sacrifice. 

Tfie  facts  are  that  radio  broadcast¬ 
ing  has  grown  with  such  rapidity 
that  it  has  become  an  active  going 
business  almost  overnight  and  its  en¬ 
croachments  on  the  heretofore  static 
field  of  advertising  have  been  suffi¬ 
ciently  great  to  dignify  it  with  the 
title  of  the  “Fourth  Dimension” — for 
$114,000,000  of  advertising  revenue  in 
a  single  year  is  an  item  too  large  to 


consideration  as  a  competitor. 


be  overlooked  by  anyone  in  a  simfl* 
business. 

In  the  meantime,  just  what  hat  tb 
newspaper  industry  been  doiM  in  £ 
field  in  the  last  few  yean.  I 
been  examining  with  some  cai*^ 
list  of  newspaper-owned  statiooi  ^ 
pearing  in  the  Year  Book  of 
&  Publisher.  And  also  the  Year  Bock 
number  of  the  magazine  Broodetiihi 
which  in  addition  to  other  maS 
quotes  the  ownership  details  at  fikii 
with  the  FCC.  From  these  sources  I 
learn  that  on  Jan.  15,  of  this  vest 
there  were  195  newspaper-owned  « 
affiliated  stations  in  the  United  Ststa 
of  which  number,  according  to 
150  are  actually  controlled  by  news, 
paper  interests.  A  further  breakdoai 
shows  that  the  eig^t  states  havitw 
the  largest  number  of  newsptp^ 
owned  and  operated  stations  ai«  ds 
following:  Texas,  22;  Pransylvsnk 
14;  California,  12;  New  York,  10; 
consin,  10;  Ohio,  9;  Missi8s4>pi, 'g 
Oklahoma  7 — a  total  of  92  stations  it 
ei^t  states. 

A  roster  of  these  station  owners  e 
practically  equivalent  to  a  list  o! 
the  outstanding  newspapers  of  the 
United  States.  Take  such  well  bun 
publications  as  the  Birmingham  Nm 
and  Age-Herald,  the  Lot  Angda 
Herald,  the  San  Francisco  RrMninfr 
Atlanta  Journal,  Chicago  Tribune,  th 
Capper  publications,  the  LouisnUi 
Courier- Journal,  Baltimore  Nten 
Pott  and  Americon,  Detroit  Et 
Newt,  Kansas  Citp  Star,  St 
Post-Ditpateh,  Buffalo  Evening  Nm 
New  York  American,  Rochester  Dtn- 
ocrat  &  Chronicle,  Cinciniutti  Post 
Cleveland  Plain  Dealer,  Pittsb^ 
Sun  Telegraph,  Philadelphia  Ptbit 
Ledger,  Memphis  Commercial  Apptd 
Dallas  News,  Fort  Worth  Star-Ttk- 
gram.  Salt  Lake  Tribune  and  fit- 
gram,  Milwaukee  Journal  —  te 
(Continued  on  page  24) 


ground  for  the  advertising  of  radio  the  master  minds  openly  ridiculed 
sets,  which  we  must  have,  and  as  yet,  radio  as  an  amusement  contraption 
it  does  not  seem  to  warrant  serious  unworthy  of  their  serious  attention. 


Its  potentialities,  even  in  their  own 


This  was  the  situation  at  the  be-  field  and  entirely  independent  of  ad- 
giiming  of  1927,  but  with  the  entry  vertising  revenue,  seem  to  escape 
into  Ihe  picture  of  the  first  national  them  altogether  and,  as  for  a  news¬ 
advertising  contracts  and  the  estab-  paper  to  enter  the  field  by  outright 
lishment  of  business-getting  divisions  purchase  or  indirect  financing  of 

by  the  broadcasting  stations,  there  re-  broadcasting  stations— this  was  ab- 
sulted  a  call  to  arms  by  the  advertis-  solutely  untenable, 
ing  managers  in  many  newspaper  In  a  Western  city  a  little  over  a 
offices  of  the  country  to  consider  year  ago,  I  took  dinner  with  a  friend 
what  action,  if  any,  should  be  taken,  who,  during  the  early  days  of  radio. 
In  New  York  City  at  that  time  was  quite  active  as  a  promoter.  In 
every  newspaper  was  running  a  radio  the  course  of  conversation  he  told  me 
time-table  or  its  equivalent,  which  su  interesting  story.  It  seems  that  he 
intelligently  informed  its  readers  of  had  a  vision,  of  a  time  not  too  far 
the  hour  of  the  broadcast  and  enough  distant,  when  an  enterprising  news- 
about  each  period  so  that  one  could  paper  in  each  city  might  wish  to 
make  a  selection  without  doing  a  lot  broaden  its  activities  by  the  use  of 
of  guessing.  As  I  look  back  over  some 
of  ffiose  earlier  radio  pages,  I  am  sur¬ 
prised  that  anything  of  this  sort 
should  have  so  completely  gotten  by 

the  editorial  blue  pencil,  but  of  course,  ^  H  I  I 

the  answer  is  obvious.  It  was  all  “  A  * 

looked  upon  as  desirable  neivs  and 
stiU  more  desirable  as  a  circulation 

about  and  the  edict  went  forth  in  7 

New  York:  “No  more  radio  time-  L  iL/lvs/Ct'l/l/iJll/ 

tables  in  our  newspapers  unless  in¬ 
serted  at  advertising  rates.”  News-  T1VT 

papers  in  other  cities  waited  to  see  XJlM 

what  would  happen  as  the  result  of 
this  action.  Fortunately  for  the  broad- 
casting  industry,  Roy  Howard  strolled  X 

into  New  York  at  just  this  time  and 
bou^t  the  Telegram,  at  that  time 

an  evening  paper,  losing  money  and  tlO  X 

without  very  mu(ffi  to  its  credit,  ex¬ 
cept  its  franchise.  Obviously,  some-  •  AKI/2.CI  CC  TltiCC 

♦King  must  be  done  immediately  to  LLJ5  AINocLco  I  iMco 

ebtain  circulation  for  the  paper  and, 

at  a  meeting  between  tiie  represents-  _ 


1937  is  the  time  to  take  advantage 

of  the  era  of  industrial  financing 
through  public  issue.  Whether  for 
refunding  at  lower  interest  rates, 
increasing  capital  for  expansion,  or 
stabilizing  the  market  for  the  com¬ 
pany’s  securities,  if  sound  and  proper 
formulae  are  worked  out  by  us,  the 
opportunity  is  significant.  Having 
recently  consummated  several  mil¬ 
lions  of  dollars  of  such  financing  for 
three  separate  corporations  (chain 
store,  mail  order  and  newspaper) 
we  will  consider  others. 


L.  N.  ROSENBAUM  &  SON 

Fhumciers  and  Reorganizers 
565  Fifth  Avenue 
New  York  City 
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Editor  &  Publisher  for  F  ebruary  20,  1937 


ADVERTISING  RATES 
MUST  BE  HELD 

John  Borg,  of  the  Bergen  ETening 

Record,  Terms  Ad  Bergnining 
I  Unsedsfectory  and 

^  Outdated 

Weary  of  the  harangue  of  depart¬ 
ment  stores  over  advertising  rates, 
John  Borg,  publisher  of  the  Hacken¬ 
sack  (N.  J.)  Bergen  Evening  Record, 
this  week  answered  a  request  for 
more  suitable  rates  by  saying  that  the 
era  of  bartering  had  long  since  past 

“You  as  an  ethical  American  busi¬ 
ness  executive  in  charge  of  a  one- 
price  retail  merchandising  establiHi- 
ment,"  wrote  Mr.  Borg,  “would  not 
want  to  go  back  40  years  in  retail 
merchandising  practice  when  bargain¬ 
ing  was  more  than  a  rule  than  an 
exception,  as  buyers  as  well  as  sellers 
were  victims  of  their  own  chiseling. 
You  would  not  want  to  go  back  to 
that  consumer  -  confidence  -  shattering 
era  if  you  could.  Neither  would  L 
The  ni^tmare  of  discrimination  for 
or  against  advertisers  is  gone  forever 
to  the  lasting  satisfaction  of  our  ad¬ 
vertisers  and  the  retention  of  our  own 
8elf-req>ect 

“It  se^ns  superfluous  to  say  that 
nothing  would  please  me  more  than 
to  be  able  to  satisfy  everybody  udio 
advertises  in  the  Bergen  Evening 
Record.  But  that  problem  is  more 
ramified  than  you  suspect  I  have 
given  it  rather  kitensive  study  for 
several  years  in  a  sincere  desire  to 
fulfill  a  publisher’s  trusteeship,  not  to 
one  advertisers  or  to  a  particular 
group  and  classification  of  advertisers, 
but  to  all  business  enterprises  who 
want  to  buy  oiir  advertising  service  to 
dissoninate  their  sales-messages  in 
die  50  Bergen  county  towns  in  which 
we  circulate. 

"I  now  reiterate  what  I  have  fre¬ 
quently  said  in  the  past,  that  this 
newspaper’s  fimction  in  disseminating 
news  reports,  editorial  opinions  and 
advertisements  is  more  quasi-public, 
than  private.  In  fulfillment  of  that 
policy  we  present  both  sides  of  all 
public  questions  in  our  news  columns; 
we  invite  our  reader-critics  to  differ 
with  our  editorial  opinions  and  allot 
diem  the  space  in  which  to  do  so,  and 
we  open  our  advertising  columns  to 
everybody  without  censorship  from 
widiin  or  without,  excepting  ^ud  or 
libel  which  we  must  bar  to  protect 
the  public  and  the  newspaper. 

“But  you  are  primarily  interested 
in  displ^  advertising  and  its  cost,  so 
I  will  confine  myself  to  that  problem, 
particularly  as  it  applies  to  you  here. 
You  have  our  cost  figures  supplied  in 
recent  correspondence.  You  ahw  have 
our  rate-card  which  openly  quotes 
our  rate-differentials  based  on  vol¬ 
ume.  You  have  my  personal  guaran¬ 
tee  that  no  advertisers  wlU  ever 
recmve  any  concession  othm*  dian 
those  <H>enly  quoted  on  any  current 
rate-card. 

“Admittmg  for  the  sake  of  argument 
that  large-volume  department  store 
advertisers  attract  snudler  advertisers 
and  that  they  may  therefore  be  com¬ 
pared  with  lass-lrader  items  in  retail 
merchandising,  can  you  as  a  steady 
diet  afford  to  sell  your  loss-leaders 
at  20  per  cent  below  cost  And  if  you 
can,  wouldn't  you  have  to  mark-up 
your  other  merchandise  dispropor¬ 
tionately  in  order  to  cover  die  loss  on 
your  leaders.  And  if  you  did  all  that 
wouldn’t  you  be  rob^g  the  Peters 
of  general  merdiandise  purchasers  to 
pay  the  Pauls  of  loss-le«ler  buyers? 
Sim  you  would  if  you  want^  to 
stay  solvent,  but  how  about  die  ethics 
of  it  Are  such  pracdces  entirely  fair 
to  the  hek>less  Peters  who  really  pay 
the  frei^t  to  keep  yon  going? 

“AH  of  whidi  is  not  mudi  unlike 


the  newspaper  business  here.  The 
combined  volume  of  department  store 
advertising  in  the  Record  from  Essex, 
Passaic  and  Hudson  is  about  11  per 
cent  of  the  newspaper’s  total  volume 
and  supplies  about  8  per  cent  of  the  i 
total  advertising  revenue.  A  pre-  i 
ponderant  majority  of  its  volume  and 
revenue  comes  from  the  smaller  ad-  , 
vertisers  in  various  classifications,  the  : 
average  revenue  from  which,  exclu-  i 
sive  of  low-price  large-volume  de- 
ptutment  store  business,  is  better  than 
9^  cents  a  line,  i.e.,  more  than  $228 
per  page. 

“And  that  is  only  part  of  their  dis¬ 
advantage  against  ^e  big  fellows,  idio 
by  reason  of  their  size  and  ability  to 
buy  volume  can  dominate  an  adver¬ 
tising  medium  and  take  all  the  cream 
of  its  circulation  area,  while  the  small 
local  fellow  can  only  pay  for  enou^ 
space  to  be  ‘among  those  present’  and 
try  to  sustain  life  with  the  skimmed- 
milk  left  by  his  larger  and  more  afflu¬ 
ent  competitor.  And  paradoxically, 
the  local  newspaper  helps  destroy 
itself  by  giving  Ae  big  outsiders,  who 
are  a  minor  factor  in  its  economic 
existence,  rate-concessions  for  volume 
which  assist  in  strangling  the  little 
men  at  home  who  supply  most  of  the 
revenue  necessary  to  support  it.  After 
all,  they  collectively  are  a  depart¬ 
ment  store  operating  specialty  ^ops 
in  various  stores  imder  many  man¬ 
agements,  while  you  (qierate  under 
one  roof  and  one  management.  .  .  . 

“I  too  have  a  problem  on  my  hands. 
Some  day,  perhaps,  these  injustices 
are  going  to  be  corrected,  although  I 
doubt  whether  the  newspapers  them¬ 
selves  will  ever  find  the  guts  or  the 
brains  to  do  so.  Volimtary  trade 
agreements  will  never  do  it  in  the 
highly  independent  and  combative 
newspaper  field,  but  the  forces  of  law 
mi^t  Don’t  forget  that  the  little 
merchants  outnumber  the  big  ones  a 
hundred  to  one  and  if  they  ever  get 
aroused  and  organized  they’ll  get  &e 
kind  of  legislation  they  demand.  Re¬ 
cent  political  experience  proved  what 
quantity  can  do  to  quality.” 

DRASTIC  UBEL  CHANGE 

Drafted  by  H.  Tom  Ki^t,  ad¬ 
ministration  leader  in  the  House,  a 
bill  was  introduced  Feb.  12  in  the 
Oklahoma  House  of  Representatives 
to  place  the  burden  of  proof  on  pub¬ 
lishers  accused  in  libel  actions.  The 
bill  provides  that  when  a  published 
article  is  proved  imtrue,  malice  is 
presumed  and  it  is  then  up  to  the 
publisher  to  prove  that  no  damage 
resulted. 

JOINS  J.  J.  DEVINE 

G.  Howell  Mulford,  former  vice- 
president  of  Leeford  Advertising 
Agency,  has  joined  the  New  York 
sales  staff  of  J.  J.  Devine  &  Associates. 
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RADIO  AND  NEWSPAPERS 

(Continued  from  page  22) 

simply  as  types,  and  without  begin¬ 
ning  to  give  the  complete  list  con¬ 
taining  names  equally  prominent  and 
all  of  which  have  both  local  and 
national  readers.  A  complete  analysis 
of  the  relationships  between  the  news¬ 
papers  themselves  and  these  stations 
which  they  either  own  or  control 
affords  material  for  another  article 
which  will  perhaps  for  the  first  time 
show  clearly  the  present  potential 
strength  of  newspapers  in  the  radio 
field,  together  with  definite  indica¬ 
tions  of  extensive  additions  in  the 
near  future. 

Already  the  broadcasting  stations 
have  become  willing  and  literal  cus¬ 
tomers  of  news  distributing  agencies 
which  in  turn  are  either  owned  or 
controlled  by  newspaper  groups.  One 
great  international  agency  of  this 
sort  is  said  to  have  increased  its  in¬ 
come  within  a  year  by  nearly  $1,006,- 
000,  due  to  the  purchase  of  its  prod¬ 
uct  by  the  broadcaster.  Be  that  as  it 
may,  there  is  no  doubt  but  what  the 
broadcasting  industry  has  contributed 
to  the  income  of  newspaper  groups 
and  should  not  be  considered  entirely 
as  an  advertising  competitor. 

Speaking  of  competition  between 
newspapers  and  radio  I  have  been  im¬ 
press^  with  the  wisdom  of  an  edi¬ 
torial  written  by  the  late  Arthur 
Brisbane  shortly  before  his  death. 
Of  radio  development,  he  said: 

“Radio  competition  is  not  competi¬ 
tion  in  newspapers.  As  regards  news, 
the  radio  is  more  like  a  signboard. 
’The  average  human  being  wants  to 
get  the  news  at  his  leisure  and  think 
about  it  as  he  reads.  A  few  words 
hurled  at  him  throu^  the  air  and 
followed  by  others  immediately  do 
not  give  him  time  for  thought. 

“The  newspaper  is  useful,  the  radio 
is  useful,  the  latest  and  undoubtedly 
one  of  the  greatest  of  human  inven¬ 
tions.  Things  that  are  useful  do  not 
interfere  with  each  other. 

“Tliere  are  more  horses  now  work¬ 
ing  than  there  were  before  the  auto¬ 
mobile  was  invented.  There  is  a 
greater  tonnage  of  sailing  vessels  on 
the  sea  than  before  Fulton  was  bom. 

“The  radio  will  increase  newspaper 
circulation  because  the  newspaper 
will  tell  the  people  just  what  the 
radio  gentleman  was  trying  to  talk 
about.  It  will  also  tell  the  advertise¬ 
ment  reading  population  just  what  it 
was  the  handsome  yoimg  woman  was 


singing  or  the  interesting  cornedioi 
was  joking  about.  ^ 

“Radio’s  greatest  value  will  be  m 
a  teacher,  enabling  the  greatest  nm. 
whoever  he  may  be,  a  profetsM^ 
science  on  some  distant  mountain 
or  the  President  in  the  V^ite  HwS 
to  tell  all  the  people  at  the  sam^e 
what  all  of  them  want  to  know  or 
ought  to  know.” 

Personally,  I  am  a  great  believer  h 
going  into  partnership  with  wortb. 
while  competition,  especially  if  tb* 
competitor  is  a  newcomer  in  the  field 
and  needs  direction  and  guidance  in 
order  to  broaden  instead  of  restrict. 
ing  the  field  which  it  is  entering 

With  only  ordinary  progress  in  the 
buying  or  leasing  of  radio  statio« 
and  the  average  number  of  appUg. 
tions  for  new  locations  (of  which  over 
100  are  pending)  acted  on  favorably 
by  the  FCC — and  we  shall  easih 
have  more  than  200  stations  in  thb 
country  credited  to  newspaper  owner¬ 
ship  or  control.  This  amounts  k 
round  figures  to  one-third  of  fin 
commercial  stations  of  the  country 
with  their  location  at  the  present 
time  so  distributed  as  to  cover  ell 
but  seven  states  in  the  Union. 

Already  at  Washington  the  danpt 
signals  are  flying.  As  this  article  b 
being  written  (Feb.  13)  CSiaimuB 
Wheeler  of  the  Senate  Interstate 
Commerce  Committee  has  announced 
that  he  will  introduce  a  bill  in  fin 
present  session  of  Congress  to  pre¬ 
vent  newspapers  from  owning  radio 
stations. 

The  purpose  of  his  bill  is  to  fore¬ 
stall  and  prevent  monopoly  of  tk 
channels  of  public  information. 

At  the  present  time  the  FCC  has  no 
authority  to  deny  applications  from 
newspapers  for  stations  provided 
such  licenses  serve  “public  interest 
convenience  or  necessity.” 

Senator  Wheeler  also  uses  the  tinie- 
old  argument  oi  “unfair  competitiaB' 
if  only  one  newspaper  in  a  comnin- 
nity  owns  a  broadcasting  station 
which  is  operated  to  the  disadvantage 
of  a  competitor. 

Hampton  Gary,  legal  counsel  for 
FCC,  has  rendered  his  opinion  that 
such  a  bill  “should  meet  the  consti¬ 
tutional  requirements.” 

In  view  of  this,  it  occurs  to  me  tbit 
the  newspapers  most  concerned  migb 
invoke  the  freedom  of  the  press  clause 
with  interesting  results. 

It  will  be  my  purpose  in  succeedni 
artides  to  discuss  some  of  the  prob* 
Icms  now  facing  newspapers  in  & 
development  of  their  radio  propertiet 
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Memory  u  short — mdastry  readily  adapts  itself 
to  new  advancements.  It  forgets  easily  ^e  crude 
mat  making  methods  it  relied  upon  a  quarter  century 
ago.  America's  first  commercial  dry  mat  was  made 
hy  Wood.  It  was  the  source  of  every  major  advance¬ 
ment  in  the  dry  mat  industry.  Today,  the  same  spirit 
of  constructive  research  characterizes  the  Wood 
Organization.  It  has  given  Wood  Dry  Mats  a  repu¬ 
tation  for  quality,  dependability  and  uniformity. 


"Always 
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Uniform" 


LINOTYPE 

[legibility  group 


Choose  from  these  five  faces  the  one 
that  best  suits  your  own  taste  and 
printing  conditions.  All  are  designed 
to  preserve  their  legibility  xmder 
modern  newspaper  printing  condi¬ 
tions  .  .  .  and  to  give  your  readers 
their  daily  ration  of  news  without 
giving  them  optic  indigestion. 


LINOTYPE 


*TRAK 


IONIC  No.  5  First  of  the  LeglbU- 
ity  Group.  Used  by  thousands  of 
newspapers  all  over  the  world.  Ionic 
No.  5  is  a  strong,  vigorous  face  which 
holds  its  legibility  well  even  in  the 
smaller  sizes. 


IONIC 


EXCELSIOR  was  designed  with 
particular  regard  for  the  requirements 
of  fast  presses,  rubber  rollers  and  dry 
mats.  It  has  a  medium  color  which  is 
well  suited  to  the  needs  of  the  average 
newspaper. 


EXCELSIOR 


OPTICON  is  a  heavier  face. 
When  a  hard-finish  paper  is  used,  or 
where  generally  light  display  results 
in  light  inking,  Opticon  will  still 
give  the  desired  weight  and  color  to 
the  page. 


OPTICON 


PARAGON  is  lighter  than  Excel¬ 
sior.  For  newspapers  that  carry' 
heavy  advertising  display,  Paragon 
will  permit  adequate  inking  and  still 
maintain  a  light  color  in  the  news 
columns. 


PARAGON 


TEXTYPE  Where  space  limitations 
are  not  so  rigid  and  a  size  larger  body  is 
possible,  Textype  is  a  good  choice.  Its 
smaller  lower  case  permits  longer,  more 
graceful  ascenders. 


TEXTYPE 
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Editor  &  Publisher  for  February  20,  1937 


E  D  I 


A  FOUL  OCCUPATION 

Damnable  as  we  have  always  considered 
the  job  of  the  labor  spy,  his  operations 
have  never  fallen  within  the  range  of  this 
page  until  the  LaFoUette  committee  revealed  that 
the  favorite  disguise  of  these  people  was  that  of  a 
reporter.  Trading  on  the  sacred  and  hard-won 
reputation  of  newspapermen  for  keeping  confi¬ 
dences,  the  keyhole  peepers  employed  by  private 
detective  agencies  u^  their  phony  police  cards, 
black  pencils  and  copy  paper  to  gain  access  to 
[daces,  make  friends  and  acquire  information  un¬ 
attainable  otherwise.  They  should  be  ranked 
lower  in  the  human  race  than  the  union  racketeers 
who  receive  our  compliments  elsewhere  on  this 
page. 

The  detective  agencies  and  the  corporations 
which  hired  them  to  disrupt  employe  organizations 
got  the  reward  of  their  despicable  ruse  in  the 
coverage  of  the  LaFoUette  hearings  and  prelimin¬ 
ary  report  Washington  correspondents  generally 
take  Senate  committee  activities  in  their  stride, 
cover  them  xmemotionally,  and  pass  to  the  next 
story.  On  this  one,  most  of  the  dispatches  were 
at  pains  to  bring  out  the  lengths  of  deception,  be¬ 
trayal  of  honest  friendship,  and  general  disregard 
of  human  decencies  adopted  by  the  “finks,”  “no¬ 
bles,”  “hookers”  and  other  aristocrats  of  the  labor - 
busting  clan. 

Strongly  as  we  detest  the  idea  that  reporters 
covering  labor  affairs  be  required  to  prove  Guild 
membership,  and  strongly  as  we  still  condemn  it 
as  imwise  and  impractical,  we  cannot  help  sym¬ 
pathizing  with  union  men  who  have  been  led  to 
destruction  by  too  much  confidence  in  a  crook 
posing  as  a  newspaperman.  There  are  laws  against 
obtaining  property  imder  false  pretenses,  against 
unwarrant^  use  of  medical,  legal,  clerical,  mili¬ 
tary  or  naval  credentials  or  uniforms — but  there 
seems  to  be  no  protection  for  the  public  or  the 
journalistic  profession  against  reptiles  who  use  its 
great  privileges  for  private  and  anti- social  pur¬ 
poses. 

Possibly,  the  revulsion  of  public  feeling  against 
labor  espionage  that  has  followed  the  recent  revela¬ 
tions  will  warn  corporations  which  use  dressed-up 
spies  against  their  help  that  a  journalistic  disguise 
is  perilous  to  their  goodwill  with  a  public  that  may 
have  little  q^e  for  unions,  but  keeps  an  innate 
hatred  for  the  man  who  makes  his  living  by  be¬ 
trayal.  The  smoky  romance  that  surrounds  inter¬ 
national  espionage  cannot  hide  the  ornery  nature 
of  a  business  which  lives  by  depriving  men  of 
their  daily  bread. 


ARE  LEGS  STILL  NEWS? 


I  A  L 


Blel«^ed  are  the  pearemakert' :  for  they  shall 
he  railed  the  children  of  God. — Matthew,  V ; 
9. 


EXPENSIVE  ADVERTISING 

MICHIGAN’S  legislature  has  before  it  a  bill 
to  appropriate  $2,500,000  to  finance  a  10- 
car,  air-conditioned,  Diesel-motored  train 
which  will  travel  the  nation  to  convince  all  of 
Michigan’s  supremacy  as  a  vacation  land.  One 
million  would  be  spent  for  equipping  the  train, 
the  remainder  in  financing  its  tour.  It  looks  like 
a  lot  of  money. 

Not  many  national  advertisers  spend  as  much 
as  $2,500,000  a  year  for  their  whole  advertising 
job.  Hundreds  get  their  messages  into  receptive 
homes  with  less  than  a  million  dollar  appropria¬ 
tion.  Not  many  states  of  the  34  or  so  which  are 
now  advertising  their  vacation  advantages  can 
get  anything  like  $2,500,000  from  their  legisla¬ 
tures.  Most  of  them  report  gratifying  results  from 
their  limited  efforts  to  increase  their  state  shares 
of  the  national  budget  of  $500,000,000  for  recreation. 

Michigan  seems  to  be  approaching  the  problem 
the  hard  way.  Spectacular  as  is  a  shining  rail¬ 
road  train  with  a  big  Diesel  dinosaur  at  the  front 
end,  its  advertising  area  is  limited  to  the  rights- 
of-way  it  travels  and  the  relatively  few  stations 
having  yard  space  for  its  public  display.  It  is  a 
one-time  show  and  will  have  to  cover  a  lot  of 
territory  to  pay  off  the  irrecoverable  million  sunk 
in  its  equipment. 

There  are  enough  smart  advertising  men  in 
Michigan  to  provide  dozens  of  cheaper  and  more 
effective  means  of  telling  the  state's  vacation 
story  to  vacation-seekers.  Scores  of  newspaper¬ 
men  in  Michigan  and  elsewhere  can  advise  the 
legislators  on  the  futility  of  a  one-time  appeal, 
no  matter  how  spectacular,  in  competition  with  the 
constant  hanunering  in  paid  space  by  vacation 
areas  which  have  learned  not  to  fool  with  adver¬ 
tising  knickknacks.  Their  counsel  should  be  taken 
before  Michigan  dumps  its  $2,500,000  into  a  scheme 
that  can’t  possibly  produce  tangible  results  com¬ 
mensurate  with  the  cost. 


PROTECTING  WHAT? 


WE  do  not  believe  we  have  had  any  sudden 
access  of  virtue  in  the  past  few  weeks, 
but  we  do  find  ourselves  shocked  and 
surprised  at  what  editors  of  picture  magazines  and 
some  newspaper  roto  sections  feel  is  legitimate 
copy  for  distribution  in  American  homes.  Re¬ 
cently  the  burlesque  stage  seems  to  have  cap¬ 
tured  the  vaulting  imaginations  of  the  pictiu^  edi¬ 
tors.  Although  only  a  handful  of  the  entertain¬ 
ment-seeking  millions  find  it  necessary  to  enter 
these  tawdry  temples  of  art,  some  editors  seem 
certain  that  one  and  all  in  the  family  circle  should, 
and  in  fact.  must,  witness  the  various  phases  of 
the  strip  tease  clear  down  to  the  G-string  and 
pom-pom. 

Recently  a  press  agent  put  across  a  story  saying 
that  the  male  chorus  director  of  a  New  York  bur¬ 
lesque  show  had  decided  wives  didn’t  undress 
seductively  enough  (for  his  taste?)  and  was  plan¬ 
ning  to  start  a  school  to  teach  them  how.  Life 
last  week  thought  this  so  excellent  it  presented 
three  full  pages  showing  how  women  should  and 
should  not  undress.  Tfie  dainty  subject  was 
modelled  by  hard-faced  burlesque  queens. 

Time  was  when  the  movies  put  a  strip  tease  in 
every  film.  Tliey  don’t  do  that  any  more.  They 
know  why. 

Maybe  picture  editors  will  quit  the  burlesque 
stage  before  the  blunderbuss  turns  in  their  direc¬ 
tion. 


CLASSIFIED  advertising  managers  of  news¬ 
papers  have  been  requested  by  Lennen  & 
Mitchell,  agency  for  the  Old  Gold  cigarette 
contest  advertising,  to  refuse  classified  copy  offer¬ 
ing  answers  to  the  puzzle  picture  series  now  run¬ 
ning.  In  a  good  many  instances,  the  papers  re¬ 
ceiving  the  request  did  not  get  the  display  sched¬ 
ule,  and  the  agency’s  letter  makes  a  half-promise 
that  some  other  “substantial”  Old  Gold  copy  is 
“in  the  offing.”  Heartened  by  this  smudge  of 
smoke  on  the  horizon,  the  newspaper  is  asked  to 
protect  the  advertiser  and  the  public  from  the 
tipsters  who  claim  to  know  the  right  answers  to 
all  of  the  drawings. 

Where  should  a  newspaper  draw  this  ethical 
line?  The  contest  itself  is  accepted  as  legitimate 
copy.  'The  Post  Office  evidently  does  not  con¬ 
sider  that  it  violates  any  laws.  Millions  of  people 
will  crack  their  brain  cells  trying  to  decide  which 
of  several  possible  answers  to  a  picture  is  correct, 
and  only  scores  of  the  correct  guesses  can  possibly 
get  into  the  important  prize  money. 

We  see  no  obligation  on  the  newspaper  to  pro¬ 
tect  this  advertiser  from  other  advertisers.  If 
there  is  anything  criminal  in  the  tipsters’  opera¬ 
tions,  it  would  appear  up  to  Old  Gold  to  do  its 
own  policing.  If  there  is  nothing  criminal,  why 
should  a  newspaper  refuse  advertising  which  it 
can  publish,  in  the  supposed  interest  of  another 
advertiser  who  does  not  use  its  columns?  We’d 
like  an  cuiswer  from  someone  who  likes  the  con¬ 
test  scheme  of  advertising. 


TELL  THE  LABOR  STORY 

WITH  labor  at  the  forefront  in  the  public 
mind  as  a  result  of  the  costly  struggle 
between  CIO  and  General  Motors  and 
the  numerous  lesser  disputes  which  have  popu, 
lated  the  downtown  streets  of  many  cities  with 
pickets,  it  seems  self-evident  that  newspapers  enw 
it  to  their  communities  to  dig  into  the  labor  story 
.seriously,  painstakingly. 

Labor  matters  are  still  abstruse  to  the  average 
even  the  intelligent  reader.  Emotions  cloud  the 
points  at  issue  when  a  battle  is  on.  Racketeer 
unions  depending  upon  murder,  mayhem,  dynamite 
and  the  stench  bomb,  operate  side  by  side  with 
honest  unions,  honestly  conducted. 

In  New  York  at  the  moment  one  of  the  most 
spectacular  trials  in  labor  union  history  is 
conducted  by  Special  Prosecutor  Thonus  E 
Dewey,  appointed  by  the  governor  to  stamp  out 
rackets  of  all  kinds.  To  date  his  success  has  ben 
phenomenal.  He  has  won  every  case  he  hat 
brought  into  court,  including  conviction  of  Nki 
Montana  and  Lucky  Luciano,  “untouchables”  tdio 
controlled  prostitution,  and  more  than  50  extor¬ 
tionists  in  the  loan  shark  racket. 


In  the  present  trial  of  the  heads  of  a  cafeteria 
and  restaurant  workers’  union  astounding  revela¬ 
tions  are  being  made  regarding  shakedown  tactics 
of  the  group,  allied  with  Dutch  Schultz,  mobster, 
which  are  reported  to  have  netted  the  ringleaders 
S2.000.000  a  year.  Restaurant  owners  paid  into 
the  thou.sands  of  dollars  for  “protection,”  werr 
forced  to  enlist  their  workers  in  the  union. 


We  believe  the  testimony  in  this  case  is  worthy 
of  the  best  display  newspapers  of  the  country  can 
give  it.  Later  on,  when  the  evidence  is  all  in,  it 
calls  for  vivid,  narrative  treatment,  rounding  out 
the  whole  ugly  piettue,  not  for  the  purpose  d 
discrediting  honest  unionism,  but  to  give  the  pub¬ 
lic  a  graphic  picture  of  the  cancerous  growtlu  in 
its  structure. 


The  public  wields  vast  power  in  labor  dispute 
which  paralyze  communities,  cause  bloodshed 
waste  millions.  The  public  should  know  all  side 
of  the  labor  story.  The  sooner  they  do,  the  sooner, 
perhaps,  some  sane,  equitable  method  will  be 
arrived  at  for  handling  the  problem. 


HAROLD’S  FEAT 


WE  meant  to  take  this  up  last  week,  but  in 
in  the  rush  of  more  momentous  events 
it  was  put  aside.  We  refer  to  the  ex¬ 
ploits  of  Harold  Hulen  of  Excelsior  Springs,  Mo. 
who  sat  down  and  chained  himself  to  a  radiator 
for  love.  We  have  understood  for  some  years, 
through  perusal  of  the  lighter  magazines,  that  men 
have  chained  themselves  to  many  oddities  for  low. 
but  this  is  the  first  time  we  have  had  the  object 
identified  as  a  radiator. 

’That  Harold’s  action  struck  a  deep  chord  in  the 
breasts  of  working  newspapermen  was  instantly 
attested  by  the  avidity  with  which  copy  desks 
thousands  of  miles  away  from  the  scene  seixed 
upon  the  story  and  gave  it  front  page  dispky 
We  feel  entirely  as  they  did,  that  Harold,  chained 
to  a  radiator  for  love  in  Excelsior  Springs,  Mo. 
was  a  welcome  news  interlude  in  the  midst  of 
automobile  strike  alarums,  the  shrill  Supreme 
Court  controversy,  the  day’s  European  crisis. 
We  feel  like  offering  congratulations. 

We  will. 

Congratulations,  Harold! 


AN  ASPECT  OF  THE  JOURNALIST 

I  LIVE  in  the  world  rather  as  Spectator  of 
mankind  than  as  one  of  the  species,  by  which 
means  I  have  made  myself  a  speculatiw 
statesman,  soldier,  merchant,  and  artisan,  with^ 
ever  meddling  with  any  practical  part  of  hk 
I  am  very  well  versed  in  the  theory  of  a  husbii* 
or  a  father,  and  can  discern  the  errors  in  ^ 
economy,  business,  and  diversions  of  others,  bette 
than  those  who  are  engaged  in  them;  as  stand**" 
by  discover  blots,  which  are  apt  to  escape  tho« 
who  are  in  the  game. 

Joseph  Addison,  in  “The  Spectator- 
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Personally  Speaking _  Sehom  and  Son  Are  Fellow 


OqDEN  REID,  editor  and  pub¬ 
lisher,  Neto  York  Herald  Tribune, 
^  Mrs.  Reid,  vice-president  of  the 
jlfv  York  Tribune,  Inc.,  entertained 
)(y.  and  Mrs.  Alfred  M.  Landon  at 
ijjjijer  in  New  York  Feb.  11,  when 
former  Republican  Presidential 
visited  New  York  to  ad- 
jifgi  a  Lincoln’s  Birthday  dinner, 
Qie  Landons  also  occupied  the  Reid 
liga  at  the  Metropolitan  Opera  Satur- 
jiy  afternoon,  Feb.  13. 
ffillinm  R.  Lynett,  assistant  pub- 
l^ier,  Scranton  (Pa.)  Times,  is  one 
^  five  members  of  a  commission 
maed  by  Govfemor  Earle  of  Pennsyl- 
naia  to  make  a  study  of  the  bootleg 
coal  situation  and  file  a  report  with 
tfie  le^slature. 

J.  M.  Kennedy,  publisher.  Marlin 
(^)  Democrat,  was  elected  mayor 
of  Mulin  to  fill  an  unexpired  term. 
Charles  A.  Stauffer,  publisher, 
Pkocnix  (Ariz.)  Republic,  was  re¬ 
jected  chairman  of  the  Arizona  As¬ 
sociated  Press  members  at  their  an¬ 
nual  meeting  in  Phoenix  Feb.  7. 

George  B.  Dolliver,  Sr.,  publisher. 
Battle  Creek  (Mich.)  Moon-Journal, 
served  as  secretary  of  the  Third  Con¬ 
gressional  District  cauctis  preceding 
the  Republican  state  convention  at 
Detroit  Feb.  5. 

Alfred  Harrell  celebrated  his  40th 
umiversary  as  editor  and  publisher 
of  the  Bakersfield  (Cal.)  California 
CD  Feb.  1. 

Gene  Blair,  publisher.  Corona  (Cal.) 
Dnlv  Independent,  was  recently 
elected  president  of  the  Riverside- 
San  Bernardino  Counties  imit  of  the 
California  Newspaper  Publishers’  As¬ 
sociation.  Cornelius  Bakcsy,  Fontana 
Rerald,  was  named  vice-president, 
and  Earl  Porter,  Riverside  Press- 
Eaterpriae,  secretary-treasurer. 

J.  C.  Seacrest,  publisher,  Lincoln 
(Neb.)  State  Journal,  is  wintering  in 
Arizona  and  other  points  in  the  South¬ 
west 

Lapsley  G.  Walker,  82,  veteran  edi¬ 
tor,  Chattanooga  (Term.)  Times,  is  re¬ 
ported  improving  after  several  weeks 
of  serious  illness,  during  which  he 
was  under  constant  care  of  physicians. 
Mr.  Walker,  connected  with  the  Times 
54  years,  still  holds  the  title  of  editor, 
al4ou^  he  retired  from  active  duty 
several  years  ago. 

Mr.  and  Mrs.  W.  J.  Motz,  and  Mr. 
and  Mrs.  John  E.  Motz,  aU  of  Kit- 
drener,  Ontario,  are  joining  the 
Knngdiolm  ciruise  to  the  West  Indies, 
sailing  from  New  York  Feb.  17.  Mr. 
W.  J.  Motz  is  publisher  and  manager 
d  the  Kitchener  (Ont.)  Record,  and 
liii  son  John  Motz  is  news  editor. 


Officers  In  Coast  Editorial  Group 


OFFICERS  in  the  same  editorial 
association  but  associated  with 
different  daily  newspapers  are  Ed  M. 


Jay  and  Ed  Sehom 

Sehorn,  publisher.  Willows  (Cal.) 
Journal,  and  his  son  Jay  Sehom  of 
the  Woodland  (Cal.)  Democrat. 

The  publisher,  who  has  served  one 
newspaper  as  e^tor  since  before  the 
turn  of  the  century,  is  vice-president 
of  the  Allied  Sacramento  Valley 
Newspapers.  His  son  is  secretary  and 
treasurer  of  the  organization  formed 
by  eight  newspapers  of  Northern 
California.  Jay  Sehom  is  a  reporter 
on  the  Woodland  Democrat. 


ager,  Harrison  (Ark.)  Times,  was  re¬ 
cently  appointed  by  Gov.  Carl  Bailey 
to  the  Arkansas  Welfare  Commission, 
which  will  administer  old-age  assist¬ 
ance,  imemployment  insurance  and 
similar  disbursements  by  the  state. 

Alf.  Gresham,  advertising  salesman, 
Winnipeg  (Man.)  Free  Press,  has  gone 
to  New  Zealand,  to  accept  a  similar 
position  with  the  Christchurch  Star. 

Clay  Smith,  formerly  circulation 
director,  Louisville  (Ky.)  Herald-Post, 
has  been  appointed  city  circulation 
manager  for  the  Omaha  Bee-News. 

Tom  Devaney,  formerly  local  ad¬ 
vertising  manager,  Omaha  Bee-News, 
has  rejoined  the  daily  after  being  with 
the  Omaha  World-Herald  for  three 
years  as  advertising  salesman.  Other 


Ed  Sehom’s  entry  into  the  news¬ 
paper  business  was  made  nearly  40 
years  ago.  An  imcle.  Dr.  W.  A. 
Sehom,  obtained  a  part  ownership  of 
the  Journal,  which  had  been  estab¬ 
lished  20  years  earlier.  Dr.  Sehom 
offered  his  nephew,  then  a  stmg- 
gling  bank  clerk  in  San  Francisco, 
the  editorship.  Willows  then  was 
one  of  the  smallest  cities  in  the 
United  States  to  have  a  daily 
newspaper. 

The  Journal  had  a  staff  of  four  per¬ 
sons,  the  new  publisher  often  having 
to  gather  news,  write  it,  set  it  in 
type,  put  it  in  the  forms  and  then 
run  it  through  the  press. 

Fearless  crusading  and  the  main- 
tainence  of  respect  by  always  keeping 
his  paper’s  columns  open  to  criti¬ 
cism  have  been  important  character¬ 
istics  of  the  Journal  imder  Mr. 
Sehom’s  editorship,  which  will  reach 
the  40  year  mark  July  1. 

Mr.  Sehom  is  no  dry,  but  when 
the  saloon  became  a  menace  to  his 
town  he  opened  fire  on  the  liquor 
interests.  'The  Journal  won  its  fight 
and  local  option  was  voted.  It  wiped 
out  the  saloon  and  the  rival  paper. 

After  prohibition  came,  Mr.  Sehom 
believed  the  action  a  mistake  and 
championed  liquor’s  return  without 
the  saloon. 

Jay  Sehom,  26,  is  a  graduate  of  the 
University  of  Oregon.  Upon  graduat¬ 
ing  in  1932,  he  joined  the  Journal 
st^  as  Orland  correspondent.  In 
the  spring  of  1934  he  moved  to  Wood¬ 
land  to  make  his  home. 


advertising  department  additions  in¬ 
clude  Charles  Green,  formerly  with 
the  Lincoln  Loan  Corp.  of  Chicago, 
in  the  automotive  division,  and  Ed¬ 
ward  Green,  formerly  with  the  Fed¬ 
eral  Housing  Administration,  in  the 
local  display. 

Gordon  Merrick,  of  the  Greeley 
(Colo.)  Tribune  advertising  staff,  has 
been  named  local  advertising  man¬ 
ager. 

H.  L.  Belle,  former  circulation  man¬ 
ager,  Davenport  (la.)  Tri-City  Star, 
has  joined  the  Burlington  (Vt.)  News 
as  circulation  manager. 

Phil  A.  Sawyer,  former  assistant 
advertising  manager,  Pomona  (Cal.) 
Progress-Bulletin,  has  joined  the  On- 
(Continued  on  next  page) 


In  the  Business  Office  I  ALICE  LONGWORTH 


pRANK  O.  LARSON,  vice-presi- 
^  doit  and  business  manager,  Tulsa 
and  R.  L.  Lambert,  chief  of 
editorial  page  of  the  Tulsa  Trib- 
*"*.  were  re-elected  to  the  board  of 
the  Tulsa  Industrial  Corporation  at  its 
®nual  meeting  held  recently. 

D-  Tennant  Bryan,  business  man- 
*8*.  Richmond  (Va.)  News-Leader, 
been  elected  to  fill  die  vacancy 
«  me  board  of  directors  of  the  Rich- 
Community  Fimd  caused  by  the 
^4  recently  of  LeGrande  A.  Gaines, 
«•»  general  manager  of  the  News- 
leader. 

Robert  A.  Wolfe,  advertising  man- 
|^»  Dayton  (O.)  Daily  News,  has 
!2®®ed  after  a  vacation  spent  in 
Miami,  Fla. 

J*  Walsh,  circulation  man- 
5®*’  ^4a0o  Daily  News,  entered 
8^  Creek,  Mich.,  Sanitarium 

John  R.  Newman,  business  man- 


Knows  Personally  Every  American  Statesman 

She  knows  every  important  Senator  and  Representative. 
Every  Diplomat,  every  member  of  the  Supreme  Court. 

She  knew  most  of  the  important  people  before  they  were 
important. 

She  has  known  American  politics  since  her  childhood  in 
the  White  House. 

Alice  Longworth  ought  to  be  able  to  give  something  to 
yoiu*  paper  that  no  one  else  can  give.  Daily,  brief  com¬ 
ment,  by  wire  or  airmail. 


McNaughl;  Syndicate,  Inc. 

Greenwich,  Conn. 


‘‘going 
over  .  .  . 


.  .  .  better 

than 

ever” 

Edward  M.  Gundy,  assistant  man¬ 
ager  of  The  Toronto  Star,  writes: 

“The  Toronto  Daily  Star  has  used 
the  TARZAN  strip  from  the  very 
first,  long  regarded  it  as  one  of 
our  outstanding  comics. 

“We  decided  to  test  our  faith  by 
dropping  it  from  the  paper  for 
a  short  spell.  It  was  out  for  11 
days.  After  that  time  we  were  so 
deluged  with  complaints  that  the 
editors  broke  down  and  rushed 
it  right  into  the  paper  again. 

“The  present  continuity  seems  to 
be  going  over  better  than  ever. 

“Incidentally,  The  Hamilton 
Spectator  reports  the  same  reao* 
tion  after  using  only  two  con¬ 
tinuities.” 

For  samples  of  Edgar  Rice  Bur¬ 
roughs’s  TARZAN  daily  strip, 
Sunday  color  page,  please  write 
to 
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PERSONAL 
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tario  (Cal.)  Daily  Report  as  assistant 
to  J.  A.  Downey,  advertising  director. 

(diaries  Ritchie  of  the  Clovis  (N. 
M.)  News  Journal  circulation  staff  has 
resigned  to  enter  private  business. 

Fred  L.  Shaner,  display  advertising 
solicitor,  Staten  Island  (N.  Y.)  Ad¬ 
vance,  and  Mrs.  Shaner  are  the  par¬ 
ents  of  a  daughter,  bom  Feb.  14  at 
Staten  Island  Hospital. 

T.  L.  C.  Wren,  of  the  Little  Rock 
Arkansas  Democrat  circulation  de¬ 
partment,  and  Mrs.  Wren  observed 
their  55th  wedding  anniversary  Feb. 
14.  He  has  been  in  the  newspaper’s 
employ  18  years.  Mr.  Wren  is  79  and 
Mrs.  Wren  is  one  year  younger. 

Mead  McCabe,  of  the  Erie  (Pa.) 
Dispatch-Herald  circulation  depart¬ 
ment,  was  seriously  injured  when  his 
automobile  left  the  road  near  North¬ 
east,  Pa.,  struck  and  broke  off  a  tele¬ 
graph  pole.  He  is  a  patient  in  Hamot 
Hospit^ 
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George  W.  Nelson,  assistant  adver¬ 
tising  manager,  Philadelphia  Record, 
is  in  charge  of  the  department  during 
the  illness  of  Henry  J.  Reukauff,  ad¬ 
vertising  manager,  who  recently  un¬ 
derwent  several  operations  for  stom¬ 
ach  trouble. 

In  the  Editorial  Rooms 

Albert  S.  JONES,  managing  edi¬ 
tor,  Ansonia  (Conn.)  Evening 
Sentinel,  has  been  a  patient  at  GrifiSn 
Hospital,  Ansonia,  suffering  from  a 
slight  stroke  of  paralysis. 

Carl  M.  Saunders,  managing  editor 
of  the  Jackson  (Mich.)  Citizen- 
Patriot,  has  been  elected  to  the  ex¬ 
ecutive  committee  of  the  Michigan 
Conservation  Council. 

J.  L.  Forcum  is  the  now  Sunday 
editor  of  the  Indianapolis  Star,  suc¬ 
ceeding  Don  McClure,  who  was  named 
picture  editor. 

James  E.  O’Connor,  city  editor, 
Ogden  (Utah)  Standard-Examiner,  is 
also  acting  managing  editor  following 
resignation  of  Will  W.  Bowman,  who 
was  recently  appointed  Salt  Lake 
Telegram  managing  editor. 

Stanley  Gower,  city  editor  and  edi¬ 
torial  writer,  Clarksville  (Tenn.) 
Leaf-Chronicle,  has  resigned  to  join 
the  Nashville  Banner,  as  assistant  city 
editor,  effective  Feb.  22.  Mr.  Gower 
is  succeeded  by  Bowman  S.  Merri- 
wether. 

Finis  Mothershead,  nevfs  editor, 
Childress  (Tex.)  Index,  has  joined 
the  Abilene  (Tex.)  Reporter-News 
editorial  staff. 

Bryce  W.  Anderson,  copy  reader, 
has  been  appointed  telegraph  editor 
of,  the  Ogden  (Utah)  Standard- 
Examiner, 

Fred  Jenkins,  recently  city  editor  of 
the  Ventura  (Cal.)  Star,  has  become 
editor-in-chief  of  the  Ventura  Morn¬ 
ing  Free  Press,  succeeding  Jess  M. 
Worley.  Tom  Heimion,  sports  editor 
on  the  Star,  also  joined  the  Free  Press 
staff. 

Jack  Tubbs,  of  the  Atlanta  (Ga.) 
Constitution  staff  and  EIditor  &  Pub¬ 
lisher  correspondent,  has  been  named 
state  editor,  succeeding  Stiles  Martin, 
who  joined  the  state  agricultmal  de¬ 
partment. 

Edward  A.  Collins,  reporter,  Lynn 
(Mass.)  Telegram-News,  was  elected 
president  of  the  Lynn  (Mass )  Press 
Club  and  general  manager  of  the 
club’s  1937  Ball  and  Frolic,  at  the  an¬ 
nual  meeting,  Feb.  9. 

Charles  Byers,  of  the  Toledo  News- 
Bee  photographic  staff,  resigned  this 
week  to  join  the  camera  staff  of  the 
Toledo  Morning  Times. 

Paul  Block,  Jr.,  who  for  the  last 
year  has  worked  in  various  depart¬ 
ments  of  the  Toledo  Blade,  published 
by  his  father,  left  Toledo  last  week 
for  Pittsburgh,  where  he  will  join  the 
Post-Gazette,  also  published  by  Mr. 
Block,  Sr. 

William  Marks,  formerly  with  the 
Columbus  Citizen,  has  joined  the 
Akron  (O.)  Beacon  Journal  rewrite 
staff.  Karl  McElroy  has  left  the  East 
Liverpool  (O.)  Review  to  join  the 
Beacon  Journal  copy  desk.  Bob  Clark 
has  resigned  from  the  Youngstoum 
Vindicator  staff  to  join  the  Akron 
Times  Press  art  department 
Tom  Chase,  music  critic,  Boston 
Traveler,  and  assistant  drama  critic, 
Boston  Herald,  has  resigned.  Mark 
Dalton,  of  the  Herald-Traveler  city 
room,  succeeds  him. 

Thomas  B.  Lovett,  Philadelphia  Eve¬ 
ning  Ledger  sports  department,  and 
Mrs.  Lovett  are  the  parents  of  a  son, 
Thomas,  Jr.,  bom  recently. 

George  M.  Emery,  rewrite,  Philadel¬ 
phia  Evening  Ledger,  has  joined  ttie 
copy  desk. 


EvMSTT  KiOXCUN 


Folks  Worth  Knowing 

SOME  of  today’s  successful  news¬ 
papermen  were  trained  in  colleges 
and  schools  of  journalism.  Others 
learned  the 
harder  way — in 
newspaper  of¬ 
fices. 

One  of  the  lat¬ 
ter  group  is  Ev¬ 
erett  “Count” 
Kallgren,  night 
editor  of  the 
New  York  Her¬ 
ald  Tribune,  and, 
at  36,  handling 
one  of  the  most 
difficult  assign- 
moits  on  a  met¬ 
ropolitan  morn¬ 
ing  newspaper.  He  has  worked  at 
every  phase  of  newspaper  work  in  the 
editorial  and  composing  room. 

At  15  he  had  to  leave  high  school. 
He  wmt  to  work  as  jack-of-all-trades 
for  the  Daytona  (Fla.)  Morning  Jour¬ 
nal,  now  the  Daytona  Beach  News 
Journal. 

Still  in  his  ’teens  he  retiumed  to 
New  Haven,  Conn.,  where  he  had  at¬ 
tended  school  and  where  he  was  bom 
Sept  22,  1900.  He  joined  the  staff  of 
the  New  Haven  Journal  Courier  as 
proofreader  and  after  that  was  re¬ 
porter,  telegraph  editor  and  city 
editor. 

He  went  to  the  old  New  York  Her¬ 
ald  as  copyreader  in  1923  and  became 
associate  cable  editor  and  foreign  edi¬ 
tor  there.  The  next  year  when  the 
Herald  and  the  New  York  Tribune 
merged  Mr.  Kallgren  stayed  on  as 
copyreader.  His  knowledge  of  news 
values  won  him  promotion  to  make¬ 
up  editor  in  1924.  After  three  years 
at  that  post  he  was  appointed  foreign 
editor,  and  then  assistant  night  editor 
and  daily  picttne  editor.  Upon  the 
death  of  Ben  A.  Franklin,  then  night 
editor,  Mr.  Kallgren  succf^ed  him. 

Mr.  Kallgren  is  married  and  lives 
in  Jackson  Heights,  L.  I.  His  hobbies 
are  classical  music  and  reading  the 
comics.  His  brother,  Carl  A.  Kallgren, 
is  dean  of  students  at  Colgate  Uni¬ 
versity,  Hamilton,  New  York. 

Wedding  Bells 


Michael  F.  GAVIN,  sports  writer, 
Newark  (N.  J.)  Star-Eagle,  to 
Miss  Hazel  Flsmn,  Feb.  9,  in  South 
Orange,  N.  J. 

Winfield  G.  Scott,  assistant  circula¬ 
tion  manager,  Beloit  (Wis.)  Daily 
News,  to  Miss  Helen  Gleason,  Feb.  6, 
at  Beloit,  Wis. 

Robert  Taylor,  Harrisburg  corre¬ 
spondent,  Pittsburgh  Press,  to  Miss 
Blossom  M.  Lomax,  formerly  of  Pitts- 
bvirgh,  recently  in  the  Marble  Col¬ 
legiate  Church,  New  York. 

Francis  McKoy  Southland,  circula¬ 
tion  manager,  Wilmington  (N.  C.) 
Star-News,  to  Alice  Inez  Cooke,  of 
Lake  Waccamaw,  N.  C.,  June  15,  1936, 
at  Conway,  S.  C.,  according  to  a  re¬ 
cent  annoimcement 
Miss  Georgette  Longan,  daughter  of 
George  B.  Longan,  president  of  the 
Kansas  City  Star,  and  Mrs.  Longan, 
to  William  L.  Huggins,  Kansas  City 
railroad  man,  Feb.  11,  in  the  apart¬ 
ment  of  Mr.  and  Longan  at 

Miami  Beach,  Fla. 

Special  Editions 


CHARLOTTE  (N.  C.)  OBSERVER, 
Jan.  31,  first  annual  business  re¬ 
view  and  forecast  edition,  32  tabloid 
pages. 

Cedar  Rapids  (la.)  Gazette,  Feb.  2, 
16-page  Ba^ain  Day  section. 

Charlotte  (N.  C.)  News,  4-page 
Addiffi  Zukor  silver  jubilee  celebra¬ 
tion  section,  recently. 
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IT  SAVES  TIME... 


. . .  and  means  a  better  newspaper  press 


influencing  the 
return  on  yom  pressroom  investment 
...ore  the  modem  design  and  operating 
eificiency  of  the  eqiiipment  employed  in 
the  manufacture  of  Hoe  Super-Production 
Newspaper  Presses. 

This  modem  Four  Head  Milling  Machine 
is  on  example.  Large  enough  to  accom¬ 
modate  the  biggest  structural  units  of  a 
newspaper  press  in  quantities,  it  is  suffi¬ 
ciently  powerful,  rigid  and  accurate  to 
tcdce  heavy  cuts  with  its  multiple  cutters 


lEHIND  the  scenes 


at  high  speeds  and  feeds  with  a  precision 
of  1/lOOOth  of  cm  inch,  thus  promoting  ef¬ 
ficiency.  accuracy  and  precision  of  mcmu- 
facture ...  so  essential  to  high  press  speeds 
cmd  fine  printing  cpiality ...  while  at  the 
same  time  reducing  costs  by  multiple  cuts 
and  quantity  production  methods. 

Such  eificiency  at  every  step  of  their 
mcmufactxire  combined  with  the  superior¬ 
ity  of  Hoe  design  has  won  for  Hoe  Super- 
Production  Newspaper  Presses  the  ap¬ 
proval  of  the  world  of  journalism. 


Dramatic  example  of  Hoe  engineering  skill 
.  .  .  and  evidence  of  the  extensive  Hoe 
facilities  for  the  construction  of  the  unusual 
...  26  Unit  Super-Production  Multi-Color 
Newspaper  Press  .  .  .  the  world's  largest 
. . .  fastest .  . .  and  most  modem  . .  .  recent¬ 
ly  produced  for  The  Cleveland  Plain  Decder. 


R.  HOE  ft  CO.,  Inc.  General  Offices:  910  E.  138th  St.  (at  East  River),  New  York  City 
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Reader 

Interest^^^ 

Flood  Tide! 


PASS  IN  REVIEW 


Delate  of  Books 

IN  New  York  the  battle  for  circvila-  ' 
tion  goes  on  merrily,  with  books 
and  contests.  At  least  four  newspapers 
are  trying  to  get  new  readers  by  of¬ 
fering  books.  The  Journal  is  offering 
a  20-volume  set  of  the  “World’s 
Greatest  Literature”  for  39  cents  a 
volume  and  six  consecutive  coupons 
clipped  from  page  2.  The  Mirror  is 
offering  a  12-volume  set  of  “Immortal 
Masterpieces  of  Literature”  at  49  cents 
each  and  six  coupons.  Ihe  News  has 
been  offering  a  one-volume  editicm  of 
die  “Complete  Works  of  William 
Shakespeare"  for  79  cents  and  12  cou¬ 
pons;  but  first  the  reader  must  fill 
out  and  mail  a  reservation  certificate. 
The  Post  recently  has  been  offering  a 
24-volume  set  of  Mark  Twain  for  93 
cents  and  24  coupons  and  a  Reserva¬ 
tion  coupon  for  4  volumes.  This  offer 
was  withdrawn  Monday  of  this  week. 
The  Poet  is  now  offering  a  Giant  Dic¬ 
tionary  in  two  volumes  for  93  cents 
and  24  coupons  and  a  Reservation 
coupon  for  each  volume. 

Simultaneously,  the  American  is  go¬ 
ing  after  new  readers  not  with  books 
but  with  a  puzzle  contest,  involving 
$25,000  in  prizes  (first  price  $15,000). 
it’s  a  “pick-the-name-that-fits-the- 
picture”  contest  and  is  very  much  like 
the  ^00,000  Old  Gold  Contest  With 
each  set  of  six  puzzles  the  contestant 
must  send  10  cents. 

All  these  offers  are  being  presented 
with  large  ads  and  at  the  same  time. 
Of  the  nine  New  York  newspapo?, 
there  are  only  four  that  are  not  offer¬ 
ing  special  induconmts  to  readers. 
The  average  New  Yorker  (and  maybe 
the  advertiser)  must  be  a  little  be¬ 
wildered.  If  he  asks  “what’s  it  all 
about?”  who  can  blame  him?  And 
who  can  answer  him? 

•  •  • 

Hearst  Market 

The  best  promotion  for  the  Hearst 
Newspapers  we  have  seen  in  a 
long  time  is  the  current  series  run¬ 
ning  in  trade  papers.  The  opening 
ad  is  about  cigarettes  and  emphasizes 
the  size  of  the  Hearst  market.  “Re¬ 
cent  studies,”  says  the  copy,  “show 
that  Hearst  readers  smoke  so  many 
cigarettes  that  no  one  firm  could  sup- 


and  advertising.  The  single  huge 
cigarette  casting  its  shadow  over  the 
markets  below  and  the  nice  art  work 
compel  attention.  The  orderly  ar- 
rangonent  of  the  various  units  makes 
a  pleasing  dfect.  The  headline  gives 
you  the  story  and  yet  arouses  enough 
curiosity  to  make  you  want  to  read 
the  copy.  Presiunably  other  ads  in 
the  series  will  be  devoted  to  other 
lines  of  merchandise,  all  dwelling  on 
the  constuning  power  of  Hearst 
newspaper  readers. 

«  •  • 

Flood  Promotion 

Among  the  many  interesting 
newspaper  promotion  ads  caused 
by  the  flood  is  this  full  page  from  the 
Indianapolis  News  (“Rrader  Interest 
at  Flood  Tide”).  Says  the  opening 


HEAWVHffWSPAPERS 


ply  the  demand.”  There  are  no  fig¬ 
ures  to  show  how  many  cigarettes  the 
Hearst  readers  smoke  or  how  many 
cigarettes  the  biggest  cigarette  manu- 
factiuer  producers.  Nor  is  there  any 
offer  of  survey  figures  to  interested 
advertisers.  What  makes  the  ad  good 
is  the  idea,  the  layout,  the  crafts¬ 
manship.  It’s  a  compact,  clean-look¬ 
ing  ad.  It  looks  as  if  it  were  drnie 
by  someone  who  knows  promotion 


sentence,  “As  the  raging  Ohio  river 
and  its  tributaries  swept  to  new  high- 
water  marks,  inimdating  cities  and 
towns  in  Southern  Indiana  and  neigh¬ 
boring  states,  the  circulation  of  the 
Indianapolis  News  reached  another 
all-time  high  in  this  newspaper’s  his¬ 
tory.” 

Indianapolis  was  not  menaced  but 
30  or  40  Hoosier  cities  and  towns 
along  the  Ohio  were  badly  hit.  “Our 
job,”  says  C.  Walter  McCarty,  man¬ 
aging  editor,  “was  to  get  stories  and 
pictures  from  these  individual  flood 
sectors  and  maybe  you  think  it  was 
not  a  tou^  job?” 

The  copy  refers  to  the  thoroughness 
with  which  the  News  covered  the 
flood. 

Hie  ad  looks  into  the  future  as  well 
as  the  past  .  .  .  and  the  futiu-e  seems 
dangerous.  Says  the  last  line,  is  dis¬ 
play  type,  "When  the  next  crisis  comes 
.  .  .  the  News  will  be  ready.” 


Home  Ecoiomks’ 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


We  gusraafe  mad  deliver  m 
defbute  aesouat  of  addMemel 
netiomel  edvertkimg 

W*  Conduct  More  Cooking  Schools  for 
Ooilv  Nosrtpopors  Than  Any  Otkor 
Orfoniution 

There  Must  Be  a  Reasoe 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Pork  Avo.  Now  York 

IMtAMiamXD  IMS 


NNPA  Bulletin  j 

That  lusty  youngster,  the  National 
Newspaper  Promotion  Associa¬ 
tion,  has  come  through  with  another 
Bulletin.  It’s  a  lively  four-page  sheet 
full  of  photographs,  news  of  the  pro-  | 
motion  boys  and  girls,  names  of  mem¬ 
bers,  short  notes  about  newspaper  ‘ 
promotion  activities.  One  leading  * 
story  tells  of  the  part  that  the  NNPA  ' 
is  playing  in  the  “United  Front”  ' 
movement  Another  refers  to  1937  as  * 
NNPA’s  banner  year  because  its  mem-  ' 
bership  is  at  the  highest  peak,  be¬ 
cause  more  and  more  newspapers  are 
realizing  the  importance  of  promotion.  ' 
The  committee  in  charge  of  the  Bul¬ 
letin  consists  of  Charles  Baum,  Port¬ 
land  (Ore.)  Journal;  James  Kennedy, 
Buffalo  Courier-Express;  Vernon  C. 
Myers,  Des  Moines  Register-Tribune. 
Dan  Sullivan,  Pittsburgh  Press,  is 
NNPA’S  president. 

Allen  French. 

TO  AVOID  AMENDMENT 

New  York  Legislator  Offers  Two 
Substitute  Child  Labor  Bills 
Albany,  N.  Y.,  Feb.  18 — Two  mea¬ 
sures  offered  as  substitutes  for  rati¬ 
fication  of  the  anti-C!hild  Labor 
Amendment  have  gained  headway  in 
the  New  York  legislature  in  the  last 
week. 

A  Washington’s  Birthday  hearing  on 
the  proposed  amendment  will  deter¬ 
mine  the  fate  of  the  resolution  in  the 
Assembly.  Lines  are  sharply  drawn 
for  a  bitter  battle  between  two  pow¬ 
erful  groups  that  have  large  follow¬ 
ings  among  the  legislators. 

Immediately  after  ratification  had 
been  voted  by  the  Senate,  and  the 
probable  political  alignment  was  re¬ 
vealed,  Miss  Jane  H.  Todd,  Repub¬ 
lican  member  of  Assembly  from 
Westchester  County,  introduced  two 
bills  amending  the  General  Business 
Law. 

Her  proposals.  Miss  Todd  explained, 
would  eliminate  the  necessity  for  an 
amendment  to  the  Constitution  to  ef¬ 
fect  a  ban  on  child  labor.  The  plan 
she  advocates  rests  in  state  action  and 
Congressional  enactment  of  a  law 
divesting  the  products  of  child  labor 
of  their  interstate  character  and  pro¬ 
hibiting  the  interstate  transportation 
of  such  products. 

She  also  sponsors  bills  which  wovild 
forbid  the  sale  of  child-labor-made 
goods  in  New  York  State. 

ANA  ELECTS  THREE  FIRMS 

Association  of  National  Advertisers 
has  elected  the  following  new  mem¬ 
bers:  A.  M.  Byers  Company,  Pittsburgh, 
G.  B.  Cushing  representative;  Minne- 
I  apolis-Honeywell  Regulator  Company, 
Minneapolis,  Geo.  B.  Benton  repre¬ 
sentative;  Owens-Illinois  Glass  Com¬ 
pany,  Toledo,  T.  K.  Almroth  repre- 
®  sentative. 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


Delayed  $200,000  Drivt 
For  Cameras  to  Stan 

A  Universal  Camera  campol^ 
originally  scheduled  to  break  befoR 
Christmas,  cancelled  because  of  fai. 
ability  to  keep  up  with  demand,  wiH 
commence  next  month  in  nine  m^|. 
zines  and  in  over  30  newspap«|. 
Additional  publications  will  be  nAtfj 
during  the  height  of  the  season,  ae> 
cording  to  O.  W.  Githens,  presidog. 

It  is  anticipated  that  over  $200/101 
will  be  spent  in  advertising  t^ 
movie  camera  and  its  $19.95  projector. 
In  addition,  the  company  will  shor^ 
annotmce  plans  for  its  regular  adv«. 
tising  campaign  on  its  folding  and  bcs 
cameras.  The  merchandising  and  ad¬ 
vertising  counsel  for  the  company  k 
Raymond  Specter,  and  the  advertkfe^ 
ag«icy  is  EVanklin  Bruck,  New  York. 

THANKS  FOR  FLOOD  WORK 

Cincinnati,  Feb.  15 — William  F. 
Wiley,  publisher  of  the  CinchwiM 
Enquirer,  notified  all  employes  of  the 
newspaper  that  they  would  have  thiec 
weeks’  vacation  with  pay  in  1937  "ai 
a  small  token  of  appreciation  of  yovr 
devotion  and  loyalty  to  your  newqia- 
per  and  city  in  the  recent  flood 
crisis.”  In  addition  each  en^doyc, 
regardless  of  rank  or  position,  re¬ 
ceived  a  personal  letter  after  flie 
best  Wiley  style  thanking  him  for  hk 


FOR  TRUTH  ON  AIR 

HARRisBxntc,  Feb.  17 — A  bill  to  le- 
quire  truth  in  radio  advertising  wm 
offered  in  the  State  Legislature  yes¬ 
terday  by  Representative  Anthony  J. 
Gerard,  Democrat,  of  AlleghBBf 
Coimty.  He  proposed  that  the  radio 
field  be  placed  within  the  restrictkoi 
imposed  on  newspapers  and  period¬ 
icals.  The  measure  would  amend  the 
act  prohibiting  false  statement!  of 
quality  of  merchandise. 

TO  REPRESENT  LONDON  TIMES 

Joseph  E.  Berger,  New  York  adver¬ 
tising  man,  has  been  appointed  United 
States  advertising  representative  of 
the  London  Times.  His  office  is  at  281 
Broadway. 


Give  Yourself  a  Break, 
Mr.  Employer— 

The  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  stafi^ 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  m>plications  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigatioos 
we  know  what  past  and  present 
employers  think  of  the  work  of 
our  registrants. 

Ne«rsp^>ar  man,  magazine  mn, 
advertising  man  or  publidtf 
man — ^in  any  capacity  from  top 
on  down — The  Personnel  Bu¬ 
reau  can  find  him  for  you. 

So,  give  yourself  a  Inreak  Mr. 
Employer,  call,  write  or  wire— 

The  Personnel  Bureov 

of  SIgHsa  Dolta  Chi 

Chicago— 3S  E  Waekor  Diwo 
Loe  Aagotea— 2317  Toviof  St. 
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New  Streamlined  Intertype  Base.  Note  striking  modern  design  as  compared  with  old  style  base  in  the  insert. 

New  Style  Base  of  the  Streamlined  Intertype 
Improves  Performance  as  well  as  Appearance 


^  EVERYONE  who  has  seen  this  new  base  considers  it 
the  greatest  improvement  in  line  composing  machine 
appearance  since  the  advent  of  the  Intertype.  But  it 
IS  more  than  merely  a  marked  improvement  in  appear¬ 
ance.  It  is  also  a  feature  which  definitely  promotes 
improved  machine  operation.  For  example: 

'*^THE  NEW  WIDE  BASE  is  ninety  pounds  heavier 
than  the  old  style  base.  It  has  a  lower  center  of  gravity 
and  better  distribution  of  weight  over  a  wider  area. 

^  IT  PROVIDES  a  firmer  and  more  rigid  foundation 
^or  the  machine,  hence  greater  stability  with  less  ten¬ 


dency  to  sway.  Vibration  is  more  effectively  absorbed. 
This  means  smoother  circulation  of  matrices,  particu¬ 
larly  through  the  distributing  mechanism. 

THE  NEW  WIDE  BASE  provides  more  space  under 
the  keyboard,  with  greater  comfort  and  increased 
freedom  of  movement  for  the  operator.  It  also  makes 
it  easier  to  clean  under  machine.  Matrices  which  drop 
to  the  floor  remain  in  sight  and  are  easily  recovered. 

lY  THE  NEW  WIDE  BASE  is  one  of  the  1 0 1  features  of 
the  new  Streamlined  Intertypes.  Write  for  a  complete 
list  of  these  features.  Address  Intertype  Corporation. 
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DRY  GOODS  AND  FURNITURE  GROUPS 
AFFILIATE  WITH  RETAIL  FEDERATION 

NRDGA  and  NRFA  Raise  American  Retail  Federation’s 
Membership  Over  125,000  Stores — Results  of  Flood 
and  Strike  to  Be  Favorable  in  Retail  Trade 


By  RICHARD  WEBSTER 

Retail  Federation  January  and  for  the  year  just  ended 


The  American 

had  two  valuable  accessions  diu:- 
ing  the  second  week  of  February. 
First,  the  National  Retail  Dry  Goods 
Association  announced  the  affiliation 
of  its  5,667  stores  (doing  an  annual 
business  of  four  bWon  and  better) 
with  the  ARF,  bringing  the  Federa¬ 
tion’s  membersJup  up  to  125,000  stores. 
It  is  to  be  noted  that  the  NRDGA  had 
recoitly  withdrawn  from  the  United 
States  Chamber  of  Commerce.  And 
then  the  National  Retail  Fumitiu^ 
Association  made  the  same  move  to 
ARF,  adding  another  5300  stores  to 
the  membei^p.  The  annoimcement 
from  the  Furniture  Association  over 
the  signature  of  its  president,  Arthur 
Guggenheim,  of  Spear  &  Co.,  Pitts¬ 
burgh,  commented  on  the  crying  need 
for  acciuate  information  and  said  that 
“the  activity  of  the  ARF,  coitering 
almost  entirely  in  the  development  of 
valuable  statistical  research,  cannot  be 
too  highly  praised.” 


A  STRIKING  example  of  the  laud¬ 
able  tendency  to  share  impor¬ 
tant  information  is  a  13-page  outline 
of  the  experience  of  the  Joseph  Home 
Co.  of  Pittsbiu^  with  the  1936  flood 
which  the  Pittsburgh  store  has  been 
supplying  on  request  to  stores  that 
suffered  this  year.  Last  March  the 
Home  store  was  damaged  more  than 
a  million  and  a  half  by  flood.  This 
year  within  an  hour  and  40  minutes 
the  store  was  made  airtight  to  a  height 
of  12  feet  above  the  street. 


OTHER  intangibles  are  the  really 
significant  facts  of  the  week’s  re¬ 
tail  news — men  going  back  to  work  in 
General  Motora  plants  at  increased 
wages;  and  wage  boosts  by  Packard, 
Chrysler,  Firestone,  (Goodrich  and 
General  Tire,  General  Electric  and 
other  big  industries.  The  resiunption 
of  General  Motors  advertising  will 
have  a  tonic  effect  on  newspapers  and 
magazines  not  merely  in  restoring  in¬ 
come  but  in  encoiuraging  the  promo¬ 
tion  expenditiu-es  that  some  publica¬ 
tions  had  cut  off  so  suddenly  when 
the  General  Motors  cancellations  came 
in  during  the  strike. 

For  retail  trade  the  immediate  re¬ 
sults  of  both  flood  and  strike  right 
now  are  favorable. 

End  of  the  week  reports  were  much 
better  than  the  midweek  estimates 
coming  from  the  Federal  Department 
of  Commerce.  Better  weather  at  the 
end  of  the  week  greatly  improved  the 
volume  of  trade  and  brou^t  it  well 
ahead  of  the  figures  for  last  year’s 
corresponding  week.  In  metropolitan 
New  York  the  gain  over  1936  was 
about  12  per  cent;  in  Chicago,  be¬ 
tween  15  and  18  per  cent;  in  Cleve¬ 
land,  St  Louis  and  Philadelphia,  each 
about  14  per  cent;  in  Minneapolis,  10 
per  cent;  in  Kansas  City,  about  5  per 
cent;  and  in  Dallas,  20  per  cent  better 
than  last  year  and  more  than  11  per 
cent  better  than  for  the  first  week  of 
Febrxiary  this  year. 


Department  store  sales  for  the 
month  this  year  were  11  per  cwt  bet¬ 
ter  than  a  year  ago — a  gain  that 
should  be  compared  with  the  12  per 
cent  increase  of  the  whole  year  1936 
over  1935.  By  districts  the  gains  for 


are  in  this  table. 


Department  Store 
Sales  Per  Cent  of 
Increase 


of  a  total  of  1398)  to  secure  display 
space  for  the  new  merchandise  in 
price  brackets  above  20  cents. 

Best  &  Co.  for  its  fiscal  year  aid¬ 
ing  Jan.  31,  1937,  had  sales  12.1  per 
cent  greater  than  in  the  preceding 
year,  and  the  net  profit  was  up  13  per 
cent. 

S.  S.  Kresge  Co.  net  profit  for  1936 
was  more  than  8  per  cent  better  than 
in  ’35. 

For  the  first  time  we  have  the  De¬ 
partment  of  Commerce  figures  for  a 
whole  year  on  retail  sales 


Jan.  ’37 

Year  ’36 

over 

over 

Jan. ’36 

Year  ’35 

Boston  . 

.  12 

10 

New  York . 

.  7 

10 

Philadelphia  . 

.  9 

n 

Richmond . 

.  9 

10 

Atlanta  . 

.  16 

14 

Dallaa . 

.  12 

19 

Cleveland . 

.  13 

IS 

Chicago  . 

.  20 

15 

Minneapolis  . 

.  7 

10 

Kansas  City . . 

.  7 

9 

San  Francisco . 

.  9 

11 

Capper  BUI  Would  Bar 
Interstate  Liquor  Adt 

Washington,  Feb.  15 — Under  a  WU 
recently  introduced  in  the  U.  S.  Sen¬ 
ate  by  Senator  Arthur  Capper,  R*! 
publican,  of  Kansas,  it  wouM  be  vio¬ 
lation  of  law  to  transport  in  interstate 
commerce,  any  advertisements  of  al¬ 
coholic  beverages.  This  includes  anv 
newspaper,  periodical,  news  reel,  pho¬ 
tographic  film,  record  for  mechanical 
r^roduction,  radio  broadcast  lettw 

larger  independent  stores  of  several  P®sta  cm  ,  ^c  ar,  or  pam^ilet  of 

any  kmd,  to  be  carried  by  mail  or  by 
common  or  private  carrier  for  hire. 

Any  person  violating  any  sectiot 
of  the  proposed  law  would  ^  subject 
to  fine  of  not  less  than  $100  or  nufft 
than  $1,000  or  imprisonment  for  siz 
months  to  a  year,  or  both;  and  for  an* 

subsequent  offense  would  be  subWt 
per  cent  with  lumber  and  _ ,  „  .  , 


Prices  went  up  in  January  for  the 
seventh  consecutive  month.  The  Fair- 
child  Publications  Retail  Price  Index, 

Feb.  1,  was  93,  with  Jan.,  1931,  as  100; 

Jan.  1,  1937,  at  91.7,  and  Feb.  1,  1936, 
at  88.3.  The  1936  low  was  July  1, 

87.2. 

The  largest  gains  have  been  in 
home  furnishings  and  piece  goods. 

Room  sales  in  30  New  York  hotels 
this  January  were  almost  13  per  cent 
more  than  a  year  ago — a  little  less 
than  half  of  that  gain  being  due  to 
greater  occupancy  and  a  little  more 
than  half  to  higher  'average  daily  rate, 
which  is  not  because  rates  are  higher 
but  because  more  visitors  are  going 
to  better  hotels.  Restaurant  sales 
(also  rqmrted  by  Harris,  Kerr,  Forster 
&  Co.)  for  21  New  York  hotels  show 
an  increase  over  a  year  ago  of  10% 
per  cent — not  many  more  meals 
served,  but  average  check  bigger. 

Chain  store  sales  this  January  were 
15.1  per  cent  more  than  a  year  ago, 
on  the  figures  of  the  first  25  groups 
to  report  The  shoe  chains  were  up 
22.6  per  cent  and  the  mail  order  group,  A 
21.4  per  cent.  Variety  stores  this  Jan- 
uary  had  sales  6.5  per  cent  more  than 
a  year  ago  by  estimates  of  the  De¬ 
partment  of  Commerce. 


Some  of  the  high  spots:  Colorado  and 
Wyoming,  dollar  volume  up  16  per 
cent  Best  gain  for  a  class^jewelry 
stores,  28%  per  cent.  Illinois,  up  17 
per  cent,  with  largest  gain  for  motor 
vehicle  dealers,  31  per  cent.  Indiana, 
up  19 

building  material  dealers  leading — 31 
per  cent.  Iowa,  up  8  par  cent,  with 
lumber  dealers  up  18%  per  cent. 
Kansas,  up  8  per  cent,  witti  lumber 
dealers  up  27%.  Missouri,  up  11  per 
cent,  with  lumber  and  building  mate¬ 
rial  dealers  up  almost  26  per  cent. 
Nebraska,  up  8  per  cent,  with  lumber 
dealers  leading  at  26  per  cent.  Ohio, 


to  imprisonment  for  not  less  qq, 
year. 

Senator  Capper  has  not  yet  formally 
requested  a  hearing  on  the  bill  but 
expects  to  do  so  soon. 


Feb.  2.  The  lectures,  “Opportunitiei 
in  Journalism  for  Women,”  are  be¬ 
ing  sponsored  by  Theta  Sigma  Phi, 
national  honorary  joiumalism  fratern¬ 
ity  for  women. 


MRS.  WILLIAMS  HEADS  COURSE 

Mrs.  Sara  Lockwood  Willianu, 
widow  of  the  late  Walter  Williami, 
up  26  per  cent-lumber  dealers  first  ^  f  University  of  Missouri 
in  gains,  about  46  per  cent.  Oklahoma,  School  of  Joiima^,  is  dire^  a 
up  11.7  per  cent,  with  23  per  cent  “  l|ctMes  at  Washingto, 

gain  for  the  lumber  dealers.  Texas,  Louis  which  began 

up  17.4  per  cent — lumber  dealers 
leading  with  gain  of  about  37  per  cent. 

Wisconsin,  up  14.4  per  cent,  with  de¬ 
partment  stores  leading  in  gains — 30 
per  cent;  next,  lumber  dealers,  27  per 
cent 

In  these  states  the  cities  that  showed 
the  largest  rates  of  gain  (sales  of  rep¬ 
resentative  independent  stores)  for 
1936  over  1935  are:  Kansas  City, 

Kansas,  38.1  per  cent;  Dayton,  36.9  per 
cent;  Yoimgstown,  35  per  cent;  Gary, 

33.6  per  cent;  Toledo,  30.3  per  cent; 

Evanston,  29.1  per  cent;  Cleveland, 

28.9  per  cent;  Springfield  (Ill.),  28.7 
per  cent;  Akron,  28.2  per  cent;  Pueblo, 

28  per  cent 


SEaaoQGDaii 


For  the  fiscal  year  ending  Jan.  29, 
1937,  Sears,  Roebuck  &  Co.  sales 
were  for  the  first  time  over  a  half  bil¬ 
lion — $526,292,136,  which  was  26.2  per 
cent  above  1935  and  about  19  per 
cent  above  1929,  the  previous  peak. 

A  few  other  records  for  1936: 

F.  W.  Woolworth  had  the  best  year 
ever,  except  for  1929 — and  within  4 
per  cent  of  the  1929  record.  De¬ 
cember  of  1936  set  a  new  monthly 
record,  almost  15  per  cent  more  than 
in  December  of  the  previous  year — 
and  more  than  15  per  cent  of  the 
whole  year’s  total,  $^,505,958  out  of 
1936  total  of  $290,386,925.  About  $8,- 
000,000  was  spent  in  the  year  on  re¬ 
modeling  and  enlarging  163  stores  (out 


REMARK  ART  .F.  new  retail  ad¬ 
vertiser  in  New  York  newspa¬ 
pers  is  the  50-year-old  furniture  house 
of  Daniel  Jones,  Inc.,  at  Grand  and 
AUoi  streets.  After  all  these  years  of 
trusting  to  word-of-mouth  advertis¬ 
ing  to  bring  customers  to  its  out-of- 
the-way  establishment,  this  concern 
recently  used  13)0  lines  in  the  Times 
to  announce  a  50  per  cent-off  sale  of 
fine  furniture — “the  first  public  sale  in 
50  years — a  million  dollars  worth.” 
TTie  store  is  famous  for  its  low  over¬ 
head  and  other  costs  with  the  two 
owners  doing  the  buying  and  manag¬ 
ing.  So  much  trade  came  from  the 
first  advertisement  that  the  store  has 
decided  to  continue  using  newspaper 
space. 


DAILY  NEWSPAPER 
PROPERTIES 

Sale*— PnrclusM 
Refinancing 
Appcaiaal* 

All  mattrrt  con/UtntisI 

NEWSPAPER 
APPRAISAL  CORPN 

L.  PAMUB  UKILT, 

TtaM  Bias..  TtaM  Se..  N«w  TMfc 


c 

IF - f 

1 1*  70U  are,  or  anticipate,  L 
appropriating  advertising  [ 
Atutralia  and  [ 

C 
C 
C 
C 
C 

NEWSPAPER  NEWSC 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRALIA 

^fcM*h*a  Mtathly  i4a>**i  IplUa  Rat* 

V-  par  raar,  paat  fra*. 


monies  in 
New  Zealand,  read 

NEWSPAPER  NEWS 

The  only  Journal  covering  the 
activities  of  advertising,  publish* 
ing  and  printing  in  these  terri¬ 
tories. 


^  Father  Is  an  "Addict" 
^  on  Stage  Pictures 

CTTIS  discriminating  eye  for 
the  “pretties”  on  the  the¬ 
atrical  page  makes  him  an  ar< 
dent  supporter  of  his  favorite 
paper  and  a  fairly  frequent  pa¬ 
tron  of  the  night  spots  it 
advertises. 


Smeary  rendering  of  some  de¬ 
lectable  face  or  form  would  be 
sacrilege  to  father.  Fortunate¬ 
ly,  his  favorite  paper  uaei 
C^rtifieds. 

For  dependable  stereotypinl 
rely  on  Certified  Matt, 
made  in  the  LJ.  S.  A. 

CERITFIED  DRY  MAT 
CORPORATION 

340  XadUon  Ave.,  Haw  York,  H.  t. 


Editor  &  Publisher  for  F  ebruary  20,  1937  35 


THE  TRAVELERS  INSURANCE  COMPANY 
NEWS  BUREAU 
HARTFORD  CONN 

CAN  YOU  RUSH  FACTS  AND  FIGURES  ON 
NINETEEN  THIRTY  SIX  AUTO  ACCIDENTS 

You  Bet  Your  Life ! 

The  Travelers  comprehensive  analysis  of  America’s  automobile  accident  experience  in 
11)36  is  now  ready.  This  handy  reference  booklet  answers  hundreds  of  (juestions  about 
accident  causes.  To  mention  a  few: 

1 .  Do  men  or  women  cause  the  most  automobile  accidents  ? 


2.  Do  more  accidents  occur  in  clear  or  stormy  weather? 
On  dry  or  slippery  roads  ? 

3.  What  is  the  most  dangerous  hour  for  driving? 

The  most  dangerous  day  ? 


YOlJBlTYOni  Lilli! 


ll« 


%iii« 


fill 


i«*\\ 


rii 


\iil<»iiii»liili 


111 


idi 


lloi 


iiril 


III 


4.  How  many  pedestrians  were  injured  in 
1936  while  crossing  the  street  against  the 
red  light? 

5.  Is  the  speeder  or  the  drunken  driver  the 
greater  menace? 

Be  on  the  lookout  for  your  desk  copy  of  this 
valuable  handbook  which  is  being  mailed  to 
editors.  If  you  need  extra  copies,  do  not  hesi¬ 
tate  to  write  for  them. 

*The  gambling  note  sounded  in  the  title  of  this  new 
booklet  “You  Bet  Your  Life”  is  carried  throughout  the 
text  and  illustrations.  Comparisons  of  the  hazards 
of  traffic  with  many  common  games  of  chance-taking 
emphasize  the  folly  of  careless  driving  and  walking. 

Published  in  the  Interest  of  Street  and  Highway  Safety 


(Sice  6x9  inches — 40  pages — color  throughout) 


THE  TRAVELERS 

INSURANCE  COMPANY 

Hartford,  Connecticut 
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KRAFT  DISCOUNT  IS 
CALLED  TROMOTION’ 

Corporation  T  eatimony  Bafora 

FTC  Showa  Allowanca  on  Eaary 
Purcliaaa  Oaar  $5 — It  Stim* 
ulataa  Ratail  Salaa 

Chicago,  Feb.  15 — Presentation  by 
Kraft-Phenix  Corporation  of  its  sales 
and  merchandising  policies,  with  spe¬ 
cial  emphasis  on  the  fact  that  its  5 
per  cent  discount  to  retailers  who 
purchase  $5.00  or  more  of  Kraft  prod¬ 
ucts,  is  of  a  “promotional”  nature, 
rather  than  a  quantity  discount, 
marked  testimony  here  last  week  in 
the  Robinson-Patman  Act  hearing  be¬ 
fore  Trial  Examiner  Charles  F.  Diggs 
of  the  Federal  Trade  Commission. 

Following  Kraft’s  presentation  be¬ 
fore  the  trial  examiner,  together  with 
rebuttal  testimony  concerning  evi¬ 
dence  introduced  by  FTC  witnesses. 
Attorney  John  T.  Chadwell,  counsel 
for  KnA-Phenix  rested  the  respon¬ 
dent’s  case.  Meanwhile,  Attorney 
Allen  C.  Phelps  for  the  Commission 
has  been  granted  five  days  in  which 
to  decide  Aether  the  commission  de¬ 
sires  to  introduce  rebuttal  witnesses. 
If  no  further  testimony  is  given,  mo¬ 
tion  on  the  part  of  Ki^’s  counsel  to 
dinmigg  the  case  will  be  ctmsidered. 
The  FTC  has  cited  Kraft-Phenix  for 
alleged  violation  of  the  Robinson- 
Patman  Act  in  the  matter  of  price 
discrimination  among  retailers  pm- 
chasing  Kraft  products. 

Beginning  with  G.  C.  Pound,  vice- 
presid«it  and  general  sales  man¬ 
age:,  Kraft  officials  last  week  un¬ 
fold^  their  sales  policy,  and,  by 
means  of  outside  expert  witnesses, 
testified  the  5  per  cent  discount  in 
question  is,  in  reality,  a  promotional 
discoimt  to  stimulate  retail  display 
and  merchandising  at  the  point  of 
sale,  in  accordance  with  Kraft’s  gen¬ 
eral  advertising  and  sales  program. 
Much  expert  testimony  was  also  in¬ 
troduced  as  to  the  gross  margin  of 
profit  on  Kraft  products  and  its  re¬ 
lation  to  the  net  profit  of  retail  gro¬ 
cers. 

Mr.  Poimd  said  Kraft  has  been 
largely  responsible  for  building  a  na¬ 
tion-wide  market  for  package  cheese 
and  has  made  it  possible,  through 
store-door  delivery  and  promotional 
discounts,  for  small  retailers  to  han¬ 
dle  such  products  at  a  profit 

Smart  merchandising  and  consist^t 
advertising  have  bera  vital  factors  in 
building  consumer  demand  for  pack¬ 
age  cheese  and  salad  products,  stated 
Mr.  Povnd,  who  dedai^  the  business 
is  still  in  its  infancy. 

Stress  was  placed  on  the  fact  that 
even  if  a  retailer  receives  the  discount 
he  pays  more  for  most  Kraft  products 
and  sells  them  at  higher  prices  than 
most  competing  brands.  E^drace  was 
introduced  to  show  that  a  retailei' 
who  did  not  get  the  discoimt  could 
meet  prices  of  chain  stores  and  still 
make  a  fair  profit  on  the  products  in 
question.  It  was  argued  Aat  Kraft’s 
5  per  cent  discoimt  policy  did  not 
leraen  competition  among  retailers, 
because  the  discount  had  little  or  no 
bearing  on  the  shelf  price  of  such 
products  sold  by  the  retailer. 

Two  expert  witnesses  outside  the 
Kraft  organization,  Dennis  J.  Walsh, 
Jr.,  and  Paul  T.  Cherington,  substan¬ 
tiated  testimony  of  Kraft  officials. 

F.  H.  Irwin,  assistant  general  sales 
manager  for  &aft,  revealed  that  prior 
to  Aug.  29,  1936,  Kraft  only  gave  the 
5  per  cent  discount  to  better-dass  re¬ 
tailers,  at  the  discretion  of  distribu¬ 
tors  serving  such  retail  outlets.  Since 
the  Robinson-Patman  Act  was 
adopted,  he  said,  Kraft  has  made  the 
discoimt  available  to  all  dealers  who 
purdiase  a  given  minimum,  namely  a 
$5.00  order.  Mr.  Irwin  emphasized 
that,  in  his  opinion,  it  was  possible  for 


any  “progressive  merchant”  to  buy 
$5.00  worth  of  Kraft  products  at  one 
time,  if  he  is  interest^  in  displaying 
the  merchandise  and  tieing  in  with 
Kraft’s  advertising  program. 

Among  AdvertUing  Folk 

To  Brown  &  Tardier,  Inc.,  adver¬ 
tising  agency  of  New  York,  on 
March  1  goes  Frank  Coutant  as  vice- 
president  and 
marketing  coun¬ 
sel. 

Mr.  Coutant  is 
widely  known  as 
a  pioneer  in 
modem  sd«itific 
marketing.  He 
is  president  of 
American  Mar- 
•  keting  Assoda- 
tion,  a  director 
of  the  National 
Federation  of 
Sales  Executives, 
member  of  the 
Market  Research  Coimcil  and  of  the 
Research  Committee  of  American  As¬ 
sociation  of  Advertising  Agencies.  He 
has  written  textbooks  on  retailing,  ad¬ 
vertising  and  marketing  research.  He 
has  been  with  N.  W.  Ayer  &  Son,  with 
Young  &  Rubicam,  and  for  the  past 
six  years  as  marketing  executive  with 
Pedlar  &  Ryan,  New  York. 

Tliomas  B.  Campbell,  at  one  time 
in  the  media  department  of  Batten, 
Barton,  Diu*stine  &  Osborn,  and  later 
with  ffie  New  York  Woman,  has 
joined  the  New  York  office  of  Mitchell 
&  Ruddell,  Inc. 

E.  Hamilton  Campbell,  for  many 
years  advertising  and  sales  promotion 
manager  of  Rex  Cole,  Inc.,  New  York 
distributor  of  General  ESectric  Re¬ 
frigerators,  has  joined  die  Jam  Handy 
Picture  Service,  Inc.,  in  an  executive 
sales  capacity. 

Willard  S.  French,  president  of 
Brooke,  Smith  &  French,  Inc.,  Detroit 
and  New  York,  announces  the  ap¬ 
point  of  Blount  Slade  to  its  creative 
staff.  Mr.  Slade  was  formerly  on  the 
copy  staff  of  Batten,  Barton,  Durstine 
&  Osborne,  and  Benton  &  Bowles,  both 
of  New  York,  and  Maxon,  Inc.,  De¬ 
troit 

G.  M.  Lewander  has  resigned  his 
position  in  the  media  department  of 
Geyer,  Cornell  &  Newell  to  beccane 
advertising  director  of  the  Pathfinder, 
Washington,  D.  C. 

W.  A.  Blees  has  resigned  as  vice- 
president  and  general  manager  of  J. 
Stirling  Getchell,  Inc.,  New  York. 

McGraw-Hill  Publishing  Company, 
Inc.,  New  York,  has  appointed  Jan 
Van  Eerde  to  ffie  staff  of  its  Copy 
Service  Department.  He  has  been  a 
member  of  the  promotion  staff  of  the 
New  York  Herald  Tribune  for  12 
years. 

Edward  Weiss,  vice-president  of 
Henri,  Hurst  &  McDonald,  Chicago 
advertising  agency,  was  recently 
awarded  first  prize  in  a  “Candid 
Camera  Contest”  at  College  Inn,  Hotel 
Sherman. 

Walker  Everett,  former  Chicago 
newspaperman,  hais  joined  the  pub¬ 
licity  department  of  Roche,  Williams 
&  Cunnyngham,  Inc.,  Chicago  agency. 

Chester  MacCracken  has  been  ap¬ 
pointed  as  business  manager  of  the 
radio  department  of  Benton  &  Bowles, 
Inc.,  New  York.  He  will  work  with 
Tom  Revere,  head  of  the  radio  de¬ 
partment.  For  two  years,  MacCracken 
has  been  head  of  the  trade,  industrial 
and  professional  department  of  the 
agency.  This  post  has  been  taken 
over  by  his  former  assistant,  J.  A.  L. 
Kamps. 

Harry  L.  Adams,  member  of  the 
Cincinnati  advertising  agency  of  Baer- 
Bigler-VanDeMark  &  Adams,  Inc.,  has 


resigned  to  join  the  creative  staff  of 
Klau-Van  Pietersom-Dunlap  Asso¬ 
ciates,  Inc.,  Milwaukee  agency.  Mr. 
Adams  for  the  past  10  years  has  been 
a  special  instructor  in  advertising  and 
sales  management  at  Cincinnati  Uni¬ 
versity. 

Walter  Haise,  vice-president  of  the 
Milwaukee  Advertising  Club,  has 
joined  the  Pohlman  Studios,  Mil¬ 
waukee  photographic  agency,  as  sales 
manager.  He  formerly  was  advertis¬ 
ing  manager  of  the  Rotert  A.  Johnston 
Company  and  an  accoimt  executive 
for  Hoffman  &  York  Advertising 
Agency,  Milwaukee. 

J.  Howard  Boyle,  Jr.,  has  jomed  the 
art  department  of  B.  W.  Stelle,  Inc., 
Philadelphia  advertising  agency.  Mr. 
Boyle  was  previously  engaged  in  free¬ 
lance  commercial  art  work. 

James  A.  Ward  Company,  203  N. 
Wabash  Avenue,  Chicago,  has  been 
appointed  western  advertising  man¬ 
ager  for  Class  Digest,  New  York. 

Richard  Reed,  head  of  the  program 
department  of  Radio  station  WHIG, 
an  affiliate  of  the  Dayton  (O.)  Daily 
News,  has  resigned  to  join  Bozell  & 
Jacobs,  Indianapolis  agency. 

Howard  L.  Peck,  formerly  an¬ 
nouncer  for  WISN,  the  Wisconsin 
News  station,  BSilwaukee,  Wis.,  has 
been  appointed  radio  director  for 
Hoffman  &  York,  Milwaukee  agency. 
He  has  been  in  the  radio  field  for 
several  years,  and  was  at  one  time 
associated  with  a  local  investment 
house  in  its  advertising  and  sales  pro¬ 
motion. 

Addition  of  Frank  D.  Boyd,  Chicago 
advertising  executive,  to  the  staff  of 
Klau-Van  Pietersom-Dunlap  Associ¬ 
ates,  Inc.,  Milwaukee  agency,  has  been 
announc^.  For  the  past  three  years 
Boyd  has  been  connected  with  the 
Buchen  Company. 

Edward  Connell,  for  the  past  seven 
years  in  charge  of  advertising  and 
public  relations  for  the  F.  A.  Bartlett 
Tree  Expert  Company  of  Stamford, 
Conn.,  has  taken  a  leave  of  absence 
from  that  organization  to  join  the 
faculty  of  Massachusetts  State  College 
as  assistant  professor  of  economics. 

Preston  H.  Humphrey  has  been 
named  manager  of  the  radio  depart¬ 
ment  of  Cecil,  Warwick  &  Cecil,  New 
York.  He  succeeds  J.  H.  McKee, 
whose  resignation  becomes  effective 
Feb.  26. 

Campaigns  and  AccounU 

May  1,  1937,  Paramount  Pic- 
v-'  TUREs,  Inc.,  will  transfer  its  ad¬ 
vertising  account  to  Hanff- Metzger, 
Inc.,  New  York.  The  Hanff-Metzger 
agency  handled  the  Paramoimt  ac¬ 
coimt  for  many  years  prior  to  the  re¬ 
organization  of  the  company.  The 
agency  will  move  into  new  quarters 
in  the  Paramount  Building  next 
month.  A.  O.  Dillenbeck,  executive 
vice-president  of  Hanff-Metzger,  Inc., 
is  the  accoimt  executive. 

Marshall,  Meadows  &  Stewart,  Inc., 
of  Auburn,  N.  Y.,  manufacturers  of 
Miss  Pirate  and  Marshalaise  Style 
shoes  for  ladies,  has  engaged  Moser  & 
Cotins,  of  Utica,  N.  Y.,  to  handle  its 
advertising  this  year. 

Woods  of  Westchester  (real  estate), 
Mt  Vernon,  N.  Y.,  has  appointed 
Metropolitan  Advertising  Company, 
New  York.  The  same  agency  has  also 
been  named  by  W.  C.  Reeves  (real 
estate).  New  York,  and  Peter  Habib 
(real  estate),  Elmhurst,  L.  I. 

Balo  Ration  division  of  the  Tioga 
Mills  of  Waverly,  N.  Y.,  will  conduct 
a  test  campaign  this  year  to  deter¬ 
mine  whether  dry  ration  for  dogs  can 
be  successfully  merchandised  through 
the  average  retail  outlets  such  as 
grocery  stores,  drug  stores,  etc.  Here¬ 
tofore  H-O-Ga  dog  food  has  beoi  sold 
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either  direct  by  the  manufactuMr 
throu^  feed  stores  or  pet  shops. 
campaign  will  be  in  charge  of  X 
Utica,  N.  Y.,  agency  of  Moser  &  Cotki 

H.  W.  Glaeser  the  accoimt 
Telling-Belle  Vernon  Comfaiit  d 
Cleveland,  O.,  and  Racx-Mcjn^ 
Dairy  Company,  of  Pittsburg  w 
placed  their  advertising  of 
cream  and  other  dairy  products  «|i 
McKee,  Albright  &  Ivey,  Tty.^  p|^ 
delphia  office. 

Rose  Neckwear  Co.,  manufact^^ 
of  Morro  Cravats,  has  appoZ 
Philip  Klein,  Inc.,  Philadelphia  adi». 
tising  agency.  Trade  papers  and  ^ 
rect  mail  will  be  used. 

The  Bellevue-Stratford 
of  Philadelphia  appointed  N.  W.  A|a 
&  Son,  Inc.,  to  handle  the  advert^ 
for  the  Bellevue-Stratford 
Lavena  Corporation,  Chicago^ 
sidiary  of  Quaker  Oats  Compaq,  ^ 
appointed  H.  W.  Kastor  &  Soim 
vertising  Company,  Chicago,  to  hvii 
its  cosmetic  account 
Arrow  Distilleries,  Peoria,  m,  ^ 
appointed  Gordon  Vlechek  Advw^ 
ing  Agency,  Cleveland,  to  hanA  Ik 
entire  account 

Ridgway  Cempany,  St.  Louis  ^n|, 
has  received  the  fcJlowing  new  aa> 
counts;  Flori  Pipe  Co.,  manufaetMB 
and  jobbers  of  new  and  used  p%g 
Walter  F.  Koken  &  Co.,  manufactaB 
of  barber  and  beauty-shop  equipaat 
and  Riverside  MANUFACTURma  Gk 
chemical  products  for  dry  cleoua. 

Arrow  Distillers,  Inc.,  of  Psarit 
Ill.,  have  placed  their  entire  ’“nim 
in  the  hands  of  the  Gordon  Vlduk 
Advertising  Agency,  of  Clevalad 
For  the  past  year  this  agenqr  Im 
prepared  and  placed  Ohio  adverlMi 
on  Arrow  Products.  Hie  1937  ci» 
paign  will  include  the  use  of  dsbd 
papers  and  radio. 


PAGE  ADS  FOR  DENTIST! 

Richmond,  Va.,  Feb.  15 — Mcnte 
of  the  West  Virginia  House  of  Dda 
gates  last  week  got  into  an  hos) 
argument  over  a  bill  to  restrict  adm- 
tising  by  dentists.  Delegate  Tajda^d 
Fayette  County,  revived  a  fisdit  kt 
made  against  the  measure  earU*  k 
the  week,  declaring  it  a  “viciou^lil 
and  threatened  fre^om  of  the  pnn 
The  bill  would  bar  large  display  dp. 
forbid  use  of  publicity  agents  or  gap 
antee  of  services  by  dentists.  Ittn 
passed  at  last,  however,  carryia|j 
Taylor  .-unendment  which  would  sir 
low  newspaper  advertising  up  to  i 
full  page. 


AIR  CONDITIONING  SHOW  SOOi 

Supported  by  a  large  group  of  ia» 
ufacturers  and  advertisers  ^  dooHP 
tic,  commercial  and  industrial  egBip 
ment,  the  Fourteenth  National 
Burner  and  Air  Conditioning  Ezpod 
tion  will  open  March  15  for  a  flap 
day  session  at  Commercial  MnaaP 
Convention  Hall,  Philadelphia.  Locd 
advertising  in  Philadelpl^  wiH  It 
supported  by  two  special  show  ssr 
tions — in  the  Philadeljihia  Rsssd 
March  13  and  the  PhUadelpUs  hr 
quirer  March  14. 


NIAA  TO  MEET  IN  CHICAGO 

Wm.  E.  McFee,  chief  copywiP 
American  Rolling  Mill  Co.,  Jifidik 
town,  Ohio,  and  president  of  NatkMi 
Industrial  Advertisers  AssoddP 
Inc.,  announces  the  selection  of  1b 
Edgewater  Beach  Hotel,  Chieap  > 
the  meeting  place  for  the  1937  OcS’ 
ference  of  NIAA,  S^t.  23,  24  and  R 


CHICAGO  SPECIALS  MOVE 

Effective  Feb.  16,  the  Chicago  o§S 
of  Fralick  &  Bates,  Inc.,  newip^* 
representatives,  is  located  at  539  R 
Michigan  Avenue,  the  firm  havP 
moved  from  605  N.  Michigan  Avtaw 
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Your  Pressman 
Will  Tell  You 


PASTER  SIGNAL 
LIGHT” 


INCREASE 


DECREASE 


TENSION  INDICATOR 
DIAL 


INCRCASg 

OECiSE^E 

TOISIOIM 


cyi»E 

SYSTEM 


that  Au+omatic  Electric  Tension  adjustable  and 
indicated  at  the  pressroom  level,  with  slur  eliminator^  is  more  important 
than  any' kind  of  pasters.  ,  ^ 

You  can  get  combined  Cline  Automatic  Electric  Tensions  an  d  Cl  ine  High 
Speed  Pasters,  a  combination  that  can't  be  equalled  tor  web  control.  This 
insures  constant  tension  while  paster  is  made. 

Used  on  presses  that  run  at  the  highest  speed,  have  the  highest  production 
average  and  print- the  finest  picture  pages. 

Get  tacts  on  Tensions  and  Pasters  and  Motor  and  Control  equipment  from 
us  when  considering  new  equipment  or  increasing  the  efficiency  of  your  old 
equipment. 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO,  ILL. 


Western  Office 

CROCKER  FIRST  NAT’L  BK.  BLDG. 
SAN  FRANCISCO,  CALIF. 


CLINE^ 


Eastern  Office 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


L-  .4 
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A.  &  P.  BOOSTS  FOUNDER’S  WEEK 
WITH  EIGHT-PAGE  AD  SECTION 

But  “Loses  Money”  When  Manufacturers  Fail  to  Take  as 
Large  a  Part  as  Planned — Supplement  Becomes 
Six-Page  Circular  for  Philadelphia 
By  ROBERT  S.  MANN 


Great  Atlantic  &  pacific 

TEA  COMPANY,  celebrating 
Founder’s  Week,  spread  three-quarters 
of  a  million  copies  of  a  special  supple¬ 
ment  this  week  over  Elastem  Pennsyl¬ 
vania,  Southern  New  Jersey,  and 
Delaware.  Of  these,  half  a  million 
were  distributed  in  Philadelphia  as 
circulars,  the  rest  being  inserted  in 
eight  newspapers  as  special  sections. 
The  campaign  was  handled  from  the 
Philadelphia  division  headquarters  of 
A.  &  P. 

One  interesting  difference  was  noted 
between  the  supplement  and  the  cir¬ 
cular.  As  distributed  by  the  news¬ 
papers,  two  pages  in  an  eight- page 
section  were  filled  with  news  articles 
about  food  or  about  A.  &  P.  In  dis¬ 
tributing  its  own  circulars,  the  A.  &  P. 
coolly  ignored  most  of  this  and  made 
up  only  a  six-page  section  with  five 
pages  solid  advertising  and  only  four 
columns  of  text  matter  on  the  first 
page  to  give  the  appearance  of  a  news¬ 
paper. 

The  following  newspapers  carried 
the  supplement:  Wilmington  News  and 
Joumal-Every  Evening,  Camden  Cou¬ 
rier-Post,  Allentown  Call-Chronicle, 
Bethlehem  Globe-Times,  Atlantic  City 
Press-Union,  iMncaster  Inteiligencer- 
Joumal  and  New  Era,  Reading  Eagle, 
Trenton  Times.  Not  all  had  the  ad¬ 
vertising  the  same  day. 

•  «  • 

A.  A  P.  View 

PECIAL  sections  are  fairly  rare  in 
A.  &  P.  advertising  practice,  al¬ 
though  used  from  time  to  time  in  the 
various  A.  &  P.  divisions.  Discussing 
the  A.  &  P.  attitude  toward  them  and 
toward  advertising  in  general,  an  A.  & 
P.  executive  this  week  complained  that 
his  organization  had  “lost  money”  on 
the  present  supplement,  since  a  half¬ 
page  of  the  6^  pages  purchased,  had 


not  been  filled  with  product  advertis¬ 
ing,  as  planned,  but  had  been  left  to 
be  occupied  by  food  articles. 

The  plan  for  the  eight-page  supple¬ 
ment,  Editor  &  Publisher  learned, 
called  for  six  and  a  half  pages  of  ad¬ 
vertising  and  one  and  a  half  pages  of 
reading  matter,  with  the  expectation 
that  food  manufacturers  would  use 
five  and  a  half  of  the  advertising  pages 
for  their  wares.  Only  five  pages  could 
be  so  disposed  of,  it  is  understood, 
leaving  the  imused  half-page  men¬ 
tioned. 

The  reference  to  losing  money  on 
the  advertising  had  no  reference  to 
sales  resulting,  since  sales  covild  not 
be  known  until  later. 

•  •  * 

A*  to  Rates 

RIVATELY  some  newspapermen 
raised  the  question  whether  the 
product  advertising  should  not  have 
paid  general  advertising  rates.  A.  &  P. 
men  saw  no  reason  even  to  discuss 
that.  The  copy  bore  no  manufacturers’ 
signatures,  but  instead  was  all  marked, 
“On  sale  at  all  A.  &  P.  food  stores.” 

Incidentally,  the  chain  is  not  averse 
to  letting  newspapers  know  of  its  op¬ 
position  to  speciid  chain-store  rates, 
adopted  by  some  newspapers  and  ac¬ 
cepted  by  some  chains.  Considering 
such  higher  rates  as'  a  species  of  chain- 
store  tax,  the  organization  has  made 
bitter  objection  to  paying  any  rate, 
regardless  of  actual  millines,  that  is 
higher  for  chains  than  for  their  com¬ 
petitors.  In  one  large  city  A.  &  P.  is 
out  of  the  newspapers  in  such  a  con¬ 
troversy,  and  insists  that  it  finds  a 
satisfactory  substitute  in  billboards, 
car  cards,  radio  and  circulars.  It  hap¬ 
pens  to  be  a  city  where  the  chain  h^ 
only  about  a  dozen  stores,  and  in  all 
surrounding  cities  the  newspaper  ad¬ 
vertising  continues. 


FTC  ORDER  STANDS 

iBy  telegraph  to  Editob  &  Publisbeb) 

Washinctok,  D.  C.,  Feb.  18 — ^The 
Federal  Trade  Commission  today  over¬ 
ruled  the  motion  of  the  Blackwell 
(Okla.)  Journal  to  modify  its  findings 
as  to  facts  and  the  order  to  desist  en¬ 
tered  against  it  Sept.  5,  1936.  Argu¬ 
ment  on  the  motion  was  heard  by  the 
Commission  Jan.  19.  "nie  respondent 
had  been  ordered  to  stop  practices 
having  “capacity  and  toidency  to  in¬ 
jure”  the  conqpeting  paper,  Blackwell 
Morning  Tribune.  Under  order,  the 
Journal  is  prohibited  from  circulating 
false,  disparaging  statements  about  the 
financial  condition  and  re^wnsibility 
of  its  competitors;  offering  to  sub¬ 
scribers  of  competitor’s  paper  its  own 
paper  free  of  charge,  and  quoting  or 
charging  advertising  rates  below  the 
cost  to  publisher  to  set  up  and  pub¬ 
lish  such  advertising. 


PICTORIAL  SUSPENDS 

Mid-Week  Pictorial,  purchased  a  few 
months  ago  from  the  New  York  Times 
by  Monte  Bourjaily,  former  general 
manager  of  the  Unit^  Feature  Syndi¬ 
cate,  announced  this  week  temporary 
suspension  of  the  magazine  with  the 
Feb.  20  issue.  Judge,  the  humor  maga¬ 
zine  bought  by  the  Pictorial  Publica¬ 
tions,  Inc.,  is  to  be  offered  to  the  sub¬ 
scribers  of  Mid-Wedi  Pictorial,  or  they 
may  demand  refunds  on  their  sub¬ 
scriptions.  Mr.  Bourjaily  expects  to 
formulate  new  plans  for  toe  continua¬ 
tion  of  Mid-Week  in  toe  near  future. 


UQUOR  AD  BAN  KILLED 
North  Carolina  will  not  prohibit  ad¬ 
vertisements  of  alcoholic  beverages  in 
publications  of  the  state,  toe  General 
Assembly  decided  when  it  voted  down 
an  amendment  to  toe  county-option 
liquor  bill  which  would  have  had  this 
dfect.  The  state  will  have  general 
control  of  all  county  liquor  stores  and 
get  seven  per  cent  of  toe  receipts. 
Counties  will  get  the  net  profit  Coun¬ 
ties  in  which  wet  sentiment  is  strong 
are  now  preparing  to  hold  elections  on 
toe  issue  next  summer. 


NELLY  NEWCOOK 


And  Hep  Jingles 

point  oat  Bnd  explain  hoasekeopins 
problems,  adding  another  lasclnMlng 
toach  to 

OUR  FAMILY  FOOD 

whlob  carries  BCenns,  Questions  and 
Answers,  Special  Azttcles.  AU  free 
from  propaganda. 

Sand  far  aampiu  to 

OUR  FAMILY  FOOD 

468  Fourth  Ave.  New  Tork  Oitj 


Tennessee  Press  Gag  Bill  De fettled 

VJEETING  toe  fate  predicted  by  its  author.  Senator  Fletcher  R.  Morgin 
of  Chattanooga,  the  Tennessee  “press  gag”  bill  was  killed  Feb.  12  k* 
the  House  Judiciary  Committee  on  a  vote  of  29  to  1.  Public  hearing  on  t^ 
bill  was  held  before  toe  vote  was  taken.  Senator  Morgan,  who  said  ht 
had  been  forced  to  submit  to  “blackmailing  articles,”  proposed  in  the  bg) 
that  an  editor  or  publisher,  or  both,  found  guilty  of  publication  on  tht 
editorial  page  of  "any  untruth”  regarding  a  person  be  expelled  from  Tenneact 
journalism  and  be  subject  to  fine  and  imprisonment.  An  unusual  featun 
of  toe  bill  was  that  publication  of  “any  imtruth”  about  a  person  wouU 
have  been  regarded  as  done  “wilfully.” 


New  York  Confidence  Bill  Proposed 

Albany,  N.  Y.,  Feb.  is — a  new  move  has  been  launched  in  the  Ne« 
York  Legislature  to  grant  to  toe  newspaper  profession  the  right  to 
refuse  to  disclose  toe  sources  of  confidential  information.  TTie  measure  a 
intended  to  cover  newspaper  owners,  publishers,  editors  and  reporters. 
The  bill  was  introduced  by  Assemblyman  Charles  H.  Breitbart,  Democrat 
of  Brooklyn,  who  asserted  it  is  intended  “to  protect  newspaperman  frca 
contempt  of  court  proceedings  as  illustrated  in  toe  case  of  Martin  Mooney, 
toe  reporter  who  was  jailed  when  he  refused  to  reveal  certain  confidmtiai 
information  regarding  the  ‘policy  racket’  in  New  York  City.” 


FAA  INVESTIGATES  ADS 
Washincton,  D.  C.,  Feb.  17  — 
Charging  extravagant  claims  in  news¬ 
paper  advertising,  the  Federal  Alco¬ 
hol  Administration  has  issued  an  or¬ 
der  to  Julius  Kessler  Distilling  Com¬ 
pany,  Inc.,  of  Lawrenceburg,  Ind.,  to 
show  cause  why  its  liquor  distilling 
and  rectifying  permits  toould  not  be 
suspended.  The  order  cites  adver¬ 
tisements  published  in  toe  Washing¬ 
ton  Daily  News  and  toe  Philadelphia 
Enquirer,  Feb.  10,  which  are  claimed 
to  be  in  violation  of  toe  FAA  adver¬ 
tising  regulations.  The  copy,  it  is 
charged,  is  misleading  in  that  it  seeks 
to  give  toe  impression  that  use  of 
Kessler’s  whiskey  will  enable  the 
users  to  acquire  a  “bright  keen  mind,” 
make  them  “keen”  thinkers,  enable 
them  to  get  “toe  better  job”  and  aid 
them  “on  toe  road  to  success.”  The 
quotations  allegedly  are  taken  from 


the  copy  that  ran  Feb.  10  in  news¬ 
papers. 


Guild  Unit  NegotiatUms 
With  Times  At  Impaut 

Chicago,  Feb.  18 — Negotiations  be¬ 
tween  representatives  of  the  Chicago 
Times  guild  vmit  and  S.  E.  Thomasoo, 
Times  publisher,  reached  an  impasst 
today  when  they  failed  to  agree  on 
toe  question  of  whether  principal  con¬ 
tracting  parties  should  be  the  Tune 
unit  of  the  Chicago  guild  or  the  Chi¬ 
cago  Newspaper  Guild  and  the  man¬ 
agement. 

Mr.  Thomason  and  Don  Stevens, 
chairman  of  toe  guild  negotiating  cont- 
mittee,  unofficially  expressed  hope  to¬ 
night  that  means  may  yet  be  found 
to  bring  ideas  of  the  Times  and  guild 
into  accord. 


WE  CONNECT  THE  WIRES 


Mr.  Publisher: 

W ouldn't  it  be  a  relief  for  you  to  have  an  assistant  upon 
whose  shoulders  you  could  place  the  entire  burden  of 
the  management  of  your  property? 

Such  a  man  .  .  .  one  that  was  long  identified  (in  fact,  for 
15  years)  with  one  of  the  country's  greatest  newspapers 
in  a  major — and  **active”— executive  capacity  will  soon 
be  available.  (BUs  period  of  temporary  employment 
will  culminate  shortly.) 

As  assistant  to  the  publisher,  he  was  in  complete  charge 
of  administration  .  .  .  and,  incidentally,  finances,  invest* 
ments,  budgets,  taxes,  real  estate,  insurance,  accounting, 
etc. 

So  thoroughly  does  he  know  the  newspaper  business 
that  he  is  often  called  upon  to  help  solve  operating 
matters  and  make  appraises  for  contemplated  reorgan¬ 
izations. 

He  is  of  old  colonial  stock,  48  years  of  age  .  . .  mentally 
alert  and  physically  sound.  His  references  are  beyond 
question.  Salary  . .  .  well,  its  not  prohibitive. 

Complete  details  will  be  cheerfully  supplied  .  .  .  and  your 
conhdence  will  not  he  violated. 

FERNALD'S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 

1708  Times  Building,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson,  Mgr. 

CONNECT  THE  W  I  R  E 
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-\EWSPAPERS  IN 


How  onalhan  Yankee^^ 

COMPARES  WITH 

'*3ir,  MJ.  S.  Average  CMzen’’ 

CLASSIFICATION 

NEW 

ENGLAND 

u.  s. 

SfcadabU  Inceuie  1935 

*595 

*513 

Bask  Depoalu  1935 

751 

421 

Saviaga  Depoalu  19SS 

527 

185 

Ufa  la*.  Sale*  (Eat.)  19SS 

59 

56 

Ufa  la*,  la  Fare*  193S 

74 

650 

ladu*  Owaod  (19S0  Canana) 

53.8% 

403% 

By  %  •!  T*t«l  FuullWa 

■atail  Food  Sale*  (199S) 

*86 

*55 

Apparel  lac.  Shoe*  (199S) 

22 

16 

From  the  national  advertiser's  point  of  view  what  is  more  desirable  than 
a  good  provider  in  a  family?  The  answer  is  easy — two  good  providers! 
That's  the  situation  here  in  New  England  where  you'll  find  two  industrial 
wage  earners  in  the  average  family,  as  compared  to  one  for  the  average 
family  throughout  the  United  States  as  a  whole. 

More  industrial  wage  earners  mean  more  spendable  income  and  a  greater 
chance  for  direct  hits  with  your  advertising  dollars  (column  at  the  left  of¬ 
fers  proof). 

Schedule  your  advertising  in  New  England  Newspapers  where  you  have 
a  greater  chance  for  increased  dividends  in  the  form  of  increased  sales. 
Ask  any  of  the  leading  papers  listed  below  for  complete  marketing  infor¬ 
mation. 


CIrcu-  24M  ■•.OM 
Utlofi  UiiM  linM 
MAINE— PopulRtkMi  m.43J 

*l«gwD«ily  Nawa . (M)  MJU  .09  .09 

EipraM  Sunday 

Tttotnm . (M*E)  U.W2  .2«  .17 

„  NEW  HAMPSHIRE— Population  4«l,2*i 

. W  -®»  •“ 

H^tSMtln*! . (E)  4,MI  .M*  .M* 

"MchMttr  Union  .Loadar . (M*E)  J2,*42  .11  .12 

M. _ VERMONT  Population  2n4l  I 

!!!?«Tlni«i . (E)  *,711  .04  .*1 

I»M*!a*Un  Banner . (e5  1,417  .01  .•! 

Ralormar . (E)  1,7**  .*4  .*25 

■w^MPrMPrMf . (M)  17,71*  .**1  .**1 

„  Massachusetts— Population  4,24«,*i4 

E^tnini  Tlm«» . <E)  4354  .*15  .*15 

.r*^*  g»4nlni  Amarkan . (E)  2U.I1*  .5*  .5* 

.!2‘2*"«Ua»  Adaartlaar . (8)  521,4**  .**  .»* 

. (M*E)  2tt,24*  .5*  .5* 

■a^  ■  (S)  l*».74l  .55  .55 

•C!!!  (M*E)  MA.4**  .55  .55 

.a-  g-t . (Mi  1*1377  .**  .** 

. (8)  27*374  .55  .55 

.a**  R««ord . (M)  11*,**2  .5*  .5* 

•Shot!"  (E)  1I,7M  .1*  .1* 

•ffilu.'*"  Nawi . E  2«  IU  .11  .11 

•QitJiriVj''"** . <E)  7,**2  .#4  .M* 

“•"••aid  Racord-Qaiatta . (E)  7.**4  .*4*  .M5 


CIrcif  2.5**  I*.*** 

latlon  linaa  linaa 

MASSACHUSETTS— (Continuad) 

•HaaarhIII  Qaiatta . (E)  I*.***  .*7  .** 

tHolyokaTranacrlpt . (E)  17,***  .**  .**5 

•Lawranca  EasIfTrlbuna . (ME)  1*,*2I  .11  .1* 


CONNECTICUT— Population  l,***,*U 


*Brid(aport  Poat  Talasram,... 


.  ...(Ei  17.115  .*7 


*Lowall  Courlar^CItlzan  and  Evaning 

Laadar . (MdcE)  24.**7  .«* 

*Tba  Lowall  Sun . (E)  143*4  .** 


*Naw  Badford  Standard  Tima*  and 

Marcury . (MAE)  51,4**  .15 

*N*w  Badford  Sunday  Standard  Tlmaa 

(S)  27.**l  .1* 

'Nawburyport  Daily  Nawa . (E)  4,*1*  .U  .*1 

-North  Auma  Tranacript . (E)  113*7  .**  .*5 

•PlttaAald  ^la . (E)  2*,***  .*7  .*7 

-Quincy  Patriot  Lad*ar . (E)  11327  .*7  .*55 

-Salam  Nawa . (E)  1*3**  .**  .*7 

tTaunton  Oazatta . (E)  «,*47  .*U  .MI 

tWakaSald  Itam . (E)  13*2  .*2*  .*2 

-Waltham  Nawa  Tribuna . . (E)  *.4*4  .*4  .Ml 

-Worcaatar  Tclagram  and  Evaning 

Ouatta . (MAK  II23M  .11 

-Worcaatar  Sunday  Talagram . (S)  *1,418  .21 

RHODE  ISLAND— Population  U7,4»7 

-Pawtuckat  Tlmaa . (E)  1*,4I1  .** 

-ProvidancaBullatIn .  (E)  «*,*U  .21 

-Providanca  Journal . (M)  44,178  .12 

-Provldanca  Journal . (S)  **314  .21 

-Providanca  Nawa-Tribuna . (E)  25,4*1  .1* 

-WaatarlySun . (EAS)  5312  .M 

-Woonaockat  Call . (E)  l*.»U  .** 


-Bridgeport  Poat . (Si  243*1  .** 

-Bridgeport  Timaa-Star . (R  2*,7S*  .** 

tDanbury  Nawa.Tlma* . (E)  I*,*!!  ,**  .** 

-Hartford  Courut . (Mi  1«,7SI  .12  .12 

-Hartford  Courant . (^  U,S«4  .17  .17 

(Hartford  Timaa . (B)  *1,141  .17  .17 

-Meriden  Record . (f^  8,71*  IM  SH 

•Middletown  Praaa . (E)  l*,l**  .815  .M 

-New  Britain  Herald . (E)  l*,4**  .**  .** 

(New  Haven  Raglatar . (EAS)  U,2*l  .17  .1* 

-New  London  Day . (E)  15,***  .**  .** 

•Norwalk  Hour . (Ei  7,*2I  .M(  .Ml 

(Norwich  Bulletin  and  Racord.. (MAE)  l*,21S  .**  .*7 

(SUmford  Advocate . (»  II.U4  .**(  .**( 

-Watarbury  Republican  A  Amar.(MAE)  12,175  ,1* 
-Watarbury  Republican  A  Amar..  (EAS)  1*,712  .1* 


543**  .125  .121 

243*1  .**  .** 

2«,7S*  .**  .** 


(B)  Combination  rat*  Daily  Journal  and  Evan Ing  BuMatlFTlc! 
(C  Sold  only  in  combination  with  Saturday  or  Monday  Amor. 

(D)  Rata*  apply  to  5,***  line*  and  tranaient  raapactivaly. 

(E)  Rata*  apply  to  1,4**  line*  and  open  rat*. 

(F)  Rata*  apply  to  1,4**  linaa  and  43**  line*. 

-A.  B.  C.  Publlahars’  Statamant,  Oct.  I.  1*1*. 
tPubliabara’  Affidavit,  Oct.  1, 1*1*. 
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Editor  &  Publisher  for  February  20,  1937 


^  I  all  the  countries  of  the  world:  the 

||  If^  I  JVVOM  I  composition  of  the  governments — the 

Nr  1 1  programs  of  the  various  political 

'  parties  and  their  leaders — the  political 
^  I  p^*y*  I  r-  f— ^  afiUiations  and  editors  of  leading 

Vi^l  I  I  I  I  newspapers  and  periodicals.  Out- 

'  standing  political  problems  of  each 

country  are  presented,  as  well  as 

WALTER  MILLIS,  editorial  writer  events  which  have  occurred  in  the 
for  the  New  York  Herald  Trib-  P*^  year  affecting  the  government. 


of  the  great  beats  of  the  \;i /ALTER  MILLIS,  editorial  writer  events  which  have  occurred  m  the 
V-/  World  War  is  claimed  by  Capt  VV  for  the  New  York  Herald  Trib-  P*^  year  affecting  the  gwernment. 
Granville  Fortescue,  U.  S.  soldier  and  une,  is  the  author  of  “Viewed  Without  It  is  a  book  which  editorial  writers 
war  correspondent,  in  his  book  “Front  Alarm:  Europe  Today,”  which  sum-  and  foreign  editors  particularly,  and 


Line  and  Deadline”  just  issued  by  marizes  his  findings  during  a  visit  to 
Putnam  ($3).  the  northern  and  eastern  coimtries  of 

He  was  motoring  in  Belgium  when  that  continent  last  autumn.  Accord- 


Alarm:  Europe  Today,”  which  sum-  and  foreign  editors  particularly,  and 
marizes  his  findings  during  a  visit  to  all  writing  newspapermen  generally, 
the  northern  and  eastern  coimtries  of  can  study  with  profit. — W.  L.  B. 


war  was  declared  Aug.  1,  1914,  and  ing  to  Mr.  Millis,  the  European  na-  ^^imely  and  handy  is  Charles  A. 
rushed  immediately  to  Brussels,  ar-  tions  are  so  uncertain  about  the  out-  ^  Rohleder’s  new  manual  “The 
riving  the  next  morning.  He  went  come  of  a  war  and  what  assistance  Newspaper  ^y — Merchant  or  Em- 
at  once  to  the  U.  S.  Legation  where  they  could  expect  from  their  allies  ployee?”  published  by  the  Newspaper 
he  had  friends,  and  ran  into  the  big  that  none  of  them  is  ready  to  start  a  Boys  of  America,  Inc.,  and  released 
story  which  obtained  him  an  imme-  conflict.  this  week  to  newspaper  executives 

diate  place  as  war  correspondent  with  Despite  the  universal  rearming,  Mr.  busily  engaged  in  determining  the 
London  Telegraph.  From  an  excited  Millis  believes  that  the  British  inclina-  status  of  newspaper  distributors  un¬ 
peasant.  brother  of  a  legation  porter,  tion  to  keep  the  peace  at  almost  any  der  the  Federal  Soci^  Security  Art. 
he  learned  that  two  automobile  loads  cost,  Mussolini’s  satisfaction  at  the  While  the  book  contains  an  appendix 
of  German  officers  had  crossed  the  outcome  of  the  Ethiopian  episode,  and  including  the  Treasury  Department’s 
border  that  morning,  violating  Belgian  otho*  factors,  are  aiding  Europe  in  recent  rulings  concerning  carrier  boys, 
neutrality.  Fortescue  rushed  to  a  “developing  its  own  kind  of  resistance  together  with  notes  and  comments,  its 
phone  and  called  Harry  Lawson  of  — to  a  greater  extent  than  most  chief  fimcdon  is  to  give  circulation 
London  Telegraph,  who  was  politely  Americans  seem  to  realize — to  the  managers  some  legal  imderstanding  of 
skeptical,  and  read  him  the  latest  sickness  in  its  blood;  and  the  fatal  this  complicated  problem. 

British  War  Office  bulletin  which  paroxysm  may  yet  be  delayed  so  long  TTie  purpose  of  the  book  is  to  un¬ 
sounded  a  reassvuring  note  on  the  Bel-  as  to  permit  a  real  cure  being  de-  swer  by  case  studies  and  comment  the 
gian  situation.  But  the  story  was  veloped.”  question;  “Is  the  newspaper  boy  an 


gian  situation.  But  the  story  was 
nm,  the  German  march  across  Bel- 


Mr.  Millis  was  the  author  of  “Road  employe,  or  a  direct  salesman,  as  a 


gium  had  begun,  and  shortly  after-  to  War,”  which  some  Scripps-Howard  merchant,  working  on  his  own?”  Mr. 
ward  Great  Britain  entered  the  war.  papers  published  in  dsuly  installments  Rohleder  does  not  attempt  to  set  up 
For  daring  adventure  on  all  fronts  at  the  time  of  the  Congressional  muni-  any  hypothetical  cases  and  arrive  at 
— Belgian,  French,  German,  Russian  tions  investigation  last  year,  and  also  definite  conclusions,  but,  rather,  he 
and  Turkish — this  book  ranks  with  wrote  “The  Martial  Spirit,”  a  review  cites  court  findings  and  comments  on 
the  most  thrilling  that  have  been  writ-  of  the  Spanish-American  War,  pub-  these  as  a  basis  for  circulators  to  fol- 
ten  by  newspapermen  who  covered  lished  several  years  ago.  low  in  determining  the  status  of  car- 

the  war.  In  the  first  week  of  the  war  During  his  trip  abroad  Mr.  Millis  rier-salesmen.  He  also  includes  a 
the  author  was  arrested  four  times  witnessed  some  of  the  German  army  compendium  of  state  statutes  regulat- 
in  one  day  as  a  spy.  With  Richard  manoeuvres  and  also  passed  some  time  ing  newspaper  boy  labor;  newspaper 
Harding  Davis  and  Ellis  Ashmead-  in  the  Soviet  Union.  He  believes  the  boy  cases  listed  by  states,  a  digest  of 
Bartlett  of  the  Telegraph  he  defied  German  army  high  command  is  one  state  vmemployment  insurance  laws, 
regulations,  visited  Rheims  while  it  of  the  greatest  forces  for  peace  in  and  a  so-called  model  independent 
was  being  shelled,  spent  eight  days  as  Europe  today  because  it  realizes  that  carrier  contract  form, 
a  prisoner  as  a  result  it  is  not  yet  strong  enough  to  hope  In  attempting  to  point  out  the  fine 

For  utter  daring  few  correspondents  for  victory.  On  the  other  hand,  the  line  of  distinction  between  a  news- 

can  match  the  feats  of  the  author.  On  greatest  threat  to  peace  probably  is  paper  boy  as  an  employe  or  as  an  in¬ 
hand  at  the  very  start  of  the  war  be-  the  internal  situation  in  Germany,  dependent  contractor,  the  author 
fore  strict  regulations  surrounded  ffie  where  the  Nazi  political  leaders  might  endeavors  to  show  how  much  office 
work  of  newspapermen,  he  thus  was  turn  to  war  to  divert  internal  atten-  control  can  be  exercised  before  the 
able  for  a  time  to  move  as  he  pleased  tion  from  their  economic  failure.  Mr.  boy  becomes  an  employe  in  the  light 
in  the  battle  area.  One  of  his  feats  Millis  also  formd  military  authorities  of  previotis  court  decisions.  There 
while  covering  a  later  German  drive  doubtful  of  what  they  could  accom-  are  two  types  of  control,  he  points 
in  Belgium  was  going  by  car  through  plish,  and  therefore  uncertain  of  vie-  out,  (1)  Control  of  the  end  to  ac- 
the  German  ou^xwts  (showing  his  tory,  because  of  their  difficulty  in  de-  compli^ed,  or  result;  (2)  Control  of 
pass  as  an  accredited  correspondent  termining  just  how  the  newer  and  the  means,  or  the  manner  in  which 

with  the  German  Army)  and  some  modem  methods  of  warfare,  mobile  the  work  ^all  be  done, 

miles  farther  on  passing  into  the  Bel-  armies,  gases  and  aerial  units  will  fit  He  shows,  for  instance,  courts  have 
gian  lines.  This  was  done  by  show-  into  the  picture.  held  that  a  newspaper  boy  who  is  an 

ing  credentials  previously  given  by 


He  shows,  for  instance,  courts  have 
held  that  a  newspaper  boy  who  is  an 


“Viewed  Without  Alarm:  Europe  independent  contractor  can  be  con- 


Belgian  authorities,  and  letters  from  Today”  is  published  by  Houghton  trolled  to  this  extent  by  the  publisher; 


the  American  minister  in  Antwerp 
appointing  him  a  special  messenger 
carrying  dispatches  to  London. 
Captain  Fortescue  has  been  in  or 


Mifflin  ($1.25). 


carrymg  oi^icnes  to  Lonaon.  XTEWSPAPERS  which  have  been  (3)  Refuse  to  sell  papers  to  the  boy; 

Captain  Fortescue  has  been  in  or  using  the  "PoliUcal  Handbook  of  (4)  Require  the  boy  to  “hustle”;  (5) 

seen  every  unportant  war  since  1898.  jjjg  World”  issued  annually  stnoe  1928  Require  the  boy  to  sell  a  definite  num- 
He  left  the  University  of  Pennsyl-  by  the  Counoil  on  Foreign  Relations,  papers.  “Such  have  unques- 

vama  m  his  junior  year  to  join  the  jjic..  New  York  are  Camilla*-  with  the  tionably  been  accepted  as  control  over 

value  of  this  publication 

wounded  m  After  that  he  ^^ce  work.  Those  which  da  not  have 

served  m  the  Philippines  as  a  ^u-  jj.  their  libraries  would  do  well  to 

teniM  of  cavalry,  then  as  a  ¥^tary  ^  '1937  volume  which  has  just  ilVM  WSkl  ^ 

VBServer  at  Port  Arthur  in  Russo-  been  i^ued  by  Harper  &  Brothers 


(1)  Refuse  to  accept  returns;  (2) 
Set  time  of  sale  and  time  of  ending; 
(3)  Refuse  to  sell  papers  to  the  boy; 


uie  means,  ne  says. 

“If  the  newspaper  controls  the 
‘means’  by  which  the  boy  sells  ot  dis- 
tributes  papers,  the  boy  is  an  em¬ 
ploye,”  states  Mr.  Rohleder.  To  fully 
appreciate  factors  entering  into  the 
“means”  requires  careful  study  of  the 
precedents  set  up  by  court 
as  outlined  in  the  brok. — G.  A.  B 
•  •  • 

JAY  FRANKLIN,  clever  poUtkai 
commentator,  turns  to  the  news- 
pap«-  field  in  the  Feb.  20  issue  cl 
To-Day  and,  under  the  title,  “Look!” 
discusses  the  forttmes  of  the  brothers, 
John  and  Gardner  Cowles,  Jr.  They 
are  the  men  who,  with  their  father 
have  built  up  an  impressive  neW 
paper,  magazine  and  radio  empin 
that  is  centered  in  the  Des  Afotnet 
Register  and  Tribune. 

The  author  is  high  in  his  praise  far 
the  journalistic  enterprise  of  the  mid- 
Westerners,  saying  in  part  that  “. . 
with  the  possible  exception  of  the 
Kansas  City  Star,  it  (Register  and 
Tribune)  is  the  most  influential  sin¬ 
gle  publication  west  of  the  Mi-wiMip- 
pi.”  He  attributes  such  success  to  the 
simple  fact  that  the  Cowles  print  all 
the  news,  accurately  and  wit^ 
bias.  In  addition,  he  says  they  ai« 
feculess  in  their  own  opinions  and  in 
matters  of  controversy  try  to  give  a 
presentation  of  both  sides  of  the  argu¬ 
ment  through  the  medium  of  other 
writers.  The  tone  is  one  of  admira¬ 
tion  but  is  not  over- laudatory. 

*  •  « 

IN  THE  PERIODICALS 
<4Y^E  stopped  a  WAR”  in  the  car 
VV  rent  To-Day  was  written  by  Harold 
D.  Jacobs,  who  was  United  Press  cable  editor 
at  the  end  of  the  war  when  the  famous  “fabt 
armistice”  story  came  through.  In  the  sane 
issue  The  Unofficial  Observer  has  an  aitxic. 
“Sire  of  the  Secret  Six,"  which  is  about  Sais 
uel  I.  Rosenman,  the  Tammany  politician  vk 
became  a  Justice  of  the  New  York  Suprent 
Court  and  one  of  the  "close  advisors”  ot 
President  Roosevelt. 

In  the  February  Current  History  is  a» 
nounced  the  formation  of  a  new  Advison 
Editorial  Board.  Among  the  appointees  art 
Dr.  11.  Horton  Sheldon,  former  Science  Edita 
of  the  New  Vork  Herald  Tribune,  and  Dt. 
H.  Parker  Willis,  former  edKor  of  the  Jtmnil 
of  Comttserce. 

Feb.  13  Nation  contains  “Chicago  Is  Broke.” 
by  Milton  S.  Mayer,  formerly  on  the  staS  ot 
the  Chicago  American. 

"The  American  Future,”  an  amusing  aiadt 
by  II.  L.  Mencken,  is  featured  in  February 
American  Mercury.  In  the  same  issue  is 
"Steel  vs.  John  L.  Lewis,”  by  Gordon  CirtsIL 
New  Republic’s  Feb.  17  issue  announces  a 
radical  departure  of  policy.  The  editors  snl 
serialize  Thomas  Wolfe’s  new  short  ns»r 
about  Nazi  Germany,  entitled,  “I  Hare  s 
Thing  to  Tell  You.” 

WANT  TO  BUILD  MILLS 
Montreal,  Que.,  Feb.  18  —  Hoo. 
Peter  Heenan  today  revealed  that  thr 
Ontario  government  has  received  ap- 
'  plications  for  the  erection  of  three 
newsprint  mills  in  the  Thunder  Bay 


Japanese  war,  later  as  a  ’Midi%aCy  aide 
to  President  Roosevelt.  Ife  covered 


($a«). 

Tkae  volume  presents  in  compart 


Wht  ^>anish  war  in  twe  Rw  m  19(W  fogan  essential  intomation  regarding 

for  London  Standard,.  He  'Was  on  all  _ _ 

fronts  in  the  Woeld  lA^r  covering  ^  ~  w 

for  London  Telegnpik  ahd  the  Hears!  %  w 

Syndicate.  Whew  the  XJ.  S.  entered  Mie  M  M  IViwiwMa 

the  war  he  was  Wiade  'a  major,  served  SERVICE 

with  the  314tk  Fieti  Artillery,  wsi>  wm 

wounded  at  Jdon'tfattcon.  He  kdlds 

military  medats  "from  several  cwtln- 

tries  including  the  XI.  S.  DistinpkNaJied  98,  Hoe  de«  Petits-fAoapa 

Service  Me^l.  Park,  France 

He  has  written  a  number  <bf  war  Triipiiimi  ee-av 

books,  saweral  plays,  and  in  &930  was  OM*  AtMiwMi  Bt«—ftkr.  Pwk 

fiction  editor  of  Liberty  Msfffazine.  „  p  ~  . 

He  is  at  present  reporting  in  Spain.  asporu 

Newspapermen  will  enjqy  this  book.  New  Turk  Bepreeeawtlve : 

It  is  diarply>  compactly,  written,  with  .T-.  Headareoa  Oeavaag.  Ine. 

an  eye  for  ciJor  and  descatfptive  detail.  ^'vA^rMtt  • 

-W..  L.  B.  _ e _ 


WHAT 

are  BtltUh  >evipapataaD 
and  Advaitiaart  dolngT 

Thalr  own  waaklj  Joamal, 
wUl  tan  yoa. 

foot  free  apaeiman  eapjt 

from 

THE  NEWSPAPER 
WORLD  and  ADVER. 
TISING  REVIEW 
154  Flaat  Street, 
London 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  d 
your  entire  department, 
to  fill  important  poets  ia  tht 
department,  the  WeHm 
Committee  of  the  Intcras 
tional  Circulation  Ifanag*'* 
Aaaociation  can  prov^  ^ 
with  men  of  capacity  iw 
ability. 

Addresa:  Claranca  E.  By^ 
Secretary  -  ‘Trcaanrer, 
Paoria  Star,  Paotia,  HUM* 
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CARO  LINA 


Minerals,  too,  Bring  Millions! 

Another  Factor  in  The  Increasing  Prosperity 
of  Diversified  North  Carolina 


The  economic  eggs  of  The  Old  North  State  are 
placed  in  many  baskets.  Ever  growing  in  im¬ 
portance  among  them  we  find  Mining  and  Min¬ 
eral  Processing. 

Over  300  minerals  are  found  here,  and  their 
distribution  is  wide.  Seventy  of  them  have  def¬ 
inite  economic  value  . .  .  and  more  than  half  of 
the  seventy  occur  in  commercial  quantities. 

North  Carolina,  for  example,  leads  the  nation 
in  the  production  of  Feldspar,  and  makes  large 
shipments  to  the  East  and  Mid-West  for  the 


ceramic  and  glass  industries.  In  1935,  the  state 
produced  55%  of  the  total  output  in  the  United 
States  of  Mica.  On  the  long  list,  too,  are  Lime¬ 
stone,  Marble  and  Granite  . . .  Kaolin,  Talc  and 
Soapstone  .  .  .  Quartz  and  various  Gems  and 
Precious  Stones  . . .  Gold  and  Silver  . . .  Copper, 
Iron,  Manganese  and  Tin  . . .  Chromium,  L^d, 
Zinc  and  Nickel. 

Agriculture.  Manufacturing.  The  Tourist 
business.  Forestry  and  Forest  Products  activ¬ 
ities.  To  these,  add  Mining  and  Mineral  Pro¬ 
cessing  as  factors  in  the  mounting  prosperity  of 
the  North  Carolina  market! 


^  .  .  A  .  A.  A  ■  >  k  a  A  .  A  /P  ..  I  k  ^  m  t 
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Asheville  Citizen 
Asheville  Times 
Burlington  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 
Durham  Sun 


Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 
Hickory  Record 


High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Reidsville  Review 
Rocky  Mount  Telegram 
Salisbury  Post 


Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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‘CHECK  CHART  AIDS  and  they  are  more  interested  in  their  careful  drivers  found  in  Minneapo- 

work,”  writes  H.  S.  Bowden,  circula-  lis  streets  by  traffic  patrolmen. 


CARRIER  MORALE  tion  manager. 


Seattle  Star  Develop*  Syatematic 
Plan  of  Training  Carrier-Sales¬ 
men — Columbus  Citixen  News¬ 
boys  Send  Valentines 

By  George  A.  Brandenburg 

INTRODUCTION  of  the  Carrier 
Check  Chart  plan,  whereby  all 


Using  Bombshell  Plan 


The  patrolmen  followed  drivers  who 
were  obeying  the  rules  of  safety,  and 
made  a  detailed  report  on  all  their 


lO-HOUR  DAY  FOR  TRUCKESS 

Circulation  Managers  Appaar 
ICC  Hearing 

Washington,  D.  C.,  Feb.  IS-K. 
Winslow  and  Walter  R.  Rauck,  drcu- 
lation  managers  of  the  New  Yorit 


finally  and  fauly  judged  each  ^y  rier  whose  name  is  drawn  has  brought  obtained  150,000  signed  pledges  to  Motor  CairFer  Act,  the  I.  C.  a  hi 
for  a  host  of  busm^  quali  m,  m  ^  Sunday  subscription  during  drive  carefully.  been  conducting  hearings  at  vatina 


A  SPECIAL  stunt,  known  as  the  actions.  From  these  reports  the  win-  Winslow  and  Walter  R.  Rauck,  drcu- 
“Bombshell  Plan,”  is  aiding  East  oers  were  chosen.  lation  managers  of  the  New  Yorii 

St.  Louis  (HI.)  Joumol  in  obtaining  The  news  stories  pointed  out  the  Herald  Tribune  and  the  Pittibui^ 

new  Sunday  orders,  according  to  Rex  highlighte  in  each  report,  and  urged  Press,  respectively,  appeared  befon 

Fisher,  circulation  manager.  Names  other  drivers  to  do  as  well  in  order  to  the  Interstate  Commerce  CommiiBoii 

of  each  carrier  are  written  on  cards  win  free  plates.  Capt.  Osc^  Bakken,  today  during  the  ex  parte  inquiry  into 

.  ^  ..  and  placed  in  a  box.  Each  Tuesday  traffic  head,  reported  a  noticeable  ef-  maximum  hours  of  service  of  tnvi 

*  Check  Chart  plan,  whereby  mi  individual  is  designated  to  pull  feet  on  Minneapolis  drivers.  drivers  and  helpers. 

Seattle  Star  c^ier-Mlesnien  may  be  hi  a  previous  campaign,  the  Star  Proceeding  under  provisions  of  A, 


mcreased  PAi-me^  ff^e  past  week,  he  is  declared  winner  »xaiiv  points  throughout  the  country  b 

rent,  accordi^  to  J.  F.  Patters  ,  ^  weekly  “Bombshell”  prize.  If  he  T.  DAILY  SHOWS  MOVIE  gather  evidence  on  which  to  bMe 

StM  circulatmn  pronmtion  imager,  brought  in  a  new  subscription.  The  New  York  World-Telegram  is  regulations  governing  hours  of  » 

^e  plan,  which  ^  ^n  m  elt^t  tor  ^  follow-  sponsoring  a  free  showing  for  baseball  vice  of  employes  of  motor  cankn 

the  past  yem,  is  the  ba^  for  all  car-  week,  an  additional  amoimt  is  fans  in  the  metropolitan  area  of  the  Winslow  and  Rauck  appeared  as  «!(. 

V  added,  and  another  drawing  is  held,  picture,  “Headsup  Baseball.”  Hie  six-  nesses  although  distribution  of  ns«|. 

The  Gamer  Che«  Ch^  was  m-  weekly  drawing  is  continued  and  reel  talkie  is  to  be  shown  at  9  a.  m.,  papers  in  interstate  commerce  is  ti. 

augurated  ^  ”  additions  are  made  to  it  imtil  some  Feb.  20,  in  the  Loew’s  Paradise  Thea-  eluded  from  provisions  of  the  act 

tion  analyst  who  has  become  ^  winner.  When  the  prize  ter  in  the  Bronx  and  Loew’s  Kings  in  except  as  to  maximum  hovrs  ^ 

circi^tion  manger.  Each  toy  the  ^  ^  start^  for  the  Brooklyn.  Approximately  10,000  per-  safety  standards, 

number  of  orders,  stops  an  com-  week.  "1  find  that  this  creates  sons  can  be  accommodated  and  on  Both  witnesses  explained  *lHr  k* 

plainte  on  ^aw  route  are  prommen  y  go,^j(jgj.able  enthusiasm  throughout  Thursday  more  than  6,000  requests  dividual  circulation  problems  of 
^t^  so  that  earners,  as  weu  as  carrier  organization  and  this  prob-  for  tickets  had  been  received.  Ticket  torized  distribution  and  infonaid  4t 
distriri  man^r,  may  see  at  a  glance  reason  why  our  Sunday  distribution  is  being  handled  by  Les-  Commission  that  a  ten-hour 

how  the  work  <a  any  one  carrier  circulation  is  increasing,”  states  Mr.  ter  Bromberg,  school  sports  editor.  mum  toy  “would  probably  be  a  m. 

pares  with  that  of  any  other.  In  this  s^ngble  limitation”  in  setting  up  im. 


N.  Y.  DAILY  SHOWS  MOVIE 


been  conducting  hearmgs  at  vatlout 
points  throughout  the  country  b 
gather  evidence  on  which  to  bM 


TTie  New  York  World-Telegram  is  regulations  governing  hours  of 


Doanner,  competition  is  engendered 
among  the  carriers. 

Viewed  as  an  ideal  method  of  de¬ 
veloping  the  carrier  organization,  the 
system  permits  each  carrier  to  assimi- 


Increased  Subscription  Price 


COLOR  ON  SOCIETY  PAGE 

An  innovation  in  South  Carolina 


HE  Longview  (Tex.)  News  and  "‘“^e-up  was  the  Colutn- 

Moming  Journal  recently  an-  - 


Commission  that  a  ten-hour 
mum  toy  “would  probably  be  a  m. 
sonable  limitation”  in  setting  iqi  ngo. 
lations  on  working  day  limits. 

HAS  HOUSE  ORGAN 
Hie  Omaha  Bee-News  has  staiteii 


SSXSSXfv^vTiJSrten^md  nounced  their  second  rate  increase  in  was  combined  pubUration  of  a  monthly  house  orgn 

late  through  evorytoy  experience  ana  with  black  to  make  up  a  very  pleas-  The  Bee  Hive.  R.  H.  Peters,  manai- 


regular  weekly  training,  fundamentals  two  ye^  raisii^  the  subsCTiption  combination, 

of  successful  business  methods.  Hie  Pf>ce  from  W  to  20  cents  weekly  ^d  ^ 

plan  includes  cooperation  of  parents  placmg^  of  their  routes  on  a  weekly  - 

as  weU  as  school  authorities.  basis.  Eight  days  the  anno^w- 

Hie  Star  requires  its  carrier  organi-  nient,  Luther  T.  McCltoc,  circulation 
zation  to  receive  a  satisfactory  schol-  manager,  v^tes  we  tove  shown  a 

astic  standing  or  else  release  their  very  small  loss,  amountmg  to  only  six  - 

routes  until  such  time  as  they  are  Per  cent  of  our  city  circulation  and 
able  to  prove  they  can  afford  to  allow  only  two  per  cent  of  our  total, 
sufficient  time  to  carry  out  the  duties  •  •  * 

of  carrier-salesmen  by  earning  a  fair  Carriers  Send  Valentines 

scholastic  average.  In  this  way  the  p)RINTED  on  pink  paper  and  bear- 
school  board  backs  the  carrier  move-  1  ing  a  huge  heart,  a  special  Valen- 


ing  editor,  is  in  charge. 


school  board  backs  the  carrier  move-  1  ing  a  huge  heart,  a  special  Valen- 
ment  and  it  is  possible  to  receive  the  tine  was  delivered  to  each  subscriber 
aid  of  school  officials  in  increasing  by  Columbus  Citizen  carriers  last 
efficiency  of  the  organization.  As  a  week.  “My  service  to  you  is  the 
further  incentive,  the  Star  awards  the  HEART  of  my  business,”  said  the  in- 
five  most  outstanding  carriers,  who  scription  on  the  heart.  Below  was  a 
earn  the  highest  yearly  average  on  Citizen  carrier  boy  asserting:  “Regular 
the  Carrier  Check  Chart,  a  full  year’s  service  always  on  time,  the  cost  is 
scholarship  to  the  University  of  Wash-  small,  the  features  fine,  my  paper  is 
ington,  with  all  academic  expenses  better  than  my  rhyme,  so  won’t  you 


paid  by  the  paper. 


be  my  Valentine?”  At  the  bottom 


“Hie  Carrier  Check  Chart,  though  was  space  for  the  carrier’s  signature, 
in  use  only  a  year  in  Seattle,  has  *  •  * 


passed  through  ite  evolutionary  period 
until  it  stands  today  as  a  document 
declared  by  many  of  the  country’s 
foremost  newspaper  publishers  as  the 


Complete*  Safety  Drive 

The  Minneapolis  Star  has  just  com¬ 
pleted  its  second  safety  campaign 


fairert  and  mo^  Pr‘>ductive  method  ^ 

yet  devised  8  peated  this  year  because  of  the  good 

salesmen  decl^  Mr.  Patter^n.  ^  reported  by  the  Traffic  Bureau 

As  part  of  this  plan,  Mr.  Anderson  .  camnaitm  Three  sets  of 

has  dev^  a  “^Newspaper  Cotton  wL^iven  away  each 

MaW”  which  covers  in  det^ffie  ^  three-week  period  to 

method  of  carrier  promotion  used  by 


Carrier  Boy*  of  “Yesterday” 

Endeavoring  to  keep  in  touch 

with  their  newspaper  boys  after 
they  have  finished  school  and  are  no 
longer  carriers,  the  Savannah  (Ga.) 
Morning  News-Evening  Press  recently 
carried  a  full  page  promotion  ad,  ex¬ 
tending  congratulations  to  former  car¬ 
riers  who  are  now  employed  in  Savan¬ 
nah  and  vicinity.  The  page  featured 
pictures  of  22  young  men,  telling  what 
each  was  doing.  At  the  Attorn  of  the 
page,  the  ad  stated:  “The  Morning 
News  and  Evening  Press  have  on 
hand  a  list  of  good  reliable  boys  who 
have  made  a  success  as  carrier-sales¬ 
men.  Hiey  have  graduated  from  high 
school  and  are  ready  to  seek  full-time 
employment,  thereby  making  room 
for  other  school  boys  who  ne^  part- 
time  employment” 

“We  ^d  this  interest  in  the  boys’ 
welfare  make  the  boys  work  harder 


TheWORLD 

ThisWEEK 

. . .  The  best  single  feature 
we  have  added  to  our 
budget  in  my  memory, 
which  is  a  long  one.  It 
‘caught  on’  with  our  read¬ 
ers  from  the  first  issue.” 
S.  G.  Damron, 
Managing  Editor 
Charleston  (W.  Va.) 

Daily  Mail 

For  further  details  about 
this  concise  news  review 
write  or  wire 

The  A.  P.  Feature  Service 

383  Madison  Ave.,  New  York 


SELF-FINANCING 

CIRCULATION 

PROMOTIONS 

If  your  problem  is  to  stabilize  or 
increase  circulation,  consult 
America’s  foremost  newspaper  pro¬ 
motion  organization. 

Modern,  dynamic  reader-interest 
plans  are  available  that  have  proved 
their  worth — that  have  clicked  with 
newspapers  from  coast  to  coast. 

No  risk  or  gamble  is  involved — 
no  cash  outlay  is  entailed  by  the 
newspaper.  Publishers  Service  pro¬ 
motions  pay  their  way.  Complete 
details  are  available  on  request. 

PUBLISHERS 

SERVICE 

COMPANY 

75  West  Street 
New  York,  N.  Y. 


Editor  &  Publisher  for  February 


SIX  NEWSPAPER  GROUPS  DISCUSS 
PRESS  WELFARE  AT  MEETINGS 

Texans  Hit  Attempt  to  Regulate  Advertising — 10%  National 
Advertising  Increase  Predicted  for  Smaller  Dailies — 

N.  J.  Governor  Urges  Advertising  Appropriation 

The  Texas  Newspaper  Publishers’  retary  of  the  Northwest  Lumbermen’s 
Association  ended  its  midwinter  Association,  declared  the  daily  news- 
jijjting  in  San  Antonio,  Feb.  13,  paper  the  most  important  medium  to- 
election  of  Louis  N.  Goldberg,  day  for  molding  public  opinion. 
g{  the  Austin  American  and  States-  Max  H.  White  of  the  Winona 
„fs  to  succeed  Ted  Dealey  of  the  (Minn.)  Republican  -  Herald,  was 


Left  to  right  (seat- 
ed) :  Louis  N.  Gold¬ 
berg,  Austin,  new 
president,  and  Ted 
Uealey,  Dallas,  re¬ 
tiring  president  of 
the  Texas  News¬ 
paper  Publishers* 
Assn.;  (standing): 
A.  E.  ClarkMn, 
Houston,  treasurer, 
and  Joe  Camp,  Dal¬ 
las,  executive  sec¬ 
retary  and  commis¬ 
sioner  of  the  group. 


OoUai  News  and  Journal,  as  presi-  named  president,  succeeding  N.  B. 
(ioit  Galveston  was  selected  for  the  Nelson  of  the  Eau  Claire  (Wis.) 
nimmer  meeting.  William  M.  Mo-  Leader-Telegram.  E.  J.  Kahler  of  the 
Intosh,  San  Antonio  Light,  was  named  Sioux  Falls  (S.  D.)  Argus-Leader, 
vice-president.  Joe  Camp,  who  has  was  named  vice-president.  Mr.  Nel- 
served  the  organization  as  commis-  son  became  chairman  of  the  executive 
goner,  was  named  to  the  additional  committee. 

post  (d  executive  secretary,  his  head-  Others  chosen  for  the  committee  I 

quarters  to  remain  in  Dallas.  A.  E.  were  M.  M.  Oppegard  of  the  Grand 
Clarkson,  Houston  Post,  former  sec-  Forks  (N.  D.)  Herald;  R.  L.  Owens, 
retary-treasurer,  was  re-elected  trea-  of  the  Aberdeen  (S.  D.)  American- 
sarer.  Dealey,  J.  Lee  Greer,  Denison  News;  Norman  Black  of  the  Fargo 
Hmld,  and  B.  N.  Honea,  Fort  Worth  (N.  D.)  Forum;  L.  S.  Whitcomb  of 
Sler-Tclegrom,  were  chosen  as  trus-  the  Albert  Lea  (Minn.)  Tribune; 
toes.  Paul  Skamser  of  the  Superior  (Wis.) 

In  a  sharply  worded  resolution  the  Telegram,  and  D.  H.  McKenzie  of  the 
aaociation  viewed  with  alarm  pro-  Crookston  (Minn.)  Times. 
poKd  Texas  legislation  that  would  Talbot  Patrick,  publisher,  Goldsboro 
prohibit  certain  advertising  and  con-  (N.  C.)  News-Argus,  was  elected 
denmed  any  censorship  that  would  president  of  the  North  Carolina  As- 
limit  newspapers’  constitutional  free-  sociation  of  Afternoon  Dailies  held 
prtss  rights.  during  the  recent  meeting  of  the 

It  was  recalled  that  a  house  com-  North  Carolina  Institute.  Other  offi- 
mittee  on  liquor  traffic  at  Austin  has  cers  named  were:  John  R.  Barry,  edi- 
rtported  favorably  a  proposed  mea-  tor,  Durham  Sun,  and  Henry  Dennis, 
sure  to  prohibit  liquor  advertising  in  editor  and  publisher,  Henderson  Dis- 
newspapers,  on  billboards  and  by  patch,  vice-presidents,  and  H.  A. 
radio.  Only  by  the  close  vote  of  9  Cecil,  High  Point  Enterprise,  secre¬ 
te  7  did  the  committee  kill  an  amend-  tary-treasurer.  The  association,  now 
ment  that  would  have  extended  the  with  the  largest  membership  in  its 
proposed  ban  to  tobacco  ads.  An-  history,  is  plarming  to  open  an  office 
othtt  proposed  bill  has  dentists’  ad-  in  Wai^ington,  D.  C.,  as  an  addition 
vertising  as  its  target,  according  to  to  the  News  Bureau  which  it  has 
Goldberg.  maintained  for  years  at  the  state  capi- 

The  publishers  also  discussed  other  tal,  Raleigh, 
proposed  legislation,  including  reve-  The  publicizing  of  New  Jersey’s  in- 
nue  measures,  that  would  affect  dustrial,  agricultural,  and  recreational 
newspapers,  and  pondered  various  facilities  was  urged  by  Harold  G.  Hoff- 
newspaper  problems.  Among  the  man,  governor  of  that  state,  in  a  speech 
tepics  was  the  projected  East  Texas  at  the  banquet  of  the  New  Jersey 
mill  now  being  financed  to  manufac-  Press  Association  in  the  Hotel  Stacy 
;  ture  newsprint  from  southern  pine.  Trent,  Trenton,  Feb.  15.  The  banquet 
It  is  expected,  Goldberg  said,  that  the  featured  the  mid-winter  convention, 
plant  will  be  ready  by  May,  1938.  The  success  of  several  states,  not- 

Committee  reports  included  one  on  ably  California,  Texas,  and  New 
i  opposition  to  the  Federal  child  labor  Mexico,  as  well  as  the  New  England 
I  mnoidment,  which  has  not  been  rati-  Federation,  in  attracting  valuable 
fied  in  Texas.  tourist  trade  through  comparatively 

Mr.  McIntosh  and  F.  G.  Huntress,  small  appropriations  for  advertising, 

■  publisher  of  the  San  Antonio  Express  was  cited  by  the  governor, 
and  News,  provided  entertainment  for  As  he  spoke,  two  bills  were  being 
the  visitors,  one  gathering  being  at  introduced  before  the  legislators.  One 
^cho  Diana,  Huntress’  country  for  a  $150,0<X)  advertising  appropria¬ 
ble.  tion,  and  the  other  for  the  creation 

An  increase  of  10  per  cent  in  na-  of  a  N.  J.  Industrial  Commission,  one 
ton^  advertising  this  year  for  smaller  of  its  duties  would  be  to  “conduct 
<Mes  was  predicted  by  R.  R.  Ring  a  moderate  publicity  campaign  to  at- 
uf  Minneapolis,  executive  secretary  tract  prospective  industries  to  the 
M  the  Northwest  Daily  Press  Associa-  state.” 


|mn,  in  his  report  at  the  annual  meet-  James  Ellis,  Commissioner  of  Insti- 
^  of  the  organization  in  St.  Paul,  tutions  and  Agencies  for  the  State  of 
15.  New  Jersey,  and  a  member  of  the  Un¬ 

to  another  talk  to  the  40  members  employment  Compensation  Commis- 
ot  the  association  present,  Ormie  C.  sion,  was  the  other  speaker  at  the 


I^ce  of  Minneapolis,  executive  sec- 


How  can  you  help  to 

“FIGHT  CANCER 
WITH  KNOWLEDGE” 

9 


Nearly  all  Americans  realize  that  Cancer  causes 
a  shocking  mortality  every  year.  Vaguely  they 
know  that  some  sort  of  effort  is  being  made  to  stem 
its  ravages.  Exactly  what  is  being  done— exactly 
what  they,  individually,  can  do  to  help,  is  known 
by  far  too  few. 

The  American  Society  for  the  Control  of  Cancer 
is  the  coordinator  of  all  efforts  to  reduce  cancer's 
toll  in  this  country.  It  has  attacked  the  problem 
from  three  main  angles;  by  encouraging  research; 
by  helping  to  make  clinical  treatment  available  to 
all;  and  by  spreading  knowledge  about  cancer.  This 
year  it  launches  the  Women’s  Field  Army  as  a  prac¬ 
tical  means  of  spreading  knowledge  about  cancer  on 
a  nationwide  scale. 

Tlie  purpose  of  the  Women’s  Field  Army  is  to 
create  a  national  audience  for  cancer  education.  It 
will  be  an  aggressive,  militant  organization  waging  a 
war  of  facts  against  cancer — a  war  to  save  life.  It 
will  hold  meetings,  arrange  radio  broadcasts,  dis¬ 
tribute  literature,  supply  articles  to  newspapers  and 
magazines.  It  will  be  the  medium  by  which  cancer 
education  will  be  conveyed  to  the  American  people. 

Anyone  may  become  a  member  of  the  Women’s 
Field  Army.  You  do  not  need  to  be  an  expert  on 
cancer.  The  actual  educational  data  to  be  used  will 
be  prepared  under  the  direction  of  the  Cancer  Com¬ 
mittees  and  the  State  Medical  Societies.  All  medical 
speeches  will  be  delivered  by  competent  doctors. 
The  function  of  the  Army  will  be  to  encourage  the 
preparation  of  such  data;  to  see  that  it  is  brought 
to  the  public  as  effectively  as  possible. 

The  organization  of  the  Army  is  going  ahead  in 
some  thirty  states.  Prominent  women  have  been 
selected  as  its  officers.  They  offer  every  woman  in 
America  a  practical  means  of  joining  the  war  on 
cancer,  either  through  field  work  under  their  direc¬ 
tion  or  by  contributing  financially. 

Publishers  and  editors  can  help  immeasurably. 
Only  through  their  cooperation  in  supplying  space 
for  articles  on  cancer  control  and  for  the  Society’s 
advertisements  can  the  vital  message  he  delivered  to 
its  greatest  potential  audience. 

We  ask  your  aid  in  this  worthy  cause, 

AMERICAN  SOCIETY  for 
the  CONTROL  of  CANCER 

1250  Sixth  Avenue  Rockefeller  Center 

New  York.  N.  Y. 


(Continued  on  page  44) 


44-  PHOTOGRAPHY 


Editor  &  Publither  for  F  ehruary  20,  1937 


WOMEN  ARE  WANTED  FOR  ARTISTRY 
BUT  MEN  PROVE  THEY  HAVE  IT 


Flood  Photos  Bring  Forth  Many  Classics,  Particularly  the 
One  of  “Lowland  Madonna** — With  Shutter  Frozen, 
Photographer  Substitutes  His  Hand,  Result  Good 


By  JACK  PRICE 


An  innovation  being  advanced  by 
William  T.  McCleery,  editor  of 
the  Associated  Press  feature  service, 
is  that  of  presenting  the  woman’s 
angle  in  photographic  features. 

Mary  Morris  is  a  new  member  of 


AP*  Mary  Morrit 


Realizing  that  modern  feature  inter¬ 
pretation  with  a  camera  depends  more 
upon  the  artistic  development  than 
does  straight  news  presentation,  Miss 
Morris  specialized  in  composition  and 
lighting. 

The  time  limit  which  is  imposed 
upon  the  spot  news  cameraman  will 
not  affect  Miss  Morris.  While,  in  the 
main,  her  work  will  be  of  a  feature 
news  nature,  it  will  not  call  for  the 
energetic  efforts  demanded  of  the  reg¬ 
ular  news  cameraman. 


•  *  • 


the  photographic  staff  of  the  AP.  Her 
job  is  to  reproduce  the  feminine  view¬ 
point  with  a  camera.  Although  a  new¬ 
comer  in  the  profession  Miss  Morris 
has  taken  over  a  niche  which  had 
been  filled  only  by  men. 

Mr.  McCleery  thinks  a  woman  is 
“inclined  to  be  more  painstaking 
about  details,  and  that  is  important.” 
Of  course,  added  McCleery,  “The  boys 
need  not  feel  onbarrassed  as  Miss 
Morris  will  only  cover  feature  work 
and  will  not  be  used  for  spot  news 
assignments.” 

Ever  since  the  fad  for  feature  pic¬ 
tures  has  become  so  popular  many 
ideas  have  been  tried.  Women  pho¬ 
tographers  are  no  longer  a  novelty. 
The  list  of  yotmg  ladies  operating 
cameras  in  the  new  field  is  steadily 
growing  and  if  the  present  indications 
hold,  there  will  be  a  greater  demand 
for  women  photographers. 

Mr.  McCleery  explains  that  he  has 
given  much  thought  to  the  work  which 
is  now  being  done  by  Miss  Morris. 
The  fact  that  this  young  lady  did  not 
have  any  news  experience  did  not  af¬ 
fect  the  type  of  assignments  he  wanted 
covered.  In  the  feature  service  much 
of  the  work  is  creative.  To  produce 
the  results  which  would  be  of  an  out¬ 
standing  nature,  Mr.  McCleery  ex¬ 
plained  that  he  “wanted  a  photogra¬ 
pher  with  creative  imagination,  intel¬ 
ligence,  enthusiasm  and  curiosity;  a 
photographer  who  had  very  little  re¬ 
spect  for  tradition  in  newspaper  art; 
a  photographer  who  reco^iized  the 
importance  of  equipment  and  mate¬ 
rials;  one  who  was  intensely  inter¬ 
ested  in  the  technical  side  of  the  job. 

“We  want  a  young  photographer  to 
grow  up  in  our  specialized  field.  We 
also  wanted  an  unknown  photogra¬ 
pher.  It  was  oiu*  desire  to  have  the 
photographer’s  work  reflect  the  per¬ 
sonality  of  our  service  and  not  his 
own  individuality.  In  plain  words, 
we  have  no  room  for  a  prima  donna.” 


James  N.  Keene 


era  equipment  before  starting  he  met 
with  disaster  when  he  reached  the 
scene  of  activities,  llie  intense  cold 
caused  his  shutter  to  freeze,  and  pro¬ 
hibited  the  operation  of  his  syn¬ 
chronizer. 

Realizing  that  his  only  chance  was 
to  make  quick  hand  flashes,  Kensit 
pried  his  shutter  open  and  in  doing 
so  broke  the  shutter  leaves.  Holding 
his  camera  in  his  left  arm  and  using 
his  mitten  covered  hand  as  a  cap  for 
his  lens,  he  made  his  exposures  by 
firing  the  flash  lamp  with  his  right 
hand.  The  emergency  methods  worked 
out  fairly  satisfactory.  Kensit  ex- 


IT  is  rather  odd  that  the  editor  of 
the  feature  service  of  the  AP  should 
place  such  stress  upon  the  artistic 
temperament  of  a  news  photographer. 
While  it  is  true  that  women  will  por¬ 
tray  the  emotional,  we  also  find  the 
hard-boiled  spot  news  photographer 
producing  results  which  surprise  some 
of  the  blase  city  editors. 

From  all  the  flood  pictures  depict¬ 
ing  the  human  side  of  the  story  one 
has  stood  out  as  an  example  of  art  in 
news  photography.  The  photo  re¬ 
ferred  to  is  that  of  a  baby  being  fed 
by  its  mother. 

The  photograph  now  called  “Low¬ 
land  Madonna”  was  made  by  James 
N.  Keene,  staff  photographer  of  the 
AP.  Keene  was  sent  from  the  Atlanta 
bui-eau  to  cover  the  flood  in  the  re¬ 
gions  where  most  of  the  refugees  were 
concentrated.  It  was  in  one  of  the 


concentration  camps  where  Keene 
came  upon  the  scene  which  made  ex¬ 
cellent  pictorial  matter. 

The  manner  in  which  Keene  covered 
the  huntan  suffering  and  misery  with 
his  camera  caused  considerable  com¬ 
ment  With  one  eye  on  the  spot  news 
situation  and  one  on  the  human  inter¬ 
est  feature  Keene  made  a  splendid 
record  in  both. 


jyjISS  Morris,  a  graduate  of  Sarah 


Lawrence  College,  has  been  an 
ardent  amateur  camera  fan  during 
her  college  years.  After  receiving 
her  diploma  she  took  a  course  in  pho¬ 
tography  imder  the  watchful  eyes  of 
several  well-known  photographers. 


IT  is  an  easy  matter  for  the  camera- 
lads  to  receive  mechanical  aid  when 
their  cameras  are  fouled  while  they 
are  covering  a  story  in  a  metropolitan 
area.  It  is  quite  a  different  matter 
when  the  photographer  is  on  an  as¬ 
signment  up  in  the  Canadian  wilds 
with  the  thermometer  registering  25 
below.  In  such  straits  was  Camera¬ 
man  William  Kensit,  Jr.,  of  the  Ed¬ 
monton  (Alta.)  Journal. 

Kensit  was  assigned  to  cover  the 
arrival  of  some  wounded  men  who 
were  being  returned  from  a  train 
wreck  many  miles  from  any  city. 
Although  Kensit  had  tested  his  cam- 


tion  in  annual  convention  at  Boii* 
elected  Frank  Burroughs,  Boise  pub. 
lisher,  as  the  president,  succeediiw 
D.  T.  Marineau  of  Moscow.  Otbe, 
offices  elected  were  Vernon  Frost  d 
Buhl,  vice-president;  G.  R.  Maxwell 
of  Shoshone,  reelected  secretary-trea- 
surer.  The  convention  voted  to  in. 
crease  annual  dues  from  $5  to  $10, 
to  pay  the  difference  to  the  secretary, 
treasurer,  who  was  asked  to  make  i 
survey  to  determine  what  provision 
should  be  made  for  permanent  em. 
ployment  of  a  full-time  field  manager 
Resolutions  were  passed  “vigorously 
condemning”  any  interference  with 
present  prohibition  laws,  and  oSerini 
full  cooperation  with  agencies 
in  publicity  campaigns  to  attract  more 
permanent  settlers  and  more  tourisb 
to  Idaho. 

Harold  W.  Card,  publisher  of  the 
Webster  (S.  D.)  Reporter  and  Former, 
was  elected  president  of  the  Souft 
Dakota  Press 


Mr.  Keene’s  classic  of  the  flood’s  “Low* 
land  Madonna.” 


plains  “that  he  realized  he  would  have 
some  movement  but  hoped  for  the 
best  as  it  was  the  only  thing  to  do 
under  the  circumstances.” 

Great  was  his  surprise  when  he  de¬ 
veloped  his  negatives.  Not  only  were 
his  exposures  good  but  the  movement 
was  so  slight  it  was  hardly  noticeable. 


SIX  NEWSPAPER  GROUPS 
DISCUSS  PRESS  WELFARE 
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IIaxold  \V.  Caw 


banquet,  replacing  Frank  Tripp,  gen¬ 
eral  manager  of  the  Gannett  News¬ 
papers,  who  was  unable  to  attend  be¬ 
cause  of  illness.  He  spoke  on  social 
security,  particularly  as  it  affects 
members  of  the  press  association  as 
employers.  He  praised  the  press  for 
the  important  part  it  has  played  in 
publicizing  the  workings  of  the  social 
security  legislation,  characterized  by 
him  as  tremendously  intricate  and  in¬ 
volved. 

James  Kerney,  Jr.,  of  the  Times 
Newspapers,  Trenton,  was  reelected 
president  of  the  press  association. 
Others  reelected  were:  D.  Howard 
Moreau,  of  the  Hunterdon  County 
Democrat,  vice-president  for  weekly 
newspapers;  John  Clift,  of  the  Sum¬ 
mit  Herald,  secretary;  and  W.  B.  R. 
Mason,  of  Bound  Brook,  treasurer. 
Wayne  MacMurray,  of  the  Asbury 
Park  Press,  was  chosen  vice-president 
for  daily  papers. 

Reelected  to  the  executive  commit¬ 
tee  were,  Garvin  Taylor,  of  the  Mont¬ 
clair  Times;  Rudolph  Lent,  of  the 
Jersey  City  Jersey  Journal;  Irving 
Reimers,  of  the  Perth  Amboy  Evening 
News;  and  Walter  Tushingham,  of  the 
Camden  Courier  Post.  Elected  to 
the  committee  were  Helen  Smith,  of 
the  Ridgewood  Herald;  Edward  H. 
Roemle,  of  the  Passaic  Herald  News; 
and  Carl  Johnson,  Woodbury  News. 

Five  sectional  meetings  for  news, 
weekly  newspapers,  mechanical,  ad¬ 
vertising,  and  circulation  divisions 
were  held  following  the  business 
meeting. 

The  Idaho  State  Editorial  Associa- 


Association  at  its 
annual  mid¬ 
winter  conven¬ 
tion  in  Sioux 
Falls  Feb.  12-13. 

He  succeeds  D. 

C.  De  Vany  of 
the  Mobridge 
Tribune.  Other 
officers  elected 
are:  Harold  R. 

Carpenter  of  the 
Beresford  Re¬ 
public,  first  vice- 
president;  John 
Perkins,  Highmore  Herald,  second 
vice-president;  L.  D.  Boorman,  Lem¬ 
mon  Leader,  third  vice-president;  and 
John  H.  Craig,  of  the  Tripp  Ledger, 
secretary-treasurer,  reelected  for  the 
ninth  consecutive  time.  Robert  0 
Schaber,  of  the  Hudson  Hudsomit. 
was  elected  chief  of  the  Past  Presi¬ 
dents’  Association,  succeeding  H.  A. 
Sturges  of  the  Arlington  Sun.  E.  B 
Oddy,  of  Woonsocket,  was  choso 
scril^.  A  past  presidents’  dinner  tns 
a  special  event  during  the  conventioi 

A  South  Dakota  chapter  of  Sigma 
Delta  Chi,  national  journalistic  fra¬ 
ternity,  was  installed  by  Mitchell  V 
Charnley,  Minneapolis,  instructor  oi 
journalism  at  the  University  of  Minne¬ 
sota  and  national  vice-president  of 
Sigma  Delta  Chi. 

Retiring  president  De  Vany  of  the 
press  association  was  presented  with 
an  all-steel  desk  offered  to  “the  edi¬ 
tor  of  the  South  Dakota  weekly  news¬ 
paper  which  during  1936  performed 
the  best  service  to  its  community  is 
proportion  to  its  field  and  opportunity.' 

J.  D.  Funk,  general  manage,  Ssut 
Monica  Outlook,  was  elected  presi¬ 
dent  oi  the  Metropolitan  Unit  of  the 
California  Newspaper  Publishers’  As¬ 
sociation,  Feb.  12,  in  Los  Angeles,  hs 
succeeds  H.  A.  Lawson,  of  the  Etgli 
Rock  Sentinel,  who  under  a  new  policy 
of  the  unit  becomes  vice-president 
B  C.  Wanglin,  co-publisher.  Wen- 
wood  Hills  Press,  was  reelected  tree- 


surer. 


FELMLY  HEADS  AP  GROUP 

Lloyd  M.  Felmly,  managing  edita 
Newark  (N.  J.)  Evening  News,  w 
elected  president  of  the  New  Jer^ 
Associated  Press  at  its  annual  mid¬ 
winter  meeting  Feb.  8  in  Newark, 
tc  succeed  John  E.  Beer,  man¬ 
aging  editor,  Newark  Sunday  Csl 
William  M.  McBride,  managing  edi¬ 
tor,  Passaic  (N.  J.)  Herald-Newt,  wa 
named  secretary,  succeeding  Jame 
Kerney,  editor,  Trenton  Times. 


APPOINTS  “SPECIAL” 

The  Brooklyn  (N.  Y.)  Chat  has  ap¬ 
pointed  Country  Newspapers  .^ver- 
tising  Representatives,  Inc.,  as  its  na¬ 
tional  advertising  representatives,  »• 
fective  Feb.  15. 
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Soap  Schedule  Resumed 
follotving  Coast  Strike 

Ibe  advertising  schedule  for  the 
Los  Angeles  Soap  Co.’s  White  King 
josp  pn^uct,  interrupted  by  the  west 
joist  maritime  strike,  has  been  re- 
with  about  80  papers  in  the 
11  western  states  on  the  list  for  half¬ 
page  copy  running  every  two  weeks 
l^two  months.  The  account  is  han- 
^  by  the  Barnes  Chase  Co.,  Los 
.\ogeles. 

Where  possible  the  copy,  featuring 
a  studio  style  fashion  forecast  idea,  is 
nin  in  four  colors,  and  in  black  and 
(bite  elsewhere.  Papers  in  Oregon, 
Washington,  Utah  and  Colorado,  and 
in  parts  of  Wyoming  and  Arizona  have 
added  to  the  original  schedule. 
Due  to  a  shortage  of  cocoanut  oil 
Ijecause  of  the  strike  the  company  ar¬ 
bitrarily  cut  all  orders  50  per  cent  for 
tbe  last  several  weeks.  Following  re¬ 
ceipt  of  two  carloads  of  oil  Feb.  11 
cwnpany  officials  felt  more  confident 
and  on  Feb.  12  authorized  resumption 
of  the  edvertising  campaign.  First 
espy  breaks  Feb.  21  in  San  Francisco. 

USED  COLOR  ADVERTISING 

Faw  Organizations  Cooperate  in 
Campaign  Started  Feb.  14 

Advertising  cooperation  involving 
activities  of  four  separate  national 
food  organizations  started  Sunday, 
Feb.  14,  with  the  appearance  of  four- 
color  advertisements  in  Sunday  news¬ 
paper  supplements.  The  campaign  is 
ba^  on  merchandising  of  a  dish 
called  “peach  quickie”  that  calls  for 
peaches,  walnuts,  mayonnaise,  and 
cottage  cheese. 

The  American  Weekly  and  four 
Sunday  newspapers  carried  page  ad¬ 
vertising  for  the  California  Walnut 
Growers  Association.  The  California 
Canning  Peach  Industry  used  This 
Week.  Best  Foods,  Inc.,  will  “plug” 
the  recipe  on  radio  programs  and  the 
Borden  Company  is  placing  60,000 
peach  quickie”  collars  on  milk  bottles 
ddivered  in  California  alone.  Adver¬ 
tising  releases  were  through  McCann- 
Erickson,  Inc. 


near  Lapasas,  Tex.,  when  his  automo¬ 
bile  overturned. 

Mrs.  Mary  Woodsmall  Watkins,  75, 
former  member  of  the  Delineator,  Pic¬ 
torial  Review  and  other  magazine 
editorial  staffs,  died  Feb.  14  at  her 
home  in  the  Bronx. 

William  A.  Curtis,  49,  president, 
Curtis-Sanders  Agency,  Oakland,  Cal., 
died  Feb.  9.  He  was  a  native  of  San 
Jose,  Cal.,  where  he  entered  news¬ 
paper  work  as  a  youth. 

Henry  J.  Essler,  74,  founder  and 
publisher,  St.  Peter  (Minn.)  Herald, 
who  sponsored  former  Gov.  John  A. 
Johnson  in  the  first  campaign  of  his 
notable  political  career,  died  there 
Feb.  7. 

Earle  E.  Griggs,  57,  veteran  news¬ 
paperman,  one-time  city  editor  of  the 
Jacksonville  (Fla.)  Journal,  died  at 
his  home  in  Atlanta  recently  of 
pneumonia. 

George  M.  Wallace,  67,  president- 
treasurer,  Journal  l^inting  Corp., 
Windsor  Locks,  Conn.,  and  editor, 
Windsor  Locks  Journal  since  1923, 
died  Feb.  12  at  St.  Francis’  Hospital, 
Hartford,  following  an  operation. 

Joseph  L.  Nichols,  94,  father  of  L. 
M.  Nichols,  publisher  of  the  Bristow 
(Okla.)  Record,  and  N.  A.  Nichols, 
publisher  at  El  Reno,  Okla.,  died  Feb. 
9  at  the  home  of  a  daughter,  Mrs. 
J  H.  McKiddy,  at  Oklahoma  City. 
He  was  in  Ford’s  Theater  at  Wash¬ 
ington  the  night  of  Lincoln’s  assassi¬ 
nation. 

Eugene  Moore,  74,  father  of  Folsom 
Moore,  publisher,  Bisbee  (Ariz.)  Re¬ 
view,  died  Feb.  10  at  Los  Angeles. 

E.  A.  Brissett,  comptroller  of 
Price  Brothers  and  Co.,  Ltd.,  died  in  a 
hospital  in  Quebec  City,  Feb.  14,  after 
a  brief  illness. 

Edward  Garley  Parker,  72,  for  more 
than  20  years  a  member  of  the  Mont¬ 
real  Financial  Times  advertising  staff, 
died  suddenly  at  his  home  Feb.  5. 

SMALLER  DAILIES  RAISING 
LOCAL  RATES 


©hituarp 


MOVES  TO  NEW  QUARTERS 

Chicago  offices  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  have  been 
moved  to  new  quarters  on  the  33rd 
and  34th  floors  at  919  N.  Michigan 
Avenue.  The  new  telephone  number 
is  Superior  9201. 

KILLS  LIQUOR  AD  BAN 

Idaho  Senate  has  killed  a  bill  intro¬ 
duced  by  Senator  Bruce  Blake,  Clear¬ 
water  County,  which  would  ban  liquor 
advertising  in  the  state  newspapers. 


JERE  P.  NEWMAN,  67,  general  man- 
"  ager,  Frankjort  (Ky.)  State  Jour- 
ifll,  died  Jan.  31.  He  had  been  with 
the  daily  for  35  years  serving  in  vari¬ 
ous  capacities.  One  of  two  surviving 
brothers  is  James  L.  Newman,  pub¬ 
lisher  of  the  daily. 

Ewar  White,  75,  city  editor,  Macon 
(Mo.)  Chronicle-Herald,  and  widely 
known  northeast  Missouri  newspaper 
^respondent,  died  Feb.  9  in  that  city, 
^te,  a  prolific  writer,  was  author 
of  numerous  stories,  magazine  articles 
and  newspaper  features. 

ItoBERT  L.  Horner,  53,  political 
witer.  Charleston  (W.  Va.)  Daily 
Mail,  died  there  Feb.  16  following  a 
*hree-day  illness  from  pneumonia. 

John  J.  Harlin,  55,  city  editor.  Fond 
du  Lac  (Wis.)  Commonwealth-Re- 
Porter,  died  Feb.  11  at  his  home,  fol¬ 
lowing  a  long  illness. 

Clyde  Walker,  23,  brother  of  Stan¬ 
ley  Walker,  prominent  New  York 
newspaperman,  was  killed  Feb.  14 


(Continued  from  page  7) 

manently,  and  for  the  next  consecu¬ 
tive  42  years  of  his  life,  he  reads  noth¬ 
ing  else  regularly  except  his  newspa¬ 
per.” 

In  pointing  out  that  Inland  editors 
alone  influence  the  thinking  of  12,- 
000,000  adults,  conservatively  figuring 
two  readers  per  subscriber.  Dr.  Crane 
urged  newspapers  to  make  their  edi¬ 
torial  page  more  interesting  and  ef¬ 
fective.  He  recommended  shorter 
paragraphs  and  liberal  use  of  quota¬ 
tion  marks  for  they  suggest  narra¬ 
tion  and  dramatic  situations. 

“Why  not  make  a  ‘Test  Your 
Knowledge’  column  based  on  the  con¬ 
tents  of  your  editorial  page?”  he  sug¬ 
gested.  Readers  can  learn  a  great 
deal  of  politics,  history,  local  facts, 
etc.,  in  your  editorials.  A  test  there¬ 
on  will  pep  up  the  reader  traffic  in 
the  editorial  page.” 

Discussing  newspaper  humor  fea¬ 
tures,  the  speaker  said  the  best  comic 
strips,  from  a  psychological  stand¬ 
point,  are  those  having  enough  action 
so  a  child  could  enjoy  them  even 
when  he  could  not  read  the  blurbs, 
plus  enough  cleverness  or  repartee  in 
the  dialog  to  fulfill  adult  desire  for 
wise  cracking.  “And  thirdly,”  he 
said,  “The  Elnglish  used  should  not 
deliberately  flaunt  the  teaching  of 
the  public  schools.  In  short,  the 
word  ‘Ain’t’  plastered  over  the  comic 
doesn’t  add  humor  to  the  strip.” 

Viewing  newspaper  influence  from 
a  different  angle,  Carlton  K.  Matson, 
editor  of  the  Toledo  News-Bee,  spoke 
at  today’s  luncheon,  declaring: 

“I  believe  the  continuing  power  of 
newspaper  rests  upon  its  established 


and  proved  reputation  for  playing  the 
story  ‘down  the  middle.’  There  is  no 
greater  bulwark  to  men’s  faith  in  a 
democracy  than  convincing  evidence 
that  the  daily  newspaper  will  print 
and  play  the  news  on  the  basis  of  its 
public  interest,  regardless  of  any  ul¬ 
terior  interest  which  might  effect  the 
publisher.” 

Editorial  influence,  opinion  and  in¬ 
tegrity  are  things  which  radio  does 
not  pretend  to  have,  they  belong  to 
the  newspaper  alone,  he  asserted. 
“Let  us  protect  them  as  one  of  the 
great  heritages  which  make  the  news 
a  new  agency  in  our  civilization,  and 
which  also  make  it  a  sound  business 
of  special  advertising  value,”  he  con¬ 
tinued. 

Apparently  alluding  to  the  newspa¬ 
per  guild,  Mr.  Matson  discussed  the 
importance  of  objective  news  report¬ 
ing.  “Judgment  as  to  what  is  a  story 
and  how  it  should  be  played,  must  re¬ 
side  with  the  working  newspaper¬ 
man,”  he  said.  “He  must  keep  his 
sights  up  and  his  vision  clear.  And 
I  have  faith  that  the  working  news¬ 
paperman  can  be  trusted  to  pick  what 
is  news  and  to  play  it  as  news.  I 
know  of  no  professional  man  who  has 
a  higher  sense  of  duty  and  a  clearer 
sense  of  integrity  of  performance  than 
does  the  working  newspaperman  of 
this  country.” 

Mr.  Matson  also  voiced  his  faith 
in  “Journalism  of  opinion,”  declaring 
it  should  continue  to  be  “the  distinc¬ 
tive  part  of  daily  newspapering  in  this 
country  today.” 

The  convention  opened  Tuesday 
morning  with  routine  reports  of  offi¬ 
cers  followed  by  a  brief  report  by 
Mr.  Adler,  as  chairman  of  the  news¬ 
print  committee.  He  referred  to  in¬ 
creasing  demand  for  print  paper,  with 
mills  operating  between  85  and  90 
per  cent  capacity.  He  predicted  higher 
prices  next  year,  although  he  ex¬ 
pressed  doubt  as  to  the  possibility  of 
a  July  price  increase  for  those  hav¬ 
ing  contracts. 

Fred  W.  Schaub,  Decatur  (Ill.) 
Herald  and  Review,  told  of  the  In¬ 
land’s  plan  of  combining  its  member 
paper  cost  reports  with  those  of  the 
Southern  Newspaper  Publishers  As¬ 
sociation  this  year.  W.  R.  Roland, 
Mitchell  (S.  D.)  Republic,  reviewed 
the  work  of  his  committee  on  sub¬ 
scription  costs  and  circulation  rev¬ 
enue,  reporting  many  individual  cases 
of  increased  circulation  prices  and 
predicting  a  20-cent  weekly  price  for 
small  dailies.  Gardner  J.  Thomas, 
Marion  (Ind.)  Chronicle  and  Leader- 
Tribune,  discussed  importance  of  In¬ 
land’s  monthly  linage  comparisons  as 
a  barometer  of  business  trends  and 
a  means  of  keeping  close  contact  with 
advertising  volume  of  comparable  pa¬ 
pers. 

Social  security  questions  and  inter¬ 
pretations  were  thoroughly  discussed 
by  George  P.  Ellis,  Wolf  and  Com¬ 
pany  and  William  M.  Layman,  News¬ 
paper  Audit  and  Inspection  Bureau. 
Mr.  Davis,  of  the  Appleton  (Wis.) 
Post-Crescent,  presented  a  draft  of 
proposed  new  independent  contract 
form  for  newspaper  carriers. 

A  feature  of  the  meeting  was  an  ex¬ 
hibit  of  daily  newspaper  social  secu¬ 
rity  forms,  prepared  by  Victor  L. 
Moffet,  Monmouth  (Ill.)  Review- 
Atlas.  L.  B  Breedlove,  Chicago  Jour¬ 
nal  of  Commerce,  gave  a  comprehen¬ 
sive  account  of  the  growth  and  scope 
of  consumer  cooperatives  in  this 
country  and  abroad. 

Grant  M.  Hyde,  director  of  the 
University  of  Wisconsin  School  of 
Journalism,  in  a  frank  discussion  of 
misunderstandings  between  publish¬ 
ers  and  journalism  schools  as  to  capa¬ 
bilities  and  talents  of  journalism 
graduates,  urged  continued  coopera¬ 
tion  between  Ae  two  groups.  He  de¬ 
nied  journalism  schools  were  “flood¬ 


ing”  newspapers  with  graduates, 
pointing  out  that  of  the  1,048  gradu¬ 
ates  last  June,  only  300  have  joined 
newspaper  staffs.  The  balance  have 
gone  into  allied  fields,  he  said,  and 
the  tragedy  of  the  latter  is  the  “cream 
of  the  crop”  enter  fields  other  than 
newspapers.  He  advised  publishers 
“the  best  ones  are  plucked  by  em¬ 
ployers  who  know  when  to  pluck 
them — in  May  or  June,”  he  declared 
journalism  schools  are  weeding  out 
the  unfit,  giving  students  a  good  col¬ 
lege  education  and  background  for 
newspaper  work,  teaching  them  to 
write  better  and  instilling  in  them  a 
pride  in  the  profession. 

A  study  of  newspaper  accuracy  was 
presented  by  Prof.  Mitchell  V.  Cham- 
ley,  of  the  University  of  Minnesota 
School  of  Journalism.  Stories  for 
checking  were  selected  at  random 
from  three  Minneapolis  dailies,  he 
said,  at  the  rate  of  about  25  a  day. 
A  vast  majority  of  the  stories  were 
“straight  news.”  One  thousand  stories 
were  sent  out;  591,  or  nearly  60  per 
cent,  came  back.  Of  these,  319,  or  54 
per  cent  were  entirely  accurate.  The 
three  papers  varied  from  51  to  60  per 
cent  in  accuracy.  “Errors  in  mean¬ 
ing”  were  the  most  common.  “To  me 
it  seems  that  the  figure  should  not  be 
taken  at  face  value,”  commented 
Prof.  Charnley.  “The  individuals  who 
checked  the  stories  often  knew  more 
about  the  facts  involved  than  any  re¬ 
porter  would  care  to  tell  his  readers.” 

An  eye-opener  in  Mr.  Chamley’s 
study  was  the  reliability  of  the  “agent 
of  information.”  Of  118  stories  han¬ 
dled  by  reporters,  only  40,  or  34  per 
cent,  were  correct;  whereas  of  98 
stories,  the  information  for  which  was 
actively  presented  to  newspapers  by 
original  sources,  62  or  63  per  cent, 
were  correct.  He  expressed  hope  of 
making  a  similar  study  of  accuracy 
on  a  much  wider  scale. 

Inland  newspapers,  generally,  have 
increased  local  advertising  rates,  A. 
M.  Clapp,  Clinton  (Iowa)  Herald, 
stated  in  reviewing  results  of  a  re¬ 
cent  survey.  Ninety-five  per  cent  of 
those  answering  his  questionnaire 
have  or  are  contemplating  local  rate 
increases,  he  said,  while  24  per  cent 
have  raised  national  rates.  Increased 
production  costs,  added  taxes  and  loss 
of  national  linage,  were  principal  rea¬ 
sons  giving  for  local  rate  increases, 
the  trend  is  away  from  bulk  contracts 
in  favor  of  weekly  or  monthly  meter 
space  plans,  with  many  instituting 
specified  day  contracts  with  local  ad¬ 
vertisers. 

E.  H.  Lighter,  Rapid  City  (S.  D.) 
Journal,  presented  an  exhibit  of  local 
advertising  promotion  among  Inland 
papers.  ITie  value  of  cooking  schools 
was  discussed  in  this  connection,  with 
a  difference  of  opinion  registered. 
While  all  agreed  they  were  good-will 
builders,  some  complained  such 
schools  fell  short  as  revenue  pro¬ 
ducers.  Others,  however,  reported 
successful  cooking  schools,  with 
greater  support  coming  from  local  ad¬ 
vertisers  than  those  in  the  national 
field.  Donald  L.  Breed,  Freeport 
(III.)  Journal-Standard,  concluded  the 
meeting  with  a  lively  round  table  dis¬ 
cussion  on  composing  room  practices 
and  problems. 

New  members  elected  by  the  asso¬ 
ciation  were:  Ann  Arbor  (Mich.) 
News,  McCook  (Neb.)  Gazette,  Ogden 
(Utah)  Standard-Examiner,  Pontiac 
(Mich.)  Press,  Minneapolis  Star, 
Huntington  (Ind.)  Herald- Review, 
Sheboygan  (Wis.)  Press,  Martin’s 
Ferry  (O.)  Times,  and  Moorehead 
(Minn.)  News. 


DARNTON  IN  HOSPITAL 

Byron  Darnton  of  the  Sunday  staff. 
New  York  Times,  is  recovering  in 
Brooklyn  Hospital  from  an  emergency 
operation  for  appendicitis  performed 
Feb.  15. 
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JANUARY  LINAGE  FOR  PRINCIPAL  CITIES 


AKRON,  OHIO 

1937  1936  Gain  or  Loss 


Times-Press  . . . 

. (e) 

543,830 

547,142 

3,312  L 

Beacon  Journal 

. (e) 

962,070 

985,286 

23,216  L 

Times-Press  . . . 

. (S) 

250,712 

167,557 

83,155  O 

Total  Daily  . 

1,505,900 

1,532,428 

26.528  L 

ToUl  Sunday 

250,712 

167,557 

83,155  O 

Grand  Total 

1,756,612 

1,699,985 

56,627  O 

ALBANY,  N. 

Y. 

Times-Union 

. (e) 

429,348 

423,469 

5,879  O 

. (e) 

447,179 

450,888 

3,709  L 

Knickerbocker  Press  .  (ra) 

273,116 

257,432 

15,684  O 

•Times-Union 

. (S) 

180.747 

135,440 

45,307  O 

Knickerbocker  Press  .(S) 

81,507 

63,633 

17,874  O 

Total  Daily  . 

1,149,643 

1,131,789 

17,854  0 

Total  Sunday 

262,254 

199,073 

63,181  O 

Grand  Total 

1,411,897 

1,330,862 

81,035  O 

ALBUQUERQUE.  1 

N.  M. 

304,708 

278,602 

26,106  G 

. (e) 

318,637 

294,842 

23,795  O 

Journal  . 

. (S) 

55,752 

43,579 

12,173  O 

623,345 

573,444 

49,901  O 

ToUl  Sunday 

55,752 

43,579 

12,173  O 

Grand  Total 

679,097 

617,023 

62,074  O 

ASHEVILLE.  N. 

c. 

265,337 

256,229 

9,108  O 

. (e) 

278,156 

270,488 

7,668  O 

Citiren-Times  . 

. (S) 

134,255 

103,622 

30,633  O 

Total  Daily  . 

543,493 

526,717 

16,776  O 

Total  Sunday 

134,255 

103,622 

30,633  O 

Grand  Total 

677,748 

630,339 

47,409  O 

ATLANTA.  GA. 

. (e) 

365,675 

354,552 

11,123  0 

Constitution  . . . 

377,586 

460,151 

82,565  L 

481,038 

534,027 

52,989  L 

^Anurican  . , . . . 

. (S) 

208,573 

143,995 

64,578  O 

Constitution 

. (SJ 

193,606 

139,285 

54,321  O 

tjoumal  . 

. (S) 

182,988 

146,318 

36,670  O 

1,224,299 

1,348,730 

124,431  L 

ToUl  Sunday 

585,167 

429,598 

155,569  0 

Grand  Total 

1,809,466 

1,778,328 

31,138  0 

ATLANTIC  CITY, 

N.  J. 

••Press-Union  . 

. (e) 

285,981 

303,551 

17,570  L 

Press-Union  . . . 

. (S) 

54,382 

42,624 

11,758  0 

Total  Daily  . 

285,981 

303,551 

17,570  L 

ToUl  Sunday 

54,382 

42,624 

11,758  O 

340,363 

346,175 

5,812  L 

••Press-Union  sold  morning  and 

erening  < 

combination. 

Linage  of  one 

edition  shown. 

BALTIMORE,  MD. 

News- Post  . 

. (e) 

730,627 

732,446 

1,819  L 

. (e) 

895,673 

931,144 

35,471  L 

441,603 

445,575 

3,972  L 

•American  .... 

. (S) 

336,168 

251,591 

84,577  O 

tJSun  . 

. (S) 

444,990 

317,042 

127,948  O 

ToUl  Daily  . 

2,067,903 

2,109,165 

41,262  L 

Total  Sunday 

781,158 

568,633 

212,525  O 

Grand  Total 

2,849,061 

2,677,798 

171,263  G 

BANGOR,  ME. 

News  . 

251,282 

308,595 

57,313  L 

Commercial  . . . 

. (e) 

155,395 

174,613 

19,218  L 

Grand  ToUl 

406,677 

483,208 

76,531  L 

BIRMINGHAM,  ALA. 

Age-Herald  ... 

312,276 

305,924 

6,352  O 

News  . 

. (e) 

461,950 

464,145 

2,185  L 

Post  . 

. (e) 

345,537 

292,299 

53,238  O 

tNews  &  Age-Herald  (S) 

267,444 

177,883 

89,561  O 

ToUl  Daily  . 

1,119,773 

1,062,368 

57,405  G 

Total  Sunday 

267,444 

177,883 

89,561  O 

Grand  ToUl 

1,387,217 

1,240,251 

146,%6  O 

BOSTON.  MASS. 

Record  . 

213,138 

220,022 

6,884  L 

American  . 

. (e) 

276,819 

301,186 

24,367  L 

•Globe  . 

497,443 

578,760 

81,317  L 

••Herald-Traveler  ..(me) 

727,950 

782,932 

54,982  L 

Post  . 

. (m) 

397,472 

427,788 

30,316  L 

Transcript  . . . . 

. (e) 

324,209 

336,524 

12,315  L 

•Advertiser  . . . 

. (S) 

227,111 

179,287 

47,824  G 

tGlobe . 

. (S) 

373,271 

277,362 

95,909  0 

tHerald  . 

. (S) 

400,631 

290,484 

110,147  O 

Post  . 

. (S) 

130,241 

96,000 

34,241  O 

ToUl  Daily  . 

2,437,031 

2,647,212 

210,181  L 

ToUl  Sunday 

1,131,254 

843,133 

288,121  O 

Grand  Toul 

3,568,285 

3,490,345 

77,940  O 

•Globe  (m 

&  e)  sold 

in  combination  only. 

Linage  of 

one  edition  shown. 

“Herald  (m)  and  Traveler  (e)  sold  in  combination. 
Herald  linage  shown.  Traveler  sold  also  in  combination 
with  Sunday  Herald. 


BUFFALO,  N.  Y. 


Courier-Express  . (m)  468,013  455,324  12,689  0 

News  . (e)  810,765  780,369  30,396  0 

Times  . (e)  418,758  442,703  23,945  L 

Courier-Express  . (S)  231,913  138,437  93,476  0 

tlTimes  . (S)  146,276  101,112  45,164  0 


Total  Daily  .  1,697,536  1,678,396  19,140  0 

ToUl  Sunday  .  378,189  239,549  138,640  0 

Grand  Total  .  2,075,725  1,917,945  157,780  0 

CAMDEN.  N.  J. 

•Courier  . (e)  508,846  495,721  13,125  0 


•Courier  (e)  and  Post  (m)  sold  in  combination  only. 


CHATTANOOGA,  TENN. 


1937 

1936  Gam  or  Loss 

.  ...(m) 

266,248 

312,729 

46,481  L 

News  . 

. (e) 

357,297 

409,628 

52,331  L 

.....(c) 

375,761 

375,761  O 

....(S) 

107,054 

76,999 

30,055  O 

146,747 

146,747  O 

Total  Daily  . . 

999,306 

722,357 

276,949  O 

Total  Sunday  . 

253,801 

76,999 

176,802  O 

Grand  Total  . . 

1,253,107 

799,356 

453,751  O 

CHICAGO,  ILL. 

Tribune  . 

....(m) 

949,498 

939,605 

9,893  O 

Herald-Examiner 

. . .  .(m) 

604,344 

570,440 

33,904  O 

tNews  . 

- (e) 

853,625 

846,826 

6,799  O 

American  . 

. (e) 

544,887 

605,054 

60,167  L 

Times  . 

- (e) 

388,658 

314,917 

73,741  O 

tTribune  . 

....(S) 

666,139 

389,053 

277,086  O 

•Herald-Examiner 

...(S) 

337,484 

243,965 

93,519  0 

Times  . 

....(S) 

64,610 

36,108 

28,502  O 

Total  Daily  . . . 

3,341.012 

3,276,842 

64,170  O 

Toul  Sunday  . 

1,068,233 

669,126 

399,107  O 

Grand  Total  . . 

4,409,245 

3,945,968 

463,277  O 

CINCINNATI.  1 

0. 

Enquirer  . 

.  ...(m) 

380,053 

425,411 

45,358  L 

Post  . 

_ (e) 

472,327 

502,686 

30,359  L 

Times-Sur  . 

- (e) 

641,102 

769,601 

128,499  L 

tEnquirer  . 

,...(S) 

337,190 

352,193 

15,003  L 

Total  Daily  , , . 

1,493,482 

1,697,698 

204,216  L 

Total  Sunday  . 

337,190 

352,193 

15,003  L 

Grand  Total  . . 

1,830,672 

2,049,891 

219,219  L 

CLEVELAND. 

o. 

Plain  Dealer  . . . . . 

.  ...(m) 

615,407 

593,586 

21,821  O 

News  . 

....(e) 

557,219 

581,904 

24,685  L 

Press  . 

....(e) 

928,156 

905,042 

23,114  O 

tj  Plain  Dealer  .. 

....(S) 

451,525 

309,125 

142,400  G 

ToUl  Daily  . . . 

2,100,782 

2,080,532 

20,250  O 

ToUl  Sunday  . 

451,525 

309,125 

142,400  O 

Grand  Total  . . 

2,552,307 

2,389,657 

162,650  O 

COLUMBUS.  O. 

Dispatch  . 

- (e) 

841,126 

841,158 

32  L 

Citizen  . 

....(e) 

513,775 

507,737 

6.038  O 

Ohio  Sute  Journal  . .  (m) 

211,746 

229,370 

17,624  L 

Dispatch  . 

....(S) 

290,445 

206,271 

84,174  1. 

Sur  . 

....(S) 

61,368 

32,213 

29,155  O 

Total  Daily  . . . 

1,566,647 

1,578,265 

11,618  L 

Total  Sunday  . 

351,813 

238,484 

113,329  0 

Grand  ToUl  . . 

1,918,460 

1,816,749 

loun  o 

DALLAS.  TEXAS 

News  . 

.  ...(m) 

582,710 

612,723 

30,013  L 

Times-Heraid 

- (e) 

746,881 

791,933 

45,052  L 

Journal  . 

- (e) 

481,048 

536,810 

55,762  L 

•Dispatch  . 

- (e) 

252,403 

274,691 

22,288  L 

tNews  . 

....(S) 

286,402 

228,318 

58,084  0 

Times-Heraid  , . , 

....(S) 

273,547 

187,658 

85,889  G 

IBspatch  . 

....(S) 

87,709 

72,538 

15,171  O 

Total  Daily  . . 

2,063,042 

2,216,157 

153,115  L 

Toul  Sunday  . 

647,658 

488,514 

159,144  0 

Grand  ToUl  . . 

2,710,700 

2,704,671 

6,029  O 

•5  days. 

DAYTON.  OHIO 

Journal  . 

.  ...(m) 

363,466 

297,789 

65,677  O 

Herald  . . 

. (e) 

589,801 

602,193 

12,392  L 

Newa  . . 

. (e) 

778,300 

755,350 

22,950  O 

Journal  . 

....(S) 

122,708 

89,863 

32,845  O 

News . 

....(S) 

131,223 

98,413 

32,810  O 

Total  Daily  . . . 

1,731,567 

1,655,332 

76,235  O 

ToUl  Sunday  , 

253,931 

188,276 

65,655  O 

Grand  Total  . . 

1,985,498 

1,843,608 

141,890  0 

DENVER.  COLO. 

Rocky  Mt.  News 

.  ...(m) 

351,879 

375,948 

24,069  L 

Post  . 

. (e) 

656,876 

700,095 

43,219  L 

Rocky  Mt.  News  . 

....(S) 

72,610 

62,749 

9,861  O 

Post  . 

....(S) 

212,364 

173,378 

38,986  O 

ToUl  Daily  . . . 

1,008,755 

1,076,043 

67,288  L 

Total  Sunday  , 

284,974 

236,127 

48,847  O 

Grand  ToUl  . . 

1,293,729 

1,312,170 

18,441  L 

DES  MOINES.  IOWA 

Register  . 

....(m) 

289,997 

302,507 

12,510  L 

Tribune 

. (e) 

442,709 

466,381 

23,672  L 

Register  . 

....(S) 

205,660 

152,002 

53,658  O 

ToUl  Daily  . , . 

732,706 

768,888 

36,182  L 

Toul  Sunday  , 

205,660 

152,002 

53,658  O 

Grand  Total  . . 

938,366 

920,890 

17,476  O 

DETROIT.  MICH. 

Times  . 

. (e) 

637,998 

670,999 

33,001  L 

Free  Press  . 

....(m) 

540,062 

530,055 

10,007  O 

News  . 

. (e) 

1,071,880 

1,051,276 

20,604  G 

•Times  . 

- (S) 

358,897 

277,468 

81,429  0 

Free  Press  . 

....(S) 

250,157 

191,910 

58,247  O 

tJNews  . 

....(S) 

490,866 

351,839 

139,027  0 

ToUl  Daily  . . . 

2,249,940 

2,252,330 

2,390  L 

Toul  Sunday  , 

1,099,920 

821,217 

278,703  O 

Grand  Total  . 

3,349,860 

3,073,547 

276,313  O 

EL  PASO.  TEXAS 

Times  . 

....(m) 

253,724 

294,694 

40,970  L 

Herald-Post  _ 

. (e) 

345,631 

346.739 

1,108  L 

Times  . 

. (S) 

149,205 

102,929 

46,276  O 

Total  Daily  . . 

599,355 

641,433 

42,078  L 

Toul  Sunday 

149,205 

102,929 

46,276  O 

Grand  Total  . 

748,560 

744,362 

4,198  0 

ERIE.  PA. 

Dispatch-Herald 

. (e) 

378,005 

399,525 

21,520  L 

Times  . 

. (e) 

438,481 

431,149 

7,332  O 

Dispatch-Herald 

. (S) 

179,098 

64,093 

115,005  O 

ToUl  Daily  . . 

816.486 

830,674 

14,188  L 

Total  Sunday 

179,098 

64,093 

115,005  O 

Grand  Total 

995,584 

894,767 

100,817  O 

EVANSVILLE,  IND. 


Courier  . 

1937 

370,883 

1936  1 
420,885 

'  iain  or  Loii 

50,002  L 

. (e) 

194,902 

press  . 

. (O 

449,126 

511,064 

01,93*  L 

22W{, 

Courier  . 

. (S) 

101,287 

99,574 

Press  . 

. (S) 

111,921 

89,104 

Total  Daily  . . 

820,009 

1,126,851 

306.842  1 

Total  Sunday 

213.208 

188,678 

24.530  b 

Grand  Total 

1,033,217 

1,315,529 

282,3121 

Journal-Gazette  . 

FT.  WAYNE,  IND. 

. (m)  .?49,114  367.553 

18,439  L 

News-Sentinel  . , 

. (e) 

765,<JJ6 

714,822 

50,2040 

Journal-Gazette  . 

. (S) 

194,344 

145,622 

«,722C 

Total  Daily  . . 

1,114,140 

1,082,375 

31.765 1, 

Total  Sunday 

194,344 

145,622 

48,722  b 

Grand  loUl  , 

1,308,484 

1,227,997 

80,4*7  0 

FORT  WORTH,  TEXAS 

Star-Telegram 

243,738 

247,251 

3,513  L 

Sur-Telegram  . 

. (e) 

449,908 

462,957 

13,0490 

Press  . 

292,753 

327,042 

34,2*90 

Star-Telegram  . . 

. (S) 

135,620 

108,585 

27,035 b 

Total  Daily  . . 

986,399 

1,037,250 

50,851  0 

Total  Sunday 

135,620 

108,585 

27,035  b 

Grand  ToUl 

1,122,019 

1,145.835 

23,8160 

Review  . 

FREEPORT,  N. 

. (e)  245,365 

Y. 

262,867 

17,502  0 

Star  . 

. (e) 

150,073 

186,433 

36.360  0 

Grand  Total  . . 

395,438 

449,300 

53,862  0 

Cosni 

Tina 

Hew 

Ceurii 


Tot 

Tot 

Gra 

> 

Jou 

reo 


I'nioi 


Ctsna 

Ptus- 

iCom 

Tot 

Tot 

Gra 


Heril 

Nens 

Triba 

News 

Iribu 

Tol 

To( 

Gn 


Senti: 

loon 


Bee 

Bee 


FRESNO.  CALIF. 

_ (e)  431,678  422,821 

_ (S)  109,631  83,423 


8357  U 
263080 


.N’ewi 

•5aii 

tjoni 


ToUl  Daily  .  431,678  422,821  83571, 

Total  Sunday  .  109,631  83,423  263080 

Grand  ToUl  .  541,30  9  5  06,24  4  35,0651, 


GLENS  FALLS.  N.  Y. 

*Post-Sur  . (m)  326,118  319,071  7,047b 

•Post-Star,  morning,  and  Times,  evening,  sold  in  coo- 
bination. 

HARRISBURG,  PA. 

•Patriot  . (m)  413,010  365,332  47378b 

Telegraph  . (e)  349,028  301,315  47313b 


Grand  Total  .  762,038  666,647  95391b 

•The  News  (e)  carries  the  same  amount  of  advertiiiiii 
as  Patriot  (M). 

HARTFORD,  CONN. 

Courant  . (m)  305,930  361,864  55,934  L 

Times  . (e)  846317  1  929,842  83,771  L 

Courant  . (S)  312,184  247,536  64,648b 


ToUl  Daily  .  1,152,001  1,291,706  139305  L 

Total  Sunday  .  312,184  247,536  64348  b 

Grand  ToUl  .  1,464,185  1,539,242  75,057  L 

HOUSTON.  TEXAS 

Chronicle  . (e)  634,075  588,718  45357  b 

Post  . (m)  371,461  366,237  5324b 

Press  . (e)  460,520  452356  8,264  b 

Chronicle  . (S)  248,650  1  79,231  69,419b 

Post  . (S)  210,106  155,118  54,998b 


ToUl  Daily  .  1,466,056  1,407,211  58345  b 

Total  Sunday  .  458,756  334,349  124,407  b 

Grand  Total  .  1,924,812  1,741,560  183352b 
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INDIANAPOLIS.  IND. 


News  . (e)  835,714  734,746  100,968b 

SUr  . (m)  503,047  495,098  7,949b 

Times  . (e)  570,211  589,686  19,475L 

tStar  . (S)  360,972  224,179  136,793b 


ToUl  Daily  .  1,908,972  1,819,530  89.442b 

ToUl  Sunday  .  360,972  224,179  136391b 

Grand  Total  .  2,269,944  2,043,709  226335  b 


JACKSONVILLE.  FLA. 


Times-Union  . (m)  521,326  478,002  43,324b 

Journal  . (e)  525,460  430,878  94,582  b 

Times-Union  . (S)  230,203  164,172  66,031b 


ToUl  Daily  .  1,046,786  908,880  137,906b 

Total  Sunday  .  230,203  1  64,172  66,0310 

Grand  Total  .  1,276,989  1,073,052  203,937  b 


JAMESTOWN,  N.  Y. 


Foumal  . (e)  2  98,34  1  323,34  5  25,004i 

I’ost  . (m)  297,486  302,486  5,000  L 

Grand  Total  .  595,827  625,831  30,004  L 


JOHNSTOWN,  PA. 

•Tribune  . .  . .  5  3  7,5  7  9  5  4  5.6  1  6  8,037  L 

•Tribune  (e)  sold  in  combination  with  Democrat  (ml- 


KNOXVILLE.  TENN. 


Journal  . (m)  368,027  341.475  26,552b 

News-Sentinel  . (e)  372,172  429,341  57,669 1> 

Journal  . (S)  95,066  99,988  4,9221. 

News-Sentinel  . (S)  139,351  112,097  27,254  b 


Total  Daily  .  740,199  771,316  31,117  L 

Total  Sunday  .  234,417  212,085  22,332b 

Grand  Total  .  974,616  983.401  8,785  L 

LOS  ANGELES,  CAL. 

Examiner  . (m)  633.68  7  633,306  381b 

Daily  News . (m)  349,361  277,865  71,496b 

Times  . (m)  933,128  905,990  27,138b 

Herald  Express  . (e)  799,028  865,367  66,339  L 

News  . (e)  283,800  213,765  70,0350 

•Examiner  . (S)  454.079  363,501  90,578b 

Times  . (S)  428,373  350,458  77,9150 


Total  Daily  .  2,999,004  2,896,293  102.711b 

ToUl  Sunday  .  882,452  713,959  1  68,493  b 

('.rand  ToUl  .  t.881,456  3,610,252  271,204b 
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JANUARY  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


Codrier-Jouriial 

Ttset  .  . . 

HertW  Post  ... 
CogrierJournal 


LOUISVILLE,  KY. 


.  (m) 
.(e) 
.(e) 
.(S) 


1937 

1936 

548,653 

599,276 

476,973 

558,117 

328,005 

231,102 

246,849 

1,025,626 

1,485,398 

231.102 

246,849 

1,256.728 

1,732.247 

Gain  or  Loss 
50,623  L 
81,144  L 

V5,747  L 

459,772  L 
15,747  L 
475,519  L 


580,921 

361,848 

325,722 


606,732 

387,806 

268,665 


Total  Sunday  . 

Gnnd  Total  .  1,256,728 

Note:  Because  of  flood  conditions^  Jan.  1937,  the  (Jourier- 

Journal  &  Times  from  the  25th  to  31st,  inclusive,  were  not 

MANCHESTER,  N.  H. 

Ijion-Uader  . (e)  355,205  357,134  1,929  L 

MEMPHIS,  TENN. 

Cunfflercial  Appeal  . .  (m) 
p,(io.Sciniitar  . (e) 

(Ganmercial  .\i)i)eal  .  (S) 

Total  Daily  .  942,769  994,538 

T^l  Sunday  .  325,722  268,665 

Grand  Total  .  1,268,491  1,263,203 

MIAMI,  FLA. 

H-ld  . (m)  1,095,466  983,430 

. (e)  806,394  818,061 

JStane  . (m)  382,121  301,950 

Sd  . (S)  444,484  315,535 

. (S)  205,906  152,687 

tSune  . (S)  192,588  76,061 


Total  Daily  .  2,283,981 


Total  Sunday 


842,978 


2,103,441 

544,283 


Grand  Total  .  3,126,959  2,647,724 

MILWAUKEE,  WIS. 


Scndnel 

Joumal 


.  (m) 
.(e) 
.(e) 
.(e) 


332,898 

871,984 

130,176 

469,708 


257.359 
763,610 
128,278 

465.360 


'^tinel  . 

.'.'.'.'(S) 

2141496 

150301 

tjoumal  . 

....(S) 

331,599 

215,721 

Total  Daily  .... 

1,804,766 

1,614,607 

Total  Sunday  . 

546,095 

366,522 

Grand  Total  . . . 

2,350,861 

1,981,129 

MINNEAPOUS.  MINN. 

....(e) 

569,489 

643,907 

•Tribune . 

....(e) 

599,423 

590,435 

Star  . 

....(e) 

435,022 

495,171 

....(S) 

189,162 

121,063 

Tribune  . 

,...(S) 

302,068 

207,926 

Total  Daily  . . 

1,603,934 

1,729,513 

Total  Sunday  . 

491,230 

328,989 

Grand  Total  . . 

2,095,164 

2,058,502 

•Tribune  (m) 

and  (e) 

sold  in  combination 

i|e  of  evening  edition  shown. 

MODESTO,  CAUF. 

Bee . (e)  309,342  304,572 

Grand  Total  .  309,342  304,572 

MONTREAL,  CANADA 


25,811  L 
25,958  L 
57,057  t. 

51,769  L 
57,057  G 
5,288  G 

112,036  G 
11,667  L 
80,171  G 
128,949  G 
53,219  G 
116,527  G 

180,540  G 
298,695  G 
479,235  G 

75,539  G 
108,374  G 
1,898  G 
4,348  G 
63,695  G 
115,878  G 

190,159  G 
179,573  0 
369,732  G 

74,418  L 
8,988  G 
60,149  L 
68,099  O 
94,142  O 

125,579  L 
162,241  G 
36,662  G 
>nly.  Lin- 


4,770  G 
4,770  t. 


Sar  . . 

...(e) 

923,188 

978,593 

55,405  L 

Guette . 

..(m) 

396,617 

379,069 

17,548  G 

La  Prease  . 

. . . (e) 

742,506 

740,891 

3,615  G 

La  Patrie  . 

...(e) 

87,905 

138,578 

50,673  L 

Herald  . 

...(e) 

160,406 

145,513 

14,893  G 

La  Patrie . 

...(S) 

57,594 

33,061 

24,533  G 

Total  Daily  . . . . 

2,310,622 

2,382,644 

72,022  L 

Total  Sunday  . , 

57,594 

33,061 

24,533  G 

Grand  Total  . . . 

2,368,216 

2,415,705 

47,489  L 

Preai  . 

....(C) 

336,292 

Star  . 

...(m) 

353,634 

Stir  . 

...,(S) 

96,716 

Total  Daily  . . . 

689,926 

Total  Sunday  . 

96,716 

Grand  Total  . . 

786,642 

336,499 

334,260 

77,412 


77,412 


Teaneasean  . , . . 

Burner  . 

Tennessean  . . . . 

Total  Daily  . . 
Total  Sunday 
Grand  Total  , 


748,171 

NASHVILLE.  TENN. 

. (e)  266,083  292,050 

. (ra)  275,968  300,273 

. (S)  146,083  122,569 

. (S)  123.255  92,740 


(m) 

(e) 


Tedgee  . 

Xewn  . . 

S'w-Eitle .  (e) 

. (S) 

Tedger  . (S) 


.  542,05!  592,323 

.  269,338  215,309 

.  811,389  807,632 

NEWARK.  N.  J. 


231,767 

908,585 


284,074 

976,035 


410,552  443,932 

235,261  177,773 

121,317  104,471 


Total  Daily  . 

Total  Sunday  . 

Gtand  Total  .  1,907,482  1,986,285 

^  NEW  ORLEANS.  LA, 

Ti^Picayune  _ (m)  1,091,722  728,071 

Tnimne  . (m) 

•>«» . (e) 

states . (e) 

Tiaes-Pittyune  &  .States(S) 

'ItensTribune  . (S) 


1,550,904  1,704,041 
356,578  282,244 


324,266  434,916 

536,859  617,388 

404,330  399,361 


207  L 
19,374  O 
19,304  O 

19,167  G 

19.304  O 
38,471  G 

25,967  L 

24.305  L 

23.514  G 

30.515  G 

50,272  L 
54,029  G 
3,757  G 

52,307  L 
67,450  L 
33,380  L 
57,488  G 
16,846  G 

153,137  L 
74,334  G 
78,803  I. 

363,651  G 
110,650  L 
80,529  L 
4,969  t. 


BROOKLYN.  N.  Y. 


1937 

1936 

Eagle  . 

. (e) 

711,377 

798,470 

Times-Union  . . . 

. (e) 

365,268 

343,373 

Eagle  . 

. (S) 

182,807 

141,872 

Timew-Union 

. (S) 

83,352 

31,417 

(iain  or  Loss 
87,093  L 
21,895  G 

40.935  G 

51.935  G 


Total  Daily  . 

1,076,645 

1,141.843 

65,198 

Total  Sunday 

266,159 

173,289 

92,870 

Grand  Total 

1,342,804 

1,315,132 

27,672 

NIAGARA 

FALLS, 

N,  Y. 

Gazette  . 

. (e) 

476,051 

476,203 

152 

Grand  Total 

476,051 

476,203 

152 

OAKLAND.  CALIF. 

Post-Enquirer 

. (e) 

403,425 

437,034 

33,609 

Tribune  . 

. (e) 

596.562 

639.199 

42,637 

Tribune  . 

. (S) 

174,339 

124,790 

49,549 

Total  Daily  ., 

')99,987 

1,076,233 

76,246 

Total  .Sunday 

174,339 

124,790 

49,549 

Grand  Total 

1,174,326 

1,201,023 

26,697 

OKLAHOMA  CITY, 

OKLA. 

( )kIahoman  . . . . 

342,656 

320,663 

21,993 

Times  . 

. (e) 

503,790 

494,041 

9,749 

SSOklahoma  News  . . .  (e) 

264,500 

328,841 

64,341 

Oklahoman  . . . . 

. (S) 

215,524 

148,958 

66,566 

( Iklahoma  News 

. (S) 

105,654 

79,899 

25,755 

Total  Daily  .  1,110,946 

Total  Sunday  .  321.178 

Grand  Total  .  1,432.124 


SSFive  days, 
day  paper. 


1,143,545 

228,857 

1,372,402 


32,599  L 
92,321  G 
59,722  G 


Effective  Oct.  24,  1936,  changed  to  six- 


OMAHA,  NEB. 


:jBee  News  . (e)  363,385  405,192 

SWorld-Herald  . (e)  557,620  585,157 

•Bee  News  . (S)  207,008  146,140 

tWorld-Herald  . (S)  190,594  153,239 

Total  Daily  .  921,005  990,.349 

Total  Sunday  .  397,602  299.379 


41,807  L 
27,537  L 
60,868  G 
37,355  G 

69,344  L 
98,223  G 
28,879  G 


Grand  Total  .  1,318,607  1,289,728 

$SBee  News  sold  in  combination  only.  Linage  of  one 
edition  shown. 

fWorld-Herald  sold  in  combination  only.  Linage  of  one 
e<lition  shown. 


PEORIA.  ILL. 

Journal  . (e)  514,027  479.428 

Transcript  . (m)  518,761  458.472 

Star  . (e)  561,910  543,078 

Journal-Transcript  ...(S)  152,593  107,524 

Star . (S)  157,409  106,267 

Total  Daily  .  1,594,698  1,480,978 

Total  Sunday  .  310,002  213,791 

Grand  Total  .  1,904,700  1,694,769 

PHILADELPHIA.  PA. 

775,764  790,061 

713,594  613,545 

267,610  339,611 

930,766  934,229 


Bulletin  . (e) 

Inquirer  . (m) 

News  . (e) 

Public  Ledger  . . . (e) 

Record  . (m) 

TInquirer  . (S) 

tRecord  . (S) 


573,480 

565,548 

411.489 


563,726 

395,725 

292,997 


Total  Daily  .  3,261,214  3,241.172 


Total  Sunday 


977,037  688,722 


Grand  Total  .  4,238.251  3,929,894 

PHOENIX.  ARIZ. 


34,599  G 
60,289  G 
18,832  G 
45,069  1. 
51,142  G 

113,720  G 
96,211  G 
209,931  G 


14,297  L 
100,049  G 
72,001  L 
3,463  L 
9,754  G 
169,823  G 
118,492  G 

20,042  G 
288,315  G 
308,357  G 


Republic  . 

.  ..(m) 

351,132 

385,355 

34,223 

L 

Gazette  . 

....(e) 

413,842 

453,092 

39,250 

L 

Republic  . 

...(S) 

125,636 

93,190 

32,446 

G 

Total  Daily  . . . . 

764,974 

838,447 

73,473 

L 

Total  Sunday  . , 

125,636 

93,190 

32,446 

G 

Grand  Total  . . , 

890,610 

931,637 

41,027 

L 

Sun-Telegraph  . (e) 

Post-Gazette  . (m) 

Press  . (e) 

•Sun-Telegraph  . (S) 

tTPress  . (S) 


PITTSBURGH.  PA. 


721,727 

596,532 


749,939 

548,989 


991,477  1,005,772 
329,651  207,414 

353,533  198,039 


28.212  L 
47,543  G 
14,295  L 
122,237  G 
155,494  G 


Total  Daily  .  2,309,736  2,304,700 

Total  Sunday  .  683,184  405.453 

Grand  Total  .  2,992,920  2,710,153 


Uregonian  . (m) 

Journal  . (e) 

News-Telegram  . (e) 

f)regonian  . (S) 

Joumal  . (S) 


PORTLAND.  ORE. 


387,165 

629,144 


399,004 

592,540 


322,490  370,843 

227.069  159,695 

130,528  93,509 


292,551 


Tou  Daily  .  2,357,177  2,179,736 

total  Sunday  .  670.341  494,746 

brand  Total  .  3,027,518  2,674,482 


Total  Daily  .  1,338,799  1,362,387 

Total  Sunday  .  357,597  253,204 

(irand  Total  .  1,696,396  1,615,591 

PROVIDENCE,  R.  I. 

959,451 
287,671 
210,275 
157,414 


Herald  Triune  . (m) 

. (m) 

rrror  . . 

Journal  .  (j) 

(e) 


NEW  YORK,  N 


Son 


p!?''*'T*'^r»m  (e) 

. . 

. (S) 

te.:: . li) 

♦Herald  Triimne  ' ! U) 

Tow  Daily  .  5,888,189 

1^  Sunday  .  2,516,638 

bf*»d  Total  .  8,404,827 


470,761 

894,161 

611,669 

918,237 

207,508 

487,702 

922,686 

897,318 

478,047 

404,058 

859,966 

152,624 

518,635 

581,355 


270,845 

106.945  G 

....(e) 

843,276 

223,901 

68,650  G 

. . .  (m) 

349,635 

'  -  — 

— - 

News-Tribune  — 

....(e) 

192,004 

2,179,736 

494,746 

177,441  G 
175,595  G 

Journal  . 

...(S) 

206,621 

2,674,482 

353,036  G 

Total  Daily  . . . . 
Total  Sunday  . . 

1,384,915 

206.621 

.  Y. 

Grand  Total  . . . 

1,591,536 

529,813 

913,441 

629,089 

975.709 
202,936 
591,425 

1,129,200 

937,815 

432,030 

294,466 

620.710 
85,245 

393,733 

394,044 

6,341,458 

1,788,198 

8,129,656 


59,052  L 
19,280  L 


READING.  PA. 


17,420  L 

Eagle  . 

....(e) 

543,618 

57.472  L 

. . .  (m) 

459,339 

4,572  G 
103.623  L 

Eagle  . 

...(S) 

43,309 

206,514  L 

Total  Daily  . . . . 

1,002,957 

40,497  L 

Total  Sunday  . . 

43,309 

46,017  G 

Grand  Total  . . . 

1,046,266 

538.516 
441,001 

29.060 

979.517 
29,060 


5,036  G 
277,731  G 
282,767  G 


11,839  L 
36,604  G 
48,353  L 
67,374  G 
37,019  G 

23,588  L 
104.393  G 
80,805  G 


116,175  L 
61,964  G 
18,271  L 
49,207  G 

72,482  L 
49,207  G 
23,275  L 


5,102  G 
18,338  G 
14,249  G 


23,440  G 
14,249  G 
37,689  G 


ROANOKE.  VA. 

1937 

Times  . (m)  219,312 

VVorld-News  . (e)  366,750 

Times  . (S)  146,806 


1936  (iain  or  Loss 


Total  Daily 
Total  Sunday 
Grand  Total 


586,062 
146,806 
732,868 

ROCHESTER.  N,  Y. 


Journal  . (e)  459,477  502,180 

Times-Union  . (e)  664,774  679,711 

Democrat  &  Chronicle  (m)  657,546  616,878 

•.\merican  . (S)  204,780  153,050 

Democrat  &  Chronicle  (S)  239,160  192,786 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  .  2,225,737  2,144,605 


1,781,797  1.798,769 
443,940  345.836 


Negister- Republic 

. . . . (e) 

401,417 

429,513 

Star  . 

. . . .  (m) 

362,029 

352,110 

Star  . 

....(S) 

120,367 

78,221 

Total  Daily  ... 

823,446 

781,623 

Total  Sunday  . 

120,367 

78,221 

Grand  Total  . . 

943,813 

859,844 

SACRAMENTO.  CALIF. 


Light  .  ,  . 

Cixpress  . (m) 

News  . (e) 

•Light  . (Sj 

Express  . (S) 


SAN  ANTONIO.  TEXAS 

(e)  454,186  456,724 

306,619  291,255 

469,693  513,102 

312,043  214,257 

196,691  151,766 


Total  Daily  .  1,230,498  1,261,081 

Total  Sunday  .  508,734  366,023 

Grand  Total  .  1,739,232  1,627,104 

SAN  DIEGO,  CAUF. 


Union  . (m) 

Sun  . (e) 

Tribune  . (e) 

Union  . (S) 

Suu  . (S) 


457,098  475,189 

429,400  403,830 


683,934 

255,955 

119,191 


742,473 

220,061 

116,750 


Total  Daily  .  1,570,432  1,621,492 

Total  Sunday  .  375,146  336,811 

Grand  Total  .  1,945,578  1,958,303 

SAN  FRANCISCO,  CAUF. 


Chronicle  . (m) 

Examiner  . (m) 

Call-Bulletin  . (e) 

News  . (ej 

Chronicle  . (S) 

•Examiner  . (S) 


460,372  465,322 

549,055  590,273 

427,347  561,928 

607,268  549,753 


233,156 

436,911 


182,080 

314,263 


Journal  . (d) 

Tribune  . (e) 

Journal  . (S) 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


News-Times  . (e) 

Tribune  . (e) 

News-Times  . (S) 

Tribune  . (S) 


SOUTH  BEND,  IND. 


408.454  402.364 

518,156  511.881 

144,970  50.719 
109,206  66.695 


42,703  L 
14,937  L 
40,668  G 
51,730  G 
46,374  G 


16,972  L 
98,104  G 

81,132  G 

31,904  G 
9,919  G 
42,146  l> 


41.823  G 
42,146  G 
83,969  1. 


L'liion  . 

. . .  (m) 

245,293 

264,123 

18,830  L 

Bee  . 

....(e) 

679,379 

737,948 

58,569  L 

Union  . 

. . . (S) 

137,940 

98,346 

39,594  G 

Total  Daily  .... 

924,672 

1,002,071 

77,399  L 

Total  Sunday  . . 

137,940 

98,346 

39,594  G 

Grand  Total  _ 

1,062,612 

1,100,417 

37,805  L 

SALT  LAKE  CITY. 

UTAH 

Tribune  . 

.  ..(m) 

545,628 

511,256 

34,372  G 

Deseret  News  . . . 

....(e) 

336,589 

426,221 

89,632  L 

Telegram  . 

. . . . (e) 

526,730 

447,175 

79,555  G 

Tribune  . 

...(S) 

265,460 

153,267 

112,193  G 

Total  Daily  . . . . 

1,408,947 

1,384,652 

24,295  G 

Total  Sunday  . . 

265,460 

153,267 

112,193  G 

Grand  Total  . . 

1,674,407 

1,537,919 

136,488  (. 

2,538  L 
15,364  G 
43,409  L 
97,786  G 
44,925  G 


30,583  L 
142,711  G 
112,128  G 


18,091  L 
25,570  G 
58,539  L 
35,894  G 
2,441  G 


51,060  L 
38,335  G 
12,725  L 


4,950  L 
41,218  L 
134,581  L 
57,515  G 
51,076  G 
122,648  G 

123,234  L 
173,724  G 
50,490  G 


Total  Daily  .  2,044,042  2,167,276 

Total  Sunday  .  670,067  496,343 

Grand  Total  .  2,714,109  2,663,619 

Chronicle  includes  Valley  edition  linage. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  641.681  566,999 

Union-Star  . (e)  511,928  474,305 

Grand  Total  .  1,153,609  1,041,304  112,305  t. 

SCRANTON.  PA. 

Tribune  . (m)  423,720  .  . 

Times  . (e)  682,812  . 

Scrantonian  . (S)  203,143  . 


74,682  G 
37,623  G 


Total  Daily  .  1,106,532  . 

Total  Sunday  .  203,143  . 

Grand  Total  .  1,309,675  . 

SEATTLE,  WASH. 

Post-Intelligencer  ...(m)  357,308  418,556 

Star  . (e)  292,327  314,436 

Times  . (e)  636,195  722,378 

•Post-Intelligencer  ...(S)  261.006  235,142 

Times  . (S)  223,074  164,193 


61,248  L 
22,109  L 
86,183  L 
25,864  G 
58,881  (i 


Total  Daily  .  1,285,830  1,455,370 

Total  Sunday  .  484,080  399,335 

Grand  Total  .  1,769,910  1,854,705 

SIOUX  CITY,  IOWA 


257,774  269,381 

249,669  305.258 

83,323  82,028 


507,441  574,639 

83,323  82,028 

590,764  656,667 


169,540  L 
84,745  G 
84.795  L 


11,607  L 
55,591  L 

1.295  G 

67,198  L 

1.295  G 
65,903  L 


Total  Daily  .  926,610  914,245 

Total  Sunday  .  254,176  117,414 

Grand  Total  .  1,180,786  1,031,659 


109,592  G 
239,256  G 
67,379  G 
124,902  G 
187,311  G 

453,269  L 
728,440  G 
275.m  G 


RICHMOND.  VA. 

. (e)  734,167  758,821 

24,654  L 

Spokesman-Review 
Chronicle . 

.  .(m) 
...(e) 

279,127 

492,148 

296,320 

522,449 

447,839 

496,604 

48,765  L 

Press  . . 

...(e) 

194,382 

218,158 

Times-Dispatch  . 

. (S) 

220,563 

170,338 

50,225  G 

Spokesman-Review 

..(S) 

196,426 

184,251 

1,182,006 

1,255,425 

73,419  L 

Total  Daily  . . . . 
Total  Sunday  . . . 

965,657 

1,036,927 

220,563 

170,338 

50,225  G 

196,426 

184,251 

Grand  Total 

1.402.5(59 

1,425,763 

23,194  L 

Grand  Total  . . . . 

1.162.083 

1.221.178 

17,193  L 
30.301  L 
23.776  L 
12,175  G 


71,270  L 
12,175  G 
,t9.T175  L 
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JANUARY  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


ST.  LOUIS,  MO. 


1937  1936  (jam  or  l»ss 

Globe- Democrat  . (m)  484,279  475,776  8,503  G 

Post-Dispatch  . (e)  787,016  776,461  10,555  0 

Star  &  Times . (e)  483,001  479,297  3,704  0 

ttGlobe-Democrat  _ (S)  240,292  152,176  88,116  0 

Post-Dispatch  . (S)  423,669  286,897  136,772  G 


Total  Daily  .  1,754,296  1,731,534  22,762  0 

Total  Sunday  .  663,961  439,073  224,888  0 

Grand  Total  .  2,418,257  2,170,607  247,650  0 

ST.  PAUL,  MINN. 

Pioneer-Press  . (m)  497,174  540,620  43,446  L 

Dispatch  . (e)  537,826  582,527  44,701  1. 

News  . (e)  350,932  328,761  22,171  0 

Pioneer  Press  . (S)  156,652  144,267  12,385  0 

SNews  . (S)  .  42,819  . 


Total  Dailv  .  1.385.932  1,451,908  65,976  L 

Total  Sunday .  156,652  187,086  30,434  L 

Grand  Total  .  1,542,584  1,638,994  96,410  L 

•Discontinued  Feb.  1,  1936. 

SYRACUSE,  N.  Y. 

Journal  . (e)  511,058  477,055  34,003  0 

Herald  . (e)  493,132  490,563  2,569  (. 

Post-Standard  . (m)  376,381  376,875  494  L 

•American  . (S)  187,088  123,873  63,215  t. 

Herald  . (S)  84,343  75,320  9,023  O 

Post-Standard  . (SI  72,504  62,845  9,659 1. 


Total  Dailv  .  1,380,571  1,344,493  36.078  0 

Total  Sunday  .  343,935  262,038  81,897  0 

Grand  Total  .  1,724,506  1,606,531  117,975  0 

TACOMA,  WASH. 

Ledger  . (m)  166,346  174,215  7,869  L 

News-Tribune  . (e)  384,640  404,602  19,962  L 

Times  . (e)  311,719  328.384  16,665  L 

Ledger  . (S)  142,162  103,241  38,921  0 


Total  Daily  .  862,705  907,201  44,496  L 

Total  Sunday  .  142,162  103,241  38,921  O 

Grand  Total  .  1,004,867  1,010,442  5.575  L 

TOLEDO.  OHIO 

Times  . (m)  128,581  116,289  12.292  0 

Blade  . (e)  717.226  771,093  53,867  L 

News-Bee  . (e)  435,036  403,713  31,323  0 

Times  . (S)  278,739  179,397  99.348  0 


Total  Daily  .  1,280,843  1,291,095  10.252  L 

Total  Sunday  .  278,739  179,391  99,348  0 

('.rand  Total  .  1,559,582  1,470,486  89,096  0 

TORONTO,  ONT.,  CANADA 

WGlol)e  &  Mail . (m)  594,690  277.525  317,165  0 

SfMail  &  Empire _ (m)  .  313,782  . 

Star  . (e)  1,254.499  1,235,122  19,377  0 

Star  . (w)  81,640  64,143  17,497  0 

Telegram  . (e)  1,116,523  1,141,152  24,629  L 


Grand  Total  .  3,047,352  3,031,724  15,628  0 


SSI 936  linage  carried  as  Globe.  Mail  &  Empire  pur¬ 
chased  by  Globe — now  known  as  Globe  &  Mail. 


TRENTON,  N.  J. 


Tunes . (e)  484.535  485.517  982  L 

Tiracs-Advertiser  ...(S)  75,242  65,066  10,176  0 

Grand  Total  .  559,777  550,583  9,194  0 


TROY,  N.  Y. 

1937  1936  (jam  or  Loss 

SSRecord  . (m)  470,823  427,453  43,370  O 

SSRccord  (m)  sold  in  combination  with  Times- Rec¬ 
ord  (e). 

TULSA,  OKLA. 

Tribune  . (e)  375,058  420,490  45,432  L 

World  . (m)  403,191  379,812  23,379  0 

Tribune  . (S)  112,258  88,038  24,220  0 

World  . (S)  179,840  132,866  46,974  (. 


Total  Daily  .  778,249  800,302  22,053  1. 

Total  Sunday  .  292,098  220,904  71,194  t. 

Grand  Total  .  1,070,347  1,021,206  49,141  O 


SVindicator 

STelegram 

Vindicator 


YOUNGSTOWN,  OHIO 


.(e) 

1937 

748,521 

1936  GamorLM. 
625,676  122.gJ5r 

420,281  '* 

.(e) 

(i.) 

184,092 

"2.209  71,Mii. 

Total  Daily  .  748,521  1,045,957  297  iui 

Total  Sunday  .  184,092  112,209  7r*«ir 

Grand  Total  .  932,613  1,158,166  225’553l 

STelegram  (e)  and  V’indicator  (e)  merged  July  3  1934 

FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 

Home  News  . (e)  197,399  224,407  27  0flai 

Home  News  . (S)  100,486  74,413  26|o73{| 


WASHINGTON.  D.  C. 


Herald 

.  .(m) 

438,464 

479,199 

40,735  L 

Post  . . 

.  .(m) 

498,851 

436.410 

62,441  G 

News 

...(e) 

449,682 

454,025 

4,343  L 

Times 

...(e) 

733,311 

741,291 

7,980  L 

Star  . . . 

...(e) 

1,222.284 

1,226,653 

4,369  L 

•Herald 

...(S) 

389,240 

296,125 

93,115  (. 

tlStar 

...(S) 

429,468 

308,945 

120,523  0 

Post  . . 

...(S) 

297,000 

176,035 

120,965  G 

Total 

Daily  . . 

3.342,592 

3,337,578 

5,014  (. 

Total 

Sunday  . 

1,115,708 

781,105 

334,603  (. 

Grand 

Total 

4,458,300 

4,118,683 

339,617  G 

WESTCHESTER  (N.  Y.)  GROUP 


Mamaroneck  Times  . 

..(e) 

155,654 

'  159,090 

3,436  L 

Mt.  Vernon  Areus.. 

..(e) 

340,305 

343,757 

3,452  L 

New  Rochelle  Standard 

ard  Star  . 

Ossining  Citizen- 

..(e) 

368,417 

359,623 

8,794  (. 

Register  . 

..(e) 

144.818 

170,118 

25,300  L 

Port  Chester  Item.. 

..(e) 

238,588 

236.192 

2,396  (■ 

Tarrytown  News  . . 
Vonkers  Herald* 

..(e) 

174,882 

188,210 

13,328  1. 

Statesman  . 

..(e) 

290.701 

301.173 

10,472  L 

White  Plains  Reporter,  (e) 

440,710 

491,877 

51,167  0 

Peekskill  Star  _ _ 

..(e) 

189,697 

172,549 

17,148  (t 

(irand  Total  . 

2,343,772 

2,422,589 

78,817  L 

Grand  Total  .  297,885  298,820 

GARY,  IND. 

Post-Tribune  . (e)  843,075  540,723 

KANSAS  CITY,  KAN. 

Kansan  . (e)  214,116  211,771 

Kansan  . (S)  95,361  48,692 


Grand  Total  .  309,477  260,463 

KANSAS  CITY,  MO. 

Journal-Pbst  . (e)  268,583  305,042 

Star  . (e)  652,585  663,885 

Times  . (m)  615,582  588,364 

Journal-Post  . (S)  87,598  87,808 

Star  . (S)  345,369  278,060 


Total  Daily  .  1.536.750  1,557,291 

Total  Sunday  .  432,967  365,868 

Grand  Total  .  1,969.717  1,923,159 

NEW  BEDFORD,  MASS. 

Standard-Times  . (e)  355.586  398,202 

Mercury  . (m)  361,284  387,184 

Standard-Times  . (S)  58,492  53,816 


Total  13aily  .  716,870  785.386 

Total  Sunday  .  58,492  53,816 

Grand  Total  .  775,362  839,202 


93SL 
302,352  (i 


2,345  (, 
46,6«(, 


49,0140 


36,459  L 
11.300  L 
27,210  (, 
210  L 
67,3091. 


20,541  L 
67,0991, 
46,5516 


42,6161 
25,900  L 
4,6766 


68J16L 
4,6766 
63440  L 


WICHITA,  KAN. 


Beacon  . (e)  418,469  438,702  20,233  L 

Eagle  . (m)  234,356  237,351  2,995  L 

Eagle  . (e)  300,789  338,396  37,607  L 

Beacon  . (S)  220,445  189,330  31,115  0 

Eagle  . (S)  134,926  130,657  4,269  0 


Total  Daily  .  953,614  1,014,449  60,835  L 

Total  Sunday  .  355.371  319,987  35.384  (. 

Grand  Total  .  1,308,985  1,334,436  25,451  L 

WILKES-BARRE,  PA. 

Record  . (m)  621,379  556,161  65,218  (. 

Times-Leader  . (e)  649,571  563,243  86,328  0 

News  . (e)  336,731  379,303  42,572  L 

Independent  . (S)  181,559  122,836  58,723  0 


Total  Daily  .  1,607,681  1,498.707  108,974  0 

Total  Sunday  .  181,559  122,836  58,723  0 

(jrand  Total  .  1,789,240  1,621,543  167,697  (. 

WORCESTER,  MASS. 

Telegram  . (m)  409,914  405,250  4,664  0 

Oaiette  . (e)  466,563  460,188  6,375  O 

Post  . (e)  257,455  308,308  50,853  L 

Telegram  . (S)  179,315  127,406  51,909  0 


Total  Daily  .  1,133,932  1,173,746  39,814  L 

Total  Sunday  .  179.315  127,406  51,909  0 

Grand  Total  .  1,313.247  1.301,152  12,095  0 


MEMORANDUM  OF  ADVERTISING  IN  AM¬ 
ERICAN  WEEKLY,  “THIS  WEEK"  AND 
METROPOLITAN  GROUP— JAN.,  1937 

•‘‘.\MERICAN  WEEKLY”  Linage— 97.681  lines  is  » 
eluded  in  the  Sunday  figures  of  the  following  papers; 

Albany  Times  Union.  Atlanta  American,  Baltimore  Amo- 
ican,  Boston  Advertiser,  Chicago  Herald-Examiner,  Detroit 
Times,  Milwaukee  Sentinel,  New  York  American,  OnUi 
Bee-News,  Pittsburgh  Sun-Telegraph,  Rochester  Amerkaa 
San  Antonio  Light,  Syracuse  American,  Washington  HeraU: 
101,029  lines  in  the  Los  Angeles  Examiner,  ^n  Fraacua 
Examiner  and  Seattle  Post-Intelligencer. 

t“THIS  WEEK”  Linage — 18.923  lines  is  included  in  tbe 
Sunday  figures  of  the  following  papers; 

Atlanta  Journal.  Baltimore  Sun,  Bi>mingham  News  and  Ar 
Herald,  Boston  Herald,  Buffalo  Times,  Chicago  Daily  Xeai, 
Cincinnati  Enquirer,  Cleveland  Plain  IJealer,  Dallas  Nnu, 
Detroit  News,  Indianapolis  Star,  Milwaukee  Journal,  Mcd- 
phis  Commercial  Appeal,  Minneapolis  Journal.  New  Orkiu 
Item  Tribune,  New  York  Herald  Tribune,  Omaha  World- 
Herald,  Philadelphia  Record,  Pittsburgh  Press,  St  Itut 
Globe-Democrat,  Washington  Star. 

^“METROPOLITAN  GROUP"  Linage  is  included  as  fol- 
losrs  in  Sunday  figures; 

Baltimore  Sun  31,617,  Boston  Globe  31,363,  Buffalo  Tiam 
21,853,  Chicago  Tribune  31.969,  Cleveland  Plain-Dealer  K- 
751,  Detroit  News  29,312,  New  York  News  24,220,  PWli- 
delphia  Inquirer  34,899,  Pittsburgh  Press  31.477,  St  Loidi 
Globe-Democrat  30,925,  Washington  Star  27,576. 
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CLASSIFIED  DRIVE 
NETS  LINAGE 

Baltimore  Paper  Seta  New  Contract 

Record  in  January  by  Having 
Salesmen  Sign  New  Ad 
Commitments 

Adopting  the  slogan,  “As  goes  Jan¬ 
uary — so  goes  the  year,”  the  Balti¬ 
more  News-Post  began  1937  with  a 
one-month  classified  advertising  Ccun- 
paign  which  resulted  in  the  signing  of 
116  new  contracts,  the  renewal  of  35 
old  contracts  and  a  total  gain  of  5,000 
lines. 

The  campaign  was  promulgated  and 
executed  by  members  of  the  staff  in 
honor  of  Louis  “Tex”  Frenkel,  classi¬ 
fied  advertising  manager.  Plans  were 
laid  during  the  latter  part  of  Decem¬ 
ber  while  Mr.  Frenkel  was  ill  at  home. 

Acting  on  the  premise  that  a  suc¬ 
cessful  campaign  of  this  nature  de¬ 
pends  on  “the  psychology  initiated 
into  it,”  each  member  of  the  staff  was 
asked  to  commit  himself  on  the  num¬ 
ber  of  new  contracts  he  thought  he 
would  be  able  to  bring  in  during  the 
month.  In  accordance  with  this  plan, 
eacdi  salesman  was  asked  to  sign  a 
promissory  note  for  each  new  account 
he  thought  he  would  be  able  to  sign 
up.  The  staff  signed  100  of  these 
notes. 

When  the  campaign  was  put  into 
action  there  were  100  commitments 
signed  and  turned  over  to  Mr.  Fren¬ 
kel,  who  pinned  them  to  the  walls  of 
his  office.  Hien  as  each  contract 


came  in  Mr.  Frenkel  would  mark 
“cancelled”  on  one  of  the  notes  filled 
cut  by  the  salesman  who  brought  in 
the  account.  However,  before  the 
month  was  out,  the  quota  stipulated 
by  the  salesmen  had  been  cximpleted 
and  members  of  the  staff  signed  more 
(ximmitments.  At  the  end  of  January, 
the  record  figure  of  100  new  contracts 
was  increased  upon  by  16. 

Bert  Richard  Rudolph,  assistant 
classified  advertising  manager  of  the 
News-Post,  described  the  campaign  in 
the  following  way: 

“One  has  but  to  walk  into  our  de¬ 
partment  to  realize  that  a  campaign  is 
on  and  that  it  is  utterly  impossible  to 
lose  consciousness  of  the  fact.  We 
have  distributed  on  our  many  walls 
and  in  the  offices  of  executives  of 
other  departments,  a  poster,  done  in 
three  (3)  colors.  The  poster  is  27 
inches  wide,  42  inches  long,  with  a 
photograph  of  Mr.  Frenkel,  sur¬ 
rounded  with  the  following  inscarip- 
tions: 

Through  His  Ingenuity,  Willingness, 
Good  Business  Ethics 
AND  Fair  Dealings  with  Men 
Our  Success  Has  Been  Made  Possible 
(Mr.  Frenkel’s  picture,  size  18  x  18, 
his  name  and  title) 

Make  January  Your  Record  Month 
The  Members  of  the  Classified  Depart¬ 
ment  Herewith  Dedicate  January  as 
“Louis  ‘Tex’  Frenkel  Month’ 

He  Teaches  .  He  Drives  .  He  Pays 
We  Learn  .  We  Work  .  We  Collect 


REPORTER  “LISTENED  IN’’ 

Richmond,  Va.,  Feb.  15 — Constitu¬ 
tional  guaranty  of  free  speech  is  not 
abridged  when  a  policeman  orders  a 
reporter  to  “move  on”  and  bars  him 
from  listening  in  on  a  conversation 
that  “may  lead  to  an  arrest,”  and  the 
police  have  a  right  to  arrest  a  re¬ 
porter  who  fails  to  obey  the  order. 
This  was  the  ruling  of  Justice  Elben 
C.  Folkes  when  Joe  Mephas  Simpson, 
reporter  for  the  newspaper,  the 
Planet,  was  arraigned  in  police  court 
on  disorderly  conduct  charges  pre¬ 
ferred  by  police.  He  was  fined  $3. 
Simpson  has  appealed. 

WELD  SETS  UP  NEW  INDICES 

A  new  booklet  outlining  a  regional 
trade  index  plan  that  will  guide  man¬ 
ufacturers  and  distributors  in  for¬ 
mulating  selling  and  advertising  ptoli- 
cies  to  meet  changes  in  consumer 
buying  power  has  been  published  by 
McCann-Erickson,  Inc.  The  publica¬ 
tion  was  prepared  by  Dr.  L.  D.  H. 
Weld,  director  of  research  of  the 
agency.  These  29  regional  trade  ba¬ 
rometers  are  being  (iiarted  monthly 
in  Dun’s  Review  and  are  supplemented 
by  field  reports  of  Dim  &  Bradstreet 
representatives. 

OKLAHOMA  CITY  CHANGES 

Recent  changes  on  the  Oklahoma 
City  newspapers  are  as  follows:  John 
Clevidence,  formerly  with  Seminole 
(Okla.)  Producer,  has  joined  the 
Oklahoma  City  Times  desk,  replacing 
Glenn  Turrentine,  who  has  joined  the 
Oklahoma  News.  Hazel  Fowler,  for¬ 


merly  with  Norman  (Okla.)  Trow- 
script,  joined  the  Times  as  featUR 
writer.  Morris  Moore,  Oklahonm 
city  editor,  to  assistant  managing  edi¬ 
tor,  replacing  Harold  Johnson,  who 
has  returned  to  the  street  at  Ws  own 
request.  Noel  Houston,  reporter  and 
movie  critic,  has  been  made  assistant 
to  R.  G.  Miller,  Sunday  editor,  Okla¬ 
homan.  Carl  Jenkins,  assistant  dtf 
editor,  Oklahoman,  now  on  city  desk, 
aided  by  Til  Johnson,  as  ni^t  dtjf 
editor.  Everette  Smart,  formerly  of 
Joplin,  Mo.,  has  joined  the  Oklahoman 
st^  covering  schools  and  general  as¬ 
signments.  Hughes  Sparling,  Okla¬ 
homa  News  advertising  solicitor,  has 
been  placed  in  charge  of  the  News 
promotion  department  as  manager  it- 
cently.  J.  I.  Meyerson,  formerly  ad¬ 
vertising  manager  of  the  Daily  Okla¬ 
homan  and  Times,  is  now  in  chirr 
of  the  promotional  activities  of  th« 
Daily  Oklahoman,  Oklahoma  Qtj 
Times,  Oklahoma  Farmer-StodcMS 
and  Radio  Station  WKY. 

PASSES  FAIR  TRADE  ACT 

tBy  telegraph  to  I^ditor  &  Pi'BUsait) 

Nashville,  Tenn.,  Feb.  18 — With  the 
signature  of  Governor  Browning  «t' 
tached,  a  “Fair  Trades”  bill,  pasaa® 
Tuesday  by  the  Tennessee  senate,  now 
is  law.  The  bill  makes  it  possible  fa 
manufacturers  to  stipulate  the  retail 
prices  of  trade-marked  goods  and 
bids  the  retail  sale  of  such  articlee  ^ 
low  the  contracted  or  advertised  prfa 
Heretofore,  there  has  been  no  sutf 
law  on  Tennessee’s  books. 
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WILL  PROMOTE  N.  E. 
TRADING  AREA 

Kcw  England  AdTertiaing  Exncativn 
Qronp  to  Moot  with  Pnbliahnrs* 
RapretentnttTes  nnd  Lay  Pinna 
— Naed  n  Permnnont  Office 

Boston,  Feb.  16 — A  plan  to  pro- 
oiote  the  New  England  trading  area 
«aa  approved  by  the  New  England 
Advertising  Executives  Association  to¬ 
day  at  its  quarterly  meeting  and  a 
cammittee  was  appointed  to  meet  with 
1  similar  committee  from  the  New 
Bogland  Daily  Newspaper  Pub- 
liihers  Association  to  complete  a 
cunpaign. 

Arthur  Brush,  Manchester  (N.  H.) 
t/nion-Leoder,  and  David  E.  Daniel, 
Hertford  Times,  will  represent  the  ad 
executives  at  the  coming  conference 
sdiich  will  aim  to  lay  out  a  three-year 
campaign  to  sell  the  idee  of  advertis¬ 
ing  in  New  England  papers.  The  pub¬ 
lishers,  imder  the  temporary  plan, 
will  furnish  the  funds  for  the  project, 
a  permanent  office  will  be  establi^ed 
with  full-time  secretary.  Special  rep¬ 
resentatives  will  be  supplied  with 
market  research  material,  and  it  is 
planned  to  use  trade  papors  to  fur¬ 
ther  the  promotion. 

The  united  front  movement  was  en¬ 
thusiastically  endorsed  by  the  adver¬ 
tising  managers  who  regard  the  New 
England  plan  as  an  effective  means  of 
gearing  up  this  territory  in  advance 
(d  a  coun^-wide  united  front  move¬ 
ment  with  which  this  group  would  co¬ 
operate  closely.  It  is  planned,  among 
(^r  things,  to  attempt  to  capitalize 
on  the  influx  of  some  three  million 
sununer  vacationists  here.  The  New 
England  Council  will  continue  to  co¬ 
operate  in  the  establishment  of  an 
effective  research  bureau  for  the  in¬ 
formation  of  newspaper  advertising 
prospects. 

Another  committee  to  attempt  to 
formulate  a  definition  ot  what  is  “gen¬ 
eral”  and  “local”  advertising  was  ap¬ 
pointed:  Charles  J.  OXJoimer,  New 
London  Day,  chairman;  A.  B.  Lincoln, 
Hartford  Courant,  and  Harry  Shap- 
leigh,  Julius  Matthews  Special  Agency. 
They  will  report  at  the  next  meeting, 
Kay  4,  at  the  Parker  House  in 
Boston. 

An  amendment  to  the  association’s 
constitution  was  adopted  today  per¬ 
mitting  the  acceptance  as  associate 
members  special  advertising  ag^icy 
npeesentatives  who  represent  news- 
P^)ers  with  ad  executives  in  the  as¬ 
sociation. 

Frank  S.  Hoy,  Lewiston  (Me.)  Daily 
Sun  and  Evening  Journal,  president 
of  the  ad  executive  group,  was  chair¬ 
man  of  the  luncheon  meeting  and 
round-table  discussions  during  the 
day. 
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PRESS  OFTEN  LAST  REFUGE 
OF  JUSTICE 

(Continued  from  page  6) 

were  returned  against  policemen  and 
gang  figures.  Disbannent  actions 
were  started  against  four  lawyers. 
Kahn  received  a  medal  for  the  most 
“outstanding  and  xinselfish  civic  con¬ 
tribution”  in  St.  Paul  during  1935. 

Prisons  and  asylunu  as  well  as 
police  and  the  judiciary  have  been  the 
object  of  jotumalistic  scrutiny.  In 
1923,  the  New  York  World  seized  up¬ 
on  the  death  of  Martin  Tabert  to  ex¬ 
pose  the  vicious  Florida  convict-leas¬ 
ing  system.  Within  less  than  two 
months,  Florida  abolished  the  leasing 
of  convicts,  banned  the  lash,  and  re¬ 
moved  from  office  the  men  responsible 
in  the  Tabert  case.  The  Houston 
Press  has  been  credited  with  improv¬ 
ing  conditions  in  Texas  prison  farms. 
The  Birmingham  Age-Herald  ended 
convict-leasing  in  Alabama.  In  the 
summer  of  1935,  Frank  Smith,  a  Chi¬ 


cago  Daily  Times  reporter,  had  him¬ 
self  committed  under  another  name  to 
the  Kankakee  (lU.)  State  Hospital  for 
a  revelation  of  conditions  there.  Even 
more  recently,  William  Jones,  a  re¬ 
porter  for  the  Charlotte  News,  re¬ 
ported  Norffi  Carolina  prison  camp 
conditions  so  realistically  that  four 
investigations  were  launched. 

The  murder  of  Samuel  Drukman,  an 
obscure  New  York  bookkeeper,  in  the 
spring  of  1935  was  not  a  crime  to  in¬ 
trigue  Conan  Doyle  but  the  New  York 
World-Telegram  made  it  a  cause  celi- 
bre.  Though  the  defendants  in  the 
case  were  arrested  with  blood  literally 
on  their  hands  a  grand  jury  failed  to 
indict  them.  Upon  the  demand  of 
the  newspaper.  Gov.  Lehman  named 
a  special  prosecutor  and  the  same  de¬ 
fendants  were  tried,  found  guilty  and 
sentenced  to  prison.  In  adffition, 
eight  men,  one  an  assistant  district  at¬ 
torney,  were  indicted  for  conspiracy 
to  obstruct  justice. 

There  are  1,989  English  language 
dailies  in  the  United  States.  All,  of 


course,  caxmot  be  listed  as  ardent  de¬ 
fenders  of  the  right  or  in  any  other 
single  classification.  A  very  small 
few  are  venal.  Many  are  afraid  to 
attack  anything  more  popular  than 
the  man-eating  shark  or  closer  than 
Moscow  to  their  offices.  Yet,  regard¬ 
less  of  the  triviality  of  his  tasks  and 
the  poverty  of  his  reward,  a  news¬ 
paper  man  can  cheer  himself  with  the 
knowledge  that  he  is  the  servant  of 
an  institution  which  very  often  has 
proved  the  last  refuge  of  justice. 

TO  MARK  90TH  BIRTHDAY 

The  Waynesboro  (Pa.)  Record  Her¬ 
ald  on  March  13  will  observe  its  9()th 
anniversary  cind  plans  to  issue  a  spe¬ 
cial  edition  in  tabloid  form  to  mark 
the  event. 

NE^ S.  C.  AGENCY 

Public  Relations,  Inc.,  of  Columbia, 
S.  C.,  has  been  organized  to  conduct 
an  advertising,  sales  and  publicity 
business.  Officers:  Romulus  Reese, 
president;  Hollin  B.  Abrams,  secre¬ 
tary. 


Oae  of  a  Series  e«  Adverfitemeeft  Sfcewiag  ffce  faiaeaee  e#  tdHor  &  Pvblisfeer  ie  Notloeel  Advertislag. 

A  gOOD  MARKET 
-NEWSPAPERMEN 


F 


One  often  heart  the  expression  ^  ^ 

"How  Can  You  Help  Me? 

EDITOR  &  PUBLISHER  is  a  newspaperman's  newspaperl" 


CORRECTI  We  fully  admit  it  •  -  and  be¬ 
cause  it  is,  the  indirect  influence  of  one  news¬ 
paper  to  help  another  newspaper  to  procure 
national  advertising  by  recommending  it  for 
the  same  schedule  or  using  it  as  a  base  of 
comparison  •  - 

unwittingly  produces  incalculable 
millions  of  lines  of  national  business. 

It  is  of  tremendous  value  to  have  the 
influential  newspaper  executives  of  the  nation 


read  the  advertisements  of  other  newspapers 
to  know  their  markets  and  circulation. 

This  type  of  advertising  news  interests  them. 
It  is  easily  retained  -  •  and  serves  well  its 
purpose  -  -  often  resulting  in  unanticipated 
inclusion  on  schedules  made  up  at  distant 
points. 

To  gain  the  good  will  and  recognition  of 
nation-wide  publishers  is  to  create  one  of  the 
most  salient  of  sales  forces. 


EDITOR  and  PUBLISHER 
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The  LABOR  ASSIGNMENT 


By  HARRY  R.  CALKINS 


Cloud  Over  the  Copy-Desk 


k  Q  c  I  ^  M  liyi  17  M  T  nothing  matters  much  exc^t  a  union  official,  notorious  for  lawlea 

Vl  IVl  £4 1  their  jobs  and  they  dislike  strikes  or  methods,  once  told  the  writer, 

anything  else  that  might  “stir  up  see  when  you  organize  a  guy’s  busi. 

- ~  the  animals,”  i.  e.,  disturb  the  stattis  ness  you  gotta  expect  to  be  dealin’ 

1.  CALKINS  quo.  Surely  the  proponents  of  com-  with  him  for  some  time  and  it’s 

pulsory  registration  would  not  like  better  to  be  friendly,  if  you  can.  H« 

greater  conviction  if  they  didn’t  have  to  see  these  supplanted  by  hotspurs,  will  forgive  a  beating  sometimes,  but 


Nirwc  nf  tVio  farfliinv  blood  of  the  prohibition  law  on  yet  that  is  what  direct  voting  by  if  you  stink  bomb  him  he  never  for. 

their  hands.  Most  publishers  in  the  members  would  likely  bring  about.  gets  or  forgives.  It  makes  him  awM 
,  ..  ,  .  old  days  were  for  that  law  but  few  As  for  financial  statements,  nearly  mad.” 

en  y  unpar  as  y  copy  readers  ever  overlooked  a  chance  all  international  imions  publish  ac-  “  ■ 


sides  or  even  hree  sides,  u  make  a  sucker  of  the  noble  ex-  countings  for  the  benefit  of  convention  Is 

allows  the  A.  F.  of  L.  to  have  been  The  constant  dripping  wore  delegates  and  would  not  be  embar-  ^ 

away  the  stone.”  rassed  by  wider  publication.  A.tnong  HoilSchold  lUf 

Special  Prosecutor  Dewey  of  New  ^  u  a  j 

Registration  for  Union*  York  is  showing  the  way  to  deal  Chicago,  ®h.  5  nd  now  ctxnet 

WITH  maritime,  glass  and  motors  with  racketeering  unions.  The  ques-  oYAm^Ln^'*^" 

strikes  all  momentarily  soothed,  bon  has  been  asked;  Why  do  work-  .  . _ “Floor  Pox” 


interested  party.  PubUc  sentiment  Periment  iTie  constant  dripping  wore  dele^tes  and  would  not  be  embar 


Oil  illlArX  CSkCVI  A  1 

was  thus  kept  on  an  even  keel  while  ®  ® 

the  parleys  went  on.  Editorial  opinion  _  .  . 

was  restrained  though  generally  op-  ' 

posed  to  the  lawless  aspect  of  the 
sitdown  technique.  .7  ^ 


Registration  for  Union* 


rassed  by  wider  publication. 

Special  Prosecutor  Dewey  of  New 
York  is  showing  the  way  to  deal 


'’‘T'^uf^“'SIirwk,  however,  was  jj  not  finally  settled,  labor'  troub^  thM  thiv  ^°‘Swent°°UgTr’’Floor  Pox!’  Giv* 

directed  against  that  highly  important  ^ve  ob^mgly  made  room  o”  Ln’t  heln  ffiemselves  The  restaurant  the  home  you  love  floors  of  enduring 
but  unsung  unit  of  the  news  machine  the  judiciary  debate.  .  ^  ^  .  organized  the  bosses  ^leauty  with  Johnson’s  Wax!”  With 

-thecopydedc.  It»und.mc^ble,  this  dr«n.Uc  mes^ge,  S.  C.  John,, 


but  in  certain  quarters  the  collective  ep®k  steel,  rubber,  textile  and  addi' 
copy  desk  of  America  lies  under  tional  motors  strikes.  In  the  mean' 


promising  freedom  from  labor  trou-  ur*uu«uc  messnse,  o.  v-.  jonniot 
hies.  The  boss  was  then  required  to  *  ^on  is  launc^ng  its  spnng  adverta- 


copy  desk  of  America  lies  under  mSe  llis  ^^loy^  johi  ffie  t^^^  ing  campai^  in  the  rotogravure  sec- 

suspicion  of  t^mg  ffi^at  the  Workers  could  not  get  new  jobs  ex-  tio^  of  30  metropohtan  newspapm 

ploymg  mterests.  Industrial  relations  campaign  to  enact  compulsory  r^is  ir  ti,!,,  end  m  leading  womens  magazineL 

experts  of  large  employing  corpora-  t^ation  laws  covermg  unions.  The  cept  t^u^  ]^1  16.  ^ere  campaign  breaks  in  the  K 

tions  were  aghast  at  conclusions  purpose  is  to  compel  revelation  of  compelled  to  ^e  when  the  umon  Woman’s  Home  Compoxio* 

reached  by  a  weU-known  press  agent  union  ^ncra  ^d  membership  ^d  ^  ord^^,  Ao^h  wage  mcr^  numffS 

gathered  hitho:  and  yon.  His  thesis  omciai  superv^on  ot  strure  votes.  "  Journal  and  Pictorial  Review.  Newi- 

was  that  copy  readers  are  showing  a  barely  p^ible  that  employers  invented  many  schedule  include  those 

tendency  to  draw  headline  ideas  from  who  se^  such  laws  are  meddlmg  ago  in  Chicago  Metropolitan  Gravure  Group, 

news  passages  that  show  enqiloyers  with  a  Pandoras  Box.  The  stench  bomb  has  been  very  Greater  Midwest  Group  and  the 

in  a  bad  light,  thus  working  their  Primary  aim  is  to  scotch  racketeer-  useful  to  racketeers.  There  are  a  Pacific  Coast  Gravure  Group  each 

cause  insidious  injury.  *««  and  the  blufiing  strike.  Lawyers  number  of  varieties,  ranging  in  price  group  member  to  carry  three  insw- 

Significance  of  such  a  tendraicy,  if  would  likely  find  ways  to  defeat  the  from  one  dollar  each  to  $100  for  a  tions.  Three  independent  newspapen 

it  existed,  would  lie  in  the  fact  that  former  with  doctored  reports  and  the  super-special.  ’The  bomb  is  a  glass  supplement  group  coverage 

all  newspaper  readers  read  all  head-  bluff  always  could  be  supported  by  ball,  containing  a  gaseous  chemical.  Homes  “afflicted”  with  “Floor  Pox”- 
lines,  while  many  of  than  skip  fbe  claim  that  membership  had  grown  Usually  it  is  broken  surreptitiously  unsightly  worn  spots  between  mo 
stories  in  which  they  have  no  espe-  sbice  the  report  was  filed.  Direct  vot-  by  a  person  inside  the  place,  but  on  ^^d  in  doorways-are  pictured  in  Se 
cial  interest,  and  so  headlines  are  ‘"8  for  u»^*on  officers  would  result  in  occasion  it  is  hurled  through  a  glass  Johnson  advertisements  Floor 

more  widely  read  than  any  other  replacing  the  steady  old  panjandrums  wmdow.  To  accomplish  this  trick  a  pgx  is  ended  by  giving  floors  a  coat 
portion  of  newspapers.  If  copyread-  of  the  A.  F,  of  L.  inner  circle— in  length  of  adhesive  tape  is  attached,  gf  Johnson’s  Wax.  The  new  copy 
ers,  as  a  class,  should  take  a  dislike  whom  there  U  little  harm  from  the  one  end  to  a  brick,  the  other  to  the  theme  is  the  result  of  tests  in 
to  any  element  of  society  and  imite  eniployers’  viewpoint — ^with  aggres-  bomb.  ’The  brick  is  then  thrown  Johnson  laboratories  at  Racine  Wis. 
in  a  subtle  attempt  to  injure  that  sive,  militant  and  even  reckless  rank-  through  the  window,  the  bomb  trail-  ^here  the  “electric  shoe”  duplicates 
element  the  result  would,  indeed,  be  and-filers  who  would  count  that  day  mg  after  it  through  the  hole  in  the  wearing  action  of  millions  of  feet 
far-reaching.  Newspapermen,  high  lost  m  which  they  hadn’t  pulled  a  glass  to  break  on  the  inside.  One  walking  across  the  floor. 


far-reaching.  Newspapermen,  high  lost  m  which  they  hadnt  pulled  a  glass  to  break  on  the  mside.  One  walking  across  the  floor, 
and  low,  will  be  quick  to  reject  the  strike.  Most  international  unions  elect  manufacturer  of  stench  bombs  also  The  campaign  has  been  prepared 
possibility  of  such  concerted  disloy-  “i  conventions  and  the  delegates  are  pursues  the  profession  of  extermina-  by  Needham,  Louis  &  Brorby,^ 

alty.  mostly  local  union  officers  and  other  tor  and  fumigator.  He  sells  very  Chicago  agency. 

It  is  true  that  cc^y  readers  possess  professional  unionists  who  play  ball  cheaply  to  unions  which  will  inform  - ^ - 

a  broad  lio«»n«a»  in  the  writing  of  with  international  leaders,  so  mem-  him  in  advance  where  the  bombs  PLANT  DESTROYED  BY  FIRE 
headlines  because  headlines  must  fit,  bers  have  little  voice  in  the  matter  are  to  be  used.  He  then  visits  the  ’The  Red  Bluff  (Cal.)  Daily  Newt 
and  when  a  newspaper  emblazons  the  rivals  rarely  arise  to  threaten  sufferer  on  the  heels  of  the  disaster  plant  was  destroyed  Feb.  13  by  fire  of 

statement,  “General  Motors  Flouts  jobs  of  leaders.  There  is  very  little  with  an  offer  to  remove  the  stench  an  undetermined  origin.  As  a  conse- 
Bid  of  Secretary  Perkins,”  corpora-  democracy  in  the  American  labor  for  a  price,  usually  $75  to  $100.  Since  quence,  the  paper  will  continue  its 
tion  heads  may  wish  that  their  declin-  movement.  The  A.  F.  of  L.  caste  sys-  he  knows  what  chemical  caused  it,  publication  from  the  shop  of  the  'Hnies 
ation  had  been  more  politely  de-  tom  is  iron-clad.  Only  international  he  also  knows  the  curative  agent.  Printing  Company.  TTie  fire  consumed 
scribed,  but  “flouts”  is  a  short  and  officials  can  hope  to  reach  the  upper  R  is  said  that  a  certain  super-special  all  of  the  News’  equipment,  including 


expressive  word,  very  useful  for  ad-  realm,  either  politically  or  socially,  bomb,  if  dropped  into  a  hotel  ven-  two  Linotypes  and  a  Duplex  press. 

vertising  the  news  text.  And  the  even  there  rank  is  jealously  tilating  system,  would  implant  an  - 

public  is  pretty  well  educated  to  guarded,  being  based  on  the  amovmt  odor  that  would  last  six  months  and  TO  LIST  RADIO  PROGRAMS 

understand  that  the  speaker  who  of  the  leader’s  salary,  the  security  of  compel  the  removal  of  all  draperies  The  Montgomery  Advertiser,  which 


"flays”  his  adversary,  according  to  the  his  power  in  his  own  union  and  the  and  other  materials  into  which  it  heretofore  has  not  listed  radio  pro- 


headline,  did  not  really  skin  him  audacity  with  which  he  spends  imion  penetrated. 


alive  even  in  a  figurative  sense.  funds  on  entertainment.  To  these 

It  is  well-known  that  copy  desks  j_=_— 
are  inhabited  by  hardboiled  realists 

who  are  cynically  critical  of  all  pom-  T*?  .  ♦  • 

posity  and  pretense.  They  are  some-  Q  J  J 

times  highly  articulate  about  the  al-  T- 

leged  ungenerosity  of  the  boss  and  -  • 

many  of  them  share  the  belief  that  nln. » a  al  f-  l^wsAoeAO 

the  desk  is  a  blind  alley  for  ambition.  aVCDVUH 
Theoretically,  every  competent  copy 

reader  is  capable  of  taking  over  any  Kirs  r>r\i 

job  in  the  editorial  department,  yet  BLAdv  AND  COLOR 
it  may  be  years  before  promotion  ac¬ 
tually  comes  along  that  helps  to  make  sCOTT  Modem  High  Speed  Steel 
him  crabby.  He  deals  daily  with  Cylinder  RoUer  Bearing  Unit  Presses 
stupidities  of  writers  and  absurdities  in  various  capacities,  with  substruc- 
disclosed  in  the  news.  It’s  his  busi-  tures  and  reels  or  floor  f^ 


grams,  has  annovmced  it  will  here- 


“1  don’t  hold  with  stench  bombing,”  after  publish  daily  programs. 


Equipment  and  Supplies 
Rebuilt  Presses  1  ^  I  . 


BLACK  AND  COLOR 


n 


ness  to  be  minutely  critical  and  he 

naturally  comes  to  take  a  sourly  hu-  SCOTT  24  and  32  page  presses, 
morous  view  of  the  passing  scene.  HOE  and  GOSS  32  page  presses. 
Butasfor  delib^ate  ^loyalty  to  1^  ..g  g  ^nit  Octuple 

pa^s  pohcy-Bai^  the  thought!  .ubst^turrand  reels. 

Among  public  relations  men  m  the 

Wall  Street  district  who  have  con-  DUPLEX  “Super  Duty”  Unit  Oc- 
sidered  the  charge  of  headline  color-  tuple  Press, 
ing  a  few  take  it  seriously,  many  re¬ 
main  unconvinced  and  others  dis-  Available  for  early  delivery 

believe  it  completely.  A  financial 

writer  contributed  this:  IV  A I  TED  Cf'flTT  JB.  PriMDAMV 

“I  think  somebody  is  seeking  things  “ALIER  dLUl  1  OC  LUIfirAIiI 

in  the  dark.  But  I  could  defend  the  Office  a  Faciair . PUinSeld,  N.  J. 

philosophers  of  the  copy  desk  with  »w  York  office . 230  Weal  41et  Street 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Csbl*  Addrss*  NENSCO— WorcsstM- 


Editor  &  Publisher  for  February  20,  1937 


JAMES  E.  DEVER 


Newspapers  Wanted 


Help  Wanted 


Situations  Wanted 


u  V  World  Veteran  Dies  at  73 _  Wanted:  Substantial  intereat  with  services,  Adverting  Solicitor,  by  one  of  editor — Quaiifled  for  small  daily,  large 

N-  "  .  o  small,  exclusive  Eastern  Kansas  or  Okla-  larger,  metro^litan  merchant  owned  weekly;  Employed;  Married;  5  years 

Started  Career  in  Syracuse  horns  daily  by  young,  married,  journalism  chopping  y «  seen  a  man  wno  is  editorial  experience;  Travel  anywhere; 


small,  exclusive  Kastern  Kansas  or  Okla- 
Stvted  Career  in  Sjrracuae  homa  daily  by  younj;,  married,  journalism 

I  P  novor  7^  formpr  a<isistant  graduate,  thoroughly  trained  and  experi- 
James  E.  uever,  IA,  ‘Oriner  assistant  departments  daily  publication ; 

^,nafpng  editor  of  the  New  York  now  employed  as  business  manager.  Box 

Vorld  and  recently  an  executive  of  1851,  Editor  A  Publisher. _ 

•he  Fox  Movietone  News,  died  Feb.  13  wui  pay  cash  for  productive  weekly  in 
11*  *,  •  o  T  TT  southern  state.  County  seat  preferred. 

,t  his  home  in  St.  George,  S.  I.  He  Box  1842,  Editor  &  I'ubliaher. 

suffered  a  fractured  hip  in  an  auto-  - 

aobUe  accident,  five  years  ago,  but  Circulation  Promotion 

fievtf  fully  recovered  his  health.  For  good  newspapers  this  27  year  old  insti 

^  tution  continues  to  add  sound,  substan- 

Mr.  Dever  S  40  years  as  a  news-  ,igl  circulation  on  a  self-financing  plan, 

ogperman  started  soon  after  his  grad-  THE  0HAKLE8  PAKTLOWE  OO.,  Occi 

iBtkm  from  college  when  he  joined  dental  Bldg.,  Indianapolis. _ 

jg  Syracuse  (N.  Y.)  Standard  repor-  Morrison  Plan 

Ufial  staff.  He  was  telegraph  editor  Hewspaperdom’sLeadingCirculationBuildera 

a  1884  when  he  resigned  to  join  the  “That  Plan  That  Pays  and  Proves  It" 

York  World  The  followins  vear  Write  the  John  P.  Morrison  Company, 

,Sew  XorK  woria.  ine  loiiowing  year  Moines,  Iowa 

lie  became  assistant  manager  of  the  - 

Uffan  News  Bureau  of  the  New  York  15  Years  Do^g  One  Thing  Well 

S«t.  In  1904  he  rejoined  the  World,  clean  ^ewsp^ape^r  ewution  BuUder. 

u  assistant  night  city  editor,  later  be-  K  of  P  Bldg.,  Indianapolis,  Indiana 

fiyning  sports  editor,  and  night  city  _ “WE  SATISFY** _ 

editor.  In  1906  he  obtained  a  year’s  Bonded  Oampaigiia  Succeed  —  Hudson  De 
leave  of  absence  and  toured  Japan  Priest  &  Associates  World’s  Kecord  Oir- 


Shopping  News.  We  seek  a  man  who  is  editorial  experience;  Travel  ’anywhere; 
seasoned,  but  not  too  old;  who  can  him-  References.  Box  1844,  Editor  &  Publisher. 

self  sell  consistently  and  cleanly  and,  in  _ I _ 

addition,  is  capable,  after  he  has  demon-  experienced  all-around  man,  reporter  to 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PAKTLOWE  CO.,  Occi 
dental  Bldg.,  Indianapolis. 

Morrison  Plan 


“That  Plan  That  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  Iowa 

15  Years  Doing  One  Thing  Well 
E  SAM  ELY  OKOANIZATIOM 
Clean  Newspaper  Circulation  Builders 
K  of  P  Bldg.,  Indianapolis,  Indiana 
“WE  SATISFY” 


etrated  his  own  stuff,  of  taking  charge  editor  and  publisher,  seeks  perm,  posi- 

of  the  selling  staff  if  need  be  and  inspir-  (jon.  Univ.  grad,  two  terms  Orad.  School 

mg  the  rest  to  keep  his  pace.  The  $75  Univ.  Chicago.  Now  in  N.  Y.  personal 

weekly  we  are  willing  to  pay  onginslly  contact  desired.  Available  as  associate 

IS  only  a  scratch  at  the  possibilities  for  editor  or  Junior  executive.  Correspondence 

the  right  man;  likewise  the  advertising  confidential.  Box  1856,  Editor  &  Publisher. 

managerMbip  is  in  no  sense  the  end  of  . 

the  promotion  road.  We  admit  that  we  General  Manager  —  Consolidated  ownership 


and  the  Far  East.  Vfh&n  the  World 
wu  sold  in  1931  he  was  assistant  man¬ 
aging  editor  and  retired  with  its  sale. 

Surviving  are  his  wife  and  three 
sisters. 

TWO  EDITIONS  DURING  TRIAL 

During  the  duration  of  the  trial  of 
seven  Fayette  county  officials  for  the 
murder  of  Frank  C.  Monaghan,  Union- 


culation  Builders,  246  Fifth  Ave.,  N.Y.O. 

Advertiaing  Home  Study 

The  Advertlalng  Minded  Newapaper  Mac 
makes  the  most  money.  Many  publishers 
and  advertising  men  have  graduated 
from  this  long  established  school.  Com¬ 
mon  school  education  sufficient.  Send 
for  free  booklet  outlining  home  study 
course  and  requirements.  Page-Davis 
School  of  Advertising,  3601  S.  Michigan 
Ave.,  Dept.  2822,  Chicago,  Ill. _ 

Features  and  Photos  Wanted 


lean  toward  the  man  with  newspaper 
advertising  sales  experience,  particularly 
one  who  hae  made  for  himself,  in  a 
smaller  city,  a  record  of  constructive 
work  with  department  store  or  other 
retail  accounts.  However,  the  man  now 
in  any  other  selling  line  that  is  at  least 
remotely  kindred,  isn’t  at  all  barred  from 
consideration.  We  will  want  to  know  all 
about  you  in  your  first  letter  and  the 
inclusion  of  a  late  photograph  would  not 
be  amiss.  Box  1855,  Editor  &  Publisher. 

Seeking  a  Connection?  .  .  .  The  moet  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magaxine,  advertising  agency 
or  kindred  work,  is  through  our  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  0. 

Wm.  M.  Wilson,  Mgr. 

Situationa  Wanted 


causes  change.  Record  in  organising  and 
economical  production  is  my  best  recom¬ 
mendation  to  publisher  desiring  relief 
from  burden  of  active  management.  Large 
and  small  city  experience.  45  years  old, 
experienced  in  every  department.  Re¬ 
plies  held  strictly  confidential.  Box  1810, 
Editor  &  Publisher. 


MANAGING  EDITOR 
AVAILABLE 

Now  employed  full  charge  city 
400,000;  20  years  experience;  New 
York  background:  exceptional  rec¬ 
ord  as  executive  and  writer;  will 
go  anywhere  at  eala^  commensu¬ 
rate  with  times.  Excellent  personal 
reasons  for  wishing  change.  Refer¬ 
ences  top-notrb.  In  present  position 
ten  years.  Young,  aggressive,  col¬ 
lege  man,  family.  Expert  on  mod¬ 
ern  typography.  Box  1814,  Editor 
&  Publisher. 

Newspaperman,  25,  three  years  as  Harris¬ 
burg,  Pa.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
1846,  Editor  &  Publisher. 


town,  Pa.,  hotel  man,  Sept.  12,  the  Wanted — by  important  British  Agency  (fi 
Somerset  (Pa.)  Daily  American  is  nancial  guarantees  available)  Photograph! 

iauing  both  momina  and  evenina  *“  England— Fashions,  Knitwear 

“rr*  mo^ng  ana  evenmg  Fashion  accessories  (handbags,  shoes 

editions.  The  daily  is  supplementmg  etc.).  Interior  Decoration,  Furniture 

its  court  reports  with  the  day  leased  Beauty  Culture,  Hairdressing,  Table  Deco 

Tj- _  rations,  Woman’s  Page  features,  etc 

Wire  reports  of  the  Associated  Press.  Exclusive  British  rights  reauired.  Onlj 


Recent  college  graduate  seeks  position  as 
An  experienced  rlsnaUaer  with  good  back-  reporter;  some  experience.  Good  refer- 
ground  of  promotion  publicity  and  sales  ences.  Go  anywhere;  small  salary  to  start, 

work.  Has  served  four  largest  syndicates.  Box  1840,  Editor  &  Publisher. 

Can  produce  original  ideas  for  contests  - — - - 

where  mass  appeal  is  desired.  Can  Reporter,  rewrite — now  employed  on  small 


nancial  guarantees  available)  Photographs  produce  original  ideas  tor  contests 

for  sale  in  England— Fashions,  Knitwear,  J^**®*'®  “PP®?*  *»  desired.  Can 

Fashion  accessories  (handbags,  shoes,  travel.  Available  at  once,  ^la^  $50.00 

etc.).  Interior  Decoration,  Furniture,  “  »iart.  Box  1775,  Editor  & 

Beauty  Culture,  Hairdressing,  Table  Deco-  Publisher, _ 

rations,  Woman’s  Page  features,  etc.  Circulation  manager  or  asiixtant,  available 


EDITOR  &  PUBLISHER 
Clauified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Tims  —  BO  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Cseat  six  words  to  the  line  when  sending 
^  with  order.  Ads  charged  to  estab- 
Ibkad  accounts  will  be  billed  for  tbs 
csestsd  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
Mlstenm  space,  three  lines.  The  Editor 
sPsblisber  reserves  tbs  right  to  classify, 
•sH  sr  reject  any  copy. 

_ Business  Opportwaities _ 

Winted;  Executive  with  thorough  knowi¬ 
ngs  of  newspaper  business  qualified  to 
manage  new  publication.  Desire  man  with 
capital  to  purchase  shares  (control)  of 
bnsiness.  Executive  offices  to  be  located 
in  New  York  City.  Salary  income  immedi- 


Exclusive  British  rights  required.  Only 
first  class  Studio  material  required.  No 
film  stuff.  Travel  and  general  features 
also  wanted.  Please  write  enclosing 
specimen  photos  and  stating  number  of 
photos  available  each  month  and  terms 
to  General  Press  Services,  Field  House, 
Breams  Buildings,  London,  E.C.  4,  Eng¬ 
land^ _ 

Help  Wanted 

Advertising  Salesmen 
Established  agency  doing  special  page 
work  for  leading  newspapers  has  opening 
for  three  ambitious  young  men  who  are 
willing  to  work  on  strictly  commission 
basis. 

Also  interested  in  man  capable  of 
building  up  and  managing  a  crew  of 
salesmen.  For  personal  interview  address 
with  references  Box  1840,  Editor  & 
Publisher. _ 

Ambitions,  live,  young  desk  man.  Middle- 
west  metropolitan  daily.  Don't  skimp 
details  about  yourself.  Box  1845,  Edi- 

tor  &  Publisher. _ 

Promotion  man  wanted.  Metropolitan  mid¬ 
west  newspaper  requires  services  of  a 
man  possessing  executive  ability  and  un¬ 
usual  capabilities  in  conceiving  ideas, 
striking  lay-outs  and  copy  for  general 
and  departmental  promotion.  To  be 
considered,  letter  must  include  full  par¬ 
ticulars — age,  experience,  achievements, 
and  salary  expected.  Box  1850,  Editor 
&  Publisher. 


daily  but  anxious  to  return  to  larger 
city;  previously  on  dailies  in  cities  350,- 
000-70,000;  want  news  room  job  any 
midwest  city;  can  write  best  of  news 
or  feature  copy;  26;  college  graduate; 
references.  Box  1836,  Editor  &  Publisher. 


at  once.  Comprehensive  knowledge  of  references.  Box  1836,  Editor  &  Publisher 

home  delivery,  boy  promotion,  specialized  - 

in  establishing  this  class  of  circulation  Reporter,  34,  unmarried.  Fifteen  yeare’  ex 

WvAnln,,  - _ 1 _  -VT _ _ 1 _ J 


for  seventeen  years.  Morning,  Evening  perience.  Now  employed  as  city  editor 
and  Sunday  newspapers.  on  small  paper.  Prefers  daily  of  tan  or 

My  work  as  circulation  Manager  has  fifteen  thousand  circulation  or  good 

always  been  successful  to  a  high  degree  weekly.  Worked  Virginia,  Georgia,  West 

wherever  employed,  ain  confident  1  can  Virginia.  Hard-working.  Wants  new 

fill  to  your  complete  satisfaction  the  place  territory  in  South  or  on  Southern  coast, 

as  circulation  Manager  of  your  newspaper.  Now  working  in  Southern  city.  Box 

Forty-two  years  of  age.  Married,  will  1821,  Editor  &  Publisher. 

go  anywhere  and  make  good,  references  - - 

of  highest  type.  Willing  to  start  at  a  Turf  reporter;  expert  handicapper;  em- 


moderate  salary. 

Answer  Mr.  B.,  c/o  Mr.  D.  Hesener, 
32-42 — 33rd  St.,  Astoria,  L.  I.,  New  York. 

Circulation  manager  45  years  old,  a  spe¬ 
cialist  in  building  up  newsstand  sales. 
Inexpensive  promotion  ideas  that  have 
proven  successful.  26  years  with  one 


ployed.  Desires  to  change  position.  Large 
reading  following  rated  among  foremost 
in  field.  Box  1839,  Editor  &  Publisher. 

Mechanical  Equipment  For  S»l« 

FOR  SALE— BARGAIN— FOR  CASH 


paper,  will  be  out  March  1  because  of  Hoe  4  Deck  StralghtUne  Newspaper  Press 


y*"*®“*|  opportunity.  Box  1853,  There  Is  a  job  open  on  the  advertising  staff 

Mitor  &  Publisher. _  of  the  leading  newspaper  in  a  large 

Wlatsd  to  buy  —  Interest  in  small  daily.  city  in  New  York  State  for  a  two  fisted 
Financially  responsible  person.  Informs-  hard  hitting  energetic  salesman  who  wants 


merger.  Outstanding  record  in  highly 
competitive  Metropolitan  field.  Salary 
$50  weekly  and  commission  on  new  bnsi¬ 
ness  secured.  Box  1841,  Editor  &  Pub- 
lisher. _ 

Circulation  manager  now  on  paper  over 
100,000  desires  connection  where  ability, 
success  will  make  position  permanent.  20 
years  experience  on  five  papers,  both 
independent  and  chain  give  me  necessary 
background.  Guaranteed  results.  Best 
references.  Box  1838,  Editor  &  Publisher. 

Circulation  manager.  Now  on  one  of  largest 
papers  in  middle  west.  Adept  student  of 
modern  labor  relations.  Can  and  will 
build  organization  to  suit  efficient  pub¬ 
lisher.  Young,  aggressive.  Box  1837, 
Editor  &  Publisher. 


tion  treated  nin  strictest  confidence.  Box 
1760,  Editor  A  Publisher. _ 

Newspapers  For  Sale 

Csnnty  seat  weekly  in  one  of  Montana’s 
fflost  fertile  agricoltural  valleys  near  Yel¬ 
lowstone  Park  grossing  $1,000  monthly. 
Wee  $10,000,  $4,000  cash  required.  M.  C. 
Moore,  Newspaper  Broker,  Beverly  Hills, 

_ Newapaper  Brokers 

Honest  to  Qoodnesi  Values — Evening  paper 
■n  south.  Evening  paper  Pa.  Weekly 
psper  New  York.  Semi-Weekly  paper 
Fields  fertile,  equipment  good. 

B.  Shale.  Times  Bldg.,  New  York  City. 

®*F*Me  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 

_l«n  Feighner  Agency,  Nashville,  Mich. 

Haw  clients  in  good  cash  position  to  pur- 
onsse  daily  papers  East  of  Mississippi, 
"fwopondence  strictly  confidential. 
newspaper  appraisal  CORP’N. 

^  rimes  Bldg.  Times  Square  New  York 


_ _  Newspapera  Wanted 

®*^nenced  newspaperman  will  pay  cash 
■or  owners'liip  or  interest  in  medium-sized 
Mily  in  Fla..  Tox.,  N.  M.,  Ariz.,  or  Calif. 
™z  1835,  Editor  &  Publisher. 


of  the  leading  newspaper  in  a  large  Editor  &  Publisher. 

city  in  New  York  State  for  a  two  fisted  TT;  ZZ  I  I  ^ _ , 

hard  hitting  energetic  salesman  who  wants  Circulation  Manager  over  twenty-five  years 
to  no  Dlaces-  on  a  hard  workinir  fast  experience  on  large  and  small  .newspa 


to  go  places-  on  a  hard  working  fast 
moving  staff  in  a  splendid  organization 
where  promotions  are  made  frequently. 
Box  1848,  Editor  &  Publisher. 


pers.  Expert  organizer;  has  installed 
branch  office  and  district  carrier  system. 
Uses-  modern  promotion  methods  based 
on  creating  enthusiasm  and  good-will. 
Good  record.  Best  of  references.  Box  1857, 
Editor  &  Publisher. 


Publishers  RepresenUUves  wish  young  man  record.  Best  of  references.  Box  1857, 

to  sell  space  in  newspapers.  Should  be  Editor  &  Publisher. 

able  to  sell,  make  and  keep  friends.  - - 1 - 

Write,  telling  age,  religion,  education.  Circulation  -  Promotion  -  Manager  —  Let  me 
present  work,  references,  salary  expected.  solve  your  circulation  problem.  Specialist 
Box  1858,  Editor  &  Publisher.  in  boy  promotion.  47%  gain  in  last  3  years 

in  highly  competitive  field  on  metropolitan 
'  daily.  Fully  competent,  economical  cir- 

_  .  _  -  __  _  -- culator  seeks  opportunity,  moderate  sal- 
RyzmArzmMBLK  .AUxN  ary.  Box  1818,  Editor  &  Publisher. 


present  work,  references,  salary  expected. 
Box  1858,  Editor  &  Publisher. 

CAPABLE  MEN  | 

(AND  WOMEN) 

Promptly  Recommendad 
for  Any  Position— 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Quoiiffcationa,  photos,  anj  ro/oroneot 
on  Hit. 

FERNALD'S  EXCHANGE.  INC. 

another  EDITOR  A  PDBUSHZR  sarvloa. 
1703  Timat  Bldg.,  Timaa  Square,  N,  T.  0. 
WM.  M.  WILSON,  Mgr. 


Classified  manager — aggressive  producer, 
age  33,  eight  years  experience,  has  top 
promotional  and  sales  ability,  vision,  and 
tremendous  driving  power.  Rated  as 
AN  AUTHORITY  ON  CLASSIFIED 
For  details  write  1852,  Editor  &  Publisher. 


Classified  Manager — Aged  32 ;  Gentile,  8 
years  Metropolitan  newspaper  manage¬ 
ment.  Best  of  references  as  to  successful 
record.  Pleasing  personality,  good  charac¬ 
ter.  Complete  sales  and  organizing  ex¬ 
perience.  Now  employed.  Consider  salary 
and  commis.-iions  on  increased  earnings. 
Box  1808,  Editor  &  Publisher. 


Compositor,  ludlow,  makeup,  bankmau ;  6 
years  on  newspapers.  Start  $22.  Any¬ 
where.  Age  22.  (iood  references.  Box  1854. 
Editor  &  Publisher. 


with  extra  color  deck 
Single  width,  sheet  cut  23  9/16",  8  cols., 
12  or  12^  ems,  4  or  6  pt  col.  rules, 
rubber  rollers,  good  blankets.  No  broken 
parts.  Speed  10,000  per  hr.  collect,  20,000 
per  hr.  straight.  Electric  paper  break 
detectors.  Sample  of  newspaper  now 
being  printed  famished  on  request. 
Prints  excellent  circulars  and  tabloid. 
Available  June  30,  1937.  Purchase  of  new 
press  reason  for  selling.  Price  $3500  ”as 
is  where  is”;  with  stereo  equipment 
$3900.  Write  immediately  to 
D.  Arnett  Murphy 
Afro-American 
Baltimore,  Maryland 

Photo-cncrawiiig  Equipment  for  Sale 

E.  T.  SULLBARGER  CO. 

Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chiegao,  Ill. 

Newapaper  Supplies 

Stereotype  and  Presaioom  Supplies-^Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Basinets  Established  in  1899 

350  Madison  Ave.  New  York 


Editor  &  Publisher  for  February  20, 


t  ditor  a  •  -  . .  uj*  . 

^  M  should  be  regulated  not  think  the  paid  adver^  m  th. 

_  -t  cation  can  and  should  ne  eg  motor  strike  was  as  effective  at  it 

in  the  public  inter^. _ ,  .  should  and  could  have  been. 

Where  should  such  Paid  advertising,  it  seems  to  m*. 

and  wh«e  should  it  ^  ^  has  a  tremendous  field,  almost  uncx. 

has  his  own  answer,  ^ne  »  plored,  as  an  instrument  for  prevent. 

WU^ffl  —  ~  there  should  be.  none  °£it^that  p.^  difficulttes.  It  can  b.  usnl 

all  concerned  with  sq  vrith  equal  effect  by  the  great  uniao 

yj  be  concerned  that  the  ^^tions,  as  by  the  great  na- 

^  conduct  itself  m  to  prei^t^  a|  ^  agai^t  ^ 

•WJT*  'ft  only  unions  are  movmg.  There  is  no 

/^r*Tiir  rk  m^dm  press  I  do  not  nw^  V  jepetiUon  of  the  labor  wars  that  ' 

^  the  daily  new^pere-  Th®  disgraced  this  country  for  ^  SO 

By  ARTHUR  ROBB  meaning  of  freedom  of  P^.  b_  ^  that  foUowed  the  civil  nsr. 

i,  K  r,«ds  this  grade,  advertised  as  prime  goods.  to  aU  prmt^  ^“^ublic,  and  The  men  in  charge  of  GenerriMotsn 

The  little  group  which  Their  price  quotations  have  been  a  „junicatlng  ideas  to  ^  P"bn®-- has  and  similar  corporations  to^  m 

column  faithfully  ^y  ^a  tr^®  SSnge  to  the  common  sense  of  in  recent  years  radio  broadcasting  has  ^  ^  whiA  hsUi 

tired  of  Its  frequent  r®«f  ^ry  woman  who  ever  bought  a^t,  definitely  ^^thm  ito  ^  1  their  securities,  buy,^ 

benefits  that  can  come  ^  ^ws^rs  e  ^  ^  furniture.  Their  f^ar  that  if  government  can  ^  hons  of  dollars  worth  of  j;beir  pn^ 

by  substitution  of  mtelhgent  <^op  .  bait  copy,  free  maintam  the  ri^t  teu  ^  includes  the  Isrfi 

elation  for  cutthroat  ^  lotteries  have  violated  not  what  we  may  and  may  not  m^^P  ^  arJiy  of  employes  who  depend  up* 

But,  tired  or  not,  well  a^ Jf  national  stotutes,  but  every  j.^.  through  our  JL“£^nt  of  the  corporation’s  goodwill  toward^ 

listen  to  one  more  ab>ry  •  w®®^  ^  j  decency  in  business.  step  toward  defimte  abr'dgeiw  a  day,  a  wof 

we  took  the  cars  for  Cleyel^d  to  canon^o^^  ^  ^  noteworthy  ex-  freedom  of  spee^  and  press  and  the  nglk  to 

join  in  celebrating  the  fi^  ceotion  .  short  and  quickly  taken.  of  the  blessings  ^  on 

iary  of  the  Cleveland  ^®^*®  one  city  of  250,000,  a  better  busi-  ^hat  looks  to  me  like  one  b  g  ]  civUization  affords.  The  public,  not 

organization  of  which  was  chronicle  receiv^  40  complaints  m  j  ^937  u  thp  labor  union  and  not  the  oor- 

in  E  &  P  last  Spring.  one  week  from  consumers  who  had  ^e  ought  to  ^/'‘’^^^^^oTow  porate  employer,  holds  the  big  s»^ 

100  men  sat  aro^d  tab^  ^  the  o  ^  county  m  definite  lumts  thanwe  d  J  h  ^  modem  labor  disputes,  and  the 

Hotel  Starter  Feb.  16,  answer  to  merchandise  ads-only  to  advattismg  or  pubUc  wiU,  in  the  not  too  1^  ^ 

three  daily  "®^®P®P^”’  ”m-  Ind  that  the  goods  were  either  not  volume  of  sales  ®  We  determine  their  outcome,  as  it  did  in 

stations,  an  outdoor  adveri^g  c  represented,  or  had  been  sold  out  ^^rvice  of  genume  pub^  how^every  Michigan. 

pany,  and  a  car-card  fim  Their  ^  P  ^  riot  6"®“’  bo^  ev  ij  underlying  facts  of  I 

^ests  included  of  be^  fong.held  notion  that  adver-  nredium  can  be  inost  P>-°b^bly  industrial  relationships  made  plam 

most  of  the  37  local  a^vert^g  ^  r^u.dressed  version  ^rid  we  ought,  m  '"riSSe^e  before  an  exchange  of  ugly  ^ 

cies  to  which  the  ^""P  of  the  medicine  show  barker  is  out-  tomers  and  ourselves  enco^ge  to  jri  a  strike  an  lU^al  agto 

recognition  on  terms  that  mean  no  ot  ^^jr^ertising  has  been  devel-  ^ise  of  appropriate  m®^’.  ®X  nr^!  of  a  corporation’s  plant,  tellkoae 

fooling.  ^  r-  .  oped  ■  in  this  country  to  the  point  ^rrffer  an  immediate  loss  m  the  proc  ^ratement  of  “principl^’  to  be  pte- 

We  were  told  by  all  1^^  that  toe  o^  exceeded  a  bil-  ^ss.  .  u  nf  re-  served  at  all  costs,  when  all  reesw- 

organization  h^  ®bate^ne  bit  jh  ^  ^  ^  ^  indicated  the  n^  of  re  that  life  cant  go  oe 

of  the  competiUon  ^tween  “on^  though  some  of  that  has  been  ^e^rch,  of  EvSy  ^  these  so-oaUed  principles  are  p«. 

represented,  but  it  ^  lost  it  is  fast  being  regained,  and  the  finding  resear^  m  ®^v«tmng.  ^  mount?  Organized  industry  cm  ^ 

completely  toe  serm-Oriental  ttad^  nractice  of  advertising  in  aU  its  forms  medium  has  done  soine  *0^  ‘ts  ow  organized  labor  can  do  it 

customs  that  vised  to  previ^,  ^  ^Sy  one  of  the  most  imp^t  ^^efit,  but  toe  net  ^ect  is  l^^^y  ^  ^3^3  n  faltering  ^  tfatt 

disadvantage  of  all  J^nt  Sicvmartons  of  our  civilization.  With-  negative.  What  one  bull can  be  straight  and  sure  by  toe  com- 

is  there  finaiglmg  of  rat^  m  out  to  I  Have  often  written,  and  all  destroys.  The  result  m  J®  sel  of  people  who  are  expert  m  ad- 

of  commissions  under  the  table  to  ^f^^  33id^  the  wheels  of  advertising  field,  as  ‘t  “ff®®^®®^!  vertising. 

people  who  just  musded  ^  ““  industrial  machine  would  (^e  papers,  for  instance,  has  been  m  gentleman  with  a  pro- 

citotion  wWch  calls  'be  otoM  ^  destructive  stop.  That  jurious.  .  motive  mind  is  going  to  sw^  pwt 

a  no-good  so-an-so.  Stafe  of  a  sincere  belief,  but  is  it  neces-  Qur  job  m  1937  is  to  get  avvay  surplus  tax  money  mto  <^- 

media  are  trained,  and  kept  to  it  by  ^v^  ^cere  ^  h  e-  ^  ^d,  but  it  might  bet- 

their  superiors,  not  to  mention  a  com-  sar  y  ,  •  •  counts  from  one  paper  or  one  mediim  P  8^  done  under  the  auspices  of 
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their  superiors,  not  to  mention  a  com-  sari  y  ,  •  •  counts  from  one  paper  or  one  mediim  Pgj.8j^  done  under  the  auspices  of 

peting  paper,  ratoo  staUon,  or  a^  anything  is  self-evident  it  is  t^t  ^  another.  ’That  is  not  ®reaUye  seu-  ^.3.  nfiye  media  grou^  wo^ 

other  form  of  medium,  and  nrt  to  ^  J  ^  ^f  advertismg  fng  u  does  not  produce  one  in  close  relationship  with  agen^ 

led  by  a  smart  customer  mto  spread  before  us  today,  any  of  neto  busmess  for  ^  that  have  an  honorable  and  lofty  viw 

.  con.p«itor  If.  moje  ^  n^d  the  indecent  me^  dhnn.  It  d.^  not  e- f' of  their  callin*.  “  >  ~ 

someone  must  have  heard  us  “V  “  .  advertising  that  was  outlawed  ^f  fi^ns  with  money  that  “ey  woiua  tongue  m  cheek. 

some  time,  for  the  25  years  ago.  We  don’t  need,  either  ^3^^^^  spend  for  promotion  b^-  ^^ng  less  than  the  utmost  sm^ 

visit  was  the  dehvery  <rf  a  advertising  practitioners  or  as  con-  ^33  fimn  pay  to  the  “  dj  ^  subject  to  instant  attaA  and 

some  jobs  that  advertismg  m^  »d  “^2;®"™“«lnPnd  of  advertising  that  ^nrplus  taxes  a  single  ^ea  how  loave  the  guilty  pi^  ^ 

advertising  pract^vmm  ougW  to  ^  offering  a  lamp  as  premium  f^i,  money  can  be  most  profitably  5^3^^  fh^n  before  he  uistaf. 

dertake  in  1^^*  with  a  Dedroom  suite,  and  winds  up  invested.  took  advertising, 

something  like  this;  offering  a  bedroom  suite  as  a^e-  teeN  THIRTY-SEVEN  offers  Labor  aff^ 

SSri&SS 

forward?  In  the  first  place,  ^  cannot  escape  the  competitive  or  associations  of  „  many  cities  of  the  United  States  haw 

seems  to  be  more  advertising,  of  all  ,  .  i^^een  advertising  media,  had  some  excellent  and  effec  -  ^  capita  rate  of  electrical  oM 

iriT,.l«  than  there  has  beOT  but”nrithM-^a^ we  escape  the  more  paigns  ten  years  ago,  «  8  ^uMtim*^t  compares  with  Q0^  I 

years.  There  probably  wiU  be  store,  but  n^er^^  advertising  many  more  than  saw  bght  ®f^y  aboyTthT  average  ^ 

progressively  more  during  tlto  year,  ^  common  quality  were  short-circuited  Iv  lb  below  that  of  areas  in  the  Saafi 

^^^Ihe  late  C  I  O  strike  has  un-  "\®<^J®  “''3®  JJJd  toZnarket  for  claims  and  counter-selling  of  com-  power  is  awfi- 

expected  repercussi^  The  natvmal  °  J^333*3nd  that  we  have  definite  petitive  me^.  A  Every  kilowatt  hour  that  h 

increase  that  should  acc^pany  -  inescapable  re^nsibilities  to  the  cent  exception  has  b<»  add^  to  the  annual  consumptio*  d 

pending  business  wiU  I*  a^lerated  mescapatoe  ^  campaign  condiu^  by  tbe  i^  aU^  ^ 

laws,  and  whether  this  bi^  wm  M  *«  oublic  is  kept  fira^  before  associations.  There  WM  piraxy  means  advertising  profit  for  teed  ■ 

a  shot  in  the  arm,  to  be  f^ow^  y  eves  at  all  times  the  public  will  competitive  selling  on  that,  ,  media  operatii^  profit  for  utilMiJ  T 

another  hangover,  or  whether  It  wrtl  X®^^  t^um  p  for  ^^rT^ourtets,  andi! 

be  a  sound  addition  to  the  diet  of  lilre  the  immediate  result  was  disappoin  ___  lettinv  electricity  should*  4*  I 

general  business  wiU  depend  l^el^y  to  vw  “®  ^  remote  about  that  ment  for  media  which  did  "ot^  ^  that^e  how  being  I 

upon  what  we  as  executive  of  adver-  '^ere  is  3^^ .  the  Fed-  bulk  of  the  appropnaUon,  t^  nri  ^^3,1  oo|.  I 

tising  media  and  as  adverti^  eral  Trade  Commission  assuming  result  to  date  hjM  b^  ^®^^  "  ymns.  The  ramifications  of  1 

executives  do,  or  iurisdiction  over  advertising  in  local  ume  for  all  m^a  which  could  p  advertising  by  utilities  and  ^ 

mer.  <o  do,  with  the  odd.t.o„al  ap-  "S.„„gh  not  a  copy  fitably  ^  the  raJnwd  tne^^  entjprise.  are  trema.^ 

propriations.  cr^  a  state  line  to  enter  inter-  and  a  defimte  “"P^j^v^ent  m  the  ^  co-opera^ 

The  bulk  of  all  advertomg  m  de-  commerce  We  have  the  Robin-  balance  sheets  of  h^thy  carriere.  heard  many  discussions  of  ^ 

signed  to  create  retail  sales,  ^e  ^g  Patman  Act,  the  implications  of  my  mind  the  railroad  advertising  consumer  co-operafiW 

Ta  is  to  8et  th^-um«  into  toe  X'c^®^no^yerfuS  realized  in  wls  toe  outs^dmg  —  adver-  ^brtitiM^ofc^ 

store,  to  make  him  or  her  ask  tor  ,  circles.  We  have  toe  not  tising  campaign  of  1936.  advertising.  I  do  not  share  »*• 

the  advertised  go^.  tod  wato  out  a^er^g^i^^^^  ^  foUowers.  A 

with  toe  package.  T^t  has  to  haP^  Communications  ConmLsion  over  aU  major  problem  ^frontog  ab  m-  j.  ^body  concerned  with  ^ 
a  certain  number  of  times  for  every  Co^toj^ti^s^^^^  ^  ^  331^^,33  of  labor  thoroughly  fa- 

advertisement,  or  tbe^vertising  fmk  a  biU  is  being  sponsored  difficulties.  We  have  seen  b^  .  ^  co-operatives  as 

of  its  purpose  and  ^omes  a  d^d  ;;;®c“®^\,y  Senator  Wheels,  com-  sudden  strike  ®®«  ®"PP  f  ®  hav^been  developed  in  Europe,  ij- 

load  expense  instead  ®  . '^‘'?®8  8*^  divorce  of  newspapers  industry  m  more  toan  half  ^  gi3iiy  ^  Sweden,  for  no  better 

force.  Advertismg  is  s  CTi  g  from  broadcasting  station  ownership,  of  the  union.  We  h^e  a  so  - ,  .  ,o  .he  argument  that  advertlii>d 

IS  Sjem  or  nit,  diey  are  dehnite  »  rt^u“r’“rStor J^r  « 
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Advertising  is  I-  SSrh^Jce^Slg  ”wUo„  o^^hip.  oftSe  inion.  We  have  also  s«n  how  '  tiiir  adverM^ 

'bura«r'.S3„”^  S  »  “ofa'S'ntS.enrnl!:  wbrSui^pf  —'r’^P^oru.^- 

S‘id%S:S“idvtSs£g.  Ido  over  along  and  suc^fu.  crew. 
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